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ABSTRACT

This survey attempts to ascertain that Malaysian companies are lured to China due to
the vast consumer market, and also to determine whether the major risks faced by

them are legal framework and financing constraints.

The results from the survey positively indicate that it is indeed the potential offered
by the vast consumer market, that it is the pull factor for Malaysian business

involvement in China.

Further findings of the study indicate that the biggest setbacks that Malaysian

businesses faced were financing constraints and legal framework.
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