A Study On Online Payment
Systems Among Companies
In Malaysia

Shamshul Bahri bin Zakaria

Bachelor of Business Administration
Universiti Kebangsaan Malaysia
Bangi, Selangor
Malaysia
1996

Submitted to the Faculty of Business and
Accountancy, University of Malaya, in partial
fulfilment of the requirements for the Degree of
Master of Business Administration

September 1999

|||||||||I|\I\UIJILLMM||||\|II|I||||||| e

D ZAHAR\

UPH UN'IiT ‘REPR pm
PUST/ N UTAMA
UNIYERSITI ALAYA




TABLE OF CONTENT

Abstract

Acknowledgement

List of Tables

INTRODUCTION . . ... 1
Purpose Of The Study . . ... ... 1
Significance Of The Study . . ......... ... .. ... ... . ... ........ 1
Questions Of The Study . ........... ... ... . ... ... 2
Scope Of The Study . ........ ..o 2
Limitations Of The Study . .. ... ... ... . 3
Organization Of The Study . ................................... 4

LITERATUREREVIEW . .. ... ... s 5
E-Commerce Defined ................. ... ... .. ...l 5
Online Payment Systems . ............... ... ... i 5
Benefits Of Implementing Online Payment .. ...................... 8
Barriers To Implementing Online Payment ........................ 9

RESEARCH METHODOLOGY .............coiiiiiii 16
Research Hypotheses . ............. .. ... ... i, 16
Selectionof Measures . ................... ...l 17
SamplingDesign . .. ... ... 18
Data Collection Procedure . . .................................. 19
Data Analysis Technique .. .............. ... ... .. ... 19

RESEARCHRESULTS ... . ... .. i 22
Data Editing .. ...... ... i 22

Summary Of Responses - Frequency Analysis .................... 22



Organization's Profile . ................................. 22

Usage and Knowledge of Online Payments . ................ 24

Benefits Of Online Payment . ............................ 26
Motivators To Usage Of Online Payment Systems . ........... 28

Barriers To Use Online Payment Systems .................. 28

Testing Of Hypotheses . ......... ... ... ... ... 31
Summary Of Research Results . .................. ... ... ....... 35
CONCLUSION AND RECOMMENDATIONS . ... ...t 37
Conclusions and Implications .. ............................... 37
Suggestions For Additional Research . .......................... 38
BIBLIOGRAPHY . ... s 40
APPENIX T s 45
APPENAIX 2 . .. 48
APPENAIX 3 .. 49
APPENAIX 4 . . . e 50

APPENdiX 5 ... 51



ABSTRACT

The emergence of electronic commerce in the Internet in Malaysia has somewhat
been hampered with the inability of the companies to use online payment systems.
There are three available online payment systems; credit/debit cards based
system, electronic checks based system, electronic cash based system, and micro
payment based system. Generally, the level of knowledge on these existing
payment systems is low, and this translates to the low level of awareness of the
benefits that these online payment systems could bring to the company.

Many existing factors hinder companies from using online payment systems. These
barriers can be divided into five; security, legal, technical, social, and business
suitability concerns. These five concerns are highly correlated. However, among
the five concerns, security and legal concerns are the most serious factors which
hinder companies from using online payment systems.

The barriers to use the systems are highly correlated with the factors that will
motivate the companies to use online payment. Therefore, initiatives, especially by
the government, is needed to motivate the companies to use online payment as
there are many barriers that need to be overcome. As there is no significant
differences among the companies in relation to online payment systems
knowledge, benefits, barriers, and motivators, the initiatives need to be broad and
width to cater for all types of companies and need not be very specific so as to

cater for some industries.
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