\t )

. BIBLIOGRAPHY

. Alicia Aldridge, Karen Forcht and Joan Pierson (1997), “Get linked or get lost:

marketing strategy for the Internet,” Internet Research: Electronic Networking

Applications and Policy, volume 7, number 3, pp. 161-169.

Alden M. Hayashi (1996), “is corporate America ready for e-commerce?,”

Datamation

Bolch, Michael; Yves Pigneur and Arie Segev (1996), “On the Road of Electronic
Commerce — a Business Value Framework, Gaining Competitive Advantage and

Some Research Issues’

Chnstina Soh, Quee Yong Mah, Fong Jek Gan, Daniel Chew and Edna Reid
(1997), "The use of the Internet for business: the expenence of early adopters in
Singapore,” Internet Research: Electronic Networking Appilications and Policy,
volume 7, number 3, pp. 217-228.

CNNfn (Jan 01 1998), "Corporate Asia Wired,” Nua Intermet Surveys

Cockbum, Claire and Wilson, T.D. (1995), “Business Use of the World Wide
Web"

Comiey. Pete (1996), “The Use of the Internet as a Data Collection Method”

Computerworid (1998), "U.N. forms E-commerce service " Computerworid Today,

Australia

Cook, David and Deborah Sellers (1995), Launching @ Business on the Web,

Que Corporation



10.David A. Aaker, V. Kumar, George S. Day (1995), Marketing Research, 5"
edition, John Wiley & Sons, INC

11.Donna L Hoffman., Thomas P. Novak and Patrali Chatterje (1996), “Commercial
Scenarios for the Web: opportunities and Challenges”, Project 2000 : Research
Program on Marketing in Computer-Mediated Environments, Own Graduate

School of Management, Vanderbilt University

12. Dr Ralph F. Wilson, “Manufacturers’ Dilemma: To Sell or Not to Sell Directly,”
Web Commerce Today, Issue 10, may 15, 1998

13. GVU 9" WWW User Survey 1998, http://www.gvu.gatech.edu/user_surveys/

14. IBM Australia (Dec 09 1998), “Companies Down Under Prepare for E-business.”

Nua Intemet Surveys
15, Internet.com LLC (Dec 18 1998), “More Small Businesses Using Internet”

16 Janet A Barker (1996). "Creating Effective Website Advertising,” Governors
State University

17 . James Y.L. Thong and C.S.Yap (1995), “Information technology adoption by
small business. An empincal study,™ Diffusion and Adoption of Information

Technology, Chapman & Hall

18.John A. Quelch and Lisa R. Klein (1996), “The Intemet and Intemational
Marketing,” Sloan Management Review, Spring 1996, pp. 60-75.

19. Keith Fletcher (1990), Marketing Management and Information Technology,

Prentice Hall

81



20.Kiani, G.Reza (1998), “Marketing opportunities in the digital world,” Internet
Research: Electronic Networking Applications and Policy, volume 8, number 2,
pp. 185-194.

21. Multi Digital Media (1997), “Online Marketing”

22. New York Times (Dec 02 1998), “E-cash Payment Systems Failing to Take Off”
Nua Internet Surveys

23.Paula J. Haynes, Richard C. Becherer and Marilyn M. Helms (1998), “Small and
mid-sized businesses and Internet use : unrealised potential?,” Internet
Research: Electronic Networking Applications and Policy, volume 8, number 3,

pp. 229-235.

24 Rayport, Jeffrey F. and Sviokla, Jon J. (1995), “Exploiting the Virtual Value
Chain,” Harvard Business Review, Nov-Dec 1985m pp. 75-85.

25.Rogers, Everett M (1995), Diffusion of Innovations, 4™ edition, The Free Press

26. Shikar Ghosh (1998), * Making Business Sense of The intemet” Harvard
Business Review, Mar-April 1898, pp. 128-135.

27. Semich, J Wilhams eds (1998), "What's holding back e-commerce?,” Datamation

28 The Straits Times (Sep 03 1998), “Asian Business Optimistic,” Nua Internet
Surveys

29 Techserver (Sep 10 1988), * Demographic Projections for Asia,” Nua Intemet

Surveys



30.Wigard, Rolf T. and Benjamin, Robert L. (), “Electronic Commerce: Effects on

Electronic markets,”

31 Yankee Group (Nov 17 1998), “Two Thirds of SMEs Do Not Rate the Net,” Nua

Internet Surveys

Other Intemet Survey and Research Resources

NUA Internet Surveys - hitp:/mww.nua.ie

Activemedia - hitp://www.actimedia.com

Forrester Research - http.//www.forrester.com

{DC - hitp://mwww.idc.com

Computerworld - http://www.computerworld. com/images/emmerce/fe

CommerceNet - http://www.commerce.net

83



