
CRITICAL DISCOURSE ANALYSIS OF ADVERTISEMENTS 

IN MALAYSIAN WOMEN’S MAGAZINE 

 

 

 

 

 

ATIQAH ZAWANI BINTI KAMARUZZAMAN 

 

 

 

 

SUBMITTED TO THE FACULTY OF LANGUAGES AND 

LINGUISTICS UNIVERSITY OF MALAYA, IN PARTIAL 

FULFILLMENT OF THE REQUIREMENT FOR THE DEGREE 

OF MASTER OF LINGUISTICS 

 

 

      2010 



UNIVERSITY MALAYA 

 

ORIGINAL LITERARY WORK DECLARATION 

 

 

Name of Candidate: ATIQAH ZAWANI BINTI KAMARUZZAMAN (I.C/Passport No: 830816-14-
5062) 
 
Registration/Matric No: TGC 060028 
 
Name of Degree: MASTER OF LINGUISTICS  
 
Title of Project Paper/Research Report/Dissertation/Thesis (“this work”):  
 
A CRITICAL DISCOURSE ANALYSIS OF ADVERTISEMENTS IN MALAYSIAN WOMEN’S 
MAGAZINE  
 
 
Field of Study: LINGUISTICS 
 
 
   I do solemnly and sincerely declare that: 
 
(1) I am the sole author/writer of this Work; 
(2) This Work is original; 
(3) Any use of any work in which copyright exists was done by way of fair dealing and for 

permitted purposes and any excerpt or extract from, reference to or reproduction of any 
copyright work has been disclosed expressly and sufficiently and the title of the Work and its 
authorship have been acknowledge in this work;  

(4) I do not have any actual knowledge nor do I ought reasonably to know that the making of this 
work constitutes an infringement of any copyright work; 

(5) I hereby assign all and every rights in the copyright to this Work to the University of Malaya 
(“UM”), who henceforth shall be owner of the copyright in this Work and that any 
reproduction or use in any form or by any means whatsoever is prohibited without the written 
consent of UM having been first had and obtained; 

(6) I am fully aware that if in the course of making this Work I have infringed any copyright 
whether intentionally or otherwise, I may be subject to legal action or any other action as 
may be determined by UM. 

 
 
 
  
 

Candidate’s Signature      Date 
 
         24 JUN 2010 
 
 
Subscribed and solemnly declared before, 
 
 
 

Witness’s Signature      Date 
 
Name: DR. EVELYN KHOR SOOK HIANG    24 JUN 2010 
Designation: SUPERVISOR 



v 
 

ACK	OWLEDGEME	T 

 

I would like to acknowledge these people who have help me and provide me 

with supports and guidelines in writing this research report. 

 

To my late father, Haji Kamaruzzaman Bin Mahadzir and my mother, Hajah 

Samsina Bt Yunos, I want to say thanks to both of them because they have supported 

me whenever I face hardship in finishing my research report. They understand my 

situation and give all their support so that I can finish this research report in time. 

 

To my husband, Khairul Hakimi Bin Zainal, thank you for being very 

supportive and always there to help me. 

 

Thanks to my helpful friends, Asra, Wardah and Melody, because they have 

helped me when I need them and provide me with useful information. 

 

Thanks to my supervisor, Dr. Evelyn Khor, because she has provides good 

guidelines in writing a research report and provides me with help during my hard 

times. 

 

Lastly, thanks to my former supervisor, Dr. Mahmud Hassan Khan because he 

has helped me in writing my research proposal previously. 

 

 

 

 

 



vi 
 

Table of Contents 

 

 

      Page 

 

 

Abstract         iii 

Abstrak         iv 

Acknowledgement        v 

Table of Contents        vi 

List of Appendices        viii 

List of Tables        ix 

List of Figures        x 

 

Chapter 1: I	TRODUCTIO	 

 

1.0 Introduction       1 

1.1 Background to the study    1 

1.2 Critical Discourse as a research tool   3 

1.3 Statement of problem     5 

1.4 Purpose of study     9 

1.5 Significance of study     10 

1.6 Limitations of the study    11 

 

               

 

Chapter 2: LITERATURE REVIEW 

 

2.0 Introduction 

2.1 Theoretical Framework    13 

2.2 Fairclough’s framework 

2.2.1 Description    16 

   

2.2.2 Interpretation    18 

2.2.3 Explanation    21 

    

 

2.3 What is advertising     22 

2.3.1 Discourse of advertising   24 

2.3.2 Research on advertisements  28 

 

2.4 Interpellation       35 



vii 
 

 

 

Chapter 3: RESEARCH METHODOLOGY 

 

3.0 Introduction 

3.1 Research Design     37 

3.2 Methods of Data Collection    38 

3.3 Selection of magazine and advertisements  39 

3.4 Data Analysis      41 

 

Chapter 4: FI	DI	GS OF THE STUDY 

      

4.0 Introduction 

4.1 Data Analysis      45 

4.1.1 Foundation 

4.1.1.1 Grammar    46 

4.1.1.2 Vocabulary   51 

4.1.1.3 Textual structures   53 

 

4.1.2 Mascara 

4.1.2.1 Grammar    60 

4.1.2.2 Vocabulary   62 

4.1.2.3  Textual structures  66 

 

4.1.3 Lipstick 

4.1.3.1 Grammar    72  

4.1.3.2 Vocabulary   74 

4.1.3.3 Textual structures   78 

 

4.1.4 Eye shadow 

4.1.4.1 Grammar    83 

4.1.4.2 Vocabulary   84 

4.1.4.3 Textual structures   84 

 

 

Chapter 5: SUMMARY 

 

  5.1 Discussion       88 

  5.2 Limitations of the study     94 

    

  5.3 Recommendations      94 

 

 

References         96 

     

 

 

Appendices         99 

 

 



viii 
 

 

List of Appendices 

Appendix A: L’oreal advertisement on foundation     99 

Appendix B: L’oreal advertisement on foundation     100 

Appendix C: L’oreal  advertorial on foundation    101 

Appendix D: L’oreal  advertisement on mascara    102 

Appendix E: L’oreal advertisement on mascara    103 

Appendix F: L’oreal  advertisement on mascara    104 

Appendix G: L’oreal advertorial on mascara    105 

Appendix H: L’oreal advertisement on lipstick     106 

Appendix I: L’oreal advertisement on lipstick    107 

Appendix J: L’oreal advertorial on lipstick     108 

Appendix K: L’oreal advertorial on lipstick     109 

Appendix L: L’oreal advertisement on eye shadow    110 

Appendix M: L’oreal advertorial on eye shadow    111 

 

 

 

 

 

 

 

 

 

 



ix 
 

 

List of Tables 

 

Table 3.1: Cleo magazines issues according to month – 2007   40 

        and the list of products advertised. 

Table 3.2: Linguistic features availability in foundation advertisements 41 

         and advertorials.  

Table 3.3: Linguistic features availability in mascara advertisements  42 

          and advertorials.  

Table 3.4: Linguistic features availability in lipstick advertisements 42 

         and advertorials  

Table 3.5: Linguistic features availability in eye shadow advertisements 43 

     and advertorials  

 

  

 

 

 

 

 

 

 

 

 

 



x 
 

 

List of Figures 

 

Figure 2.1: Dimension of discourse and dimension of    15 

      discourse analysis.  

Figure 2.2: Interpretation       19 

Figure 2.3: Situational context and discourse type    20 

Figure 2.4: Explanation       22 

 


