BIBLIOGRAFI

Ahmad Mahdzan Ayob. (1993). Kaedah penyelidikan sosioekonomi: satu

pengenalan. Kuala Lumpur: Dewan Bahasa dan Pustaka.

Alan Chalkley. (1991, November). The human factor. Asian Business. Hal. 52.

Albert N. Greco. (1997). The book publishing industry. United States: Allyn & Bacon.

Alison Baverstock. (1993). Are books different? Marketing in the book trade. London:

Kogan Page Limited.

Bailey, K.D. (1984). (terjemahan Hashim Awang). Kaedah penyelidikan sosial. Kuala

Lumpur: Dewan Bahasa dan Pustaka.

Clive Bingley. M.A. (1966). Book publishing practice. London: Crosby Lockwood &

Son Limited.

Elizabeth A. Geiser, Arnold Dolin dan Gladys S. Topkis (ed.) (1985). The business of

book publishing, papers by practitioners. Colorado: Westview Press.

Hamedi Mohd. Adnan. (1997). Pengantar penerbitan buku. Kuala Lumpur: Jabatan

Pengajian Media Universiti Malaya.

Hamedi Mohd. Adnan. (1996). Penerbitan dan pemasaran buku di Malaysia. Kuala

Lumpur: Penerbit Universiti Malaya.

;1



Hamedi Mohd. Adnan. (2002). Industri buku di Malaysia: isu-isu dan cabaran. Kuala

Lumpur: Utusan Publications & Distributors Sdn. Bhd.

Hassan Ahmad. (1988). Bahasa sastera buku: cetusan fikiran Hassan Ahmad. Kuala

Lumpur: Dewan Bahasa dan Pustaka.

Hassan Ahmad. (2000). Peranan buku dalam masyarakat perindustrian Malaysia. dlm.

Konvensyen industri perbukuan negara.

Herbert S. Bailey, Jr. (1990). The art and science of book publishing. Athens: Ohio

University Press.

Howard Greenfeld. (1976). Books from writer to reader. New York: Crown Publishers

Inc.

Huenefeld, J. (1978). The Huenefeld guide to book publishing. Massachusetts: The

Huenefeld Company.

Juhary Haji Ali dan Ishak Ismail. (1992). Pengurusan: prinsip dan amalan. Kuala

Lumpur: Dewan Bahasa dan Pustaka.

Marshall Lee. (1979). Book making: the illustrated guide to design/production/editing.

New York: R.R. Bowker Company.

Md. Sidin Ahmad Ishak. (1988). Penerbitan & percetakan buku Melayu 1807 — 1960.

Kuala Lumpur: Dewan Bahasa dan Pustaka.

82



Rahim Abdullah. (1996). Asas pengurusan. Kuala Lumpur: Utusan Publications &

Distributors Sdn. Bhd.

Razali Mat Zin. (1996). Kepimpinan dalam pengurusan. Kuala Lumpur: Utusan

Publications & Distributor Sdn. Bhd.

Robert A. Carter (editor). (1983). Trade book marketing: a practical guide. New York:

R.R. Bowker Company.

Rusinah Siron. (1999). Principles of management: a study guide. Petaling Jaya: Prentice

Hall (M) Sdn. Bhd.

Shaharom TM Sulaiman dan Salasiah Abd Wahab. (2002). Keanehan dan keunggulan

buku. Kuala Lumpur: Utusan Publications & Distributors Sdn. Bhd.

Smith, Datus. (1966). A guide to book publishing. New York: R.R. Bowker.Company

Stoner, J.A.F. & Wankel, C. (1989). (terjemahan). Pengurusan. Petaling Jaya: Amiza.

Woll, T. (1999). Publishing for profit: successful bottom-line management for book

publishers. London: Kogan Page.

. (1991). Book promotion, sales and distributors: a management training course.

Paris: Unesco.

. (1992). Produktiviti: koleksi soal jawab. Kuala Lumpur: Institut Tadbiran

Awam Negara.

83



. The Business of Book Publishing: a management training course. (1990)

'aris: Unesco.

84



