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SYPGEIs

This graduation exercise is a case study of & comparison
of the consuaption patterns between the middle-income and low-income
consumers in Jangsar. The aim of the study in to find out the differences
in type of monthly expenditure and major durables owned ty the low-income
and middle-income consumera. In order to provide a clear and systematic

pioture, this study is arranged into various chapters.

Chapter One gives a general introduction of the objective
and significance of the study, It aleo discusses the research methodology
used and the probleas encountered during the fieldwork,
v
Chapter Tvo presents the definition of some concepts and
theories in an effort to relate the essential understanding of consump-

tion patterns. It also presents the types of conpumption behaviour,

Chapter Three deals with the factors to be considered in
determining mx’i of consumption activities pursued. It also touches
on various aspecta of education, financisl status, incame allocation
and material vell-beings of the consumers which affect the consumer

consusption patterns,

Chapter Four rives a doeper understund in® on the conrurmers'
conmumption p tterns on food and monthly espenses, It fllustrates and

explaine the factors influencing the consuner conrumption pstiterna,



Chapter Five attempts to describe the demand for consumption
of major durables. It deacribes and explaine the relationship of the
contumpt ion patterns with income, budget, status and social standing
of the consumers, In this an attempt is made to rhow how these factors
causen the difference in consumption patterns. lire purchase and credit
fnstallzent are also discussed to {llustrate how the consumers purchase

their major durables and the consequences of using such method of purchase.

Finally, the conclusion analysee the {indings and implication
of the study. A reviev of the whole study is also prevented. The chapter
concludes with suggeation and recommendation put forth by the writer.
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SIPNQGIS

Latihan Ilmiah ini merupakan satu kallan perdandingan corak
pengrunaan ¢i antara pengruna berpendapatan rendah dan pengguna berpen~
dapatan sederhana. Tujuan kajian ini ialah untuk mencari corak perbezaan
dalam perbelanjsan bulanan dan pembelian "majlor durablea” pengguna-penggun:
berpendapatan rendah dan sederhana. Jadi, untuk memberi satu penjgambaran
yang lebih jelas serta sistematik, kajian ini dibahagikan kepada beberapa
bab yang tertentu.

Bab Pertama memberi satu pengenalan wsun sengenai objektif
dan perlambangan kajian ini. la juga meambincangkan methodologil kajian
yang digunakan dan sasalah-masalah yang dihadap! semans fleldwvork.

Bad Kedua mempersembahkan definisi beberapa konsep serta
theori untuk memberi satu kefahaman yang lebih jelan mengenal corak
pengpunaan. la juga mempersembahkan jenis perlakuan penggunaan yang
wujud dalem aktiviti penggunaan pengguna.

Bab Tigs zmenjelaskan faktor-faktor yang dianggep sebagal
penentu jenis penggunasn barangan yarg dikejari oleh pengruna-pengeuna.
la jugs menyentuh beberapa aspek seperti pelajaran, kedudukan kewangan,
pengagihkan pendapatan dan kedudukan sosial pengguna yang mungkin

penpengaruhi corak pengrunaan pengguna.

lab Rapat memberi satu kefshaman yang lebih sendalan
sercens! corak pengrunaarn sakansan dan perbelaniasn bulanas pecgputa, Ie

menerangksn serta senunjukkan faktor-faktor yarg sespergaruhi corak



PenCounaan penggune. P

Mfab Lima cuba menjelaskan permintaan bhagi “major durables”.
Ia menjelaskan lalu menerangkan perhubungan diantara corak penggunaan
dengan pendapatan, belanjeawvan, status dan kedudukan sosial pengguna,
Penjelasan perhubungan ini mermunjukkan bagaimana faktor-faktor tersebtmt
mengakibatkan perbezaan dalam corak penggunaan. Fembayaran ansuran dan
pembayaran kredit juga dibinecangkan untuk menunjukkan bagaimana pengguna
membell “"sajor durables” mereka dan akibatnya dengan mengguna cara
pembel fun ini.

Akhirnya, Pad perutup menganslisakan hasil kajian dan implikas!
A
kajian ini. Satu reviev keseluruban kajian ini jugs dipersembahkan. Sab
ini menutup dengan cadangan yang dihulurkan oleh penulias,
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CHAPTER I
INTRODUCT ION
Consumption pattern is the ostudy of decision making by

consumers with respect to the cholce of goods and services used. It
covers the vhole process of consuming goods and services ty consumers.
Consumption pattern also involvea the study on income and budget beside
the study on decision making. This is because income and budget is the
main factor controlling the decision making of a consumer beside the
individual behaviour of the consumer, So, in order to study the consump-
tion pattern of consumere in consumer research, attention should be
directed towards both the econoaice and dehavioural factor which con-

trol the decision making of consumers,

1.1 Scope of the Study

The analysis on consumption pattern in this study generally
ercludes the techoological amd phyeiological aspect of consumption, It
excludes the nutritional implication of the consumption of particular
type of food m‘m quality of thinge consumed. It will not inveot {gate
the tante and the gquantity of food consumed, nor will it investigate
the brand or the physical feature of partiocular goods, It only concen-
‘rates on the design of choice sade by the consumers in their field of
conrumpt {on,

The scope of consumption pattern in this study relies on
the sconomic and behavioural theories. This is becsuse consumpt lon

Fatlern involves the theory of cholee which sugpests that the consequen

-03002/"



-cen of particular choices can be traced ,described and analysed
throvgh the individual'e behaviour and social-economic standing in

BOC 10" -

™o groups of consumers- the middle~income consusers and
the low-income consumers are selected to {llustrate the consumpt ion
patterns of consumers. The two groupa are selected from &n area to
provide some element of contrel. Only one ethnic froup of consumers will
be chocsen because different ethniec groups will give various variables

which vill complicate the analysis of thia study,

Since this study is n‘nlero—atudy, %8 scope is rather
limited, The validity of this limited research may or may not be used
RS & goneralisation, However, {t can provide an insight into the
Consumption patterns of twe categories of Consumers, and may further

anaist other etudies on consunption patterns of Consumere.

1.2 Object ive of the study

The main objective of this study s to examine the consump -

tion patterns of the middle<income and low={ncome consumers,

Ih the context of this atudy on Consumption pattern, an
fHsaimmtion will be carried out to determine the following factors
viish have its own iaplications for consusers consuaption pattern:

= the characteristice of the fasilien

oo-o.",
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- the education and income of the consumers

- thoaconmpt fon standards of the consumers

Special attention is also directed tovards the consumption
behaviour of the consumers such as @
- tmir’cmpﬂon level
- the type of goods they buy
- the amount they spent an experditures and goods
All these constmption behaviour of the consumers will determine their

consumption patterns.

1.3 Location of study -
The research was done in Bangsar, Bangear was selected for

tvo main reasona, Firet, Bangsar was of close proximity to the Universi
=ty. It vas easier and more convenient to research and financially
cheaper compared to any other location of similar characteristic,
Second, because Bangsar is dramatiocally different (econimically,
nocially, etc) compared to other locations vhere studies have been
done, it wul: an irresistabdle rare opportunity to bring the consum-
ption patterns of the siddle-~income and low-income consumers into
perspective,. In Bangsar, the lov=income and middle<income consumers
share residential areas so that comparison of consumption patterns
botween conoumers of various income clasves can be made in the total

noo jo=economic/market structure context,

..'..‘,



Two places are choosen from Bangsar for the comparative
tent, they are 13
(a) Sri Pahang Flats, a low-income government sponsored flats
(b) Bangsar Baru, a middle-income residential estate
Foth of the places are approximately 400 meters avay from each other

in Rangear,

1.3(a) Sri Pahang Flate
Sri Pahang Flats vas built by Dewan Bandaraya in 1975 and

vas first occupled on 1at September, 1975. It is a low-cost flat which

was specially deaigned for the low-income group. Cocupancy is only open
to families with a total monthly income below $1500/-

It comprises of three main blocks-~ Bloeck A, Block B and
flock C, 14 units of shopa, 10 food-etalls and 20 market-stalls units.
(See Diagram 1.1 and Table 1.6 in Appendix 1)

Thexe are 16 floors in each block and each floor consists
of 16 dwelling unites, Out of the 16 unites, 8 units are doudle bedrom
units vith a rental charge of $95 per month and the remaining 8 units
fre single bedroom units with a monthly rental of $72. There are 264
“volling unite in Block A, 256 unite in Mlock B and another 264 units

in Mock C, On the vhole there are 7684 dvelling units in the flate,
(See Disgram 1.2 and Table 1.1 in Appendix 1)

snoned/
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A total of 12 units are taken up for official use, Two units are
converted into prayer room in Block A, Three units on.the ground floor
of Block B are used as Clinic, Community Hall and Kindergarden, Six
units are used for Rukun Tetangga base, Social Welfare Office, libtrary,
pursery and Police base. (See Table 1.5 in Appendix 1)

The Malay are the biggest ethnis group among the occupants.
£4% of the occupants are Malay, 22% are Indians and 14% are Chinese,
(See Tablel.4) There are178 Malay families staying in Meck A, 174
familien in Block B and 178 families in Block C, The Malaye are the
vigpest ethnic group in each block. (See Table 1,3 in Appendix 1)

1.3(b) Bangsar Baru
Bangear Baru is a.vell-developed residential estate vhich

l1ies between lucky Garden and Bangsar Park, It is a middle class
reaident {al estate. It is shaped into a U-shape housing estate (See
sketch) with the residential houses situated in the curve of the U and

the shops and shopping arcade at the end of the U,
-

There are 1162 houses in that estate, 183 houses are double
~storey houses with large compound. (See Photgraph 3 in Appendix 2)
The mlance of 979 housee are double-storey terrace and single-storey
terrace houses. Thene terrace houses have smaller compound. (See photo-
rrapa BA4). Houses in Bangsar Baru are very expensive as the current
marketl price for a bungalov is between £380,000- §4%0,000, double~storev
covnobhf



nouse is between $2%0,000 - $3%50,000 ard a single storev house is in
the range of $150,000 - $200,000,

In within the square boundary of Jalan Telawi, Jalan Telawi
Lima, Jalan Telawi Satu and Jalan Susur, lies the central shopping area
of the residential estate. There is a bank, mini-markets, fast-food
stalle, clinica and offices within that area., There is alst a night-
market in the square every Friday. Fresh food and grocery, dnd house-
hold items are sold at the night market.

Bangsar Baru {s also well-equipped with Sports facilities
and Reoreation Centre. There is a Swimming complex in the heart of the
residential estate, This Sportes and Recreation Centre is equipped with
tennis courts, squash courts and badminton courts,

1.4 Methodology
Briefly, this section on methodology s divided into three

parte- sample melection, survey design and the questionaires.
. N

1.4(a) Sample selection
The study unit here is the houneohold defined as a group
of veople who live together with a common budget for food and other
essentiale of living. Only Chinese households are taken as sample unit
A there are not such studies on the Chinese community in the Antropole
~y and Sociology Department of University of Malaya.
cessal/=



The study target is 100 householdés with 50 households in
esch ocategory. S0 households are selected from Mangsar Baru and another

50 households from Sri Pahang Flats,

1.4(b) Sampling Technique
The sample frame in partitioned into two specially selected

areas-Bangsar Taru and Sri Pahang Flats,

A tvo-stage stratified saspling technigue is employed to
eelect the houscholds, At the first stage, Sri Pahang Flats is strati-
fied into 3 blocks- Block A, Block B, Blogk C - with 16 floors in each
floor. While Bangsar Baru is alsc stratified into 16 mections according
to the roads in the residential estate.

In the second stage, a saaple of all the Chinese households
is selected from the stratified places, This wvas done through the census
books of house-listing vhich was obtained from the Officer<in-charge in
Sri Pahang Plate and the Secretary of Pangsar Baru Residents' Welfare
Asnociation. The Gensus books provided the frame for the mecond stage
of nelection, Mouseholda are drawn {rom the census bhoks and are renus-

tered, and a random sample of household is drawn from this enumeration.

™is tvo-stage sanpling procedure led to Lhe ultimate
selection for interviev of the 100 responderte in Pargesar baru and Sri
Pahang Flata,

csecsl/=



1.4(e) Questionaires

Three set of queationaires are used, Set A {s for the
~esmehold respondent, Set B is for the sundry merchants and Set C {s

ror the wvet market merchants,

Questionaire A consiste of four main sections which are
close-ended queations. Section Cne is on the information of household,
Section T™wo deals with the household monthly expenditure, Section Three
deals with the purchase of major durables, and Section Four is about

the thuying patterns of goods and services,

Questionaire B and C consist of a list of goods sold by
the merchants vhere the researcher is suppose to check up the prices of
the goods,

1.5 Method of collecting date

To collect data, methods such as observation, interview
and questionaire are used, The interview method using questionaire is
used to obtain Bablo data regarding the background of the household like
the size of the household, occupation of the household members, income
and the expenditure of the household, and the most important is to
find how they purchase their major durables, where they purchase thes
And the price of the durables. The interviev method ir based on schedule
while obeervations is to determine the validity of the data obtained
from the interviev sethod using questionaire,

l...l’,-



1.5(a" Observation

This method in used to mssist the researcher to obtain a
pleture regarding the way of life of the respondents. When the research-
er vieit the household, they are able to witneas the condition and
activities in the household. Together with the questionaire and inter-
viev that is used, the researcher is able to determine wvhether the data

obthined is true or falrme,

1.5(b) Interviewv with gquestionaire
Thie method is carried out throvgh the questionaire where

the ansvers are filled by the researcher personally in a face-to-face
interviev with the respondent, This interviev is epnductd with the
household head and the vife is only intervieved when the household head
is not available. This aim in using the questionaire is to ease the
process of collecting data systematically and vhen it comes to analysis
it allows the researcher to perform coding systematically.

1.5(c) Schedule Interview

mr;a‘gil\ this method, the questioniused are dased on a
quention draft which has been prepared, Through this method, the resear-
cher given a vide opportunity to the respondent to express their vievs
and thoughts. This method stresse on the informal form and s different
fros those with questionaires, This interviev s used on the Officer-in
~charge in Sri FPahang Flats and the Secretary of the Bangsar Baru
feoldents' Velfare Asnociation vho are responeiblle for the velfare of

.....10/-



the renidents of the reapective placea,

1.6 Survey Problema
Throughout the study, the researcher faced severals problems

from various aspects of the etudy, Firet of all, accurate and true data
are difficult to be obtained because respondents might feel embarassed
or inferior when questioned by the researcher who is considered as an

outsdder. When it comes to questions related to personal, income, debtas
and assets, the respondents either refuse to give any ansvers and even

if they do, they will probably give false or vague snavers,

Quentionaire are prepared, tut a handful of the respondents
from Sri Pahang Flate are illiterate and m—h-u;liulh speaking, thus they
cannot ansver the questionaire personally. Moreover, respondente from
Bangsar Baru are reluctant to read the questions, but prefer the resear-
cher to read the questions %o them., The researcher is therefore forced
to guide the respondents in ansvering the questionaire and this is time

consuming,

Mosl respondents are buay at vork or are too husy doing
household chore, and this maken it difficult to obtaln complete data,
To obtain data, the researcher has to go sgain on some other day to
obtain the data, T™his takes up a lot of the researcher's time and cauned

the resesarch to be delayed,

ao.-.“/"



Beside thooe mentioned above, there are some communication
probleme when the respondents who are non-English speaking speak

dinlect which is different from those of the researcher,

From the reference point,the researcher faced problems in
obtaining sufficient reference about the area and the residents in the
survey area, There are no books or references available on these areas,
This problem is overcome by the assistance of the Officer-in-charge in
Sri Pahang Flats and the Secretary of the Hangsar Baru Residents'
Welfare Association who genercusly furnished the researcher with detaila
and background of the respective places, They also gave the rescarcher
the layout plan of the area and housing estates.

The shortness of time given to do the study has certain

1imitationn on the scope of study, Only a limited scope is covered in
the specified time,

—_——

+ ar as

1« A study vhere a particular area is choosen an the location of study.

‘e Conmsmption standards are goals to bestriven for, maintained or
rogained, It in & part of a larger set of standands pertaining to

vork, leimure, social relationahips and living in general.

*+ Conmumptlon level s the helight of conmumption.



CHAPTER 11X
CcoRc TIEORIES
In order to understand the present research on consumption
patterna of the middle-income and low-income consumers, we should first

identify who are the middle-~income and low-income consumers.

2.1 ¥Wh the lov-income consumers?
The low-income consumere are f{dentified according to their

earning capacity. They are those with lov earning capacity due to their
low job opportunities and education, They do not have enough money to

live luxuriously.

"
‘_ _I.—,L.Lh. =

Some people vho have higher income are also conaidered
lov-income consumers because there may be special ci.rg‘ﬁ::t:;c';l such
a8 large families or the need to care for aged parents which contritute
to thett lov living condition., Hence, much depends on vhat a given
amount of money will buy at any given time and the lovw-income consumers
are the ones vho do not have enough money or have poor purchasing

capacity, —

T™he lov=income conmumers in this study share charactaristics
1ike
(1) those who have low education in a time where a college degree
is becoming increasing necessary for obtaining & reasonable
gocd Job,
vesss V=



(2) Wiose who are unskilled or semi-skilled wvhen many jobs of
tHeir type are disappearing.
The above characteristics show that the low-income consumers are actually
the 'working poor' as they work in semi or unskilled joba which pay low
wvages, They are also those who have been vithout jobs for a long time
and those who get jobs only occasionally., In short, the low-income
consumers are those vhose income do not meet their reasonable needs

dué to certain circumstances.

2,2 Who are the middle-income consumers?
The middle-income consumers in this study is categorised

according to their strong earninge capacity. They have strong potential
inceme unit to gemerate an income stream that will seet the requirements
of the individual's needs, They have reasonable and sufficient income
or surplus money to live decently and comfortably. They are those who
live in beautiful homes in well-respected neighbourhoods, They lived in
comfortable homes with welleinstalled modern gadgets and vell-furnished
interiors. (relative to the shably homes of the lov-income consumers).
o O

The middle-income conasumers conaist of those who have sound
education or high education where their degree or professional qualifi-
cations enable them to necure reasonablely good and well-paid joba. They
are usually professionals and skilled workers vho have better opportunities
in obtaining jobs that pay high wages, and with these, they have suffi-
clent income to meet their reasonable needs,

l.o’.l‘,-



7.3 Concepts and Theories
The variety of input variables that can influence consumer

consumption patterns i{e astounding. This i{s because consumer consumption
covere & wide aspect of consumer behaviour. According to‘turt Lewin in
his susmary of variable categories influencing the individual, an
individual is profoundly influenced by their internal psychological
structure which includes processes such as attitude formation, motives,
perception and learning, as well as the individual's subjective knowled-
ge, values and beliefs., The external enviroment {s aleo capable of
{nfluencing the individual's paychological condition and his behaviomr,
The present external envirdeent such as phyeical, economic and social
factors are important aspects that determine an individual'e buying
behaviour, Phyaical variables include distance to tht stores, and
available tranoportation. Economic variables include the individual's
wealth, the cost of various products. Social variables comprise the

individual's nocial clese and mocial group influences,

So, the consumption patterns of the consumers will be
connidered UndeT Al1 these factore.

2.4 Foongmic Theory of Consumption

The economic variables that influence the consumers'
behaviour can be explained through the economic theory of conmmplion,
Under the light of economic conmumption, the consumer can be studied
within the anpect of micro-econoaic, sacro-economic and home-economic

which 1a concerned with the conmumer and hl-n nroblem, senseslS/=
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Since thia study éoncentrates on the single household and
ite use of products and servicea, the economic theories like Engel Law,
Giffern paradox and Lav of demand and supply which is part of home
economics will be dealt with in this context., lowever, more emphasis
will be given to Engel Law, as it is an important theory in explaining

the patterns of consumption.

2.4(a) Engel lav
Engel lav consiste of two main lasws which is calculated on

the percentage of total income spent on different categoriea of consump-
tion, This law describes the way in wvhich the amount of goods purchased
changes when money incame changes, and relative prices of gooda are
held constant, So, amount of each commodity purchased changes when

income changen.

According to the first law, the poorer a family, the greater
the proportion of total spending goes for food purchases. Sudsequently,
the higher the income per family, a ssmaller proportion of total income
are spent on fo6d" purchases., This shows that with other things being
equal, the percentage of total expenditure devoted to food gives the

best indication of the material vell-being of a person,

T™e second lav develops the conocept that income are first
devoted Lo the necesaities of staying ilive, and that luxury spending
or savings occurs only at higher incame level, 5o, the higher the

cesnetb/=
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income earned, the more the peraon spend his income on luxury items or
savingo. Also extended in this law is a series of conceptes which can
pe summarised as follows- Family expenditures will increase in all
categories as income rises, While percentage spent on food declinee

as income increces. The percentage spent on housing and furniture tend

to remain constant.

The consumption patterns of consumer relative to his income
can be clearly seen in the Engel Curve, This curve {llustrates a descrip-
tion of the manner in vhich the optimal consumption of a particular
commod {ty changes as income changee while relative prices are held
constant, (See Diagram 2.1 below)

.+ E, E, - luxury Goods®
E, - Normal Goods®
r‘ E
Income 73 1 ‘2
Y, 1
Y, 1
L

T A R R R T
P EL Y- BN N
Quant ity of goods demanded

Diagram 2.1 « Engel Curve on luxury goods and normal goode
U —e—— i — e —

Source 1 Walter, N « Intermédiate Microeconomics and it's application

(111inlon; Dryden Prens, 1975) p-82
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2.5 Behavioural Theory of Consumption
Economic theories cannot be used fully to illustrate the

consumpt {on patterns of consumers because the concept that the consumer
is portrayed as rational at all times is not true, as in actual fact

the consumer is also governed by social and paychological factors.

The consumer's judgement ie in fact clouded with a number of irrational
influences (as explained by Kurt Lewis), Actually, the consumer see

what is around him very selectively and make market decision accordingly
to his individual learning, attitude, motivation, personality and
interpersonel influences beside economic influence. So, the consumer
consumpt ion patterns can aloo be explained through Behaviour Theory,
Social Paychological Theory, Achievement Motivation Theory and Cognitive

Dissonance Theory.

2.5(a) pBehaviour Theory
The behaviour theory explains the effect of influences they

have upon the consumers in their world of consumption., It explains the
erratic, capricious and generally irrational behaviour that can be

expegted from édnstmers and which cannot be explained through econcaie
theorien, Behavioural theory is important becmuse many & times people

do things for non-economic reasons,

2.5(b) Sociml Pmychological Theory
? comprehensive interpretation of consumer consumption

tehaviour vould be incomplete without consideration of the social

octoo‘a/-



context within vhich consumer behaviour takes place., This theory
hyvpothesized that the consumer as human beings is a social animal vhose
behaviour was very much affected by peer groups, subculture and other
references groupa, In this context, the consumer is not motivated Ly

rational needs, but by status coneideration.

2.5(c)« Achievement Motivation Theory

Another theory which is rather similar to the social
peychological theory which influences and determines the buying behaviour
of the consumera is the achievement motivation theory, It theories that
people have this need to achieve and make others awvare of their achie-
vementn, Thus, they tend to show their nhiomnu‘ and success through
material possensions which are considered as symbols of wealth, atatus

and success,

2.6 Pnviromental Influence

Benide the influence of economic and bdehavioral factors
of consumption, enviramental influences aleoc determine the consumption
patterns of tha ocheumers. Culture, & pattern of behavicur prectised
in a form of enviromental influence shapes the consumption patterns
of an individual. A conniderabdble portion of our daily activities 1s
devoted to producing goode and mervices for others, purchaming for
ourrelves and decidins on the basis of numerous influences from people
vith vhom ve associste what ve will vear, eat or dine, hov wve should
entertain oumnelves, md’::unh of our time and money we will spend on

o-a.o‘ql"
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various merchandise and decisiona, Thus the consumer as an individusl
yho is also part of his culture ies profoundly influenced by the broad
mocial enviroment in which he pursues his personal ends, lives his 1ife

and statisfies his needa.

Chapter Notes
1. Loudon,D.l. = Consumer iour: Concepte and ication

(New York; McGraw-Hill Book Co,1979) p.25

2. luxury Goodr are goods that provides comfort, convenience, enjoyment

and status., It is usually referred as cara, electrical appliances,etc.

1. Normal Gooda are basic necessitiens like food, water, etoc, It is the
usual regular necessitles that everybody needs.

>
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CHAPTER ITI
ABALYSIS ON THE BACKCROUKD OF THE

RES R'T8
A good starting place in the analysis of consumer consump-
tion patternsa is the background of the respondents, The background
of the respondents influence their intentions and choices about
products, brands ard suppliers. It also determines how the respondents
spend their money. The background of the respendente such as their
fncome, education, occupation and age affect their decisions either

as anticipated or unanticipated circumstances,

3.1 Age of household heads.

The age of household heads s used to determine the
1 _
fanmily 1ife cycle, The family 1ife cycle {2 an important variable in
analysing the consumer consumption patterns as consumers pu

different goode in different stages of their lives,

Majority of the Sri Pahang Flate respondents are in the
are range of 404600 years, At this stage, the children of the family
are vell into sdolenscence or no longer dependent on the family, T =
the family income may be spent solely on the household head and wife.
Yareover, the children vho are vorking will help to supplement the
household  expennes, This stage marks the period of zreatest financial
fecurity and the household can afford to spend their money on lurury

rroducts like television, video recorder and so on., The total fncome

oco.n?‘,-
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Mumber of Fersons

Age Range

21 =25, 1
26 - 30 1
31 =-35 2
36 - 40 8
41 - 45 6
46 = 50 12
5 - 55 10
56 - 60 a
61 - 65 1
66 - 70 1
Total 50

|
:

Table 3.1 (a) = Sri Pahang Flats : Age range of heads of the families
e e

Table 3.1 (b

[Tl

Age Range

g

25 - 30
N -3
36 - 40
41 - 45
46 - 50
5 =55
56 - 60
61.« 65

[

Masber of Pespos
6

17

- N - D

T
)

50

- Bangsar Baru : Age Range of heads of the families
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vhich have {ncreased allows the family to allocated money for home

decoration, an automobile and new appliances,

The lover age range asong the Bangsar Baru respondents
shov that most of their familes are either at the expanding stage
and contacting stage. 29 of the household heads who 3r¢ aged between
25=4( years are either newlywed couples or expanding families, These
people spend most of their money on furniture, appliances, housing
and their children's education. The other 15 respondents who are aged
between 41-50 years contracting families whose children are well inte
adolescence , and their consumption pattern reveal the heavy expenses
of supporting teenagers, Scme of them wha more financially stable will
spend some money on luxury like home decoration or s second car or

necond television and video recovder set,

Jo2 Family size of the respondents
Majority of the respondents intervieved are of average

family size, The most common family aide is the 4-5 member household,
' . W

66% from Bangear Baru and 54% from Sri Pahang Flats are 4-5 member

hounsehold (See Pigure 3.1).

Sri Pahang ¥lats respondents have the bigrest family sise.

2™, are households of 7-0 menbers. These householda of 7<8 members
;tro:.rmclnnr fomilies, In comparieson, & minority of Bangear 'wru respon -
L

bear =
dente are household of { members.Theme households conaist of extended

.to..?‘./"‘
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Family —

mombera K % = - SPF

7 = -

S - BB
6 i
20%

5

4 40%

3

a%
- e
1 2% Fe ! N o
. 10 20 30 AR
Nusber of family

Figure 3.1 - Total Family Members per Family in SFF and BB

familiea, (See Table 3.1 above) The Table shows that the household
heads in Sri Pahang Plats have more children than those in Bangsar Baru,

The respondents in Srd Pahang Flata need to have larger
families as they need their children to help them to support their
families, They rely on each family members to pull their resources
togother to meet their expenses, As & result they have the largest

- b ‘2
nusber of breadvinnes per family (See Table 3.2)

The Bangear Baru respondents on the other hand can afford
to keep thelr household ssall as their high income ia sufficient to
rive them comfortable life. They do not depend on many family members
to support their living needs or to give them security. Table 3,7
supparts this fect that the middle-income respondents do not deperd
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on many breadwinners to support their families as 7P% of them are made
up of households with only 1-2 bdbreadwinners. Moreover, this small
number of breadwimners can earn a total income of $2,000-8$8,000 per
month when the five breadwinners per family in Sri Pshang Flats can
only earned a total income of as high as §2,000, (See Table 3.3a and
1,%b) The middle~income consumers in Bangsar Haru have more than
sufficient the income to maintain their household needs, thus they can

afford to direct some of their surplus into savings and investment,

The low=income rfapondontu who have larger fTamilies have
to spend a larger proportion of their income to mupport the needs of
their members. In spite of the fact that they have mors breadwinners in
the family, it is found that their total income is Just sufficient to

meet their daily expenses. jovever, they can afford to purchase more
electrical goode than those of theam who have fewer breadwinners, This
is because each of the breadvinners pull their resources together to
purchase it for the comfort of the family,

g 4 = - s
Greadvinner Y - BB
o w

Number of family
Figure 3,2 = Total Breadvinners per Pamily in SP¥ and FR
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1,3 Occupation of the respondents

Occupation and education play an important role in forming
the decisfion making of the respondente., Fducation and occupation of
the respordenta can form their values and perception of life, and also
determine their purchasing pover, As a result, it influence the consumer

consumption pattemrn,

Household heads in Bangesar Baru are professionasls, tusines
-sman, graduates and skilled workers. (See Table 3.2b) Out of the 50
respondenta, 19 are professionals like Engineer, Consultant, Lavyer,
Accountant, Financial Controller, Architect, Fvaluer and Chemiest; 23
are in the business line; 4 are skill-vorkers. Most of the household
heade are well-educated and English apeaking. Even their family members

are English speaking.

On the other hand, household heads in Sri Pahang Flats are
non-professionala, Moot of them are semi-akilled workers, semi-qualified
vorkers, havkers or factory vorkera, From the 50 respondentis, 14 are
nemi-gkilled uo;:;r: like Poreman,Fitter, Watch Maker, Electrician,
technician, Construction Workers and Carpenterj 9 are semi-qualified
vorkers like Supervisor, Salessan,Clerk, Security Cuardi 15 are unekil-
led and unqualified workers vho work as Lorry Attendent, Taxi Driver,

Lorry Driver, Washervoman and Havker, (See Table 3.2a)

It soomed that the low job held by the respondents are the

resulte of their lovw education. The education which they received
Il...?‘/-
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Occupation Kumber of Person

Fore man
Tailor

Fitter

Lorry Attendant
Pensioner

Taxi Driver
Watch Maker
Electrician
Hawker
Techician
Construction Worker
Carpenter
Junior Officer
Lorry Driver
Washer Woman
Clerk

Saleeman

Civil Servant
Supervisor
Security Guaxd
Not Working
Total l

Table 3.2 (a) - 59 Pahang Flate : Types of Occupation of Heads of
!uniu,

controls their job, income and consumption pattern. Their low education

T SR B, O ok I e T T U SR B B I Y

3

makes them hold lov jobs which pay very little, thus they have poor
purchasing pover, Thelir lov education aleo makes them gullible consumers
vho are exploited by unscrupulous merchants. They are ignorarmt of
their righte and alvays end up paying more for their serchand ise,

as they are alwaya exnloited, ceves?lf=
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Ocoupat fon Fumber of Person
Businessman
Manager
Technician
Engineer
Consultant
Lavyer
Bank Officer
Bank Clerk
Director
Aceountant
Execut ive
Reaiafer
Financial Controller
System Analyst
Architect
Tin Miner
Pensioner
Hospital Matron
Asaistant Manager
Evaluer
Quality Controller
Chemint
Pilot
© % Mminietration Ofrlc{r

Total 1

Table 3.2 (b) - Bangsar Baru s Types of occupation of Heads of Families
—_ - — 4

gr.mg..m.......na.-.-q-ma--onunm--.lm

However, themdo not ocour among the middle~intcome consumers
a0 this study shows that majority of them know their consumer's rights
ard lave, They admitted that they never hesitate to take action againat
unsorupnliuce merchante, So, by “eing able to take action againat any

cosesdB/=



exploitation, they are protected from paying more for faulty goods aor

exorbitant priced goods.

Being educated or uneducated plays an important part in
consumer consumption patterna, Education gives the educated consumer a
better perception in perceiving what is good for them, The middle-income
respondents vho are educated are able to perceive into facts displayed
in an advertisement and pay for goods according to its worth, However,
the low-income consumers vho are less educated usually get carried avay
by advertisements and are ignorant of the value of gooda. Most of the
time they purchase goods which catch their attention and at times
end up buying eomething worthless, This is supported by the claims
made by the low-income respondents who relate that they usually purchase
goode according to advertisements that attracts them, Thus, the lack of
sound education among the lov-income consumers contributes to the reason

why they pay more for their merchandise.

Information and knovledge aleso play an important role in
consumption patterns. With infomation and knowledge, consumers are
able to knov the lantest products in the market or where a smale will
be held, And, the middle~income respondents being the more wvell-inform
~ed pet know when a sale will be held and clench a good bargaing so
much 8o that they pay less for the merchandise that are bought at

Fuspiadarmg

normal times, The low-income who miss the sale will have to buy the goods

at normal times where prices are much more hisher. As & result they

.loo‘?’/"
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pay more for the same kind of goodes bought at salei

3.4 Income of the respondents

Income here would mean total income of the family earned
by all members in the family. In this context, income of the household
is discussed in twvo sections-

(a) the total income per family
(b) the total breadwinners who contfibute to the total

family income,

Total household income in Bangsar Baru and Sri Pahang Flate
are very contrasting. The highest category of income earned bty Sri
Pahang Flats respondeats is the minimum income range of Bangsar Baru
respondenta, (See Table 3.3a & 3.3b) The income rangs in the places
form a kind of income pattern where the low-incame range in Sri Pahang
Flate represent the lower end a slope, and the high income range in
Bangsar Baru represent the upper part of the slope, So, when the slope
represented ty Sri Pahang Flats ends, the other begina. (See Diagras

3.1 below) (o
- 8P

< - BB
Heapondent 20 1

10 N .

N AN DR
- ‘.\I L :::--h:‘.- . & I & ™ & k.
0 $2000 $4000 $6000 $8000 $10000

Total incame per hounehold
Ylrgras' 3.0 - C mbined income nlope cvave N0/
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In Sri Pahang Flats, 2% of the householde with 3-5 bread-
wvinnera emrned $2000, which is the highest total income among the low-
{ncome respondents, While in Bangear Daru, 6% with 2-% breadwinners
earned above $12,000. (See Table 3.3a & 3.3b) In comparing the highest
income earned in these two placea, it is seen that the middle-income
group have more cash ligquidity and a higher standard of living, They
have more to spare on expenditures and luxury goods than the low-income

respondent as they have eix timea the purchasing power of the low-income

respondenta,

Table 3.3(b) shows that the total {ncome per family increas-
es gradually with the increasing number of breadvinners, Hence, the
nigher the total income pcr family does not imply that there are any
excess money to spare, The income per capital among the low-income
reapondents i{s small compared to the income per capital of the middle-
income respondent although their total income per family is high, This
in because the high income per family is contributed by the large
mmber of breadvinners,

A

3.5 Savings and Inventments of the respondents
Savings and Investments are very lov among the low-income

respondenta. Majority reported that their lovw-income hardly give them

enough margin to save or invest, Thua, they only managed to have very

mall and negligible savings, On the other hand, middle-income respon-
dentns have higher savinge, Soas revealed that they have savings of

to-oo.‘"-
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Income Per Family Bumber of Breadwinner Per Family

1 2 3 4 5 Total
Below $2,000 - 4 - - - - (. 4
$2,001 - $4,000 7 W% w2 - ORI . e W
$4,001 - $6,000 ] 6% (3268 ¢ @5 L 4% 4 2% Py a6
86,001 - $8,000 - ] 6% 1 a% - - 0%
$8,001 - $10,000 - - - - - -
$10,001 - $12,000 - - - - - -
Above $12,000 - 248% 2% - - 1 6%
Total 228 56  12% 6% 1 4% 100%

I ag ' 3 ‘

Table 3.3 (a) - Total income per family earned by the total

Breadwinners in Bangesar Baru

[ Tnoome Per Panily Wusber of Breadvinners Per Family
1 2 (B 4 5 l'rotn_
Below $800 LR - - - 9| 18
$6801 - $1,000 I 2% 166 L 4% - - L]
$1,001 - $1,200 - LI 7 & - - 1 18%
$1,201 - $1,400 /1 k- - %] e
$1,401 - $1,600 - A% ¢ B 2 N - F| 1
$1,601 - $1,800 - - LM g B - & ™
$1,601 - §2,000 R T VA S
| Total 1% 32% 3% % 2 50| 100¢
Table 3.3 (B) - Total incond per Hkasly 'ebrned By the total )

breadwinners in Sri Pahang Flats
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5,000 - §10,000, Some even admitted that they aleso have investmente
in stocks and property. Thus, the middle-income respondents who have
investments and better savings than the low-income respondent seem

to conform to Engel Law, (which supports that a person's savihgs and

investments increases together with the raise in income)

Chapter notes
1. The members of a conventional miclear family go through a number

of stages in the course of their lives known as the 1ife cycle.
2. The family into which we are born is known as the consanguine family.
The family formed by marriage is termed the comjugal family, The

muclear family is made up of a conjugal pair and their children.

5. The extended family consists of the nuclear family and their relatives.



CHAPTER IV
COrSUMPTION PATTERNS 13
BASIC NECESSITIES

This chapter deala with the consumer consumption patterns

for basic necessities. Basic necessitiea in this context cover food,
utilitien, transportation, rent and services used, In analysing and
describing the consumer consumption on banic necesaities, only the
amount spent on basic necessities are accounted for, The quantity
consumed is not considered at all as it is difficult to access the

quantity used by each households,

4.1 Pood
Cne of the largest expenditure in most Budget is food,

Purchase of food to be served at home is the largesi item in the total
personal consuaption expenditure of an individual.

Determining the exact amount people spend on food s diffi-
cult because it depends on many factors. So, in this analysis of food
consumption pattemp, only amount spent on sundries, meat and vegetablea
are used to estimate the exact amount the respondents spend on food,

Money spent on eating out are not included,

Table 4.1 shows that the low-income respendents pay & hirher
proportion of thelr income on food aince their take-home income is
omall, Majority pay as high an 30K = 60K of their total income on food,

The middle-~income respo.dents pay very much less than the low-incose

.cc-.u,"
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o Pood?'retal income | Bangsar i % P'ood)"'.‘_o;;l Income | Sri Pahang

Baru Flate

% - & 2 Below 30% 12

6.01% - 10% 19 30.01% - 40% 18

10.01% - 14% 15 40,01% - SO% 14

14.01% - 18% 8 50.01% - 60% £

18,01% - 22% 4

22.01% - 26% 2

Table 4.1 - Percentage of income spent on food by respondente in
Bangear Baru and Sri Pahang Flats

respondents., They pay only 2% - 26 of their income on food., The highest
percentage of income paid by them seemed to be less than the lowest
percentage of income paid bty the low-income respondents. This consump-
tion pattern conforme to the firet law of Engel Law which states that
the poorer the family, the greater the proportion of total spending

goes for food purchases, This consusption pattern aleo shows that the
middle-income who earned more have at least three times the purchasing

pover of the low-income consumers,

However, when the consumer cornsumption pattern on food ie
vieved in the l_u'h:o; total amount spent on food, it is seen that the
middle~income respondents spend more money on food consumption, In
Figure 4.1, it is peen that the middle-income respondents sperd at
leant $300 to $1000 monthly on food., The amount spent on food increases
with the family sine, so the amount of 3300 spent by a ssall family of
1=7 members is considered rather high compared to the asount of $300
which f{o npent among 3=4 mesbera in Sri Pahang FPlots, The middle~

00.0055,"'



0 10 20
Family Unit
Figure 4,1 - Household monthly food expenses

income respondents spend more on food because they can afford to

consume more and better quality food. Most of them Pelate that they

are more incline to go for better quality food. So, the data and findings
of this study support Engel lLav, It confirms that as a person earns more
he will spend more on food because he can afford to eat more and consume
better quality food,

Anothar factor why the middle-income epend more on food s
that majority of them prefer to purchase their food from mini-markets
and vet markets in Bangoar. (See Table 4.6 in Apperdix 1) Table 4.6
nhown that 66K of Bangear HBaru respondents btuy food from wet market
in lucky Garden while 90% tuy food from mini-markets in lucky Garden.,
In tuying food in Ircky Garden in Bargsar, they have paid more Yecsuse
food nold 4there are such more expensive than food psold in Sri Pahang

coseedb/-
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Flata. This is true as a survey conducted to compere prices of goods
sold in Bangsar Baru and Sri Pahang Flats shows that goods sold in

Bangear Baru is much more rxpensive. (Refer Table A in Appendix 1)

From this finding, it is obvious that the middle-income
respordents who purchase goods from mini-market in Bangsar are those
con=umers wvho are more incline to favour stores with pleasant enviro-
ment, They do not mind paying more for their food which is purchased
in the mini-market because the food are clean and well packed, Moreover,
the mini market maintain images which is more appropriate to their
soclal statue, sc they prefer to shop there, They also prefer the
mini-markets and market in Hangsar because the enviramment there is
much more pleasant and cleaner than the traditional market in Kuala

Lumpur,

Shopping in the mini-market will make the middle-income
respondenta pay more for their food in terms of service and facilities
cost vhich is incurred in the prices of the goodsa, Where as the low-
income respondents who usually shop in sundry shops are free from

paying more for the services and facilities,

4.2 Utilitien

Water, electricity and telephone are considered as utilities,
The consumer consuaption patterns on utlities will be analysed as indi-
Vidual utility like water, electiricity and telephone in the following

~ontoxt,
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P 4.2 - Household monthly expenses on electrimity

4.2(a) Electricity
Flgure 4.2 above shows that the middle-income respondents

spend more on electricity monthly, 94% spend $60 - $200 monthly on
electricity consusption., The amount $60 -$200 is the highest amount
spent by all the respondents in this study, The low-income respondents
on the other hand Spend below $60 monthly on eletricity. The highest
amount epent ty the low-income respondents seomed to be the lowest
amount epent bty the middle-income respondents, This mean that sajority
of the middle~incame respondents espend more on electricity consusmption

monthly than the low-income respondente,

The electricity consumption i high emong the middle-income

respondents becsuse they ovn more electrical appliances like vater-
can l“,"



-5 8-

heater, air-conditioner, microwave ovens and others which consume a
high percentage of electricity, Some of them even have as much as a
fev ajr-conditioners and water-heaters in the house, and the ysage of
these electrical appliances will increase the consumption level of

electricity.

Although the low-income respondents have bigger family
sizes, they atill consume very little electricity. This is because
they have less electrical appliances. Moreover, they do not use air-
conditioner or vater heater that consume a lot of electricity. They
also do not waste electricity unnecessarily, instead they try to

economise and consume as little as posasibdble,

In this high consumption of electricity among the middle-
income respondents, it is fournd that their electiricity expenses increase
ae the consumption level increases, This is becaune electricity charges
wil)l rise vith the increase in consumption, for the more electricity one

consumen thc‘ratc of payment per unit will be higher,

4.2(b) Watex Consumption

Figure 4.3 shoves thhkt the middle-income respondents with
smaller families pay more for their wvater consumption., The low-income
renpondents are paying very much less than the middle-income respondents,
94% spend $10 or less monthly on water consumption. ‘The higheot amount
opent {n only $20. Where as the middle-~income respondents on the average

opend §20-§50 monthly on vater consumption, On the average, they apend
“awe. 59/-
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Figure 4.3 - llouseholds monthly expenses on vater consusption

g

double amount spent bty the lov-income respondents, A family of 3-7
members in Sri Pahang Flats spend only $20 monthly om water consusption.
However, a family of 3-6 members in Bangesar Paru spend $20-850, This
shows that the middle-income respondents with smaller families cpond’
Aouble the amount epent by the low-inceme respondents who have bl:m;

fanilien,

The aiddle-income respondents epend more on vater consumption
because they use walter excessively., They use & large gquantity of water
to vater the plants, vash their cars, clothes and  housé. Some even use
bathtubs whish take up a lot of wvater, At tismes they waste water
unnecensarily, The low-income consumers are lens inclined to use vater
umnecessarily and their ssall limited flate do not allovw them to grow
a lot of plantng Thus no excesnive water was used for wvatering plents,
Morvover, their mall flats 4o not need such wvater Lo keep 1t clean,

It can bo seen hers that lt'..tho 11fe style and condition of living of
the respondenta which Influence thelr conrusption patiern on wvaler,

oooo-‘c,"
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4.2(c) ZTelephone
Telephones have become more of a 'asic necennities for most

respondents in this study. All Bangsar Baru respondenta have at least &
telephone each, Some even have two telephones in the house, 70N of the
respondents in Sri Pahang Plats own telephones while 30K did not install
any., There is a contrasting ownership pattern here as none of the low-
income respondents ovn two telephones in the house. Each hostsehold only
han a telephone.

The middle-income respondents spend a Jot on telephone consum-
ption, Most of them pay as such as $40-$200 sonthly. The amount of $100-
$200 paid by the 3 from Dangsar Baru s the highest ascunt paid byvthe
respondents in this study. The low-indome respondents pay the lovest'
amount on telephone consumption. 44% of the 70X who own telephones pay
only $20 & month, This ascunt s the lowent charge on telephone as this
sacunt s the basic telephone rental charged by Telecom,

On the average, the alddle~income respondents pay as high as
five times the ancunt paid by the low-income respondents, They have to pay
more as noet of them own two telephones in the house, and the rental for
an oxtra extontion phone is slightly higher than those of the normal
rental of ene telephone. They aleo pay more when they make trunk ealls
ard long Alstence ealln, and the high telephone sxpenses of 1100-8200
monthly denote that they make such calls quite frequently. This high
copaunpt lon on telephone alse shows that they use the telephane as

4 lusurious form of comsunlication Yo give them convenience and satiafactio
Il.l.‘ l,-
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Yigure 4.4 - llouseholds monthly expenses on telephone

(n the other hand, the lov-income respondents vho sanaged
Lo keep their consumption a8 sinimal as possidble shows that they only
une the telephone as sy ensent ial form of comsunication. They do not
indulge in excessive usage of the telephone. Most of time they try
Lo use the phone vhen necessary and keep thelr corversation short
trd sinimal within the 100 free calls of three mimutes only.

4.7 DAiditien
utilitien on the whole (water, slectrisity and telephone)

1t vas found thet sajority of the alddle«income respondents spent more
on wtilitles conmumption. BOK of them spent $160-§%70 wenthly on

utilitieon and this amcunt I8 higher than the hichest amount of §190
o.ooo‘?,.
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Figure 4.5 ~ Households monthly expenses on Utilities

paid by the lov-incaome respondents. (See Pigure 4.5 above). The most
contrasting consmumption pattemm is that the highest asocunt epent b"b-
lov-income respondents is not even the lovest amocunt paid by the middle~

inccame respondents,

Although the middle<income respon'ents spend more on utilities
than the low<income respondents, tut the payment of it relative to thelir
income 1o almost the sase as uu-:iu by the low=income respondents.

31 householde (rom BDangsar Baru and 32 households from Sri Pahang Flate
apent PH-4% of thelir total inoome on utilities, The percentege of income
pald ty the respondents In the two areas (s rather sinilar and ssall in
margine This rether ainilar percentage of income paid for utilitien ty the
responderntis ahows Lhat consumer consusption patters on utilities do not
increase very much in proporticn to the incresse in incose, This consusp-

.....‘ﬂ-
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% Utilitien/ Total Income ‘;;;, Baru | Sri Pahang Flats |
Pelow 2% 3 g 2
2.01% - &% n 2
4.01% - 6% 15 10
6.01% - % - 6 |
8,01% - 108 : ! - i

Table 4.2 - Percentage of incame spent on Utilities consumption by
respondentsa in Bangsar Baru and Sri Pahang Flats.

tion pattern ia also supported bty Engel Lav which statesthat an individual’

consumption on basic necessities like expenditure will increase to

certalin level and remain constant after a certain level,

4.3 Transportation v

In this section on traneportation the consumer consusptign
pattern will be analysed through the amcunt the respondents 2pend on
their cars, motorbike, insurance, taxi faresand bus fares.

ulmwhhnuubnh-uu least a car per
household. 486 own &t least a car, 44X own two cars, &% own three cars
and % own four care. (See Table 4.1) In contrast, only 14% from Sri
Pahang Plate own & car per household, Through this ownership of care
Anong the respondents, 1t Is seen that respoendents wvith sore cars have
to pay more for thelir transportation. They h.ve 1o pay mere for the hhlgll
Raintenance, Flgure 4.% showve that 80N of the 21ddle<income respondensts
Spend 3160 = 320 aonthly on transportation while the loveincome respons
Yantas vho own one car or sotorbikes pay 540 « $170 sonthly on transportsa-

tion., ™ niddle-incone spend more on trensportation becsuse thelr cars

Ay
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consune & lot of petral and that their insurance and road tax is gpueh °
higher than that of the motorbikes. Thue, they pay more for petrel,
road tax, insurance and car services, Those vith sore cars have to pay
nnmm the other hand, respondents in Ori Fahang Flate pay lese for
they rely on more on public tranaportation like buses and taxies. In
sddition, thelir sotlorbike consume very little petrol and the romd tan

&od lnsursnce in lowe As for those low=incone respondents who used cars,
Lhey pay lesa on itransportalion woause sajority of thm own only ane
aar,

e o.‘y"
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Pelow &% 1 €
‘.oﬁ - “ 9 3‘
8.0 -« 12% 29 13
12,018 - 168 9 5
30.01“ - m ‘ ' 1

Ta 3 = .
ble 4.3 Percentage of Income spent on Transportation bty respondente

of Bangsar Baru and Sri Pahang Flats

The middle-income respondents who own & fev cars have to
pay more for petrol, As shown in the Malgrsia Economic Report, petrol
prices have been rining each year, For exasple, in a period artu!nn
petrol prices inoreased from $3.48 to $4,90 per gallon for premium pétrol
from 1960 to 1962, When petrol prices increase anmually, the petrol
expences also incresse. This makes transportation expenses for private
cars high due to the car's high censumption. In this aspect the middle-
inccme pay more for petrol compared to the low-income respondents vho
uses motorblke,

Iaport duty on passenger oars vhich was increased bty 108
from the last figure in 1984 shows that the middle~income respondents
vho tend Lo purchase nev cars have Lo pay sore than the lov-income
respendenta who purchased secordhand cars, The siddle-incone responients
vho like to purchase complete Wilt-in passenger cars have to pay WX
to 1008 on import dutly as reported in the Hoonomic Neport In 190271904,
This shows that the middie<income respondents vho can afford Lo buy "ev
cares or isporied cars are attually paying nore, . |

LR R ] ‘n,.
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Denide paying more for petrol, the Bangsar Baru respondents
who own big cars have to ppy more for road transport fees for road tax
increases according to the car engine capacity, The low=income respondents
vho either own ssall engine capacity oar or a motorbike pay less for
road transportation, In general, the findings shov that the middle-income
reapondents vho have more cars, imported cars and high engine capacity
cars pay more for their transportation compared to the low-income
respondents vho own motorbikes, amall engine capacity cars or Japanese

sade cars.

However, if the total transportation expenses are seen in
Proportion to the total income, it can be saild that both parties arg
paying about the same proportior of their total income on transportstion,
(See Table 4.3)

4.4 Rent
In detemmining the monthly rent expenses of the respondents,

It seemed obvidus that the respondents in Sri Pahang Flats are the ones
vho have to pay rent as none of them own the flats since the flats are
govermment flate. Vhereas in Bangsar Baru, 9N of the respondents do not
pay rent, This is because they own the houses they live in, Only X of
thes in Bengsar Baru rent houses, and they have to pay tetveen §1,000-
§1,900 a menth for rent. T™he middle-income resvondents wvho real Nhouses
poy more for rent compared te those in Sri Pahang Flats vho pay &
norminal soount of §77-39%5 & month,

sessedl/=
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at amtna_t_n Income Sri Puhang Flate
Melow 6% ) )
10.01% - 12% 6

Tadled.5 - Percentage of Income spent on Hent by respondents in Sri
Pahang Plate

Fieure 4.5 above shows that the low-income respondents
pay % -12% of their total income on rent although the rent asocunta
to less than $100 a month, However, the middle-income respondents
vho pay a total rent of $1,000-8$1,500 a month do not pay such a high
percentage of their income on rent as the lov<income respontents. ﬂ- pay
& small percentage than B, -

4.5 Entertainment
A large amount of money is spent on entertaiment by the

middle-income respondents compared to the lov-income respondenta, The
average household in Fangsar Baru apent $200 - $3%0 a month on entertai-
ment like video, sports, tennis, squash, svimaing and 8o on, While the
lov<incose respondents sapent $100 - 700 & month on movies, video and
oto, Mere, it io seen that lelsure activities and entertalimment vary

snong the respondents of different class sembership,

In termeof monetary figure, it i soen In Flgure 4.7 that
the niddlo=inceme respordients pay more for entertaisents: Majority spemt
115 « B400 & sonth while majarity from Ori Pahang Flats spent 1% « 1100

& sonth, Towever, In terss of prapo~iliors's lowme, the slidle-incone

-o.o.""‘
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respondents also pay more, Table 4.4 shows that they pay O%-6¥ of their
income on entertalimment while majority in Sri Pahang Plats pay below
4%,.1h short, the middle-income mroup are the ones whn spent more on
entertalnmedt and they are the ones vho prefer to spend thelir leisure

activities on sports and games beside video watching.

¥intertaimment MTotal Income Mngsar Maru |Sri Pahang Flate. |
Melov &% 14 18
4.0M% - % A\l 15
6.0 - & 9 3
L RO YN 4 2
[ 10.0m% - 1% 3 %
12.0% = 148 1 .
4.0 « N 1 -

—— e T S — '

Iabis 4.4 - Dercentage of income spen\ on kntertatsent hy respendents
in Tengeer Teru snd Sri Peheang Flate.
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™is chapter deals with the study of individual consuser
consuapt ion pattern of major durables, The concusption psttern is
concerned with the consumer ownership of a fev major durables, By
sajor durables, it shall msean commoditien like motor vehicle, furniture,
radio, television set, video recorder and refrigerator,

5«1 Ownership of major durables
Findinge show all households in Sri Fahang Flats ovn &

televinion set and refrigerstor. (See Table 5.1) Radio is alno another
commonly owned durable, 98K own a radic each, Video recorder is alsg
another populsar sajor durable among the low-income respondents. 785
own a set each, and this percentage of ownership in considered rather

high,

About 58% of the respondents in Sri Pahang Flate own a
motor vehicle. Out of the 58K vho own motor vehicles, 44X own a motor-
bike. It seemed that motorblke 1o a very popular vehicle among the
reapordente, Care are not popular as only 14% own cars. This low
ownerehip of cars could be that cars are rather sxpensive and that it

le boyord the means of soat of the respondents to affcrd one.

T™he high ownership of televinion set and refrigerator smond

the lov=inaime respondentia show Lhat such durables are more of a

pasae ”’-



Asseto Ovned | Sri Pahang Plate | Mangsar Baru| Mumber of Assets
BEWERIT

Car 14% 100% A6 488 | X | =
Mot orbike 44% ax 9 | &

Rad o 96is 9 9%

Television 100% 100% 9% |

Video Recorder TeR 100% 9% | &
Refrigerator 100% 9N 100%

House - 94% 94

Table 5.1 = Assets owned by the respondents

necesaity than a luxury iteam, Hefrigerator is the first priority of the
Tespondents as most of them declared that the refrigerator is a basic
household necesaity. .
.

On the other hand, ownership patterns of major duradbles
in Pangear Baru differ fros thoee in Sri Pahang Flats. All the respondents
own at least a car, television and & video set. Table 5.1 shows that 96
ovn at least & Nfl'w‘-.' ‘and & video recorder. In sctual fact, the
figure for this ownership should B& 100X instesd of 9K, Data shoved
998 because one of the respondent shares the video recorder set and
refrigerator vith other tenante, and these 4lems verw not counted for
a8 durables purchased bty the household head,

Majority of the respondents In Mangsar Mru live in thelr
own house, only €4 are resting thelr present houses. The ownership

Pattern on sotorbike ia 'he exact opposite of that in lirl Pehang Yiats.

ITIE }‘,—



Only a ssall minority of 4% own motorbikes, On the contrary, majority
own cars. All of the respondents own a car each, and sone even have
a8 much an 2-% care per household. Table 5.1 shown that 100% own cars.
Qut of thin, 48 own a car per hounehold, 44% ovn two care, 6% own

three cars and 2 ¥ own four cars.

Vehicle ownership is very high in Bangsar Baru, The level
of ownership is almost double the level in Sri Pahang Flats. However,
thenis not such difference in the level of ownership of other major
durablen., The difference is only very ssall and negligible. Based on
this findings, it is evident that the standard of living of Sri Pahang
Flate respondents is msoderate and close Lo those of the uﬂdh-lma;

respordents in Bangsar Baru, .

5.2 Major Durables s Method of purchase
The method of purchase is important in determining the

consumer consusption patterns on major durables. Hire-purchase and
oredit installsent plan allow a conguser to buy more now and pay later,
However, in the course of using hire-purchase and credit installment
the consumer vill have to pay more for the products In terms of high
Interest and prices, It le an expenaive way to tuy things as It always
involve added charges, Pealde that, consumer will not get a discount
for the products and the goods will be priced higher than those bought
through cash, So, in viev of the pros and cons of parohasing  through
thin method, we cn.n':gn the consuners buy and aleo how muah they can

Tases $’,‘
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Bangnar Baru Healdents Sri Pahang Vlate Heaildents

Asoets | Installment | Cash | Assets  [fnetaliment | Cash
Car 6% 185 | Car 1= =%
Houne GON ax Motorbike 10% 26
Televiaion - 100% Television 22% Tax
Yideo set - 1008 Video set o~ 4%
L l_ot}-m - 1008 | Refrigerator & 9%

Table 5.2 « Methid of Payment for Assets

Afford to buy, and vhat they can tuy.

It s commonly believed that low-inceme groups are the ones
vho purchase goods through installment credit or hire-purchase becauge
of their low liquidity. However, the findings of this study proved
Othervise, as only a ssall percentage of the low-income respondents

-

Used this method of purcasing. Table 5.2 shows that only a sinority
Uned this method, 12X purchased care through this method, 185 buy
motorbikes through installsent, 22X obtain their television sets by
hire-purchane, 4% used hln-m-lt to tuy video recorder set, 8%
purchased their pefrigerator through the same method. Other than these
people, the rest purchased goods through cash,

In contrast, none fram Banssar Meru bay through installsent
or hire-purchase plan, All of thelr slectdeal gsooda are bousght throush
cash, Cars and hounes are the only kind of sajor durvbles that are bought

through installsent, ™ia s because mont of thes cannot afferd to sake

seste §3/=



full paymsent on such expenaive durables, Even if they can afford to

pay, they refuse to 4o so because they are afrald they would be queried
by the Incame Tax Department. Thus, those who tried to evade income tax
vould btuy their care and houses through credit installment and hire-
purchase, Peside that, some prefer to use oredit installment or loan as
they are oliglible for government loan, company loan or credit facilities
from the commercial banks or leasing firms,

From above, it 15 evident that credit installsent and hire-
purchase allov the lov-income consumers to purchate expensive electrical
goods and use them while paying for the i{natallsent or hire-purchase,
This installsent and hire-purchase plan help the low-income to incremse
thelir ovnerahip of major durablea, that is why in Tabdle 5.1 it is seen
that ownership of electrical goods mre rather high among the lov-income

respondents.

Thrcugh this sethod of purchase both the middle-income and
lov=income respondents have to pay gpore for their goods, However, it
i noted that the ailddle=income respondents pay more for their major
durables, This 18 Yecause the QOt‘ payment for the cars and houses
bought Yty the middle-income respondents s very such higher than those
of electrical goods bought Wy the lov-income reapondenta,

53 [Ixice patierye of mejor durebies

Price patterns of najor durables are aloo used In this

chapter 1o deteruine the coasumer consunpt ion, ™hrough the price
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patterns, we can estimate the factors that influence the consumer
consuspt ion pattern, the kind of préducts they prefer and so on,
Although the quality and guantity of the products are not discuseed

in depth, however the price of the producta will determine the qualtity
and quantity of the products concermed., This s to say, a product which
is priced higher than other products of ite kind is a product of a
botter quality and make. So with this in mind, the following context

1s set %o deal with the price patterns of major durables bought by the
lov-income respordents and middle-income respondents,

5.4 Television

The data collected show that all households in Bangsar Heru
and Sri Pahang Plate own at least a televwision each, (See Tadle 5.1) .
Television, thus becomes an essential item in a household rather than

& necennity.

Most respondents in Sri Pahang "lats purcshse’ television
oets with prices ranging form n.oog;u,ooo and below, On the contrary,
respondents in Nengear Paru purchased television mets with prices renging
from $2,400-8%,000 (See Figure %.1). The reason for this vide price range
s that most Nangsar Baru respondents purchased thelr television sets
vhen the prices wvere at their peak. Interview with the Banssar Baru
respondents revealed that soat of them purchased their television sete
wvhen colour televinion was first introduced in Malaysia, and at that
soment the prices af television setls wvere alzost doubled the current
Pﬂiﬂ. On the other hand, thi Srl Penang lats respondents purchased

heir televieion setn a' & lower srice rem §7,000 £2,000 vhen the

.ot-o"v.
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‘Rigure 3.1 - Prise Range of Telsviston Set

inport taxes on the item war 1ifted by the govermment, Another

reanon of being is that the niddle-income respondents buy better
quality oset with bigrer televinion screers and makes

If we conaider the timing of purchasing, 1t is obviocus
that the middle-incone consusers pay more for the same kind of product
which were purchased by the lov=indome consumers wher the govermment
uplifted the duly taxes. This timing of purchome also show that the
2lddle~incone consupers are sore inclined to purchare aimply for the

new functional value of the colour televianlion irrespective of the high

price, .o-ooﬁ‘,-




3.5 ¥ideo Reconier Set
The range of video recorder set prices is very contrasting

betwveen the low-income and middle-income respondents. 48% from Bangsar
Baru purchased their sets at ‘prices from §2,000 to $4,000. While 764
from Sri Parang purchased their set from $1,200 to $2,000, This 76%
Are the 78 who own video recorder sets in Sri Pahang Plats, (See Table
9:1 and Pigure 5.2)

Currently a video recorder set cos® approximately $1,000
to l?,ﬂ;. Moat of the low-income respondents purchased their video
Tecorder set at this period as the price range of their set is from
$1,200 - $2,000, T™his nev price quotes are rather low compared to tln:'
old quotes before the govermment 1ifted the laport duty amd m.‘
In 1983, under the Nev Economic Mudget, the government has reduced duly
inport on video recorder from 49 to 154, Thus, the lov-income respon-
dents vho bought their set arcund that period are paying 304 less for

import duty.

In contrast, Plgure 5.2 shows that the aiddle-incase
respondents buy their video recoder set at the price of $2,000 teo
$4,000 and abowe., This in to say that they gzo for better sodels and
batter quality video sets. Yowever, after taking thet {nto considerstion
It &» etll] obwvicus that they are paying sore for thels get, a8 »
hbetter madel and guality set dasnot coat twice an much as the current
onen, Henoe, the only explanation fis that the high prices which they

..o.a,?,,.
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Digure 2.2 - Price Range of Video Recordey

pay for their set is due to the timing of purchase. That is, they
purchased their sets when video recorder set wvas initially introduced

to the Malaysian market. Thus, they are actually paying the 30X extra
of import duty om the reta. At that moment, they are purchasing & such
more expennive set and pay sore nu;lt in terms of import duty, There
fore, the niddlesinogme respondents who goes for such luvury and
prestigtous entertafment (vhen vicdeo recorder vas first Introduced)

pay sore compared to the low-incame responients,

T™oere findings show that ajddle-~inoome renpondents are
nare Inclined to go for luxurious and prestigious products irrespective

of the prioe of the producis concerned,
oooo.’./n
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Price  49000-$8000
$6000-37000
$ 5000-$6000
$4000-85000
$ 3000-§ 4000
$2000-$ 3000
$1000-8 2000
$500 ~$1000
Below $500
Girt

50
Nusber of family

_Pigure 5.3 - Price Range of Purniture

5.6 Purniture
Figure 5.3 above reveals that the siddle~incose respondents

are the ones vho purchase sxpénbive furniture, wvhile the lov-income
respondents are more incline to purchase chesp and reasonably priced
furniture, Moat of the lov-income msopondents own furniture set below
$1,000 and the middle-~income respondernts possess furniture costing from
$1,000 « $8,000, The niddle<income responderts own furniture sets which
@¢ ot least B tines the value of the furniture setls own bty the low-

income respondents,

™e value of the Murniture setl owned by the siddle<income

senan ’9,"
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respondenta is very much higher than those af the lov-income respondente
because most of their furniture are imported products vhich are of bhetter
quality end made, Moreover, being imported furniture sets, a rather high
import duty is imposed upon the sets, Therefore, the import duty which
uwumwmummaunpmpuuorm

sets, So, the middle-incame respondents wvho purchased such sets have to
pay m‘:’m furniture seta in the form of import tax,

The low-inccme respondente vho purchased chesper furniture
sets pay less for their furniture because most of their furniture are
locally sade. They pay less because they do not have import taxes on
their furniture. Although the furniture of the lov-income respondenth
are relatively cheaper than those of the alddlo-ircome respondents, 1t
cannot be concluded that thelr furniture sets are of inferior quality.
Their furniture sets are cheaper tecause they are locally made furmiture
sets, or that their sets are second-hand furniture, .

The consusption pattern here {s that the middle-income
consumers are sore inclinedto go for imported furniture or luxuriocus
furniture which coammand such a high price as shown in Plgure 5.5.

While the lov-income respondents cannot afford to go for such expensive
and lururious furniture, instead they have to settle for the cheaper
locally made furniture or used furniture,

Yol Lizpets
Majority of the recpondents from Bangrar Bearu own & carpet

LR R “"‘-




per household, A total d"m of them own oarpets ranging from below
$200 -« $800, While the lov-income respondents from Sri Pahang Plats
mwum-wwm«-nc-rp:u. Out of the 50 houssholds in
the study, only 11 households own carpeta. Their carpet. prices range
from below $200 - $600, (See Pigure 5.4) It seemed that there is not
much difference in price range of the carpets in both areas. The reason
could be that the price of carpets are rather fixed at certain renge.

The only difference in the consusption patiern on carpets
is that the respondents from these twvo areas purchased carpets of
different make and different nizes which may result in this ssnll
difference in prices. Howvever, it is seen that the price factor of the
carpets is not good enocugh to show the comsumption pattern on the pureh-
ane of carpets, So, together with the findings on price range of the
- s
-m
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P!tn 3.4 = Price Range of Carpete
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carpets and obtwevation made during the study, It con be said that the
niddle-income mp;ndmtl in Bangear Baru tuy better cuality carpets
vhich {a bigger in aise and finer in texture compared to those bought
ty the low=income respondents. -

5.8 Crockery Sets

When it comes to crockery sets it is obvious ihu.t the middle~
income respondents aie the ones wvho can afford to have better quality
and fmported sets. Majority of them own crockery sets 1ike Noritake,
Ansley and Pyrex which are high qualitied expennive sets. On the contraty,
the lov-income respordents purchased cheap lecal made op Chins made crocker
seta, Scme of them do not conaider their ehnp seta as crockery sete 'lu
Vhen questioned about their crockery sets, A handful of them reported”
that they have none at all., This constrasting pattern shows that the low—
inceme respondents who have poor purchesing power cannot afford to go far
fanciful, besutiful and luu_rm crockery sets,

Pigure 5.5 ahova that 60K of the middle-income respondents
invest in creckery mets which coet $200-3$2000 and sbove. Those who own
crockery sets which cost §1,400-82,000 are those vho invest in good
quality crockery sets like Noritake, Fyrex and Ansley.These crockery sets
are expensive sels due Lo the high duty tax ispesed on 1t and the hish
incurance bought on 1t, So, vhen the alddle-incone responients buy
‘hene crockery sels they will have to pay more becsune of the insurance
charges and duly tex whieh le caleulated into the selling price of these

.
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39 Conclusion

-

It is found that major durables are not purchased simply
for their functional values,but alse sometimes primarily for the Qoannh
and paychological seanings they convey. Goods like carpets, furnitures,
Srockery setla and cars are seldom chosen for utllity purpomses alone,
Bt rather for the prestige or clase that they eonfer upon their owners.
Herein, we can see that the consumption patterns of major durables in
this chapter show that the -Euol»:o.ﬂlo respondents buy expensive and
Inported major durables moere for the image and association of schieveaenta
that go with it, The behavioural theory, social pyrochologioal theory and
achlevement sotivation theory confirms this attitude of consumpt ion

found in this chapler,

Chapter Noles
o Laporen Shonoml 19605/0M, Kementorian Levanean Malnynias (Musde Laspucs
tOnY, Jabatan Jercetaksn Nesars)




CHAPTER VI
SUMMARY AND CONCLUSIONM
The = .in concern of this study is to find the differsnc
in consusption patterns between the middle-inscme and uu-
umumm.nruuuuawuamm.m

and low-income consusers l‘!. econcaically ant coolally ‘UIQM In
their respective background. Therefore, the middle-inceme
ovolved patternms of consumption markedly different from the lw-imq %
conmumers. In order to find out the differences, & sumaary of the -.y:la"
conclusion from each chapter will be done. In add it ion, u‘maul view

and comments on consumer wtu'uﬁmuni be given, -5 5;5
. W

6.1 Sussary ) Y ;

In this study, several factors such as income, age, place

'
of residence, education and background need to be considersd to detein- 4"{
ine the use and behavicur of conmusption. To & large extend, the total
income received bty & consuper will determine his consusption patterns.
Bducation and ocoupation which defing the consumer's socisl status in
sooiety are also important fectore whioch will deternime the consyser's
cholce and consumption. Findings revealed that the niddle-inoome conmusers |
are those with high income, sound educstion and respectable preofession.
Consequently,they are clossified as those with high social status, On
the contrary, the lov-income consumers with loveincome, low-education, '
and unakilled jobs are considered as those with lov social stetus in
pocioty. And, 1% is found that these two categories of consusers will
develop & totally different consumption pettern wvhich ls appropriste ‘o

———

their social atatun
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The findings on food consumption pattern in this study
conform to Engel Lav, It shows that the low-income families spend a
large percentage of their income on food. They pay 30K-60% ot*ﬂq_..lz_
income on food, while the aiddle-income families with higher mﬁ_;
apend as 11ttle as 226K of their income on food. This contrast
Mmdlmmpuutod?th-f-u!ummnth.

‘;."-_—I
income consumers have at least three times the purchasing powver of the
L

lov-inccome conmumern, . \ _ !

In deternining the amcunt of money the respondents apend
on food consusption, 1t is found that the amount of money spend on foed f
by the middle-incame consumers is backed Yy Engel m.muuz.—m&
consumers increase their food cmﬂinuthqmo higher m-o.g“
vhereas the low-income ommmla income did not increase .-2

their food oou-;ﬂu. The -m.-m-. consumers can afford to
increase both the quality and ﬂl\itr of their food. Consequently,
Mqﬂd.lmo-mﬂdmurod.hjuuyofmu-pmu
much as $600-81,000 udlhly on food mnlu.

o

T™his eludy aleo revealed that a majority of the niddle~ ]
income consumers prefered to shop in mini-aarkets and supermarkets. {
60X tuy from mini-aarkets. In the alni-sarkets and supermarkets, the .
alddle~income consusers go for prepackaged and convenlence products.

As such, they have to pay more for thelir fool vhich is purchased there,
Moregver, they have to pay sore because the food sold in Bangear Faru
is more expenaive than food sold in Ori Pahang Flate (due to locality).

—



On the other hand, the low-income consumers appear to place Iﬂg.'_‘_ 1 J
emphatin on feirly Jow-cost freeh staple items than on m or ‘
=y

convenience producte, They tend to shop in Sri Pahang Flate ?
and the Kuala luspur om:nl sarket vhere food sold there are_ u“!"lT\

consunpt ion patterns among those who tend to show thefr social o
in soclety.

Regarding utilities consumption, the middle-income :
consuse a large @ll?\'!ty of utilities, Thay consume a high quantity

In the process of om more utilities , they middle-income om‘_
have %o pay more in termn of ﬁunt. However, in payment relative to
income, thqu-ﬂtohmllc.hgxﬂ the rame percentage ss the low=
income consumers. Thin similarity in percentage of utilities consusption
relative to income is due to the fect that a person's consumption on

banic necessities can only rise vith the increase of income to a certain
Jovel only, and after this certain level the consumption will remain
constant, Engel lav on Manic goode also explaine this condition of

consumpt fon, "

An Tar & tramsportation is concderned, the middle<income

JRar A ——



consumers spend more, They spend more because majority of them own

high engine capacity cars which have high petrol consumption., Moreover,
the road tax and insurance payments for such care are also high., As a
result, they spend more than the low-income consumers muﬂm
and public transport. Another factor wvhich contributes to this'h
consumption of tramsportation is the high ownership of cars amor
niddle-income consusers, This is to say, the more cars & family

| S b
the higher is the household expenses on transportation, e ‘Fm-
’ TJ Shnd o

4

In terme of entertaimnment consumption, it {s found that the :‘

niddle-income consumsers pay more for their entertaimment in terme of :

amount spent and in proportion to income. This consumpt ion puttmoi;
deMcmdﬂhrfmmdth-"j
lov-income consumers as sajority of them spend a lot orlmoalu-:ﬁ":‘

sctivities like sporis, games and recrestion in private clubs. On the

- T

contrary, the low-income consumers spend a nominal smount of money on
entertalmment like video shows, movie shows and television showe,

- Y

It vas purprising to find that a great number of the low-

income consumers own almost all of Lhe major durables owned by the !

niddle~income consumers. The only difference in this ownership pattern

in thet the middle-income consusers have more major durables than the
lov=income consusers. This ssall difference of ownership of major
furables among the middle-incame and lov-income consumers shove that
the standard of living in Srl Pehang Flats is moflerate and close o

thoae of Lthe midd ) <income consusers In Dangear Mam,

- nr——elt
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The findings shows that & s=all minority of the low-income
consusers duy through hire-purchase or installment, On the I;u"q'..
1t {s found that 19% of the low-income oonsumers bought their are,

g
motorbikes, televisions, video recorder sets and refrigerators thre
hire-purchane and installment credit.The rest of the low=1neo .". :
purchased their sajor durables through cash. On the other b

purchase and credit loan to purchase major durables like cars s and _‘
Allothorn}chuhlnmuoun.ﬂwmmwm

-

1

It seemed that the middle-income consumers pay more r«"‘{'{f
their purchases of televiamions and video recorder seta, The middle- o
income consumera pay more in term of prices of the goode concerned a
sajority of them purchased their televieion sets and video recorder s
vhen such goods wee first intraduced into the Malaysian market and at

mtmmmduum-mhm.um.m.mm

sets during that time have to pay mare for the high iamport duty,
and sales tax imposed on the gooda., However, the low-income 00_3
buy such goods when it is cheaper (when thmmlm"m&w
the import tax, surtax and sales tax imposed on wuch goode)., Therefore,
in this context it is olwiocus that the time of purchasing is the factor
that csune the middle-income consusers 1o pay more {ror their goods in

termn of pricea,

High quality lspocted Murniturea, carpets, crockery setls

R —



and cars seemed to e the main sajor durables puresued ly the middle-
income consumers to booat their image or to reflect their good tantes,

‘hmy
achievementn and sicoess in life, They purchased such expenaive major
«. Thope'
durables not for utility value alone, but for the prestige or status
T ‘,“v
vhich is sssociated with the ownera. This kind of consumption coqém

to the achievement motivation theory which explains that conmsera

go for expensive high quality products to reflect their -um:.:.;r.
imoge as wvell as their financial vell-being. On the other hand, the ~
lov-income consumers buy major durables solely for M_'--uﬁi}uy u}u.sf

Cheap and locally made major dursbles or secondhand major durables are

bought Yy them solely for utility value, and they do not purchased any

expensive high quality major durables. :‘!q
* :}

£

On the whole, it vas found thet three sets of conditions . > 1
cauned consumption patterns to differ among consumers, Needs mnd prefer-
ence for various consumer products, the rescurces available and the cost
of goods are conditions which influence the consuser consumption Hl'?@ﬂf.
Income of the consumers vhichgive lg{ndll‘fom purchas ing pmu‘is

main factor which controle the consumers' level of consumption, It deter-
i'

mines the typea of products the consumers can afford, the amount of ‘money 1
the consumers can spare on certain products and the cepscity of the cons=
umers in purchasing major durables. On the other hand, the cost of the
productis vil)l deternine the consusplion patiern of the consumers a0Cors
ding thelr purchasing capacities and values (such as prestige and clase

vhieh is asscciated with expensive goods),

m“l ‘t..”‘ e hacmem . & as



-£9-

main factors that influence a large proportion of the consumer consump-
tion decinions, This is because every consumer is categorised in scciety
according to their social status and station of 1ife, and they have to
act or evaluate things in this dimension of their lives. Therefore,
differences between the consumers social status or background oﬁi‘.‘

a vide range of products usage patterns, preferences and needs o!"(th.
consumers. The aiddle-income consumers who are in a higher station ,-_
1ife will evolved patterns of consuaption garkedly different form ﬂn
lov=income consumers. They are more inclined to £9 for luxurious, high
quality products which confer prestige and clase upon the owners.

In conclusion it is found that the consumption patterna of
the consumers conform to both the BehavSoural tmu..ﬂm |
theorien, The omn purchased godds for both the economical and
paychological meanings vhich the gooda convey. Tt have bean noted that
the middle-inccome consumers in particular, purchase sajor durables
simply not for funcifonal value, but sometimes primarily for the mooial
and paychologiesl meaning they cogvey. In addition, the middle=income
consumers conpume high level of consumption on utilities, transportation,
and thaMl solely for the comfort, convenience and satisfaction

that such items confer. As for the lov-income consumers, it seemed tha
they purchased goods nolely for utility value and not for socisl or

paychologlioal meaning of the goods,

1

4
6.2 Mecommendations :
v

L]
On the basis of the findings in this study, three recoERen=



dations are proposed., The firet recomsendation in the list s that ve

should look at the consumer consumption patterns in the context of the

consumer social class in the future. It {s useful to look this umt
iy

as social clans is otil]l one of the main factors that influence t_h
consumption patterns.of an individual. Social class stil] o~

of the widely influencial scurce of our values and behaviour in

A
thus it i»s a good area to investigate to give us & better pom,th;.‘
of the consumer and his vorld of consumption, : "

The second recommendation s to further isprove the field
of consumer behavicur for public policy saking. The govermment vho are 'S
public policy makers can benefit fm greater knovledge of consumer t&*‘
his activities w tho otudy oc consumer behaviour and consumer >
consumpt fon patterna, w these otudiee, the govermment can duldov
vhat are the areas to be considered for future commercial grovth or

tax purposes.

T™is study on Consumer consumption patterns would be helpful
{n conducting and. snelysing future consuser researchas. The knowledge
gensrated hy Mh‘ the consumers can parve os data for research
prograns deaigned to iamprove decision saking abilities of consumers
regarding products and services. It can aleo provide some possibilities

for sarket segmentation policies to be planned and implesented.

P
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