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In Penang, a similar upward growth in tourism is shown.

Table 2

Direct Foreign Visitor Arrivals to Penang

Total number Total number
Year of Tourists e of Tourists
1972 62,801 1976 109,491
1973 92,367 1977 150,025
1974 100,773 1978 160,027
1975 105,578

Source: Research and Training Division, Tourist Development
Corporation (July, 1983).

The major body responsible for coordinating the activities of
the tourist industry in the public and private sectors, and for develop-
ment of the tourist industry in Malaysia, on the domestic level and
overseas, is the Tourist Development Corporation (TDC), which was

established on August 19, 1972.

The TDC carries out the overall promotion of Malaysia. How-
ever, individual states, through their various agencies also further
intensifies their position as tourist destinations by way of specific
state promotion. The promotion and development of this industry in

Pgnang is undertaken by its Penang Development Corporation (PDC) .
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industry in Malaysia was realized and given full attention. Two major

events took place in Malaysia during the beginning of 1970 which act as

'turning points' of the tourism industry in Malaysia.

One was the successful hosting of the PATA Conference and the

other, the establishment or the Tourist Development Corporation (TDC).

(1) PATA Conference (1972)

In 1972, Malaysia was given the honour and priviledge to host
the PATA Conference and workshop for the first time. The conference was
held in Kuala Lumpur whilst the workshop, in Penang. This conterence
had a very strong impact on the tourist industry in Malaysia. It was
the first time that more than a thousand international travel trade

executives and travel writers came into a face-to-face contact with

Malaysia.

The aim of the conterence was to bring the full flavour of
Malaysia to the PATA delegates. They were exposed to numerous facets
of the Malaysian tourist industry through seminars, exhibitions, cul-
tural dances and music, and tours to various tourist states like Malacca,
Pangkor Island, Penang, etc. Malaysian delicacies were served and all
Malaysian participants were dressed in full national attires. (See
Appendix). In short, every effort was taken to present a truly Malaysian
experience to impress these overseas delegates as an initial step to

boost tou.r:i'su.
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(iii) Enforcement and Facilitation Division

The Irapid development of the tourist industry has created the
need to ensure that all tourist facilities and services in this country
are of good and acceptable standards. The Tourist Development Corpora-
tion (Certificate and Control of Guides) Regulations, 1976 which were
introduced to Peninsular Malaysia on 15th March 19/6, empower TDC to
organise tourist guides' courses, to register qualified tourist guides
and to control their activities. The Regulations have been implemented

in sabah and Sarawak since 1st December, 1978.

The Division works closely with the Road Transport Licensing
Board in processing applications for tourist vehicle licenses such as

tour coaches, limousine taxis and self-drive car licenses.

The Division conducts seminars for the personnel of tourist
agencies and enterprises to enable them to understand various policies

and requlations connected with the development of the tourist industry.

Regional offices have been established in Pulau Pinang, Johor

Bahru, Kuala Lumpur, Kuala Trengganu, Kuching and Kota Kinabalu to enable

TDC to supervise closely the activities of the various tourist enter-

prises and services.

(iv) International Relations and Conventions Division

This division has two main functions:-

1. To work in ana to maintain close cooperation, with the

regional and international tourist organizations, in

e
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particular, as well as other national tourism authorities
of foreign countries for the development and promotion of
tourism industry through active participation in the

research and marketing activities ot these organizations.

2. To develop and promote Malaysia as a convention business

centre in this part of the world.

As a national tourist organization, TDC is represented in the
various regional and international tourist organizations, namely, Pacific
Area Travel Organization (PATA) since 1967, World Tourism Organization
(WD0) since 1961, ASEAN Committee on Trade and Tourism and South East
Asian Promotion Centre for Trade, Investment and Tourism. The division
maintains close liaison with other tourism bodies, including foreign

national tourist organizations.

In its efforts to establish and promote Malaysia as a conven-
tion centre, the division solicits for more regicnal and international

conventions to be held in Malaysia.

In the case when Malaysia is chosen the host for such conven-

tions, the normal services provided by the TDC would include:

i. Providing intormation on convention facilities and

services;
ii. Advice and assist in the organization of convention;

iii. Plan and coordinate site inspection visit for convention

organisers;
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Today, tourism is the leading growth sector in the state. In fact

Penang is the foremost tourist destination centre in the country.

Table 4

Number of Hotel Rooms

Year City % change Beach % change

1970 1,123 - 132 -

1971 1,236 10.1 159 20.4

1972 1,339 8.3 260 16.4

1973 1,339 - 516 98.5
Table 5

Average Hotel Occupancy Rate in City/Beach Hotels

Year %

1970 41,2
£071 55.5
1972 63.0
1973 66.7

The above-mentioned figures illustrate the fact that 1972 and
1973 were significant years in the development of the tourist industry
in Penang.
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To date, the Corporation has increased its efforts to promote
Penang not only as an internatiocnal tourist centre but also as an ideal
holiday centre at the regional and local basis. In 1980, direct foreign
visitors totalled 200,927. This is an increase of 20.8% over the pre-

vious year with 166,331 arrivals.

2.5 Activities of the Penang Development Corporation

The Corporation's promotional activities towards the progress
and development of tourism include the publication and distribution of
promotional materials, maintaining a photographic library, campaigns to
publicise Penang locally and abroad, participation in seminars/conferences/
fairs/exhibitions, hospitality programmes to travel trade personnels,

representation in various tourism-orientated committees, advertising and

otherse.

(i) Publication and Distribution of Promotional Literature and
Materials.

This is considered the most important of the activities of the
Corporation to attract tourists to Penang. The development of the

tourist industry necessitates adequate promotion both locally and abroad.

one of the most well-received publications of the PDC is its
quarterly newsletter, the "Penang Travel News". The circulation rate

is 20,000.
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Table 6

Country of Origin of Respondents

Country Total % of Tourists
England 28
Holland 8
Germany 16
Scandinavian Countries 16
Taiwan 6
Japan 4
Singapore 2
Australia 18
South America 2
Total percentage 100

offices have played their role in one way or another in luring tourists

to Penange.

Grouping the first 4 countries together, we find that more
than half of the total number of respondents (68%) came from Europe
compared to only 12% from Asian countries (Singapore, Taiwan and Japan).
A possible explanation for this could be that these Westerners wanted
to get away from familiar surroundings and hence venture to the East
to experience a totally different and new culture and way of life of

other countries. It is the desire of many tourists to have an overseas
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holiday. The same reason of 'familiarity' or 'within the same region'
could apply for the small percentage of Asians visiting Penang. In the

case of Singapore (2%), it is most probably due to the fact of close

geographical proximity.

3.2 Age

The respondents were categorised into 6 different age groups.

Table 7

Age of Respondents

Age Group Percentage of Tourists (%)
10 - 20 2
21 - 30 28
31 - 40 22
41 - 50 18
51 - 60 8
61 - 99 22
Total 100

The biggest portion of the respondents were in the age group
of 21-30 years old, followed by 31-40 ana 61-99 (both 22% each). This
shows “that the younger generation tend to travel somewnat more than its

elders. They are more adventurous and possess a greater geographical



mobility. How do we then explain for the large number of tourists
amongst the 61-99 age group? Perhaps they could be accounted for by
saying that they consist of mostly retired widow/widowers possessing

less family responsibilities hence more disposable time and income

(saved through the years).

An almost equal number of respondents were represented in
both male/female categories with slightly more males (27) than females
(23). Females represented the majority of travellers from Australia,

whilst males from Taiwan, Scandinavian countries, Germany and England.

Table 8

Sex of Respondents

Country Male (%) Female (%)
Singapore 2 0
England ) 16 12
Australia 4 14
Holland 2 6
Germany 10 6
South America 2 0
Japan 2 2
Taiwan 6 0
Scandinavian Countries 10 6

‘Total percentage 54 46
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the key factor is however, income. Note the majority from the high
income group. Retired people most probably has funds saved through
the years. To plan a publicity and advertising campaign, knowledge
of the characteristics of the tourists is necessary. It is important
to know for instance which age groups, or occupations generate the

largest number of travellers. (Wwong, 1971: 1)

In summary, the majority of respondents could be described
as married males, over the age of 21 and working as executives or
managers. These are the travellers with higher income and more availa-
ble free time as compared to the average travellers. Thus they have

more chances and fjreater means to travel abroad.

The high percentage of housewives are perhaps those who are
accompanying their husbands here either on business or on holidays.
Otherwise it could be because they are not inhibited by occupational

restrictions as mentioned above. Their time is their own.













































Among the individual menu items, sea-foods especially lobsters

and crabs, satays, steamboat and local fruits and fruit juices were top

favourites.

About 60% of the respondents stressed delight in these local
fruit and juices. However, some had negative opinions too. They re-
ferred to papayas and pineapples as not as juicy or as sweet as those

in Bali or Thailand, reflecting the image they had of Penang fruits.

As Penang is an island, many who had expected sea-food to be
very cheap were dissapointed and a majority complained about the much-

too-hiyh price of crabs especially.

Although majority of these respondents stayed in the luxury
class beach hotels, it is interesting to note that practically 80% of
them took their meals at least once elsewhere - nearby restaurants,
open air stalls in Georgetown, neighbouring relatively cheaper beach

hotelse.

One big complaint especially among the males (and especially
among the Australians) was the high taxes (10% government tax and
another 10% for service charge) imposed on hara iiquor, considering
"our main aim here is to holiday and relax and being Australians liquor
is very important. We don't like to have to worry so much about our

budget on drinks".

- "I suggest your government do something about the expensive

price of liquor if they do not want to discourage tourism".






T

due to the short distance between the 2 countries, easily accessible
within half an hour of each other. Since recommendations by friends
or word of mouth prove the biggest source of infarmation regarding
Penang, this mistaken image might have been continued through the years

via those who have visited both Malaysia and Singapore before.
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"The sea was not emerald green as I expected; the sea water

was dirty".
Others complained that the climate was too hot (14%).
"The humidity was high and it was uncomfortably sticky".

Still others claimed:

"The beautitul island has miles ana miles of prestine
white beaches. It was fairly private. Sometimes we're
the only ones sunbathing on the fine sands. The only
distraction comes from the occasional motor scooters or

a water skier whizzing across the waters".

“"The sun and sea is just great. But the water scooters
coming so near can be very dangerous. Moreover the noise

is very irritating, destroying the peace of the area".

From Table 17a, it is seen that 2 contrasting views about the
economic status of Penang existed among tm-respondents. Some (14%)
had expected Penang to be not very modernised or developed. While
others (6%) imagined it to be the reverse. In both cases, the images

were not justified.
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Table 17>

Image After Arrival - of the Place

(Percentage by Country)

g g2l oG € 8 6§ 7 M B rora

Countries
Singapore - - - - - - 2 - - - 2
England RAE e s NN e w38
Australia 4 4 - - 2 i - A - - 18
Holland 2 - - - B - - - - 2 8
Germany 2 - 4 - 4 - - 4 - 2 16
South America - - - - 2 - - - - - 2
Japan - ® = = 2 e =« = 2 = 4
Taiwan 2 - 2 2 - - - - - - 6
Scandinavian

Countries 4 6§ 2 = 2 w w @« = = 18

perosutage 22 12 14 2 18 8 8 8 2 4 100

(total)
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Table 18

Image After Arrival - of People and Culture

Image

Percentage (%)

1.

2.

3.

4.

Se

6.

1.

People are all very nice, helpful and extremely
friendly.

People speaks good English.

It is obvious that the Chinese are controlling
the business in the island.

People appear poor and needy.

There is an obvicus gap between the rich and
the poor.

Penang is rich in various cultures.
Penang has not much culture as expected.

Surprised at the way the different races get
along without problems.

Ignorant about the different ethnic groups.

No impression formed.

50
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From the small percentage in all the other categories it is

obvious that the respondents' observation about the Penang's people and

life was very limited and superficial. Other than talking to the re-

searcher none of the respondents had personal contact with the native

pecple. 18% of the respondents specifically mentiocned that they were

unable to form any impression about the people and culture because:

1.

2e

The nature of their tour itself - especially the 'package!
type which hinders intermingling between the tourists and
the locals. Due to the *closed! nature where everything
was pre-arranged by the tour operators - food, lodging and
transportation and their fixed time-table, there is prac-
tically no opportunity for them to mingle with the locals

to form a fair impression.

Others came here solely for business or recreation thus
they would rather make full use of any free time available

to enjoy the beach or to relax than to get to know the

people.

= "I do not nave a strong impression because the purpose
of my travel was to enjoy a new life at Penang. But
I thought the difference between rich and poor is

very large".

= "I did not try to have a contact with locals so I can't

say much. But I gathered the impression that the









and feelings about the host country in order to get a clearer basic
picture ana understanding of the situation so that appropriate plans

can be carried out accordingly to further develop the industry.

There are however, few researches done in this context.
This study highlighted the promotional effort of the tourism authorities.
It also probed in depth at a face-to-face level into the views and
opinions of these tourist with regards among other things, to their
reasons for choosing Penang as their destination, their images or

stereotype held or Penang before and after arrival and so on.

Since international tourism has contributed a substantial
amount of foreign exchange to the Penang economy each year, it should
be the responsibility of the government to take necessary steps to

increase this major source of revenue.

This study may provide ideas and directions for attracting

tourists to Penang.

6.1 Major Findings

This study revealed a number of interesting findings about

the tourism industry in Penang.

The relevance of studying the characteristics of the tourists -
their age group, their occupation ana their specific reasons for coming
to Penang can enable appropriate steps to be taken for the benefit of

the industry.
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However time is also a factor, considering the average length
of stay is less than one week. This short span of time does not en-
courage much sight-seeing or acquaintance with the island. This factor
has also resulted in the tourists not mingling with the natives, hence
defeating the purpose of promotion as there is 'much to see, learn and
enjoy in Penang. On arrival, they were most impressed with its calm,
unruffled atmosphere with its *island' atmosphere being already a
natural pull. However, cont:asting‘to expectations of being the 'Pearl
of the Orient', much dissapointment was voiced regarding the dirty
beaches and sea water. High prices of beer was criticised as the danger

of the water scooters and its disturbing the peace of the beach area.

The increasing popularity ana importance of package tours
which conveniently fit the schedule and budget are becaming important

criterias to consicer before a tourist embarks on a trip to Penang.

The importance of the 'smile' or the friendly and helpful
people of Penang should not be left out as a valuable asset in attrac-
ting foreign tourists to Penang. Myra Walds (1979: 294), an American

travel writer, also pointed out this fact about the Thais.

Implications and Suggestions

What does all these facts show? What can be deduced from

these findings and how can they be of any help to tourism in Penang?

Ignorance of the tourists about Penang implies insufficiency

and ineffectiveness of the promotional and publicity efforts of the
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Articles
1 The New Straits Times, 23rd March 1980.

2e Penang Travel News, April-June 1983,





