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ABSTRACT

A segment of consumer that is fast growing in importance is the retirees’
market. In Malaysia, very few researches have been done to study this market.
Therefore, the purpose of this study is to conduct an exploratory study on
retirees’ shopping habits and the retail attributes that influenced these retirees in
their store patronage decision. In this study, comparisons between the retail
attributes and demographic variables such as age, gender and ethnicity were
also conducted.

The survey method was employed in this study. Questionnaires were
distributed to urban retirees living in Kuala Lumpur and Petaling Jaya. The
sample in this study consisted of 157 retirees.

Descriptive analysis was conducted on demographic details of retirees
and their shopping habits as well as the preferred retail attributes. Independent
samples t-tests were employed to determine differences between age, gender
and ethnicity of retirees in terms of the preferred retail attributes in their store
patronage decision.

Results indicated that retirees prefer stores that have attributes of
convenience, attractive pricing and quality products. Managerial implications of
the research findings were discussed and some suggestions for future research
were also recommended.



ACKNOWLEDGEMENT

| would like to express my utmost gratitude to my research supervisor,
Ms Ong Fon Sim, for her precious time and patience in guiding me throughout
this research as well as her unselfish act of sharing knowledge in my quest for
learning.

| would also like to thank my husband, Thing, for the love and support he
has given to me during the research period. Not forgetting also my appreciation
to my family members who have always provided me with their moral support
and care.

Lastly, a big thank you to all my friends, coursemates and colleagues who
have in one way or other assisted me in completing this research.



Table 3.1:
Table 4.1:
Table 4.2:
Table 4.3:
Table 4.4:
Table 4.5:
Table 4.6:
Table 4.7:

LIST OF TABLES

Statements about retail attr

Choice of retail outlet:

Retail attrib

18
Demographic profile of the Respond 24
28
Summary of shopping habits of retil 29
33
Comparison of Retail Attributes by Age.........cccocecrrecrurierunrennennns 37
Comparison of Retail Attributes by Gend 39
Comparison of Retail Attributes by Ethnicity..........ccccoeiiciennnas 41

vi



