Appendix A
Normality Test for Research Variables

Figure A.1
Normality Test: Histogram for Research Variables
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Histogram: Subjective Horm
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Histogram: Purchase Intention
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Appendix B: Questionnaire

A Study on Consumer Purchase Intention for Green Personal Care and
Cosmetics Products in Malaysia
GROA NP ERANSEL T it ) ST ) 0] 45

Dear participant,

Being environmentally friendly in today's world has become a trend. In order to keep up with this
development in the society, more and more personal care (bath and body, skin care, hair products) and
cosmetic (make up, fragrance) companies are trying to project themselves as 'green' companies by
introducing products that will not harm our mother earth . For instance, botanical/ natural/ organic
ingredients and reusable packaging are used. Though the products are not possible to be 100 per cent
environment friendly, companies are doing whatever they can to have a part in this trend.

In general, ‘green’ products refers to products free of animal testing, recycled items products, organically
grown, ozone friendly, non harmful to environment, and energy-efficient products.

This research is conducted to study on consumer purchase intention for green personal care and cosmetics
products in Malaysia. I would appreciate if you could spend 5 minutes of your time to answer the questions
in the following pages. All information will be used for academic purpose only and will be kept strictly
private and confidential.

If you have any enquiries, please feel free to reach me at yim2mei@gmail.com.

Thank you.

RREL SR ORES . TR DR, BRSO NPE ORE, BIPE, ER&®E ., E5™
m (i, &40 AFWMER “erf” WOMREHHTITH. —k, “&e” P mEEsE A sl
. TR/ TR AR, AR, MR/ BEREF ™M, TH™m%.

AR & R U RER AR OO NP AR A G KR R, BOAMREETEL 5 BRI (R R Z LT
M. 0 BOCEULIESUR A . Bl ORI B U T 2R B R o o™i R 1At

Best regards,
Yim Siew Mei /2453
CGA090105

Supervised by:

Dr. Norbani Che Ha

Faculty of Business and Accountancy
University of Malaya
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Questionnaire:
SECTION A

Please indicate on the scale from 1 (Strongly Disagree) to 5 (Strongly Agree) on the following statements:
TSR AT | (IFEARRE) £5 (FERE) ZETA.

Health consciousness Strongly Strongly
Disagree Agree
FEHRTFEE ENMEE
1 2 3 4 5
I reflect on my health a lot.
REHRERDLHORS, O O O O O
I'm generally attentive to my inner feelings about my
halth. O O O O O
FRIERF SO R FE.
I'm involved with my health.
RFIERONE. O O O O O
I'm aware of the state of my health throughout the day.
HTHRRERN S HEERR. O O O O O
Good health is of major importance in a happy life.
fEHER B EEN EE— K, O O O O O
Strongly Strongly
Environmental consciousness Disagree Agree
FERAFME EREE
1 2 3 4 5
When I think of the ways industries are polluting the
environment, I get frustrated and angry. O O O O O
S E s R, e @aEEiRE.
1 would be willing to stop buying products from companies
guilty of polluting the environment. O O O O O
PP LT B35 Ut i el 47
I become irritated when I think about the harm being done
to plant and animal life by pollution. O O O O O
LB K5 Rt RS Y A A, R BRI
It is important to promote green living in Malaysia.
HER DR R AEER R EEN. O O O O o
It is important to raise environmental awareness among
Malaysian people. O O O O O
Wi DA A RATEH R R AR ER.
Appearance consciousness Strongly Strongly
Disagree Agree
R AR EHEE
1 2 3 4 5
What I look like is an important part of who I am.
TABSEREEN 85, g g O g g
My appearance is responsible for much of what has
happened to me in my life. O O O O O
FATSMFM R A dr P CAE R E RS
If I could look just as I wish, my life would be much
happier. O O O O O
I AR, MRS TN,
I'm usually aware of my appearance.
RBBEERBIA. ([ O O O O
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Strongly Strongly
Attitude Disagree Agree
EFETEE EHEE

1 2 3 4 5
Green personal care or cosmetics products are healthier.
BREN NP EARE L EHRE. u [ u O O]
Green personal care or cosmetics products have superior
quality. O [l [l O O
FEANNFHUNF~ROEERE EEN.
Green personal care or cosmetics products are a fraud.
REN AP BARE RIS . L - - - -
Green personal care or cosmetics products are worse than
conventional product. ] [l ] | |
A NP B A ST R A7 L.
Green personal care or cosmetics products are in fashion.
R AP B AR 19 U - - - -
Green personal care or cosmetics products are more
expensive (R). O O O O O
FES AR EF - ARG .
Green personal care or cosmetics products are more
attractive. ] ] ] L] ]

FESAPERREF-RERARSA.

Green personal care or cosmetics products have no harmful
effects.
FKESNFEFIRE MZLER.

O

Perceived behavioural control

If T wanted to, I could easily buy green personal care or
cosmetics products.
RRE, RATREHREERRE S AP HARE~R.

Strongly

Disagree

ERTEE
1

O

O

O

O

Strongly

I have the resources to purchase green personal care or
cosmetics products.
RERFHREERE AP B RE~ .

I have the knowledge to purchase green personal care or

cosmetics products.
R ESNRIAMIRE AP EIRE .

1 have the ability to purchase green personal care or
cosmetics products.

AR R AP B RE .

Purchasing green personal care or cosmetics products is
entirely within my control.

I E TR A NP R RF~hE AT SN R,

O (oo | d

OO ,|o|d

O (oo | d

Oo|(o0Oo(o | d

OO (o Od

Subjective norm

People who influence my decisions would approve of me
buying green personal care or cosmetics products.

R RN A BB RR A T AP BRRE .

Strongly

Disagree

ERAm&E
1

O

Strongly
Agree
R E &

5

People who are important in my life would encourage me
to use green personal care or cosmetics products.

REGTFEEH A BEBHREAGEN AP HRRE~ -

My family influences me to purchase green personal care
or cosmetics products.
Ry F R LR AP EgREr .

My important friends influence me to purchase green
personal care or cosmetics products.

U
O
]

o o|o|d

o o|o|d

o o|o|d

o o|o|d

Yo




RE MR RE AP B RE~R.

Expert opinions influence me to purchase green personal
care or cosmetics products.
EHHE AR R TR AN AP ERE .

O O O O O

Mass media reports influence me to purchase green

personal care or cosmetics products. O O O ] O

R MR AP EHRE .

Brand-image perception Strongly Strongly

(Product-image dimension) Disagree Agree
WA F EREE

1 2 3 4 5

The quality of the green personal care or cosmetics

products merits the price. O O O O O

RENMAFENRE MR R AE.

Green personal care or cosmetics products are a statement

of your self-image. Il | [l O |

RS SN ARG DA RERAEH.

Green personal care or cosmetics products bring you

exclusivity. | | |l O |

FEA AP BN RF RGO

Green personal care or cosmetics products can make you

attract other people’s attention O O O O O

SREA AP IR ST LU AR S| B AR

Green personal care or cosmetics products may not

function well. O O O a O

HENNFERRERTRRERA.

Brand-image perception Strongly Strongly

(Corporate-image dimension) Disagree Agree
ERTEE ENEE

1 2 3 4 5

The company that produces green personal care or
cosmetics products is as follow: -
WTFRME, EFRESAFERRE DAL ANTHFROT:

The company has good products/services.
s ERT R8P dh/R % .

The company is well managed.
% B RAFATEE.

The company only wants to make money.
s B HAE R,

The company is involved in the community.
BoTNAESHE.

The company responds to consumer needs.
HAFMENRENHRER.

Oogooo|a
Oogooo|jo
Oogooo|ja
Oogoo|o
Oogooao|a

Past Experience

Have you ever purchase green personal care or cosmetics
products before?
(If no, please ignore the following 2 questions)
PRET A R B AP SR A T
(HRRE, AZRELLTF 2 18

Yes [] No []

If Yes, please indicate the number of green personal care/
cosmetics products you have purchased in the past 3
months.

mEHE, Wi e % 3 ARTA R .

1-5 More
h than 5
]

None |:|

Generally how much do you spend for the green personal
care/cosmetics in the past 3 months?
HREME I THIET 2R EREN AFBERUREMHT

More than
IS RM100

100 [ D

RMI1-50

None |:| D
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Purchase intention (A)

For respondents that de net have green personal care or
cosmetics products purchasing experience:

T R AR A SRR )P TR T, LR R AL
MERE ML, 553 Purchase intention (B) 7/a 51 -

If green personal care or cosmetics products were
available, I would buy it.

mERA AN AP ERRE 0, RSB,

It is likely that I will purchase green personal care or

cosmetics products.
TR R IR AT AP BN REF .

Strongly

Disagree

IR A
1

O

Strongly
Agree
e &
5

g

I plan to buy green personal care or cosmetics products.
HATHIG LS AN AP B RE dh.

I will try to buy green personal care or cosmetics products
in the future.

ERFRBEELEMTRANAFERERE dh.

I will pay more to buy green personal care or cosmetics
products to benefit my health.

ATREER BRERAESSRELRAA S AFEYRER.

O

4

O

Purchase intention (B)
For respondents that have green personal care or

cosmetics products purchasing experience:
RIES U PP SuROPIE S -k T VT ke

Strongly

Disagree

IR A
1

Strongly
Agree
IR E

If green personal care or cosmetics products were
available, I would buy it.
MEREFRETAFHNRE~RH, REWE.

It is likely that I will purchase green personal care or
cosmetics products.

TR ATk R TR - AP S

I plan to buy green personal care or cosmetics products.
B EGEGREANAFENREF M.

I often buy organic green personal care or cosmetics
products.

RERBIENGE T A BRGS0,

O (O] O )| O

I I O I

O (O] 0|0

O (O] 0O )| O

O (O] 0| 0O

I often buy personal care or cosmetics products that are
labeled as environmentally safe.
HEWHEARE LRS- AP B RE .

I often buy personal care or cosmetics products that are
against animal-testing.

L E TG {8 A S il ay - AP B Al S e b

I often buy personal care or cosmetics products that

contain no or fewer chemical ingredients.
AW G I-5 R B 2 A 0 AP IR

O | 0O O

O | 0O O

I I O

O | O O

OO0

When I consider buying a personal care or cosmetic
product, I will look for a certified environmentally-safe or
organic stamp.

SEEMT AP EHRE> ML, RelETRRLEUTIE
ERIF .

I often buy personal care or cosmetics products that
support fair community trades.
REFHLIHFLFHBER BN AP BHRE =M.

I often buy personal care or cosmetics products that use
recycled/ recyclable packaging.
I A R B T E S A AP B R




SECTION B: RESPONDENTS PROFILE (Please answer and tick (V) for all the questions below)

1. Gender: Male [] Female []

2. Age: 20 years old or below  []
21 - 30 years old
31— 40 years old
41 - 50 years old
51— 60 years old
Above 60 years old

I | |

3. Ethie: Malay ]
Chinese |
Indian M
Others O
4. Marital status: Single ] Married []

5. Highest level of education:

Flease indicate whether vour degree is from local or overseas university:

SPM/ STPM ]
Diploma ]
Professional Certificate ]
Bachelor Degree [] Local [] Overseas
Postgraduate Degree [] Local [] Overseas

Others, please specify:

6. Occupation: Top management (CEO, GM, MD)
Middle management (HOD, Manager)
Supervisor/ Executive
Clerical/ Supporting stafl’
Own business
Unemployed (Students, housewife, retired)
Others, please specify:

I

7. Monthly income:
RM2000 and below
RM2001 — RM4000
RM4001 — RM6000
RM6001 — RM8000
RMSB001 — RM10000
RM10001 and above

I



