Figure
11
2.1
31
3.2

3.3

3.4

3.5

3.6

3.7

4.1

4.2

4.3

4.4

4.5
4.6
4.7
4.8

4.9

LIST OF FIGURES

An example of a Malaysian business-to-business brochure
Colony of promotional genres (Bhatia, 2004:62)

The system network for theme (adopted from Eggins, 2004:299)
Genre, register and language (Martin and Rose, 2003:254)

An example of a linear representation of the schematic structure
of a specific sales transaction (adapted from Eggins 1994:40)

A system network of a sale transaction (adopted from Martin, 1992)

The visual space and its information values
(Kress and van Leeuwen, 1996:208)

A visual summary of the variables in the representation analysis of
the images

A visual summary of the variables and their realisations in the
interaction analysis of images

A sample of clustering elements based on spatial proximity

Reclustering the title, the duration of the programme and target
audience information based on linguistic cue

Brochure 5 whose top section is more salient than the bottom section

Brochure 58 where the top and bottom sections are determined based on
background colours

Brochure 15 with frameline dividing the top half from the bottom half
Brochure 8 depicting a vertical triptych structure

The visual image in Brochure 12

The transitivity system (adopted from Eggins, 2004)

System of Circumstance (from Eggins 1994: 237)

Page
10
24
53
62

63

67

72

75

78

102

103

115

116

117
118
121
125

126

xxiii



5.1

5.2

5.3

5.4

5.5

6.1

6.2

6.3

6.4

6.5

6.6

6.7

6.8

6.9

6.10

6.11

6.12

6.13

6.14

The front page of a Malaysian business-to-business brochure printed on
both sides of the A4 size paper and not folded (type 1)

The back page of a Malaysian business-to-business brochure printed on
both sides of the A4 size paper and not folded (type 1)

The front page of a Malaysian business-to-business brochure which
is bifolded and printed on both sides of the A4 size paper (type 2)

The back page of a typical Malaysian business-to-business brochure
which is bifolded and printed on both sides of the A4 size paper (type 2)

The inside page of a Malaysian business-to-business brochure which
is bifolded and printed on both sides of the A4 size (type 2)

The title cluster in Brochure 14
The detail cluster in Brochure 9
The methodology cluster with a heading and text in Brochure 14

The methodology cluster without a heading but with a statement of
method in Brochure 45

The methodology cluster that acts as a focuser (visual cue) in Brochure 19
The resource material cluster in Brochure 6

The resource material cluster in Brochure 46

The content cluster of Brochure 32

The focus cluster in Brochure 62

The target audience cluster in Brochure 3

The training provider information cluster that has both visual and
verbal elements in Brochure 8

The training provider information cluster that has the verbal element
only in Brochure 50

The registration form in Brochure 18

The registration information text in Brochure 59

142

143

143

144

144

161

163

166

167

167

168

168

169

170

171

172

173

175

176

XXV



6.15

6.16

6.17

6.18

6.19

6.20

6.21

6.22

6.23

6.24

6.25

6.26

6.27

6.28

6.29

6.30

6.31

6.32

6.33

6.34

6.35

6.36

6.37

The registration form and the registration information text in Brochure 5

The call and contact cluster with call/contact phrase accompanied by
contact detail information in Brochure 27

The call and contact cluster as a focuser in Brochure 15
The testimony cluster in Brochure 3

The fee cluster in Brochure 51

The introduction cluster in Brochure 34

The purpose cluster in Brochure 31

The objective cluster in Brochure 32

The benefit cluster in Brochure 6

The illustration cluster in Brochure 51

The illustration cluster in Brochure 30

The catch phrase cluster in Brochure 1

The catch phrase cluster in Brochure 3

The complimentary item cluster in Brochure 19
The certificate of completion cluster in Brochure 13
The certificate of completion cluster in Brochure 1
The discount and savings cluster in Brochure 25
The claimable fee clusters in Brochure 18

The claimable fee cluster in Brochure 29

The facilitator profile cluster in Brochure 17

The training company profile cluster in Brochure 51
The accreditation clusters in the brochures

The accreditation cluster in Brochure 18

176

178

178

180

181

182

183

184

185

187

187

188

188

189

190

191

192

193

194

195

196

197

198

XXV



6.38

8.1

8.2

8.3

8.4

8.5

8.6

8.7

8.8

8.9

8.10

8.11

8.12

8.13

9.1

9.2

9.3

9.4

A system network for the generic structure of business-to-business texts
The top and bottom structure in Brochure 58

The super clusters in the sections of the top and bottom structure which is
not polarised

The top and bottom structure with a polarised lower section in
Brochure 43

The super clusters in the top and bottom structure with a polarized
bottom section

The vertical triptych structure as seen in Brochure 8

The triptych structure with a polarised top and bottom sections in
Brochure 16 (variation 1)

The structures of the three subvariations of variation 1

The triptych structure in Brochure 23 where the top and centre sections
are polarised (variation 2)

The triptych structure where the top, centre and bottom sections are
polarised as seen in Brochure 12 (variation 3).

The triptych structure in brochure 50 where the centre and bottom
sections are polarised (variation 4)

The triptych structure where the centre is polarised seen in Brochure 6
(variation 5)

The triptych structure with a polarized bottom section in Brochure 60
(variation 6)

The super clusters in relation to the advertising components, hierarchy of
effects model and stages in the model

An example of a photograph depicting the image in Brochure 39
The one-person images on the front covers of the brochures
The two-person images in the brochures

The photographs of groups of people in the brochures

205

231

232

237

239

252

256

257

261

265

268

271

273

277

286

289

295

299

XXVi



9.5

9.6

9.7

9.10

10.1

10.2

10.3

10.4

10.5

10.6

10.7

10.8

10.9

10.10

10.11

10.12

10.13

10.14

10.15

10.16

Examples of the target audience statements in Brochures 47 and 48
The illustrations showing groups of people in the brochures
The images of things in the brochures

A summary of the representation and interaction analyses of the images in
the brochures

The relatively more salient ‘new’ right section of Brochure 6
The relatively more salient ‘ideal’ top section in Brochure 1

The position of the zones in the horizontal triptych of Brochure 19 and
their relative salience

The relative positions of the ‘ideal’, ‘mediator’ and ‘real’ sections in
Brochure 61 and their elements.

The information value relation

Salience of the title and framing of the textual blocks as cohesive devices
The salience relations

The framing relations

The colour relations

Colour rhyme and colour coordination as cohesive devices in
Brochure 23

Cohesion realized through typography in Brochure 51
The typographic relations

The principles of proximity and similarity as cohesive devices in
Brochure 51

Similarity across modalities in Brochure 30
The resource of similarity

A system network for the visual-compositional resources of text
cohesion

300

304

308

313

318

319

320

321

322

323

323

325

326

326

328

329

330

332

332

339

XXVii



