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CHAPTER I

INTRODUCTION

Tourism is a new industry, and is gaining
increasing imporsancs and attention, and basing on
present trend s eapadle of tremendouns development,
particularly 4im $his part of the world., Tourism
is a very competitive industry, and meny countries,
realising ite importsance and potential, have under-
taken great efforts in promoting its growth and
developmens., This study sought te,aseertaia»iirorts
in this directioa in Ihla;a | | -

Perttaans questions 1ike what and how are
the means and %eels of towurist promotion used? The
effectivensss ard susccess of various promotion cam-
peigns? The rele of the govermment, tourist organi-
sations and vrivate sector in 3snlntion, and related
questions furmsd the main basis of this study.

Misconesptions and iaek of understanding of
touriem and tourist promotioa, and the consequent lack
of attention and sis in &hﬁs field are svident
among governmeant trade oircles. There is thus
the need to promote their proper understanding and i%
ies hoped that this study can ecatribute, in its amall
way, o a better 143& of the subject.

Thie atuﬁ{ndoala with the various aspects of
tourist promotioa the states of Malaya -~ the former
Pederation of Malaya and does net 1ncluﬂe the other
territories of the aewly formed Federation of Malaysia,
namely Singapore, Sarawak, and Sabah. Sometimes i%
may be 1n@orattxt and hattcr $¢ refer to the whole
nation, and for thies purpose, the recommendations and

ez:tnin other uaalyaia are naﬂs for the whole of Malay-
eia.



The laek of information and data on promotion
by the private seetor on the ome hand, and the impor-
tance of govermment e¢fforts on the other, make it
neceesary %o put much emphasis om the government sector.
However the xole of the privute gsotor is also examined,

The rtaoaxeh,nsthodnlagg'ocnaistoa mainly of
interviews, and ezaminsation and sies of primary
(21les, memoranda) and secondary (publications, pam-
yhlc%ns data. Field work was saaéaetsé at ths beginning
of the year, aad the following werk unﬁcr%aknas-

(1) BResearsh and gathering griuary data
from the Department of Tourisa a%ry of
Commeree and Industry, at Khsla

Interviews and discussions were h.ld vith the
Direetor of Tourisa, and other officers of

the department.

(2) Iaformation and data were obtained from
other goverament departments having connection
with tourism, particularly the Statistics and
Information Departments, and most etate
governments.

(3) Yeurist Associations (8 in Malaysia) and
other organisations imterested in touwriea were
visited or sought imformation from,

24) A eross-section of the travel business

consisting of over 16 travel agents, tour

operatore, hoteliers, earriers and related

conpanicns in Kuala iunyur and Penang were

::;:rviatnd with questicnaire prepared by the
L ¥ 'Y

(5) Detail inforwatiom and data regarding
tourism and tourist promotion were solicited
and obtained from oversea countries like Hong
Kong, Japan, and Thailand., Pacific Area
fravel Association was also approached for
“detail research dcta.




In additioa to these, pudl
both local and overseas, and oths
consulted.

Prom thesg research Eaﬂas was founded the
analysis and study of thie subject.

A aorieua—aad fundnnnatal liﬁitstion is the
lack of relisdle data and statistics, both published
and unpudlished, In fact no preper records existed
or were kept for many of she faceta of touriet activi-
ties, not to speak of ite collation, compilation, and
grn:antatiaa for stasral and speeific comsumption.
his limitation is a gpsrvst thgeaahﬁa$ the analysis, -
and is attributabls subryeaic nature of the asub-
ject, which haa 3ast sainsd usat measure of rncognitien

only.

The uwnwillingnees of privaie enterprices to
divulge 1nfornstien and data em variocus aspects of their
activities, towrist promotion, amd budgetary wmesasures
whieh they held %o bc sonfideatial poses another limita-
tion, resulting in the general antur’ of tha study of
the private noctor.

Osher 11:1tationa are also evident in the
sourse of the study; and this work must de read in the
light of all thess limitations im order that a more
accurate piocture can be grasped,




CHAPTER II
THEE TOURXIST INDUSTRY OF MALAYA

Q!E!E&l ,
Iﬂ.m - gnd Malaysis - ie anew name in trwml.
Well situatad in South~east Asia, it has a lot to offer
to tourists., thagn'u main attrection lies in its
M’Q 3T al population with Ealays,
Chinese, and ian raing the largest group. Their
diverse aaltaxnt, andea of traditional dress, festivals,
foods, ways of worship, oraufts, drama and music, homes
and customs, and whole way of e are un-self-conscious-
ly oen aiaglag !hsa there is &Ba diversity of scenery -
lash tropical gresnery and vivid flowers, cool hill re-
soris and anrvnleus beaches, plantatione and tin mines,
11 38 and planned modern towns. Other in-

touriste with special interests; they range from frese
port shopping im Pensng %o wnsts delishx in Kuala Lua~
pur, and from safari tours im the Hational Park to histo-
rical remains 1n Ealagoca. ‘

In nhort NHalaya has @& lot to offer to the tou-

rists.

2ise

The Malayan tourist industry is still in ite
'smbryonic' stage. Little relisdle or comprehensive
statietices have been gathered by the government or
statistics department. An attempt is now being made to
collect and compile more meaningful data based on well-
defined basis ard categories., Ixisting statietics are

meagre and not very reliable. Figures may not de direct-

ly comparsble, as for example the data for 1958 and 1959
were eenpilod oa a slightly different basis from that of
later years. Data o existed for visitore to Malaya
by eea and alr, and are not emtirely reliable as they
1an1nd¢ viaitexs for employment, ans returning froa
abroad, and some others not netullly designated as
touriets. No statistics for arrivals by road and rail-
way from Thailand and Singapore are available,

-8 -



TABLE I

TOURISTS $O MALAYA BY SEX - 1961-1963
(AIR AMD SEA)

Soures: Department of Statieties, K.L.

fable I indicate: the ammber of tourists to Malaya
by air and sea, The 31,777 people visit Nalaya in
1963 does not inslude those arriving by « If visitors
arriving by med and railway are ineluded it is estimated
that the number of tourists will be around fZ.GOO persons
in 1963, 37,000 im 1962 and 34,000 in 1961." ZThe industry
has displayed umeven dut impressive rate of growih for the
a8t few ysars. The 1963 Zigure was a 23% z::rnanc over
| i vious year. The Pasific Area Travel Association
(PAT rs{artad a declins, the only decline for the Far
East) of tourists to Malaysia im 1964. |

lrnese itgurcs are estimated by adding %o the
Air and Sea statistios 5% of Sotal entries by road and
rail from Thailand whioch numbered 222,494 in 1963, 250,945
in 1962, and 243,063 4n 1961. (Source: Departmeant of
Statistios, K.L.). Ho figures are available for entries
from Singspore.




But it is not sure whether the decline refer to 8inga-
pore, Malaya, or the whole coumtxy because the report
only Quoted $hat the 90,000 tourists ', “ingapore
repressnted a 19x reduction from 196} 7

Touriste to Malaya consisted ma.inly of malem,
who accounted for over 60% of the tourists. There were
half ae many female touriste (see Table I). lMost of
the tcurists are middle-aged with more than half of them
coming from the ages of 30 to 60 years. VWhile the ages
of e tourists vary from <0 to 60 years, the female N
component displuey a smaller divergence of 20 to 40 years.

| The main markets for tourisms in Halaya are the
United Stutes und the United hingdom. Tweniy three
per cent and 22» of the tourists cdme from the United
States and United Xingdom rempectively in 1963 (eee Table
24 Pigures for earlier years are not comparable and
differently olassified). ‘these 2 countries contributed
about 45» of the market and therefore are Malaya's chief
targets of promotioan. India and Pakistan ranked nmext
in nuamber of souriste, but these markets are not inizr-r
tant because of their low per oapita imcoms, and rela-
tively small contribution to Malayan tourist receipts
(Table 3). Osher important sources of tourists axe
Australia and New Zealand (7»), Indonesia (6%), Japan
(5%) and Thailand (4w). Indoneale is no more important
now because of ‘eonfroatation' and the breaking of rela-
tionship between Indonesis and Halayeis.

Touriste came to Kalaye for differeant reasons.

The majority of them were for holiday and reoreation.
the majority of this sype of tourist cams from the United
States (32%) and the United Eingdom (14%). About a
quarter of tourists coming for bueiness and professional
purposes were from the ted Kimgdom, and for the past
few years this eategory of tourism (commercial tourism)
" has shown & rapid rise. Inereasing number of Sourists
are coming from Japan (17%) snd the United States (16%)
for thess purposes., About 15% of visitors to Malaya
were traneit Sowurs, and thie g;;‘cnts an opportunity So
inocrease tourist business by inducing this substantial
roportion of tourists to stay for laxrger periods in

‘ dews Pebruary 1965. p. 42.
Also in il 4. 1965. p. 3.
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There is no well defined pattern of arrival
of tourists auriugh:hc year; but more tourists seen
to arrive during the second half of the year, parti-
cularly from August to Noveaber. OUther periods of
the year seem %0 have constant mwmber of tourists,
with a saall issrease during +areh and April. Such
s pattern render diffioulties im the effooctive sche-
duling of promotional programses,

Table 3} ah«¥S . that there has been a steady
inoyease in Tourist ieceipts and revenus, which reached
& peak of $14.,1 millions in 1964 from & emall sum of
£3.0 millions im 1959, & rise ef over 4 times in 6 years.
‘he United Kinmgdom and United “3ates are the major con-
tributors to $his revenue, with more than half of the
receipts from ths former, and about & third from the
latter in 1964, In addition their inoreasing importance
sw1e evident by their signifieant inoreases in their com~
tribution, remdering these 2 sswatries as Malaya's main
narkete and sour¢es of development of the tourist indus-
try. Other sigmificant souresg of tourist income are '
Austrelia (4s), Hong Kong (0.87), Japan (2,5%), and West
Germany (1.8%), which are showing trend for good immed-
iate develcopaeat,

Discussion with peopls eoncerned with the tourist
trade in Kuala Lumpur and P-nngg indicated that the
averange tourist spend about $100 to 8140 a day, and that
he stays on the average of 2 %0 ] days in Malaya.

3 ;

Most of the visitors come to Malaya by air, via
Singupore or direet to Kuala Lumpur. A lsxrge proportion
come overland by ear or traim from Singepore. Penang
receive moat of $he business from tourists who axrive Ly
ship, but this market appears to be a static one. Tou-
rists also come overland from Thailand by train, car and
buses. There are direct air flight between Kuala Lumpur
and Bangkok, dut the dulk of the travel is between Bang-
kok and Singapore, and a substantial number of travellers
apparently double back to Kuala Lumpur from Singapore.



TABLE 3

(IE THOUSARD UF M$.)

TOURIST RECEIPTS BY RuLGIONR, 1959-1964

‘Region | 1959 |1960 | 1961 [1962 | 1963 | 1964
United Kingdom - 1 - 3493 4728“ 4823 | 7562
Hong Kong - - 78 50 79 97
Australia - |- 399 | 293 66| 557
Indiea/Pakistan - - 17 57 13 96
Uther Sterling - - | :

Area 48 37 45 46
UOSQAQ hnd - 25‘8 3482 3998 4‘834
Other lollar ; :

Area - - 182 42 il 56
¥, Germany - - ‘11 ﬁ 28 28 151
Other Europe - - 25 31 40 | 44
Japan - - 309 | 263 303 350
Other Asian Co, - - 3281 1% 146 209
All Other n.e.s.| - - j 168l 263 79“ T5

; X i > ¥ '.(
Total 3000 5500!:7607 9425 | 10250 { 14078

n.e.s., = not elpewhere specified.

3ourge:

Department of Tourism, Ministry

of Commerce and Industry, K.L.



The siphoning of this travel between Singapore and
Bangkok (and k and Hong Koang) presents an iaseaiatg
opportunity for imereasing the Malayan tourist business.

Malaya's position im relation to international
routes is not 80 favourable, though its immediate oppor-
tunity is to sap these routes; but its position in inter-
nal routes and Sransportation is excellent and adequate.
Malaysian Airways connects all major towns in Malaya.
Malayeian Railway operate>a maim line service complete
with air-condisic.ed first class cars and sleepers bet-
ween Singapore, Kuala Lumpur and Penang (and morthward
%o %xegaks. Another line ruams aorcss the country from
Gemas to the Easf Coast and Kota Bahru. The 7,200 miles
of road network," connecting all centres in the country,
is excellent and perhaps the finest in Aesia; and there
are freguent bus and taxi services across the peninsula.
Yet improvements are being made. Malaysian Alrwaye ie
extending its services, and the mew International Air-
port at Kuala Lumpur, an ultramodern one with good faci~
lities and capable of taking the largest jet liner, will
be ready soon (::fust 1965)., lMalaysian ﬁailway recently
launched a §65 lion modernisation plan fo make rail
travel more comfortable, faster and safer./ Six new
deep-water wharvee are ﬁsing sonetructed at Butterworth,
Uther projeote are alec being undertaken in the Develop-
ment plan,

34.6. Clement: ‘'The Fu of Tourism the
acific and Far Last'. A report prepared by Checc
and Company under contract with U.S5. Department of
Commerce and co-sponscred by the Pacific Area Travel
Association. (washington 25 DC, 1961), hereafter re-
ferred to as the Checchi Report pp. 117-118.

¢ Book 1963 p. 207.

5&@5:;;;ga,and Rotes op Tourism: Report on
Malaysia,  Tourist Fromotlon Urficer. Department of

fourism, K.L.



The Malayan hotel picture is good for the most
part, and is adequate for ir“ermational tourists. The
953 first olass hotel roome“ ‘s enough to accommodate
the estinatedigﬁtggg touris.. eagh for 8 to 9 days, but
the avexrage to 8t etays only for 2 to 3 days. Hence
hotel acecommodation is not a major problem for the time
veing. Kuala lampur's 397 good rooms (Merlin, Federal
and Malaysia hotels)ate adequate but more accommodation
is required for the near future. |

Table 4 shows the principal hotele and their
fucilities in the touriet centres of Malaya in 1964.
The 49 hotels provide an accommodation of 1692 rooms, of
which 794 are air-conditioned, There are 1020 double
rooms and 407 single rooms with baths attached; and 156
double rooms and 53 single rooms without baths. All
these reflect the amicable state of hotel accommodation
particularly in the principal tourist centres. Outside
these centres, hotels diminishsin size and elegance, but
in the usually fregquented tourist resorts, accommodation
are 8till comfortable. In remote areas, rest houses
and bungalows may be found, and the 102 government resi
houses and bungalows with 441 rooms cater mainly Hr tra-
velling government officiale and local tourists.’

More hotel facilities are being built, particu-
larly in the main tourist centres and the East Coast
where private enterprise is reluctant. The government
is undertaking 2 such projects in the East Coust in the
5~-year plan: e motel at Kuala Trengganu and Rantau Abang.
The private sector is ﬂlp&ndin% its hotel facilities, and
large hotels, like Merlin and Federal Hotels in Kuala
Lumpur are making elaborate plans for expansion.

6Ibid. Figure is for 1963.
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The travel or visitors® (an inclusive
term referring to hotels, restawrants, buses, taxis,
hire-car serviees, entertaimmemt and other forms of
amenities required by tourists) ie efficient and fast
expanding to meet the needs of tourists. Private
enterprises are taking advantage of the expanding
gl&nﬁ. and have participated in ite development.

here is now an imoreasing realisation, both on the
part of the govermment and the private sector, to pro-
mote, improve, and develop the tourist plant, upon
which the tourist industry is founded, and upon whose
iuoili;ioa and growth, the prosperity of tourism is
induced.

. Touriem generate revenus and contribute to the
national incoms Its direot eignificance comes from
the foreign exehsange earned for the country. Table 3
(P 9) showed the receipts sarmed by the tourist indus-
try for the past years, These foreign exchange earn-
ings have in their small way helped to alleviate the
Balance of Payment difficulties, which suffered gdeficits
of $16 million im 1963 and $153 million in 1964. Its
- contribution has been evident in bringing down the per-
sistent deficit on 'services and transfere' in the Balance
of Payments,

The expenditure of tourists has a multiplier
effect which gemerates further business activities to
some multiple figure of the imitial spendings of tourists,
The national insome is inoreased to the extent the
tourist receipts are spent in subsequent consumption and
production within the country, The multiplier effect
therefore explaine the subsequent business activities
generated by tourist expenditure and its final contribu-
tion %o nationsl income. The Checchi Report estimated a
multiplécr effect of tourist expenditure of 3.2 for

Malaya., Henee in 1964 the tqnx;st receipts (8$14,078,000)

e J

aﬂnnk Negara Tanah Melayu: Statements of
and Reporxrt 1964. Pe 25. 7

Itne Checchi Report pp. 18-28,

- 13 =~



‘turnover' 3.2 times and comtributed $44,096,000 to the
national inoome. In per capita terms, the contridbu-
tion will be about $5.00 per head.

This inerease in natiomal income will inerease
government taxes and revenus from the additional business
activities and ineome. The mumltiplier effects will have
ites dynamic effeets on the eeoncmy, and oreate additional
Jobs and increase wages for those comnected with the sub-
sequent activities generated by tourist spendings.

Touriam has coatributed its part and is capable of greater
contribution in helping to solve the increasing umemploy-
ment problea im the country.

Though its oontribution is modest at present,
tourism preseats a 'healthy' direction for Malaya in its
diversification and development, Being heavily depen-
dent om the rubber and tin industry, which are extremsly
vulnerable to external price fluctuations, the economy
can develop the tourist industry demanding relatively
little capital ¢ommitments as arother basis for diversi-
fication and econcmic well-bein:, But such a developaent
bacause of existing ocircumst- ‘es will be of a long term
nature, but onee the proper » .yw &re taken, the rest will
follow easily.

in addition to these eeonomic importance, tourism
has valuable nom-economic signifiocance. Travel involve
exchange relationships betweea visitors and visited; and
& boon to travel is & boon in the exchange of ideas, out™
look, appreciatior of differemt eultures, and under- ,
standing of hwman kinship. It is in fact a booa for
international understanding and eco-operatione - elementsg
often lacking ia international relationship.

The tourist industry has potentialities and is
a good income esarmer. But iss importance was only recent-
ly realised - rather inadequately - by the government, and
certain positive measures have been undertsken to promote
its growth and remedy its shortcomings.



One of the industry's major problem is Malaya's
setting in intermational routes, from which, ironical ’
the industry expeets its main opportunity to develop.
The major air and tourist routes are found to the north
of Malaya, treanspassing Soush-east Asia through Bangkok,
with Singapore as an internationmal link to the South
Pacifie. It is from this geographioal position that
Malaya expects its main and immediate opportunity to
develop its touwrist industry by assisting and tapping
the travel between Bangkok (Hong Kong) and Singapore.
But this suffer from the faet that the volume of travel
going south from Bangkok to Singapore and to Indonesia
is comparatively limited. Of the 109,720 visitors to
Siasaparllin 1963, less than 22,000 of them embarked from
Bangko ard 3%111 less goes on to Indonesia. This
figure is significantly smell when oonsidering tha fact
that 190,400 visitors visited Bangkok that ysar.*< If
this downflow of tourist can be increased, the Malayan
tourist industry will be given & real boost.

Another problem ie the prevailing political in-
stability in South-east Asia and the question of Indone-
sian confrontation and armed hoetilities against this
country. Politieal turmoil particularly as sensationa-
lised in the press to readers, is a bligh and deterrent
to tourism in this region. indonesian confrontation
has varied effeects on the Malayan tourist industry. The
precarious Indonesian-Malaysian relationships and the
risk of war have adverse effeots on the tourist industry.
Maybe the decline in tourist to Malaysia reported by PATA
(in 1964) may be partly attridbuted to this. On the other
hand the tremendous amount of publicity, though distorted
at times, given by thes international press on Malaysia and
Indonesian confromtation, has made Malaysia known to the
world ~ and saved the Department of Tourism money and
efforts in this direction. It is also reported, both by

R

14, pp. 117-118.
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the government and the privete sector, that confronta-
tion and allied aati-American feelings in Indonesia

have diverted tourists from Bali to Malaysia, But
there is no availabdle statistical data %o prove this,
Infrustructual deficiency of the tourist plant presents
another problem, Though faoilities on the whole are
adequate, there is a need for more and better facili-
ties in the proper places. Hotel accommodations are
sufficient in Kuala Lumpur and Penang, but Malaoca and
the East Coast, both important tourist centres, are
desperately in need of firet elase hotel facilities.

The picture of other amenities is not so bright. The
need for better local transportation facilities, medical
facilities, more amenities $0 aid tourists in sight-
seeing and ocatering facilities are genuine problems and
immediate needs. Hence the importance of proper and
co-ordinated development and promotion programmes, under-
taken by either the govermmeat or private sector.

Being & new industry, tourism suffers from a lack
of reputation abroad, and acceptance at home. The lack
of a 'built-in' reputation and the reluctance of tourists
to come here is a problem of the industry in general and
of tourist promotion in particular.

Within the country the attitude towards tourisa
hae not been very favourable. Though the government has
declared its 'thorough going drive' to promote touriesm
and has adopted concrete measures towards this end, there
is 8till widespread misconception and lack of intimate
knowledge and acceptance of touriem among high government
circles. Thie has resulted in the inadequacy of budget
allocation and the lack of interest in the tourist indus-
try. Interest and attachment from the private sector
and general public have not been encouraging either.
General lack of understanding of the true nature of tourism
prevails among the general public,

All these point to the need for more tourist
promotion and also development. And such programmes will
have to be based on an effiocient research and statistiocal
base - another deficiency of the industry, rather govern-
ment - in order to be effective.

spite of its many problems, the future for
nspite o right © The rad er Bust

touriem in Malays is bri Pacific and
is & fast grcwigé attrao%ion in international travel, and
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toorist inflew te this regicr shoots 10 every year.ld
the PATA efforts to divert to.risi fro the Aclantic to
racific is laudable and successful . And Calay: can hop
to Joln 1n this rising tide asd irervou 1is p.ce of
srowth., 3ot this requir. graater a d pore efficient
provotior and developront, based ¢ sound pla ri:g and
2xucutod by competent po ple,  Steps to this ond have
boaor tacas, and o Wors i, rarty o toopis. cousisting ef
repiroscnitatives frer the privals sceter and goverrment i
~OW o voradng to include touriss 40 the First ralaysian
ilary, to put 1t on w proper coroiic basis, asd tc chart
tho right path for th- growth of the tourist industry.

131p14.



- CHAPTER IIIX
TOURIST PRUMOTION

Tourism

‘Touriem in the modern sense of the word is a
phenomencn of modern times, based on the inoreased need
for recuperation and of change of air, the awakened and
cultivated appreeiation of scenie beauty, the pleasure
in, and the enjoyment of Nature, and is in particular
brought about by the increased mingling of vaerious na-
tions and the osses of human scelety, ae 8 result of
the development of commerce, induatrq d trade, and the
perfection of the means of tranasport'. ?hia phenomenon
has two fundamental and gﬁﬁlif?iﬁg characteristios, thas

is, the trevellers tempo: deaves their permanent
abode and reside for a time uihsv a period of a year)
in another country or place with the intention of retur-

ning to their original homé; and that the money they
spend abroad is monsy derived from home, and not money
sarned in plagceas visited, In another way, tourism may
be thought of as eomprising all the contacts, effects,
yhenomensa, material and immaterial relationships arising
from this gcnporary residence of tourists abroad as
CONnBuUMers, The economic processes of these relation-
ships, like the increase in revenus due to tourist

1Intomtiazml Unton of Official Travel Urgani-
zation's (IUOTO) Courses or ourigs Studiss, Chapter I,
Pundamental of Tour*su ky ‘ko Bernecker, Travel Re-
search Institute, University of Gomnarca, Vienna; and
wae adopted by the Tourist motion Officer in a lecture
on tourism to the Kuala Lunpur wonrist Adssociation's
Tourist Guide Training Course (1964).

%y ‘have defigd féariaa as such relationships
and effoota.tnr axanple ermann Von Schullerm Zu Schratt-
gal Book of Nationa] m ;pdﬂStatiatics




consumption of goods and servieces and Balanne of Pay-
ments effects have gained most attention, but the sooial,
cultural and perscnal interrelationships are Just as
importans,

The urge for a temporery change of atmosphere
and place has varied motivations, and they may be ocate-
soriszed mocording to the type of tourisa they give rise

L=

} Tourism for a change of

place, physlcal and mental relaxation and for

health purposes.

(41) Tourimm to widen one's personal

(441 Sogiological Tourigm for honeymoon, visit
$0 friends, or I sasons of social prestige.

(4v)
(v) CORARSIOARL ap to faire,
exhibitions, inc lal p terprises

and for bunindab. -

Successful promotion of tourieam requires a clear
understanding of the psychological prerequisites which
lead to the desire to travel. Though no elucide theory
on this existed, it is possible to tramoe thess psychologiocal
motivations to the list above. In consequence to these
motivations and the formationm of the desire to ocarry out
the journey, the idea and oconoeption of the tourist centre
and facilities plays decieive role. These ideas arine
by reason of pietures, reports and accountes from the

impressions made by the many media of promotion.

~ In all promotion, either the already existing
conception of the place or oeuntr{ ghould be taken into
consideration and developed, or else the formation of a
definite image should be skillfully introduced. Such
orsation of image and ¢ssire will induce itravel to the
promoting country. On the other hand, the tourist plant
iteelf with its facilities and attractions is an exocellent




instrument ia )rnnoting and build up the reputation
of a given touriet gcentre. The efforts to produce a
certain image must go hand in hand with the efforte o
instal the eorresponding tourist facilities, measures

and serviees. lHence there is a nesd for the co-ordinated
promotion of Sourisa and the development of the tourist
plant within a eocuntry for the overall growth of tourisa,

Tourist romotion will iamvolve any method of
infor ' ptrsuis eing, faeilitat and re-
mind gcurtcta (1atorast1 nal) to vieit a par%ianlar

tourist plant with its complex set up of astractions and
facilities. It msans scll&ag the country to prospective
touriste, publieising its attractions and imducing
them to vieit she resors. It aims at oreating intereis
angr;n image of the touriet eceantre among pro:paetivn
touriste.

Zourist promotion eam be divided inte J broad
categories of astivitise:-

Advertising Technioally this can be;
defined as any paid form of non-personal
representation and preomotion of gooie. aervi&ta:
and ideas by an ideatified sponsor. It will
inglude paid use of in magasines, news-
gpg':, of time in televieion, use of
' posters and hill‘onrd Direct mail
igns is part of advnrtiuing Adversicing
10 ns expensive, dut effective means of
2AS0 aissaniantien. ‘g:uporly used, would

be effeotive in nehiovins aims of towurist
prann%xuu. arcusing and oreating interest among
potensial tourist, and xesulting in the inecreaded
demand for promotiomal materiale. Por ocountsries
which have just started to promote its tourist
Lndnstxy and build ite sales promotion and publi-
spaigne, it ie essential to advertise sub-
o get thc name before people in thn

£
-

3converse, Heugy and Mitchell, Klements of
igrkating, 6th Eﬂi&xon#izslswool Clifte, N.J £33
dall, Incorporation, 1958. p. 655. B




Bple iofion defies rigid definition;
e eIl iich help and supplement the
advertising campaigns t¢ the point of sale so
that positive results can be achieved. It
£111s the gap between advertising and publioity,
to preseat a balaneed promotional caampaign.
Among the wmany technigues of sales promotion are
the produoction and dissemination of promotional
maverials (travel folders, brochures, maps, tra-
vel kit), sales aids, dieplays and exhidbitions,
public relations, She development of package
tours between couatries and within countries,
facilitation, and those promotional activities
not falling under advertising or publicity. The
key %o effective sales promotion is the trevel
folder, designed to be circulated without charge
on the widest possible basis at principal market
points through travel agents and carriers, I%a
purpose is %0 arouse the reader's interest in

visiting a specifio place. In addition to these,

pudbliec relations and liaisons with external

bodies and the servieimg of inquiries and requests

are effective sales promotional devices.

(114) Publieit
rial spaces, radio, and television time, motion

picture shows, travel exhibits; and include the
preparation and a.etribution of news releases to
aewspapers, magasines and trade publications, the

provisicn of stories, factual materials and photo~

graphs %o travel writers, and the maintenance of
a photograph library, Publicity is & skill-
demanding job requiring careful planning and co-
ordination to be effective. Adegquate publicity
and public relations must be maintained to ensure
the widest disseminetion of facts and events to
publisize the country through this relatively
cheap means.

An effeetive promotional programme calls for an
integrated and balanced programme cf advertising, sales
prumotion, and publicity. Heavy reliance on any one is
unwise aand coetly, particulurly in relation to results,
. laock of funds may render an elaborate balanced programme
. impossible; Ddut this can be ashieved by steps, besginning
with the preparation and distridbution of travel folders,

- posters, maps and other promotional materials. Co-ordina-
tion and integretion of both government and private

- 21 =
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ofter:a must be achieved to ensure maximus simultaneous
impacs.

In additioa to tourist yro:ntioa;st the inter-
national level motion is alao enssential at the leoal
loevel. This Sakes the form ¢f promoting the pro
understanding and nsccatansg e! uarien as somet
benefieial and to be encouraged among govurn-»nt oftiw
eialu and business communities. Sued pro-gourisns

paigns will ereate the necessary aitmosphere i b
1n the dtvulafzaas of the tourist industry. Gn tho osher
hand, it sho aleo promote the idea of travels within
the country and imduce a greater flow of internal tourisa,

There has been a reecent realisation of the need
fer tourist promotion, particularly among countries in
the Pacific and Far East region., lNalaya is not an
exception. Hsr efforte were first channelled 1n 1959
through the Towrist Promotion 3ection of the Ministry of
Commerce and Industry (now elevated to the Departiment of
Tourism) and hes now attained signifiocant proportion.
Aggressive advertising, publieity and sales promotional
campaigns are plamned and exeocuted each year.

The need for promotion is evident through 2
broad categories of factors; ome is based on the
and particular situation of tourism and the tonricﬂ‘mhtnﬂ
the otner rest on thse benefits aecruing from successful
promotion.,

The tourist industry is a highly competitive one,
with each countyy vieing for the favour of the interna-
tional tourist., Hence the meed for national publicity

d sromotion 418 of vital importance to any national
int industry. This is particularly evident aamong
oouatrioa in the Pacific and Far East region, where great

potential for touriem existed.

The sumber of tourists to this rngnin ia expected
to inorease by four-fold in 1968, and the ted States
(the maj major aarket) alone will have 435,000 tourists here
in 1968. The Orient as a tourist attraction is growing

4Tne Checchi Report pp. 36-43.



1n pozulari faster than any other area in the world.

8 potential and fired by the desire to
obgaia the largeet share as possidble, countries in this
region have ux aken aggressive and extensive promo-
tiausl . Hcad<+ﬁ the list 13 Japan‘a promotion
bnﬁa:t ; 250,000 (M$5.6 ailliog in 1964 and Hong
Rongre H.K.82,854.972 (Mb10 tiasanit rort 1500 1964
financial year. 81n¢upo§t spends about $1.0 million in
tourist promotion yearly. But Malaya's efforte in
gomparison to these are meek and consisted of only
$250,000 yearly. Yet the retura to Malaya's efforts is
good. With towriet revenuwe of $14 million, the ratio
of tourist reveaus to g?snetion expenditure is 56:1.
fhin,aan§§rts well with Singspore's §at&ra of $92 million
to ite $1.0 million pgonoticn (92:1)° and Japan's ratio
of about 100 4im 1963;7 and eeuld be bettered if increased
promotion ¢an be undertaken to ? the latent. potential,
particularly in the 'fluid market

The proper development of the tourist industry
of Malaya from ite present ‘embryonic' stage necessitates
adequate promotionm both locally &and abroad., Thise will
foeter the well-being of the industry and encourage pri-
vate enterprise to undertake the necessary development
for the advancement of the industry.

The need for vigorous promotion in Malaya will =
also arise because it does not have 2 'built-in' reputa- -
tion as Singapore. Tourists are attracted to Singapore
by ite gonitioa,aonnnruial centre, and other touristic |
uilt up through a century of international repute.

L NP N NazEy —

sJapaa Kational Tourist Organisation. tail
Promotion ilee by JNTO 1964.

65033 Kong Tourist Aesociation, Apnnual Report

2968/64 p. 16,

7!ouriat Promotion Officer, K.L.

831n¢spore Tourist Association Annual
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CHAPTER IV

GOVERNMENT PROMOTIONAL EFPORTS - I

. The role of the governasnt is vital in the

- promotion and development of tourism in Malaya.

Direct and active promotion was initiated in 1959 and
sinoe then relentless efforts have been made to foster
the growth of the industry. Dloney is now budgeted

for promotion, and tourism is imcluded in the country's
second 5-year Plan (1961-1965), which is indicative

of the iavbrnnnnt's'thnre' going fine to encourage and
foster the tourist industry's and putting it on a proper
economic bamias,

X The government's efforts in tourist promotion

- are of a 2-prong mature, (loeal and international
tourists), and at 3 levels of activities each (utat!

government, federal government and private sector).

The effoxrts of the various state governments
have not been active, but there is inoreasing awareness
of the problem, Most of them have left most of the
work %o the understaffed PFederal Department of Tourism,
As a result;, activities at this level remained dormant;
but this has prompted a few state governments to under-
take specifio astions of their own. The Pahang govcra-
ment has set a Tourist Bureau under a Tourist Promo
tion Officer at Kuantan to promote and develop the
touriast attractions of ARE The Johore government
now has a Tourist Promotion Cfficer in the local Govern-
ment and Houeing Section of the State Secretariat, and
i® pudblishing and distribut its own travel folders.
The State of Penang has paid inoreasing attention to the

sm: Report on

- “Department of Tourimm Press Release on Address
by T.P.0. to Penmng Tourist Assoeiation on Wednesday
December 30th 1964,
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development of touriem and liaises c¢losely with the
Penang Tourist Aseociation. A state tourism advisory
committee, comsimiting of mainly officiuls was set gi

in 1964, but mothing has come out of it so far. oser
liaison and eo-operation with the FPederal Depaxtment has
resulted in greater understanding and efforte on the part
of the state governmments,

At ths Pederal level, the Tourist Promotion
Section of the Mimistry of Commerce and Industry (or
Department of Tourisam) is responsibdble for liaison, pro-
mosion and development, Its head is the Tourist Pro-
motion Officer (TPO; now Director of Tourism), Be-
fore the Section was set up im 1959, & Pan-Malayan (Sin-
gapore and Malays) Director af'?eurian was functioning
in Singapore, but was sabolished with the formation of
the Section in 1959 in Kuala Iampur. The expansion of
this Department has been remarkable and now has a large
staff and 4 assistant Tourist Promotion Officers (in
chnrft of Development Liaison; Information; Research;
and Administretion). The functions of the Seotion
(Department of lourism) ares-

(a) encouraging oversea tourists to visit the
country by

(1) advertising overseas;
(11) publieity;

(411) putting up displays at international
trade and travel fairs and

(iv) servieing or distributing colourful
literature eto,

(b) developing the coumtry to meet the wantsa
and requirements of tourists such asi:-

(1) encouraging privute enterprise to
build firet elass international standard
hotels, luxury restaurants, comfortable

transportation besides

(11) getting the co-operation of state
government, and tourist organization to
ereate certain festivals and entertainment
indigenous to the country and



(¢ promoti ¢ l:-oa) tooriss or here tenris o,

- Besidec P;“’ Ionatdor gy Lhe Depariment act in

cngtocthep asavisery o d active cupacities; and is the
chiciniel ¢f comouricatio: beiwesi the goevernoent and
porifice rea Yravel ﬁsscczali (VaTh 3 Ioteraticoald
Trion of Cfficisl travel G ,ﬁ,;za§ixa Zifv?gg, a-:a@ cther
rler aticral c¢rracigations, The Depurtioonl oo ono
iefo cmacdie. centre in suul. Lupur.

The Departsect of Tourdg is the soverroent
instrunent 10 prometirng tourdshye 4t is i ,fitublv tnat
it becures the main object ot st dy. Thess chapters
will be deveted to an analysic of the Departiert's efforis
argd achieveserts for “he past € yeurs.

Advertising

o The cb, ectives ci prouctic: anc advertising cf
thie Departaien. of Teurlius can be surnmariseds-

(1, t¢ prejeet alaya as ancether nea place
for toordse 1 this pary of the worla

(ii, te cluar aistorilons abco t ard to tedocatoe!
prespective to rists abo U ‘he rcal situctio in
alay: and its attractio sy facilities and stabi-
litys;

(1i tc Lrezk the p Yu“Clvb;C.l res’stance
‘: ;oo Lanriuts cond heoo (and Sorch-east
Ag4u; ﬂLu to lnfor rugixu, perstads snd 1odoce

thie: Lo come Lo .alayg;

(iv j te tave j"*l:} i &CC‘*}‘;‘f Lule Lo be plc i
ravel b oi ess ard Lo induce the (o gend thelr
Cllc}»‘tu llL I.‘c }

(v; t¢ atiract L creased flow of *'”xiqu froe
the t£1:1d market of Japan, Long 2.0 .8y Baigainy
ard singoperet', from which | ﬁlu]d exp=cis her
main coppoertunity to develeop by siphociing off the

3the 1.7 roncion Departre t dees sebsianticl
ascunt of pﬂb11e$ﬁy oversens, but 1ts ansle 1s medrly
pelitical and will uai ¢cocer. s heray, the.gh its
vk‘JLv ¢er and rcele st be bg e in dnd,.
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was undertakea iam the United States, and Australia. Ia
fact the Tourist Promotion Offiecer divides his adverti-
sing budget in swch a way that advertising in the United
States takes about a little than a third, while the balance
is distributed squally betweeam the Austrelian market, and
the 'fluid’ sarket with speocial supplements,

(1)

| ~The United 3tates is the number one travel
market for the raeific and Faxr hast, and it seems that &
'veri substantial portion of the preseat and future Malayan
- market will comsist of American travellers. Ssatisticse
and other survey® have pointed that it is the most pro- |
Rising travel market for thie region. A series of market
and sedia surveys $o ascertaim the location of the best
prospect and the right media for meximum impact at minimum
¢ost was undertaken. Unliks other surveys, this one con-
sisted of exmmimations of reports (readership and market
surveys) made by certain asgasinee and newspapers, like
noliday d 8gw _Iorker, and other relevant statistics and
31y Ko actual field work was undertaken; and the con-
clusions drawa from this 'survey’ has its own odbvious de-
fects in additios to the limitations of individual reports
consulted. From this 'survey' it was found that Carlifor-
nis i the best market. Other West Coast States, New York
State, Texas, Ghicggo. Florida and Washington were also
important markets. With these targets in mind, the best
media were seleeted based on their oirculation, readership

. 20) Btat $hat She Amerioan market will rise to $6.5
gillion by 1965. See also Chsechi Report pp. 12-17 and

SExamination of statistics of United States
Department of Immigration on number of passports and visas
issued and reaswed ,showed that 25% ocour in New York State,
154 in Carliforaia, 3» in Texas, Chiomgo and Plorida each,
and 2% in Vashimgton, HNew Yoxrk State is not the best aar-
ket becsuse of its distance Ifrom the Pacific and the pre-
ference of its residents to visit Burope. Confirmation $o
these resulis were seen in the sample surveys undertaken by
the Hawaii Visitors Bureau which reported a 19% coming from
Carlifornisa. |



and space cost, Advertisements were planted in consumer
publications (mee Table 5) to induce prospective tourisis,
and travel agents $o send their elients to Malaya. '
1964 3 insertions of one gcoloured-page was placed in

%gnggg nagasine, and another imsertion in 3]3*&;3. This
is "'addiﬁion %o the whole year advertising in Xacifie

Iraysl Kewg organ of PATA which has & large readership (of
Hember Travel Organisations) in the United States and
elzawhere. The 1964 campaign wes meek compared to the
196i and 1963 campaigne, where 17 insertions were placed in
consumer magasimes and 19 in trede publications in 1361}

9 and 22 insertions reepectively in 1962; and 1) and 23
respectively in 1963, However shese and the 1359 cam-
paigns were the imitial and all-out conceried efforis %o
sell Malaya tc the American sarket when the Depariment

of Tourism was in ite first few years of existence. The
soheduling of the advertisements was done mainly froa
February to April, and June %0 August, whioch were the
periode preceding and during the peak periode of issue and
renswal of passporte and visas to intending travellers in
the United 3tates. Advertisements were normally scheduled
ahead of the peak periods of passp: st and visa issue and
renewal (Maroh-April, and July-September) in order to per-
suade prospective travellers %o include Malaya in their
visas or travel isinerary. Sueh a scheduling would be
effective in indusing Ameriocans to ooms here.

(44)

Mo advertising wae undertaken in Canada,
ept for a speeiaml spearhead campaign in the I ﬂ
be and in 19613. This wae largely due to the lack
funde wover PATA does some promotion in Canada on

8X0o
g d.0

behalf of all member countries. Magasines like gg%;ggt,
Sun and Natiomal Geographi¢ used in the United Siates
ve good ciroul ous in Canada as well.

fable III p. 9 indicated that Britain is

the best touriss market for Malaya. The important aspect
of this tourimm is that the purpcse of entry ie mainly a
vusinese and & business—cuam-pleasure one, This reflected
the strong ecoromic and historical links between Britain
and Malaya. OComsidering the importance of the British
Market, it is mstural that substantial advertising should

be employed here, but this is not ®o. The only advertising
campaigne were uvdertaken im 1361 with 6 insertions in
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~ other European eountries ie laasggaklg,,w ;"”g

t %o the Loa ﬂufg’eaat V
aﬁ ef !@f?‘ Ha

A 13 unotica with the Indua~

trial viiinn of the Ilaistxy‘
lanted advertisemsnts in th@ Pi al P4
or banxacsa prospects. e 11
campaigns are in édouds, thn efforte
,launnhsa 4n 1961 with 6 1aacrtieas &a‘
Voiages naa b § iasortioa,ia P nie ¥
hk sines. AAvtrii

omy [ ra::‘ a?saaung

) whole Eur pesn mar ® refore par%
t ~ this direct appeal to the travel a§natc. :
Bipax%aca bave llrriewltiaﬁ in "following~ the advartio
ing in Burope besause request for litﬁraﬁu:s (a sign of

advers ;1a¢1éfg;;t) cannot be eomplied with with tourist
lisurltaxw”tndrpruaotieaal antariala in Prench or other

IR “;.331.133 1n Australia and New Zealand

takes a little 1less than a Shifd 6f the Department's dud-

get. Ths campaigh in 1964 was ma lanted in finan-
oial and business jowurnale, in resognition of the impor-
tance of the bueiness motive im touriem. The adverti-
sing progranne frem 1959 to 1963 (Table 5) showed signs of
inadequate planaing and unwiss use of media, The use of
the 7 media over these years was an erratic prooess of
trial and error te find out the effectiveness of each
mediuam - with a eonsequent lack of suscess, Research into
the market and media will minimise many of the inadequaoies,
and enhance the effectiveness of the advertising programms,

: Eho Lluid aar&nt, extcnding frorn Japan
dowa %0 Bangkok is a ready and awvailable source to tap and
can be done by influencing tourists, already in these areas,
$0 include Malaya as another £%op in their itinerary. Con-
cqrtod ntforta were 1aanehad towarde these ends by adverti-
‘ d Heweweek magasines. The advertisemente
in | sian edition,) were Elack and White } page or
‘trave. 1ort’ ﬂtx@n sigse advertisements schedulsd dur the
peak tourists period of September to November and larch

ﬁ, April. Accordimg to this sechedule, 1) insertions were

- 13 e



placed im 1961, 11 in 1962, and 1l in 1963. In 1964
oaly J insertions of 2/3 gagu impact advertisement were
placed froam September tc November, This was integrated
with the 3 2/3 page advertisemente in Newswsek during
May to September to obtain meximum exposure. In addi-
tion to these media, supplements were taken at appropriate
times in appropriate medin eg. the Vlympic Souveni:
gremmes in 1964, and the Hong Xopg Standard and He
& Fo im 1961. Advertisements were also placed
t guides, like the Uoldepn LULAS to Scuth and
pt_Apis {1961) the F,T,X, Hotel Directory and

2

Na):

% L8808y ¥ 1142
LY0c, 43 53; 1964) and the Asia Iiravel Guide (1Y 63,
1964). With this programme it i® hoped that increasing
tourists can be attracted from Hong Kong and Bangkok down
to Malaya. As statistics are notl available, it is not
possible to say how much of the fluid market hase been
tapped since 1961.

S L T R I T R iR R RO RO

Mention must be made of the trade publications
and organs of travel organisations, which are important
instruments of promotion and development of the travel
trade. Its importance lies in the fact that these publi-
- . gations are_plblished by and read by those directly con-

: cerned with the "travel -trade ~like $he travel agents, tour
operators, ocarriers and hoteliiers. They constitute wn-im~ «
portant and effeetive gap with she individusl tourist tu
whoa they oan sell packuge tours .that is,if they are ocom-
vineed of it in the first imetance. Purther there are
fewer and known (hence easier to reach) travel agents %o
persusde Shify tourists; and they possess greater under-
standing of the trade and cam be moXe easily motivated by
the prospect of commissione, Hence the importance of
advertisesents im trade publiocations.

‘ Malaye, by obligation
extensively in Pagific Travel News
of PATA, whieh i® eiroulatec S0 i%s 300 members/ and other
organisations. Since 1961, Malaya has advertised in most
i rig Truvel News. Space was taken up in
AS American society of Travel

of membership, advertise
swg, the official magazine

‘;“;_Volunn 1, Ko. 2. Ravember/
‘enang) p. 41.




gents, in 1960, 1961, and 1963 to reach the large numbers
of Travel Ageats in the United Statea of America. Other
trade P“liu?i@“ 1ike Iravel Trade Magmsine '
T4 22 s ARG, \ s »

revel

P L ] ¥
s b W N

Trend imdicates that the Department of Tourism is
using fewer but more appropriate trade publications in ite
:Angcign to sell a Malayan package to those in the travel
rade.

The question of 'follow-up' to prees advertising
and integration of all promotion devices is important.
Inadequate 'follow-up' or uamintegrated activities will
diminish the impeet of adversising campaigns. The Depart-
~ ment 'follow-up' its adversising in the press media by the
- distridution of promotional materials solicited and un-

3 solicited to travel ageants. These materials consisted

: of a Travel Agent's Manual, & st of 4 posters, 2 window

5 Display Cards, a ealendar, colowr stickers, colour poet-

: oards and a ‘travel kit'. This whole range of publications
§ and promotion materials will give the travel agents com-

3 prehensive information of the prospects, amenities, faci-

: 1ities, and other detaile of the Malayan travel plant.

.. .lhe, Department also produce and send a series of 6 Direct

| Mail Dards tv sravel .agenis abyroad. These Direot NMail
Carde request them to write in for information and promo-
tional materials, and to include Malaya in their package
tours, These 6 Virect Mail Carde, the 'Tiger Family cf
Malaya' cards has been acclaimed by Pacifioc Travel New 8
and several other magusines as ‘infcraa?fvu and aprI§H§3y‘.
In addition to these Direct lMail Cards, the Department aleo
include a mershandising folder, %Qg_gﬁgag;gg¥g% prepared

in 3} eolours %0 give travel agente an idea o he advertise-
ments taken up by the Departmeant in various magazines and
journale (to get business for them), and of the availadility
of promotional material for distribution. The dissemina-

tion of these advertising materials throughout the main
market points will serve to0 remind and further stimulate

n: FProgrees
ficer, K.L.




interest in Malaya. Ae these materials are meant for
long duration display (1 year), continuity and effective-
no::‘will be mmintained with the advertising in the press
ne .

One of the major theme used in advertieing is
that ‘Malays is all of the Eaet and that the East is
L3 Ay& has a multi-recial population represen-
tative of the entire East - a people of varying culture
and eustoms, ¢olour and pageantry, living harmoniously
together. These and the panorema of natural and man-made
beauty make Malaya & characteristically unique scene for
package tours. These are lalaya's best selling pointe,
and are extensively used in advertising. Also a trip to
Kalaya incorporeted in a package tour with neighbouring
countries is & relevant theme and selling point. This
package can be a Malaysian or South-east Asian tour, or
the package can be a South Pacific one incorporating a
tour running from Tahiti, New Ze and, Australia, Bali,
S pore, Malaya and Bangkok.’ Such packages will sa-
tisly the wants of tourists t0 see as many places as
ossible in a trip, and also foster regional co-operation
or the dovuloynna% of touriem. Another selling point
will be the loeation of ilalaya and the convenience of
Sravel here. As a stopover between Bangkok and Singa-
pore and as & symbolic centre of the Orient, Malaya can
utilise these advantages to emhance the value of the
advertising meesage.

Inspite of these drawing themes, the Tourist Pro-
motion Officer expressed great difficulties in presenting
them in an effeetive copy ntrutagz to build up images of
the country. Even advice fyom Experts is lacking in this.
Malaya lack: unique, national and 'image-building' symbols.
Depicting cosmopolitanism is not easy; moreover Indian
culture can be better appreeimsted in its native setting in
India, while Chinese festivals are more suthentic in Hong
Kong and Taiwan, The formation of Malayesia adde greater
complications to the task of ereating a Malayeian image.

However during the past 6 years, the Tourist Pro-
motion Officer has used Malay features and customs to
symbolise the image of the gountry. In nearly all the
advertisements, the image is one of Malay girl, Hogﬁish |
buildings, Malay folklore and Malay background, 8 can

Irhe Ch @ehi Report p. 119 stated that such a
package tour if developed will benefit tourism in thesge

areas greatly.  _ 35 _




be easily seen in the merchandising piece, The Big Picture
which showed advertisements and themes ua;d Y parc-
ment in Appendix I,

Scheduling and continuity of the same theme and
image is desirable in advertising effectiveness. Hence
the use of the ooneistent 'dainy' theme, which serve to
remind readere ot previous adveirtisements seen and therely
achieve a ¢continuity of imsge building. This process of
image creation through a series of images was evident in
the Department's advertieing. ihen advertising was ini-
tiated in 1959 the name 'ilalaya’' was stressed with a map
showing the location ¢f the oountry., when familiarity
with the name and location wias uchieved, the copy was en-
larged to include more promolional materiuls of tourist
interest (1961). In 1962/63 campaigns, the theme has
developed %o onc of individual tourist spots or places
within the country. How the otability angle and the ecyu-
nomy of 4 air aid sea puckage nere are being stressed.

The same pattern of cupy strategy io followed in
posters and Uisplay Cards, but is aovre effectively done
with colour schems and jingles, like 'ideet All the East
in Magnificient ialaya', 'All the Mystic of the East Awaits
you in Malaya', and 'Malaya wiere all the East meeis'.

Analysie and the difficulties of presenting an
effective image strategy reveul a need for tuhe re-appraiual
st thewme and gopy development, The accomplishment of
advertising objectives entuailso a correct media and oopy
stratesy (i.e. what and how to comnunicate with those %0
be eontacted). <[he objectives themselves determine genern-
lly what is to be communicated and how it should be done,
intimate knowleiye of prospective tourists und travel
agents (the targete), their thinking and reactions are
important and key to success, i these can be effectively
made use of in appeauling to them, to guin their auttention,
arouse their interest, stimulete their desire and prompt
them %0 ocertain actions and tnerely acnieve the objectives,
these and the appropriate use I message und themes

1C

lg?ar'wvre informaticn on copy strategy see

fcCarthy, Basig arketing A Huuagerial Approach. I.D.
Irwin, Iﬁaorporg“.on omewood, Iﬁiinoia, f§36 PP. H34-544
end other edvertising texts.
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(refined through research and experiencs), superimposed -
upon & oopy well illustrated sud properly blended and
balanced with its eize, layout, colour scheme and eye
movements will be effective in atriking the reader,
carrying the message across and create an image which
should be exploited in subseguent advertisements. The
importance of the cultural thcue can be seen in the re-
sult of a motivetional reseuarc:: survey undertuaken by

PATA recently among prospects in 12 cities in the United
States which indicated that aw.ong those interested in

the countries oi vouth-east .:in, 53» were interested in
the people, their custome ana wny of life; 31x in their
art, architectwre, ancient turyles; 24 in their differcut
culture; 10a» in their history, antiquity and ancient
civilisation; 1)» in socenery and natural beauty, l4, fus-
cinated by contrust between _Luut and West; 144 ourious tc
see the cities; 10» interested in religion and feligious
bellefs, and 13~ showed miscellaneous interest.t

The rescarch showed that the main intereste in
this region are people, custous, way of 1life and art, and
not o0 much as resorte and scencry. The Malaysian cauldron
of Malay, Chinese, Indlan and u host of indigenous people,
each with their own way of life, custom, and culture, pre-
sents the visitor with a rare treat and chance to observe
not one but nearly all of Asi='s people in an interesting
experiment of harmonious living, Hence the paramount
importance of this theme as a se¢lling point,

Realising this is the need to orientate the
‘Malay' type of image to one which will put forward the
multi-racial and varied Malayan society. This does not
belittle the °‘Malay' theme but only merge it with an
adnixture of many people and culitures. In the light of
all these thereicre is the neca to develop and create a
Malayan image.

However such a theme und lwage is easier to say
than to achieve in reality. tut this must not mar
efforts to develop such a copy strategy. Further there

B B R PR . . . e ‘
ECAY: lieport of tic eminar on Promotion of

sm, held in Wew Delhl, ludla, 1961. p. 6. 180

: ~and Notes on Towripm: UYravel Flant Develop-

ment Projects., Tourist Prowotion Officer, K.L.
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¥ — are needs for development of oither themes and COoPpY,
: tailored specifically tu suit -eestain ob actives feg.
industrial tourism and political touriaﬁg. Greafer ° -
attention is needed in this direction and assistunce

can be sought from both local and foreign personnel with
intimate understanding and knowledge of the country, the
tourist trade, and the advertiuing process,

h The use of advertisin: in promotional campaign
demands & sort of an index tc tust ite effectiveness or
measure its suscess, It muat be known whether the cam-
paigns achieve their objectives or not, otherwise the

money spent will be useless. As it is, the Department

is without any criteria or indieces to judge the success

or effectiveness of advertisin;, Increased tourist
business, inoreased injuiries, und increased distribution
of promotion materials may indicate a genmeral trend, but
not necessary one resulting from advertising. Advertising
literature abounds in the discussion of merits of differcnt
oriteria as dixget mail response, inquiry test, market test,
survey methods;** and none ot :iliese may be suitable or

some may be specifiocally used, However a first step
should be the provision of machinery for the recording of
inquiries, distribution of promotional materials, and other
likely indicators.the data of which must be regularly
tabulated and published for distribution and analysis,

with iiereased budget, an effective use of themcu
in the ocorreot media aimed at the appropriate people, and
run by a more elaborate machinery, with proper integration
and oc-ordination,6 the advertieing campaigns can be remedied
of many of its present inadequacies and achieve more of its
objectives, observable in the iorming of meaningful statis-
ties.

12Par example McCari ; op. cit. pp. 547550 and

g'y A study prepaced by The Advertising
oundation (Uhe Ronuld Yress Company) New York

w a0



CHAPTER V

The Department of Tourism undertakes an elabo-
rate and visureas 8ales promotional programme to supple-
ment its advertising and publicity. The progremme con-
sisted of many teehniques ineluding the production and
distribution of literature and promotional materials,
displays and exhibitions, public relations and films.
The\sffarte in this direction zie laudable, but immediate
success of sales pr-omotion is not easily diseernible nor
has it been measured by indices of any kind. The re-
sults will maialy be of a long term nature, accelerating
the growth of the industry, and fostering the acceptance
of Malaya among prospective tourists and travel agents.

| ‘The Jjudiciously use of technigues with a small
budget of $110,000 per year by the Department is worthy
of note; and will be examined under the headings of
promotional materials and publications, displays and
exhibitions, public relations, and films. These activi-
ties are geared at tourists and travel agents, and as
follow up to advertising, they hope to carry the promo-
tional impaot to the print of action.,

Sales promotional techniques have been care-
fully integrated with advertising and pudblieity pro-
grummes, and has achieved considerable measure of success.
The lack of funds, personnel, technicai assistance and
regional co-operation has limited the effectiveness of
sales promotion. Such inadequacies, and a more effi-
cient system of disseminating promotional materials showld
be looked into and remedied in the interest of the tourist

induetry.

The Department of Tourism produces and distributes
a long and impressive list of publications, folders, bro-
chures, and other promotional materials (lieted in
Appendix II). W¥ith only a emall budget of $80,000



ann for publications,l the Departmen

1tsrpub ications to meet specifie §oqn2:::c:::ta§§an
objestives in order to avoid wastage of both money and
efforte. 1In addition reguler assessment of the value

and qpnlity‘ot the many channels of distribution must be made,
as many channsels may become obsclete or &0 out of business,

::g.continnod despatoh would therefore be costly and point-
®

Analysis shows that there are 2 broad groupe of
pronotional mgtarials; those meant primarily for the tou-
rists, and those for the travel agents, The publications
for the tourist falls under 4 categories:-

(a) Liserature which would induce prospects
to be interested in Malaya and to request for

aore datailed information eg. Malaysia Welcome
,§%£a ¥alaysia Tour Guide folders, and are mainly
T 8 2.

pRinated through travel agents, carriers,
tour opeéerators and hotels.

(b) Literature which gives full information
about Malayu to prospects who have resolved to
vigit the country eg. Destination folders, Tour
guide and hotel directory, and brochures.

() Literature which should be issued to

vieitors who have already arrived in Malaya;
and saryry information on tours, accommodation,

ouisines, shopping and other facilities, eg.
Special folders (National Museum), Monthly
Guidee, and should be distridbuted to carriers

and at eantry points.

(d) Momentos and souvenirs which vieitors can
send or take home. eg. Travel kit, and other

'give-away’.

Such & categorization, though with its limita-
tions, can serve as a useful delimitation for the pro-
duotion of publications to meet specific requirements.
It ocan serve $o indicate duplication and waste of

leourist Promotion Officer, K.L.



P“blgﬁﬂtiﬂﬂ_ltr?ins ®imiliar objectives, For example,

the aioitors Guide, R use and Hotel Directory

as the 3 | Poxr word)
or tourists who have

in the couniry. The Mmlayg :
similiar 1nrornntianrzl the w:«-l‘>3' A eoe
call for a carefwl examination of tourlss |
eliminating those superflous, and modifying others to
satiefy specific requirements within the broad frame-
work of the categories. This would mean more effective
tourist literature, and a release of funds for other
activities,

The second type of publications and promotional
naterials are aimed primarily at the Travel Agents, al-
thov literature of the firut type are as useful to then.,
The Travel Agents are key-men in the movements of proe-
pective tourists; their help und co-operation are necessary
to get tourists to Malaya. Hence it is important that
they must be equipped with the necessary information and tools
ggr promoting Malaya to their clients., Examples are thse

de, Magnifici

s - S,

The promotional materials are distributed at the
main market pointe (U.S.A., Australia, New Zealand, Hong
Kong and Britain) through travel agents, tour operators,
carriers, hotels, and travel associations and the Malaysian
diplomatic miseions abroad. In addition to the 300 mem-
bers of PATA and 180 members of Internutional Union of
Ufficial Travel Urganization, over 1,000 overseas travel
agenci¢|2 are on the mailing list of the Department and
receive regular ) of promotional materials. Other
inquiries for uaggigi{s are @lso complied with, Table
6 shows the volume and trend of distribution by the Depart-
ment for the past few years. Starting with a small dis-
tribution of 75,103 copies in 1959, there was a 100% in-
crease in 1960, followed by a 3-fold rise in 1961. This
was largely due to an expanded budgel, greater nunber of
publicatione, and results of successful advertising. Since

2 - 14

Holiday in Malaysia. Volume I Ko, 2. November-
December 1564

’hoong , i’anang) p. 41.




:hsn, there has been a steady, but not very remarkable,

TABLE 6

DEPARTMENT GP TCURISH
DISTRIBUTION GF PTOURIST LITERATURE 1959-1964

Years (Months) o of Promotional Publications
— ; . ) sk i
1959 (Jan-Dec) 75,103
1960 (Jan-Dec) 149,816
1961 (Jan-Dec) 443,518
1962 (Jan-Dec) 428,152
1963 (Jan-Dec) 542,818
1964 (Jan-Mareh) 174,607

(April-June) 66,614
(July-Sept) 98,779
(Uot-Dec) 105,995 446,055

Source: Department of Tourism, K.L,

1964 distribution showed that the peak
exriods o?haisgribution are the firet and last quarter
gf the year, a scheduling closely related to the adverti-

eing campaign.,



cxerdvatics or

the need for o officiol
r=liable direc cr-

52 9 tx‘rti‘in, orts ST
TaliTy tr ;.ur;,.;,u*t»\

rd other r-lov. U
”hu 1d be digtirs
curriers (cutgfg
srrived or is or
torrlst trem o do
ihe Departis
Gu 1{1 X} He%{;
b i f:i\’{‘ :
svryeressicr of
‘ ““jﬁv, wﬁ“ {ge

t to
*‘i%{e and
'f-atl.\-’ 113; A 1.&'1“{}3
; q’ nm t‘ Juy ‘1“..»1"‘
cesdth o forention
; Vl..c..&t{ e ; e u
':,,L;i t i (,0 1x,gf

o
X 3

L Vel 11
+ of hoetoos —ust
co b ctior §o

. (:v{:{ C*Si

'(;L.:J‘ ?1(;,.. 'm:

;:‘fv' Ive soen

ke Wito roakiabilde

rforoatic: oo Ilu ard thlea *sczss:‘.e

uilitz’ 1o to el ”’:‘.“'U", rx ‘ L; a
cvidy of thic ratiolo, cldalis it ;},,;a,u (‘,u'&;;,,lm;tg .J.. S tne
Dopartrerits ‘i‘i‘ici‘l 0 ‘:Li : bc:c;;;“f" ‘i’;ﬁ.u {i _,tdg_,
(ef;. one by Piopl ouo CORSTECY “xi‘F”ﬁ? but
tlinir rclii,bwliu} :.,:d = 11 izon botor
¢ aorsc.et.

’}'i

9 co u,pil

ay cw, o will meen U oo el e rasto dor o oul-
t.r-l entertairoorts.

T
Rt




xanpla, t.hx s ; - | el Mr
115 eover, Wi T T o, Ll sdsieacros.
VJ’ ar.d COI":T i (T ‘, ;‘ i “Eh(r
-L:" ‘5. ratio“ 5 hot : T : IR

:“"*’c‘i ili
o thds
,i; £y for

Lfi?:iz 1
amstgct@u fo di
in their ow: to
another w~* =+ ft%
(z;vaf_ AS %z‘ £l
Lo rist i fcr‘“”“
nolots.,

e

"h - plic
Tuovaoded and o be
A eer won ‘i.1‘(‘,*;2‘;:‘;,;.;?”1;“*
'I‘ p}xu '8 '..\,i DA,
heest to caluvo. e
"eratio, ad ¢ G5
e of Gloebes
15}052, u farc o
Al P e Janaeu
i oan ar o icle 1o
t1eoc with war




o omal ;,ui e \e."i‘{‘,iz 11%'-: [
O t¥m atla tic vo Lo ooy ‘

A
st o orlries 1n i

EI )

-y w-\
AR s..x.O

‘. L e
e .Jt-)

too plaos
thc ;)e;za?’
tho nain
CO%tQiLCH

rtesy waoa
L theg, doonlars woar e e B
Sl ued,

‘)&; wm 1

-

Lt E




1989-196.  jacific restival at san Franeieso,
L S&n Fra.cisec County Pair |

AL Second Pacific Tradc Fair in Per.
1961 Los Augeles Trade Fair |

19621963 Los Angeles Trad. Palr (worf special
. | - award, e

1964 Los A.g:los Trado Fair (won Award
| , of erilt, N S

 1964-1006  lLew York sorld Fair

. This list showed the vigo:ir of the Departme..t i:
displaye and exhibitio s, obviously on: of the moat .
offogtive way to sell a country. The Department has
garmarked §12,.00 this year for displays,’ aid is expected
to maintair its te ;¢ of aciivity.

- Tho Department also produced 10 sets of 'All Pur-
poses Tourist Display .it', .ach sct consisted of a small
relief nap of . alaysis set in a ratan frame, and this is
used as the nain piece for display of kain songket, ..alay
ard other handicraft. Thes¢ were sent to overseas missiors
for loan to Tourist Agancies, carriers arnd others for their
travel prousotion displays. They ars proviig usel-1 -
selling the ¢. . try, as ‘hosi wishirg to put up display carn
easily borrow the:. and display themr with considerable sasec,
and also they arc casily portable to differer.t places of
display. ropr: efforts 1 this direction is lixkely. It
is gﬂp@:taxt, that proper thenes a:d display materlals be
scrlectedy that the digplays sho.ld be widened in scope to
include ha dicrafts from othor races, particularly the 1i:-
digero s (S8eroi, Dya.s, peoplc. A sort cf a display
patter: and form embodylrp the rany interesti.: thirgs of
the eo ntry ean be wor ed out and .sed extecsively in dis-

plays and exhibitio:s.

e

Spourist promotion (fficory .l.
7xo data is availuble of ihe frequeicy of display

and ﬁugbcr of loans, aud therefere i1t is rot possible to
sauge its effectiveness. ~ |



%gg;;g

- Filzs are classified ~nder sales : o '

¢ , e ke o -hder gal romotion and
ot e vertising hore beca.sc they bear 11ttle relatiorn
a sales pron advertising ca pailg.s. They are more of
;hanf°5 i “Ptiﬁﬂal rat r- emphasing p.blicity rother
+han presenting a 'selling essage' to the viewers.

4ties of ‘a

.818Y8 4in East.a colo.r shows the tourist attractions
and faeilities in Kuala Lu:p r, Panang, Ca eron Highluw.ds,
lialagea erd the cast coast, .l runs §0?'23~ﬁiﬁﬁt635 |
Travel agents and carriers have comawsntod favourably on
ﬁhiﬁjfiig,gni many copies hav: beo:: taken by carriers and
travel agents, They are on loan through the Pederation
(verseas kissions., cities <f Naluys i~ Black and Wnite
highlights the pri:cipal citles of the wWest Coast,

Prints of the filn are issued tu oversess mission for loan,

and to PATA and IUCTO for releas: through the :any Tele-
vision 8tations all over the mar.et.

- another Black and Jhite £1l. showing 1G4 A erican
tourists using caravans (tho wWally Byan Caravancrs 19G3)
touring the wes!i Coast is under prodi.ction. The prod.c-
tion of thisz film has been slow and it is nearly 2 years -
since the tou.r wes made. A belated presentation of it
vwill lose much of its effectiveness in stim.ldating others
to follow suit. P.rther it reflects inefficie..cy and

slow work.

- Egta ar not available for tho nu.ber of viewers,
r.or the tines each film was loaied o t; and he ce it is
not possible to examine their exposurc ard usef .lness,

The notice of the Departmert m st be brought to this and
records ought to be kept of the period of loan, the ru.ber
of screening and the nisber of viewoers (1f possible,.

The lack of funds and techidcal siill retardsthe
<ge of the filr. medirm as a. aggressive and effoctive
medium in promoting the country to.ristic attractions.
A3 furds become available filis and filmlets of the fostl-
vals, way of lifo, rescris and irdostry shoold be nade
available for screening to prospective to.rists.

publicity is an cffective aral cconondeal neass
- 68 -



to sell alaya but i3 by no .cand an ; :
ppbligity‘gndertakan‘by the Departmaggaggsoggibegze
extensive or widespread i:: naii.r:, It lac:s many of
the elements of a well-plan .cd program .ci  and should
be integrated to the overali premotional effortis,

~ The Departmen’ preparesaid 1ssuespress releases
stories, and scripts .o travel zagasgi:ies, gevspapeiﬁagnd’
other media. In 1963 111 i portant travel uagasinos
roceived and used such r:leases tc give publicity to 'ala-
ga, Among the . were (rient Jo.r  agasine (.anila;, glo-
Audiratian «0..en's Joekly (A stralla,, . ashi gto: I
28 Ysefo hews, chicago Junuay jribune, Los ALge
0Ty New Fork Tiues ( .S.A.,. 8.bjucts of

Tl aTf Ll , , the release
ircdude kite Ilying, Hari iaya iaji, landi Safar, Stadium
-ogaray Bnd of Bmerge:cy ;ouumerts, Visa Abolishueits, golf
tournament in Xuals Lu:pir, Television Zixposition, ard ASA
Train Services. These pross rigagags were iss.ed through
the Deiurtmcnt or 1ts publicity s ¥h. Agercics alsc lobby
top writers to write, « d travel magazines to p:blish
roports or alaya. In: addition press releascs ad state-
merts were iss .ed tc local press to kecp the public ir-
formed of the activitiec of the Departume.t.

The Departi:c = alsc supplied jacific Jravel = .ws,
piblicatiors of PATA, witl: .cothly fcal ro sterles, reports
ar:d piletures. Tne Tourist Prowoction officer hirselfl has
been a proficio.t a:d reg lar ccntrdbitor to it, ard was
named as the ' .ost ¢ tsicodiiyg Pacific “ravel lows corres-
pondeut‘g in 195, at the 9th PATA confere:ce at Chrisi-
church, New Zealand.

1 its disseminatior of piblicity .aterials, tie
Departmant lacked a. elaborate rachin ry. xcept through
the Diplomatic iissious abroad, ad the publicity age:.cles,
there is no irformation offico or conitre abroad, ‘“hough
gich offices are cosily tc cstablish aind waintain, the

BrourisR promotioc~ i flic . r,y .L.

“Plsis  Frogress Report
; X ‘ l - -
) : 3




existing channels :.eed improvenant,
off~§1nt §nd Go-operativa (with othor countries eg.

T r‘asé}~informa ion ard pubileity c ilr.s ean bo ex-
platﬂad;"er an information cartre ca bo established
ir. the major marke: peint (eg. Carlifuriia,.

The possibility

‘ ~The publicity campaipg: should be inteprated
supporting the lattor two, or by cxtuisive publicity
during slack perieds (of wdvertisirg. . §.¢. o reas re
will engure effectivo promoticnal irpact. There 1is 8150

8 need to develop and maintalr a phetograph library,
oquipped with photographs, wid tra.sypare:clas on all sub-
Jaats and objecis of intarest o touris s for disirib.tion
or repreduction upor rej ast, Sk a ;hotograph library
vill help greatly i: the sclectior of thees and 111 stra-
tions for advertising « d sales promotioi. The consta t
referring of wisitors (rarticulariy writers; to the Irfor-
ration Departmort for dotail isformatici u:d dat: polits

to the need to hava rcadily available materials, booklets,
fact gheets and data orn s5ubjacts of gereral and particular
interest. A comprehonsive up-to-date fact booi, prefera-
bly done on the style ¢f - loosc-sheet and dotachable book-
let cain be compiled and kept i: the Departme..i fcr refer-
ance and for the convounience of visitors requesti.g for de-
tail informatio..

Ctherrégggcts

, The Departme .t of To.risn. undertakes other neti-
vities to prcmote the rowth of the tourist ind stry. (ne
of these i8 facilitaiio:: which 1 volve the wiril dzatlon and
liberalization of travel ard entry forualitics, walving of
visa requirements ard the like. 1115 was done 1. close
collaboration with tho Depart.e:rt of I.zigration and other
Authorities. he Departmont is dircctly fosteriug the

rowth of tourism by the 1nclusion of devilopuent projects

1 the second S-year Plan. To fos:er the devolopuent cof
tourism ir the East Coast, ad to co.nioract th¢71§0g&2§w o
private initiative there, the govarg;cnt is Speﬂdingka Argivv
to build a first class intcernational type §Qtel L. iala
Trengganu and a rest ho.se at iwita  abarg!s trile beackh
arcs,  Another $50G,10C iy budgetied for . projecis in
¥uala L. p.F, the prircipal toirist contre: the corstr.c-
tion of a bird sanctiary at I it nw.as, luprovecests to
the Sunday :ariet (ika polg Inalu/, asd the betternent o

Te:pler Pari.
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Expenditure

Annually Recurreat

Contridution to Tourist |
Assoeiations

Publiecity
Othere

Total

| htm, Actual

2ABLE 7

BUDGET OF DEPARTMENT O 70URIS

1950

Aotual

|

Estimated
" -

47032.00] 31130.54 | 45356.00| 25745.

- 15000.00 | 12500,
226235.
2216.

- 270200,00
97706.38 2300.00

—

332856.00

g——

266697

. M

Source: Pimancial Statemeats for the Years 1959, 1950, 1
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lwi,;()

| Estimntod

4 | 45356.00
| 15000.00
270200.00
8 | 2300.00

L

-

25745,91 |
12500, 00 |

226235.45

| 25745.9
| 12500.0¢
226235.45

2216.18

alﬁﬁ‘}é.oo

e Years 1959, 1960, 1961 and 19¢

266697 .51

266697. 51

fonte for the Years 1959, 1960, 196




25745.91 |

' 12500.00 {

270200.00 | 270200.00 | 250000.
1385.00] 1385.00 600,

| 226235.45 |
2216.15 |

| 266697.51 | 327125.00 | 318349.85 | 311732,

sats for the Yoars 1959, 1960, 1961 and 1962 by K. Roberts, Audit




B 7

OF FOURISH 1959~1962

| 1962
| Aotuar |Estimatea| Actual

| 35745.91 27983.20

31764.85
12500.00 | | 15000.00 | 19947.75
| 226235.45 | 270200.00 | 270200.00 | | 2212657.08
2216.15| 1385.00| 1385.00 595.00
327125.00 | 318349.85 | 270183.03

, 1960, 1961 amd 1962 by K. Roberts, Auditor-General.



difficult to Judge the res its of rrow 21 .
N b vl ey provotional campaigis
%f the B?antweﬂt,ﬁnly ge cral iiéieaticns are discerni-

nuiber of tourists, and the rapid increas of touristss
revamue, partic.larly from A erica. tourists, can attest
}0 the success of the Depart e.t. The exparding Depart-
;ﬁenﬁt the increasing nu. ber of p.blicatiors and the large
voluzie of promotional ~aterlals disseminated se ve to indi-
cato the progress of the Departuo: t.

___However it 15 safsr tc soc the achievements as one
of & long term nature, relatec tc the growth of the indus=-
tryy rather than the ! mediits results of prcmotion by the
Depavtment.

The Department :ust uct Le ccmplacernt over the pre-
sent rate of progress; mores promotional efforts must be
andertaken, The existing state cf the irdustry, a-d its
potential rares this step imperative. The nusber of tou-
rist here is not very sig ificant compared to the attainable
ﬁumbcr‘igf H5SyULC=T. ,0LL) 1In 19C8 estiiated by the Cheechi
Report,* a level which th: 'resent uncertain rate of grow-
th (1u-14%) cannot acn1¢vc£h F;rghmr thettigffic getween
Singapor: and Bangkok a.d the flcid .arg ve no n
adoqﬁ:gely tapped. it of the 19L,4&Ct§ and 295,2231g 3
tourists in Bangkoisand Hong kong respectively, only 1L 855
and 4,810 tourists*® camc from thesc places.  Furthor the
great disparity between the i::ber of vislitors to Singapore
and ‘alaya, revealed th: tre:iendous potential to induce
tourist to come to .alaya. A4u stated earlier, the retur.
to money spei.t on promotion is good whe:. comparcd to other
countries. Thesc factors only strongthe:: the arpu.ent for
expansion of promotional efforts, which are so essential
for the rapid ;rowth of the lndustry.

12Tha checchi Report ;. 1103,

132ac;f1¢ Travel jews. february 1ib, p. 4.

l‘gggg iong Tourlst asscclotion gn

19¢3/1964 .



SHAPT R V1

The privat. socier - 4o carriar Pavael ag Be
toor oporatcrs $ hﬁ‘{,!*:ﬁs rostaornets s ard f iht:i Wﬂ ] }! ifggng:
s 8 - have certal: 4 porta:t rcl: to play i the promo=
tion of the tourist b sinoss. rormirg the irfr.structural
setup of the i:rdustry, the wollebeing of the i.distry has
great bearing on tha § th: :riwth of the ird. stry is inter-
woavod with their. Thoir b.sincss prospo: oud obb with
;gﬁgeegnzhe iﬂdﬁgtrY' ¥en¢a ine ca reocougrdise the i por-
vanoé and role of tho privat: scctor 1. the promoticn of
<he tourist tradec. pE P '

~~ In the p rsuit &f thoir cwn aims ad adva conent,
the private eoncerrs advortise, promot., urd sell tho cour-
try to prospective to.risis, a d vie for a larger portion
of the tourist trade. lonce the tulti-farious advertising
ard saleg promotiocnal canpaip s undertaker by carriers and
cthers on the interrational a.d domestic plane. in fact
the eombired efforte cf Lh. carriers a d other to.rist or-
saigations greatly cxc:d hos: of the povern ent. 1o
lie. of s.eh irmense pencral offerts on th: part of the pri-
vate seator in pro.otic. s it Deccnes necossary tu cxaninoe
the role and inporta .cas of thc private sectory its scoupe
and limitations i: tc.rist p omotic:.,

18 tourist prootion a rasponsibi;ity‘af tio
private scetor, oither ird .vid ally cr ualigci;Vﬁly, S o
‘he gover nmerts Views sng thoge L the Lid stry doter-
viewod, are divided. s¢o0 wero in favour of promotion
bodsig ) sule prerogative -1 i private seec® to tho
axclusion of the public soctory beca sc they thiii the
former posscss:cs the drive, oxpertise, and firance ocessury
fop such activities.  thiers foel thal the govor nent
afforts ean be icprcv 4 upon treseniously.

 Tho easo £fopr the }*?:i\f o S(ﬁi(‘.’i{" has mﬁ aovamee
Molr cagse o oSually Lasou on the facet {or conten
&

hetly Livelvod i tho Fad. ar
the best people to carry out tho Prﬁﬁﬁtiﬁﬂ anud d@Vg apngnt
efztaarisg? ’ private nmmeuiras thoy are, arc aggre-
saive, efficient a 4 unrolenti g in promotizg tholr oun
intemﬁt wd that of Zh@ id*sty | Ti’bfl‘ i;.,,i!‘&t: Lklld y
trade tios with the i:dustry, noir aciulPed oxportisc and

- 54 -



ﬁ§§1§t§§fggithﬂﬂﬂ;hettwr pesitior.  Thoir operatic: s are
ﬁarat‘imi 1 ®d by b.roa ratic rog tape or delayed by cla-
por tz ‘ieiier;alaﬁﬁ logislative sarctiors. They poss«ss
o tghni \5§iil and fira ce tc p:blisige ard advertisc
iiv o oYy edther as irdividual orgurigation or collec-
tiagly throagh the agency of assceiaticrs, Such irnstitu-
so Toes ana Sh15r ST, SiTCeetatior wiA poolin of re-
Drometion ’ erlia ea the commorn aim of to.urist

' B.t ther> are fndanmental defeets if toorist IO~
~otion is left to the private secior. frivate enterpgiseﬁy
by theirﬁvery ~atirey does not pronote tcurisry they pro-
mﬂt@‘their own well-being. They prc/cct thelr company's
~ao and nicgleet the Loag: of tue coontry. Distortions of
vheoeountey's 1cag:, and the lack of emrhasis o:. national
themes are bound to result with detrimental res.1ts to the
tourism potential of tho eo.ntry. (r there zay be a lack
of vnderstandin: or a misunderstanding of the country's
touristic draws. ‘a.y people in the trade have displayed
theipr ignorance by stressing the i age of ~alaya as a holi-
day resort, rather than o cu:ldro: of diverse races. The
absence of .se of :atioral tlemes regelatecs the irportance
of the private sector's rcle in promotior where the systema-
tic development cf tourist i .ag s ar f.ndamental tc tue
success of promotioral campaig:s.

The presence «f divergent objecuives of individ:al
concerns and that cf _ational tc rism accent.ates the pro-
blem, Irivate concerrns werking towards private aims need
nct necesserily work towards that of thie ind sty as a whole,
"biectives d® nct agr:e and may even clash - a phoiomonon
& third bedy, the gover: ent . st prevent irn theﬂgoncral
i terest.

~he analysis is radce cn the presuppositicu tpa;
the private sector dces prcmcﬁekvigcro;sly in its mafﬁet.
Bt this factor is related and dependent ou theupcs;gion,
sige, financial strength ard soccess of }nd;vid;a% onta::
Sriges. Froaotioin: is thurel e uayen@ctt uxﬁ?heba factvrgma
- factcrs that does nct fecessurilye;;ggi and pf”?¢nd§tigwu
that say be prej.dicial tc th: prorotic efferts -f the
tourist iadustoy.

these point ic tho fact thot it ds :
vent oF 1€§;appainted bedy that nust ﬁndertg§¢ the ajor
ﬁart of tourist promotion. Alsu the governient has cer-

l takes in the industry: {forelgn cxchange earr. &y
iiﬁfrfﬁiiign to national inccie, thg‘cfeation ?i j?bﬁjuhrumgh
the . 1tiplier effcets, and as another basis furwd}?egﬁifim
catiab all r,nﬁ,wr the pl&l’;“{i and proeper uevvlap*,nt vf the

- 55



i:mdl&‘try 11’&“1 tabl tr g

. In addition vuoticr by the govern: f
cortats ivaitages TF fiy Sl 00 govorn ont bas
Qt &ff(}rd 10 Prﬁmﬁt«:‘? and ﬁiﬁv!ﬁl,(j@}‘? the i & stiry , on sueh
@« integrated scale as the g'Ve ent. Techrieal
assistance and cc-cperation from o tside are more readily
“‘“11“b19 to the g vernrent tha t- private bodies, filti-
©, uNETy campaigns can be wir ed ur tc the benefit cf te..
ria; in the region. Fany cther advantages will aecove to
3.5 rporate whcle in the for:: of a government age::cles, like
iﬂﬂl‘easeﬂ efficiéncy, c~0rxj 1nati o and th«* Pgrsﬂgit a’*f
Common ij&éti?ﬁ§3 thﬁh may no . be accessible to the private
exterprise acting i ‘heir j:ivate cuyacities.

However the importance -f sovernue; t t's rele does
n-t execlude privato inttiative, Th: private sec.cr, inelu-
ding non-profit bedies like Rotary Clubs,y =8t be encouraged
te help proemote and develop, individually op collectively,
the cause cf tourisn, Hence a blendins cf both gover:ment
and private effcrts is roceded.

while the g vernuent p umote tourism, it is the
private sectcr that reaped the dircet benefits ¢f increased
-ourist traffic. This peculilar nature of toupris: promoticr:,
which give little direct r.turns tc the money expended by
tne governi.ent, demands that th. private sectcr n.s share
che cost of prcemoticr. and aids in the eff.r's .f g.ve rment.
he bencficlal ca satis of governsent premetios to the pri-
vVate sector m.st b. recipr.cated. ~h act al eontributiorn
c.mstances and situati .j; it is difficult tc state the deli-
mitatlors of government's role, and the beginning of private
efforts, Greate. liaiscn and more eo-cperation can be
achieved between the twc ir the first i:stance., rrivate
f.nds and exrertise can be chamnelled through Tourist Asso-
ciation. or a Rational Tourist Asscclaticn, or other institu-
tions to supplement ~r aid grovaernmen: efforts in prometirg
s:ecific objectives,

oeiaticn and clhicr orga igationg

foirist

| , » ; ont cther interested and non-

sides the gcvermront cther 1rﬂk d and no
tﬂériﬁﬂ Their efforts, tho.ga nat(very%slgﬁificant, are
valuable in creating interest ir, and fgsfggig§b§§§i§§§gp*
ta f travels astimes and as eccncric propositions.
}iﬁgipgies‘ﬁgﬁiﬁyagrgfit Qutngs, their reles are gencine



a'd only li:ited by the questicn éf ' |

aly 4 e ¢ W18 questicn of finance. Bein
spec§:§i§§¢bodies, this socticn of the private sector
ca? ~and advise the g veriment and the private enter-
prises tpurist promoticn a. d develcpment.

Arcng these crganigaticos s active in rencting the
cause of tourism are the To ris. Aasueiatiansf the Ro%ary
Vl&b{ Jaycaeii Friends ¢f Te'pler Park, A to obile Asso-
ciat~cn\¢f m &ya, -alayan Y. th HQStWi Assceclation and
the various Chaibers :f Co.merce. The Rctary Club, and
the Jaycoes are active ir rerdering thcir assistance,
finaneial and ¢therwise, to tihe government and «ther bodies,
gﬁﬁ ﬁirset effﬁrﬁa ha¥t beer. ndertaicn to gsti-i-latc Lesesner
-nterest in travel, “he Friends of Taipler Par.. has
linised elosely with the herartment cf T¢ riszy, and has
recolved menetary cortribution from the latter in the de-
velipmant of its facil ties and swimning pool. The auto-
vcbile Assoeiatior c¢f alaya, has its own tc:ring Depart-
nent which alds members and -versea visitors in motoP tou-
ving. Ccritact was maintained with irter aticnal affiliated
crganigations; route maps, a _ctoring iv }alaya g:ide, tcu-
ring docunents and othe. t. rirg facilities were rencered.
Actlve assistance was given t« the to.ring ially Byan Cara-
vaners (from '',S.A., in thelr to.r «f ‘alaya in 1963,

Group rmotoring is alsc being fostered. I other ways the
“alayan Yo th llcstel Associatic: has been meeting the in-
creased needs of ycuths, beth from abrosd and withing i
the provision of acccmnodatic:.

Specarheading the premoticy 1o this gecter ace the
Tourist Assceiaticrs.,  fhere arc 6 To rist Assccilaticns
in ‘alaya - in Penang (fo: red l&&d;,,;algcca (lQ(}B)2 Ca.ercn
fighlands (1962,, = ala juuper (1902, Dindings (19U3, and
¥ .anta~ (1062, - and ancther 2 in other parts cf falaysia
{8ingapore and sabah;. /11 the Tourist Assceiaticns in
“alaya, with the pcssible excepticr ¢f renang, have not been
very active nur effectiv. in the promction of tourise,
Lack of finarece and q&}if,'ie& ilerSC‘n?;el confincd their
activities to the distributicn of brochuresqand aps, and
renderirg of infopmaticy and wllied activities.  The Assc-
ciations are s:ppcsed to fisier local tourism, bit effurts
in this directioc: are meek, erd by Lo neans successful gnﬁ
easily forthcoming. ‘ach liaises with the Departie:t uf’
Touris: and receives grants fr.a it; bat little or nvtbixg
transpire among the assoclations the selves, a limitation
demanding actic ', -aybe in the firr of a Laticnal Tourist
rssoeiatio: where mcre cchesive acticns can be taken.
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selected géease 8i:dy cf the rera- g T¢.rist Asscciaticn,
s ea se of its hist ry, vast perf roance, and
rtance <f fena € 88 u toorioy cantra can help to

whrow more light i:
efforts and r‘c re ruitne te rist ass.clations, their

A Tist .ssceiatic. A case St.dy.

' Ehu Panaug Torist Ass-eiatic: was firs:

AJ (] b !t&l‘t@d
ir 1956 as a state spczsereu Beurd, b.t was converted inte
8. associatio in 1.0 St has a varied and repre: -

“ative ﬁﬁub@fﬁhip A8 ﬂh&¥¢ i Table o3

TAALL =

PEUANG TUURIST ASSICTL
?ﬁﬁﬁBTﬁSHIP 53 4 TIP&S; AS F z iy

Ty po Poobex

carriers @ Int r:al “ranspert Lperali s .. 4
Travel Agents . 3
Tour Cperators ‘e g
otels - Resta rants . 17
sans . 13
“thers o ’3&
Total gg

o

3ouPce: Pena g to.r.st Ass.clution.

Amcng the Dbdeb ?f 3h? RS eiat
assist in the develcpme“t of the o g st plant wod
fagilities iv jena gy tné f 81 0 g of the torist trade,
arid the enc uragenent auw iwagaents of ihe Fedoraticn
cf alay31? and elsedhera tfz rractice of spending holideys

i Panang

e are to
lent

Assceiation p. 1.




. The Ass:clation calstal osor informatic: corntre
t.d office at ri g 'dward Flacs, whare Informatior, bro-
ch:res ard maps ar- rendered to all toopists. 1t .ro-
;‘;uc’szsﬂnd distrib t.s gy LrOCLoT o, Pe g for the Vi i%(‘;!‘!
\ a@d~a,nap of terang. shorty éhﬁesan, ¢l tliese wWe. e
\ i;st?ibuted ir. 1964 st ‘he Inforastic . Centro. tre-
vleos to this, he Assiciatic roduced for oversey dis-
Jtribution 2 colo rful or chopos o iooo '
Ponacg, Holiday “sland of the 88t .
corntiinued on the Pec: m.endatio i the Department of
gegrism fhich advised that e ~8s8cciatior sho:ld corcen-
‘rate its efforts in alays:a,

i The sajor proportiosn of the Assvclation budget
fur promotic: gres to the publicatics of its broehiores.
£ the .18746,91 deveted Lo promotics tage Table ©; over
oo of 4t went to promoticnnl vaterisls,” leaving little
fo1 other face s of proemetion, LoWever pluns are being
firalised with o advert sing ugency to produce a: ela-
torate Directory, £ 1ly supportad by adveriisements for
“verseas and lceal distributic:.

: Advertising by the isscci.aticn are nerely toien
affa!rs ¢'ns sting <f small sige advertlserents in bacllle
.rav-l News, «ff eial publicatler f .ATA, 'L which the
Xsscelaticn is a nember. o 1 cal advertisi.p was under-
tavern,

-1 addition, Lhe 4ss ciation liaises cluselyQVith
the bepartment of Po.risi.  Clege eontiet was sopt with
‘he state government, and & . b-Coudivtec of he isscela-
i.n has subritted a list of recom endaticns to the fprmer
regardin;; daevelcp.ent prijocts .n the Islgnaﬁ§a Ercgutc
the teurist industry, Tho Ass clation is corductiig a
traini g cuv.rsc for toor.st guides Lo cnable the. to give

Letler servicas to taurists.

Like all ther Truris. AsS G ATt S
yroblem 13 the lack i fonds.  Inbli 9 showed thal dicow
from s bseriptic: is small, wilis 1““f“§5“?,3“9§”i;4“°§h“
frOm the .‘sta‘t@ ngerh?ﬁ(s -t (Ki’ {7 ;ﬂltg": C(tu;t;il(écak: ngMI
el ‘ 11a-ted | the AssoClallul, Lt CCCassle
for every $1 colle:ted by tho iss

250cretary, ponang Toorist Asscelation.

LY

35ecretary, Pencog ivaclst Asscelation.
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TAKLE 9

PENANG TOURIST ASSOCIA

9546 Selaries & Allewanses 10057.56 |

18746.91 |
219.40

647.31 |
549.56 |
345043
105,00 ¢

- Employees Provideat Pund  387.00 |
Depresiation written off ¢ oo |
364 Parniture & Pittings 290. :

.02
31752 $32045.0

Souree: Pemang Tourist Agsociation.



TARLE 9

" PENARG TOURIST ASSOCIATION - B
TTURE ACCOUNT FOR THE YEAR ENIED 31T Df g

262 In
3390 Subsoriptions from Hengs

Donations received frol

State Government
N City Couneil of
17000 feorgetown

Interest Received |
Belance being exceae ¢

Expenditure over Inc@ils ¢o PA®A
~ the year ended 3lst ¥ it
-2819 1963 :

|

$17571

|

&




TARLE 9

33%0

17000

-2819

$17571

PENANG TOURIST ASSOCIATION

Subsoriptions froa Members

Domations received from :-

State Govermment
City Couneoil of
Georgetown
Interest Received
Balance being excess of

Expenditure over Income for
the year ended 3lst December

1963

3519 »

mee;oe T780.

100,

20655.

$32045.



s

RIST ASSOCIATION

FOR THE YRAR ENDED 3187 DECEMBER 1963

,

) 3510.00
Dopations received from -

State Government 6780.00
City Coumeil of ,

) Georgetowmn 1000.00 7780.00
Interest Received 100,00
Balanoce :oi.nx exce;:o of .

Expenditure over Income for
the year ended 3lst Decembder |

) 1963 20655.02

\ $32045.02
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fgagtﬁ,rrna the City Co. cil (51,:G.), a d Department

5 Touklsm. —Inspite of th.s, the Asscelation is
§§311’1°5*1t’.”916 withl: its neans, Tho Assoclation
*3de°n¢‘nﬂr‘tin8 its efforts 1y prozoting local tourism,
and indueing tourists to Penang from ~eighbouring coui-
~T.03 like Thailand anc foriz roig, A active adverti-
fi“g and sales Promotiorn:d campa .y is planrcd for all
J4Jor towns in the country and Thailand.  sith thig, Lt
i hoped that the !rereased inflcw of tourisis to Penanp
3;;% give the recessa:y 'mpet . trwards gooater develop-

{ | However further effcris must also be forthcoming
i order to achieva the prorer premotion and growth,

The development of pacskag: Lcurs with Penang as a port of
call, more aggressive jrouctionel efferis on the part of
the Penang Tourist Assoelstion and the Depuriment of fcu~
rism, the developnenti «f facilities (particula-ly hotels,
airporty uight life, snd ‘he penang E1ll Rcad) and greater
iiaison with local and international bodies must come
about,  The need for qualified personrnel and a statistical
vasis for research (especially motivat.onal, as to why iu-
ternational to.rists visit Ponang, and cther administrative
purposes is urgent, a:.d s:ch findings can b» effectively
“sed to the Assogiatic. 's advantage in promotion and deve-
lopment of to.rism. |

I'rivate Enterprises

~ Most private companies in the industry promote
tcurism in their own way. They advertise locally and
overseas, promote their sales, and publiecise the touris-
tie attraeticns of the ccuntry.

Those enterprises directly ccnce ned with the in-
dustry, like travel agents, tour opecatoos, hotels and
carriers, are more aggressive in thelvr promoticn. | Theyj .
join loeal and international teurist and trade crganigations

‘nterested in thco commor. cbjective‘ﬁf,pr0@§tizgﬂtour§§mﬁ
Their contacts with the ccusterpal S l?u§ih?r ccuntr;u;,
partieularly the major markets cf the 'nited States an

A ' ” ising 1 trade journals, like

. | th dvert ‘

B o Trayol serve. to Induc: tour sts (i

e v W 1 cathay Facifie Alrways, are
Wreier fe P & ¢ lires and cathay lac g A 3

°§§§e§§§é package tours to this part of the reglon with

“alayan ports cf call.




Enterprises not d rccily related te ;
of tngriatsrlike«eaterersg s;;vﬁgigiiggigegé 223 %ﬁﬁigf
?ort are lass_aet1Ve in prouot . un bt they ricveriheless
ﬁélpeﬁ to fogtler the ¢ wth of industry. = ‘their major
-le 1s looxing after and sat.sfying the reeds ¢f tou-
rists when thay are in the country

o 5o . The private seciir -:. th. :alayan to.rist indus-
F*‘y 13 progressive and efficien:. This ls evident in
their active participatior in the industry, their promo-
Licnal efforts, and thel: elcse and frejuent links with
travel aganta and travel orgarizations in other parts ¢f
the world. Their cffcrts are variedy; and ecllectively
they do more promoticn than the poverrmen: - rendering their
sontributlion te teourist promction luportany,

Govern-ent Promoticn and the private Soctor

, Interviewing a sample cress-sgction<uf the pri-
Vate concerns in the touris! industry,® from which this
general analysis is bascd, the writer encruntered certain
reactions and feelings about the government promotional
efforts and :ole which are -{ interest tc this study.

| “ary of the concerns interviewed, particulaily the
locally owned ones, ur: critical «f the Depa-tmen. of Tou-
rism's efforts, and exp essed the view that 'we are strum-
bli—ng our way throagh', {‘thers, maybe fé,j}rﬂig!‘l cwned and
more reserved are non-comxital and viewed that the Depart-
ment .s approaching pronotion cuorrectly within its reans.
But most are agreed Lhat there is inadequate promotion,
and that the govermment is not budgetting enough oney fo.
this. They felt that the governmen! has not realised the
full izportance cf promoticnj they dc not expect the
government to underta e it ¢n the scale_llne liong rong and
Japan; b t wished fur increased promoticn and development .
there is also a lack cf confidence in the existing efforts
of the Department, and felt that the present efforts ar
inadequately run and could be imprcved upor. The lack of

' : ‘s 3V Rcle sar operators
4@ggprésing of trav:l amehtS: tour ‘pera Ty
eS coan s, hotels, Information Ageney and a
irlines, Ccean Lines, hctels, Iluformation Agencey
%ew;nthaés,in Kuala Luspur and Penang, ghg pxingipal,cen~
tres, where the private sector is well developed.



Seilled and suitably < alif ¢! persiniel .n '

ment is one of th@}f Cilicers, and (¢ thisg wa;hpaggy :
at:i%??tgd thaaiacideg Buccess in premotion. Suitably
qi ed men shou ® ¢hgaged oo help run tb Lo
promotional Gampaig:.s. saged nolp run the varicus

_There 1s a general luck i liajson between the
¢ vVernment and the private seelcry partiec.larly in tou-
risL promotion which was stated earlic. she.ld have the
knowledge, support ad ass_ stance ¢f the latter. The
¢nly relation with the Departi.cri is the irfrequent re-
Guest to distribute or ac! as (utl .t to disseminats the
promotion materials of ‘he Depu-tuent, or an cecassional
resuest cf co-operaticr in specific matters. 5ciie of
the local agencies expressed iii- lack of help ard assis-
tance from the Departuent which was supposed to fuster
the freer exchango f ideas betweec: the two sectors.
Further there is a lack of representation in effcrts of
<he Department which demand some form of private repre-
sentation, Digsgatisfaciion was expressed about the re-
presentatiocn in the working committee established by the
Department to draw up a bl e print for the promoticn and
development of tourism and its inclusicn in the First
~alaysian Develop ent Flan. Such lack o- absernce cf
consultation, liaiscn and ac ive partieipatiorn .ay have
alsc contributed to the lack of c-nfidence in the efforts
~f the Depart.ent.

Apparently there is a need fcr the ;xupgr~¢ha§n'
elling of private participation and advxgeﬂyu the g vern-
iwent.  The liaison coffice ln the Depavtrer. has not been
active ncr effeciive.  Peinters cstablish the ngg@ for
some gort of a consultative budy, whers priVate 1nL¢rests
and representaticn can be a@eqeatsly*maggf A:naziﬁgal
nourist Asscueiaticn or Roaré may be pruactiezl in this res-

I)act .

There is understanding w.ong thoso in?ngixW@Q of
the futurgh§§ tourisu, its iusediate p;tggtiaittégs, ?2@
problem, and the need f&fﬁg&?ﬁfnmeﬁu“twuﬂﬁgl?# B ¢ 81 ga;
tion with an efficient ana integréueu P{?&Gfibﬁﬁ ciuyamgg.
st of them were impressed by ihe efforts ¢ _the 2 ggaiy_
pore Tourist Fromotion Bou 4, %ﬁdskhlulcﬁé serve as an in
lication for the Department's future plaus.

ke s ; ntecrated effurtsyby buth go-
tThe fiture demands ntegrated v3 pULll BC
vermient gnd the private 3ect§r.‘dhilemt§e»§wyernm§nE ngt
ithQSify its efforts, the private sec v must assist an

- 63 -




sopplem nt the efforts of the forne in promot . ’
cafis } €0 o BOre lisiscn snd corsi e jzg getheiughe 2This
eff cetive in neeting th s tag; A Tatl nal tourdse hasc.
claticn, drawn from th. lical tcurist assceiations and
private sec.ions f the indus' y .ay b fonsible in tais
direetion.  Pinance an¢ e nirit i Sron the privace
sector to the nati nal offiris can ve chanrelled through
‘his rationul assoelatiicr by way of subseripticns and grants.
"his body will serv: as :uu efficient ~ugtriment of consulta-
tion between the 2 parties. it can be more ambitious and
indertaie all the tourist p motisn under the direct aus-
picus of the Department of I risz, which sholl the. relin-
quish 1ts promctional foneti-ns t: this bedy. This is a
deprarture and can be successf 1 as the Japan Laticnal Tou-
rist Assoelaticn proved tou ve,

., In additicn tc this, there is s need t« ¢o--rdinate
the individual promoticnal efforts of private ecmpanies and
that of the Depa tment, Private advertiging shonld be
co-ordinated to help suppor. and supplenent the governmant
campaigns and aid in the ;. esen ation of a continucus i.age;
for example by :he co-nsistent use of a siandaid theme or
logotype. Private carriers can be encruraged to promote
packages to the advantage ~f raticnal tcurism. Cily a
Propec understanding and blending of ove mment and private
efforts through the approp-iz e chanrels, can be effective
in promotion of the tourist 1:dus »y.



GHAPT . Vi

FROUUTICN OF L €Al TGUKIS.

‘romotion

. Tourlst promoticn, as steted earlier, is to be
undertaken at 2 levels; cne aired at the international
tﬂuriﬂ:i‘éhe othe at loecal .ourism. The fc er has been
dealt with in great length, snd one camnot fail to feel the
omphagis Eiven to 1t in government and trade eirceles, &
factor whieh itself has reta-ded the pruper growth o% the
industry. The promoticn of local or domespic tourism has
been neglected. The :-eglect ham 2 uspects; internal
promotion to foster the understanding and acceptance of
tourism, partieclarly international, and to create a con-
sigtently favourable at: csphere f-r it is government and
cther cireles; and promotion to stisulate and aiouse
travel among .‘alayans in jalaya. -

There is widespread misunderstanding and ignorance
about internat onal tourisa. Government cfficials are in-
different to tourist p-omotion and lack intinate notions
of the benefits and usefulness cof the prccess, The public
at large is not aware of the i.portance of or the oppor-
tunities for participation in the tcurist business. .ore-
over there is little :nderstanding abuut the interdependenc:
of the various parts that xake up the tourisc business, or
a grasp of the importance cf encouraging courtesy, helpful -
nesg and friendliness among loeal residents with whon tou-
rists come in contact. Jicr is there much .nderstanding
that tourism provides an econciic means of preservingrmhg
cultures and tradition.  .f ‘he country, because what gost
tourigts want &8 to segythe way of 1lifc and the traditiorel
events of the country.-

3 : ; el cry T s g1 ! Q0 turiSL
All these cap be tacided by wn lo.erial 'prote
promotional programme built upon reliabl: data anurinfor~’
mation and disseminated thr:ough press yeleases, nevs pullgu
tins, publications, broadcasts and talks. Prctourism pan-
Pbleés‘exylaining how tourigr benefits local pecple are
important and necessary tools.

lme Chocehi RepeTt pp. B8=60.
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_romotion of Do estic Travels

o 0 conscious efferts are nade to sti

.ravel among residents wi:h: - ~alaya, wnd fostziaig-
ternal tourisn as a forn of pusti. o ard hcliday.  The
‘;i;,l;fcreasﬁd flow of Pﬁ&ple withi: the C,;_a‘xtry and their
irequent contacts can contribute to preater urderstanding
2 ong the people, and ircalecate the spirit of harmony and
tolerance. This form of to pise will provide the 'stay-
ing‘foragl for the irdus:iry ad also picneer the develcp-
-ent of touris! projects. I.c-eased desire to spend
holidays in different parts ¢f the country will encourage
dﬁVG1°§“ﬂﬁtb?PfiVate enterprises., ore facilities and
anenities will bo b 11t to ee! the increased demands of
local touriscs, wEich subsen-ently can be used for inter-
-ational tourism.© A progratcc for local tourism ulti-
wately becomes one for the iluierrational tourists. For

~alaya ean give the industry there a stin:lus to develop
hotels and ullied facilities which iz turn can be used for
and sugtained by international touris s, I1:: this manner
loeal tourism can picneer the growth of the isdustry, and
is undoubtedly its nainstay.

Although such prorotior sy also induce lhalayans
to go overseas fcr thei- holideys (cut-tourism) and there-
fore adversely affects the balance «f payuents. this will
not ninimise the importance «f promction of loeal tourism.
In fact Malaya has an .unf:vc rable out-tourism compared
to in-tourism position. In 1264 alayans spend §28.1
4114on abroad for fcurismj; wvhile the tcurist receipts 1s
only $14.1 nillion.” This all the wore enhance the

| 2 | s nd sustralia local touriso
n a an "‘SUA. azl s

has greateg egcgom ¢ significance than ip~tcurism,(frog

international tc.rists; anrd has contributed to the latter

grovth.

3vhe position in 1063 was 324.0 uillion to $10.8
e position in J W L
The positlon therefcre 1s jmproving. 50 rces Departuent

of statistics, K.L.



The tourist asscceiiticns vive netr he smacta
ctlar nor successfil elther. ¢1~,¢é'32625§§§§‘§£e;§§
lote tourisn to their “espeetive areas;  heir effwr*s
sre liited and suffer Fieny Crudecuacies as menticned
in Chapter V. Being cre of 'adviscryt bedies than
: g€ else, their wndetakings are cainly re inals
and Pﬁﬁitive —easures only telng the Glasemination o
infcr-ation, the dis.iibiti . “f ponphlets and 11 1ted
promoticnal activities, o cening Tourist iss eiaticn
-8 the oldes: 8. d uegt active, Th- Bj.}";ﬁ.fi,f;gs Tourist
Liss.elaticn, fighti g £ p expansi srants frem the Pera
state goverrment distribite the r _und the Di-dings
foldep, =« Joint affort of )" T gnd Lhe Rutary
club of sitiawan., Bt ts notes ccess is the Sea
Car-ival cr Pests la 't held in Jv e op July whieh atiract
thousands of visiters fro- reny parts of -alaya - a success
that the Penang To rist sgsoeiation can tale leed to ro-

vive the water festival held regularly a few years back.
The efforts in Xvanta nvo inereasing and speeicl atten-
ticn is giver t- “ae tho arcs more attractive and easily
aecessible to roterists by the conntisetion of bridges and
better r ads. The Caercn Highlands7 and “alaceca Tourist
Assoeiations have been doriant.

Y,
&

It is nctew rthy that the T urist assoeiations
are beginring tc realise their real and effective role
withir. the 1lii.its of their  eens, The renang Tourist
\8soelation is re-directing its active efforis ‘o proncte
Penang as a resort centre in Malaya and the ~elghbcuring
coontries. The wall of bilas =zgainst travel in the Rast
vocasi 1s ccrreding and core systematic efforts are follcew-
ing to eradicate such feolings., As repuesentative orp-
Zanizaticns of private bodics and c:§cer53l ?he To?rlst_
Assoeiaticns can furthor its role and stiﬁulat§ inkerest\»
anong trade circles to reorientate scme of thexr atﬁentiuﬁ
from international tourists oo lacgl travallgrs, zhm“
link between in-tcurism and local E%griﬁm has ;w‘pgm¢1§riﬂ
fied to them tc achlieve a better private-and nggynmegt“
interest ir the indust:y. ¢ As sueh thi rclg gg t?g %;gal
Tou . ABscelations are of paraucunt Cpestance dn the
i%ggézztgggpshering of lecal trovel and the induced deve-
lcpnent of the travel plant,

‘The Cacercn Highlands T?“?ESLM??*?QFiQT A§§f~
ciation recently (ay 12C8) c¢penod its Teurist Inforca-

ticn Bureau.

Pt




- Plst potentlal of ialiys snd have ~pencd iravel
igencies, s-me unregis ered ;i cperaticg for speeifie
,:?I'Cz-ps at gmc.‘lf&c iL@S t¢ cater {op si{'h’{,geeing 7 tétrs‘
‘%ﬁlﬁ‘reasmg noanber f ¢ ,;néuc Lo op PG ’tg&r; are evi-
aegt Lo such scenic rooocep 1lile pmnmnh,‘ﬁaiping, alacca
and 8ingapcre.  alay i ndluiys denands special rention
;n‘its promotion and ‘ts thoon f ta3es more of scenie
~alaye by falayar Rallwoys'.  cthes nen-prefit bediss are
dodleating core of theis effor.s to indues lceal travely
and among ther, the Automobile iss.ciation «f .alaya an

L

the ‘alayan Youth Hostel Asscciwscion, ars active partiei-
nants.

Ir.spite of this discornidble troend in local tou-
rigry there 1s noticeabl: neod [fir its proacction. The
prevailing ccncept of tourise end the growing avareness
¢f travel for recreaticnal value: are fundamental factors
te be utilised in promoticn,

In additicn to the reed v proaaction of lcecal
tovrism, the basis for it alsc existed.  The nigh per
capita income of Bo00 existing now in ;alaya indicated
that a substantial pr perticn of the populaticn, particu-
larly those in urban areas, havs acinleved o high standard
~f livirg and have enough .uney for pcrce luxury and recrea-
ticn, Thesa pecple can be inducad te maxe use of theds
leisure and money in the for of fravel. Furtier th: in-
ceasing riober ~f ecars and car CWNLErS can fur:. another
basis for tourism - rgtoring.  hore are 124,001 private
wotor ears in alaya,® and if rdy oo addisional ;U% of
Lthese car ~wners can be induc d to travel arund “aloya,
~he :ourist indust y will be given u big boost. ‘I’his
bagis can als be used to popularice carping and touring
arcund the ccntry, ecuplete with curavans - o practice
n:t taken vp in laiay& g t. I additicn to tbesgz‘tha
infristrict ral basis and fagilitics Q;istemyfmr!p§age;lin8.
Tho notwors. of rcad is excellent a'd h“t?¥u?§9?%‘tl?” at 5
prices and standard‘accaptﬁmlc te 1oeal tourises are £oun
‘hro gheut the c¢oontiye.

1t is q ite regretabls thnt with s 'ch vasis and
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conrlenm ean Looome crapad acd the oorooang
of literat e car onlivice rnowlotoo roul d 3L
vithi' the c¢oontry.

I these promctic: pren o co=peratlor 4t bo
achieved vetwee.. ‘he o ris o lating and grvernsent
oo the 'n: hied, rnd tetveer he 7 oris Ass eiaii ns and
private soec ocr i the cther, poth oides st rernder
assistanco, financial :nd ~thervise, a d advice to tho
Tourlst Ass claticn: in thei eff-ris to prcuaote o bene
fieial cause. Gtaie gover cents sho l¢ pive nore £1oar-
cial assistanco to the Touris: Assoclations, and w.der-

Lake develuprent projacisc to eovsiroen tore facilities and

inprove tuorlis: sites. The private secior she.ld b en-
c.iragod (0 mae mere positive eonirib tions, partic:lorly
financial in the form ¢f 1 .cr:ased campaig: s to boost
tholr business and that of tourisn.
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> lacs of devel prer . are at’cibvted “&ay £¢¢»i?ﬁ und
ashortes gingq which Leve becow: elewr by vows  There is
woneed [or eppraisal sne voticicus soundiy of these situa
ticns und li:dtaticns, pﬂxtib lv»Ly ori thc part ¢f the

s’ FO T ng a¥i ﬁ hﬁ Dﬂ;‘i*u‘hm ! —w'iS:ﬁ.; 1t iné 0:113 Vit‘h
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Ve stepy con be loltiated to roveay tie soorte wings.
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Frem this study are evldeot any sreas for ioprove-
ment oacd progress, and it is hoped thit the e nmeendailons
“or “hes can be weted upon to the edvance ent wd well-
sodng f the t 1ris. 1dusiry of | alaya.

Yuoormendatior s

Thie deslred la;ve‘l G proweh of teordse will nct
Ceenr sutoootiesddy. e coantry will have to o ndercalle
sore vig o roaody wid fntograted poos utixu“l Calpaiy s over
1 long ter.. perildud, anxJNitg u larger ocvcdst promecdicn

b odper and Lhe so. vice A g alﬁxgeu ?Ju c pvig“; gar~
sonoel. Tre cvorall coopoige s oo 0 %'pur ) AT “P‘euw
3! glt s.) IGVGI;J, ah’i&,d Lo tliﬁ. g LUI hvl i»l 1 o .L T
riscs, ohe 8 levels 1 uc &uieu ey

(i, govern. s wvival role in pocmoticr

and ¢ -Crdinating Uh growil of fhe i-dustey,
(it; the rele of the privaie sectir,

(111, rﬁgiunﬁl or co-cperative offoris (with
cther ¢ trweﬁf i prooctlon, ~ech ical ussls-
tance, f“cilg cn oo travels »od allied aotivi-

ties.
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(13, Arrenge £0r closer co-spalnation of preme-
tivn of countries in this region. When Cie
courtry la nches g specind prorcticnedl campuigas,
speclal effurie should be mude Lo obtain the sup
pert cof others. o lur- d.legetes Lo ASTA
corfercnce in il ;~rb lucser thic your ¢ a
pookage toor down to Liogapore.

(111 Jednt 01 oo i of overses officos Lo pric
cipal marict prints, particoolo r;y with Thailond,
which i also in rgoot necd o f verseo Oif’C»Sf
or arrango with the oingap ro 3wm st srometion
EO&?d for s{afvjc‘ Ui its »1“‘1005 i.‘; LUS &n{;@lc.i,
‘ew York, uyd ey, olbirnc, ani Cwiborra.
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(v) vech . cul nug:
cndertake with ¢
lice FATA, T 7.
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v threogh a Yational : tlog
he loenl TL ris Assceintin r,
fﬁ‘?@ advics, h:lp, and fi chan-
s n,g,ii. 1 additic. .. ia;.i;f;,

. from repro;c tati‘ ,wn “1“

J’ Cal; bf‘f‘ P REN S ST {ieve"

Lepent of the

Erphaslic choeuld be give. (o co-opornidve and Joint
speigis with carriers, r dcnlerly inter-eotional cerriers,
ndve rtising, distrib.tic: of promcticn-l . oierinrls, and

the use o f integr‘leu “hoeoes, Faclege twura ca ue deve-
loped Wiuh the holp ¢i corriers, 1iie Ualuysian iirways and
P ¢ o Lines,

velcp a - Jioegirated =od jong- er. Iroootlral

Proprar..e.

The g vernrent, ¢r Departren. of Touris , rugt
dovelop an effcctive, integrited, lo.g term p amot*k,a o
Frogramse based cn proper rogearch (car-et, »dils :d 2llied
rescarch;, and vodertaxe. “%:wJQsztiy'Jad‘vigorow§ly by
wore and compntert parsonral, This will involva bigoer

R

bodgets and a beiter systen of ndgetting.

v

(1) Integrave and schedule the cany race s
promotic. - odvertisicog, sules prenciion ood
publicity - 5 ¢3 to ~chieve th: oblec!ives ?f
prs;;‘mc;tie.:.f;s. *‘*fs an of ¢ : 1 eria aifl(i indie:

te peuge s@ igoo s b develiped
for prpuse s dn ’prthJrish
canmpaigre,
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(11, Liicroased advertis sho:uld be u. .dertaken
i Britain and the f1.1d iﬁ%kat, neglected spiti
of goverruert's adv.rtising. Joi:t advertising
can be undertake:: i Britain with other depart-
ments (liie Industrial Division of the iristry
of Co uerc ad I d stry) or .rgarigations con-
cq:ned with the indiustrial and econonic develop-
ment of the ciuntry (eg. i'IDFL,, w.d should stress
grg%easgza;cuggbiiingss thome.  ffcorts should be
nncrease n Thallarn nong i.on 7 : '
the £1.1id rarket.  Hong 1oagy & d Japan te tap

(i41) All passengers arriving by air or sea
should be give: full i:f ration or th: relevant
publications (categery Ne. S.) about [lalaya on or
before landing.

(iv, ‘The existing i:pressive publicaticns should
be 1:prov:d upon (for contents and quality,, and
subjected (o a systematic categorization of the 4
classifications and purposces en:serated to eli-
minate d%plisations and ineffective presestation
of data.”

(v, 1eed has been siressed fcr a more comprehen-
sive and reliable Lo rist guide and directory,
detailing the things to do and sec, festivals, cul-
sines, crtertainnents, acccmmcdatlon, shoppi: gy
tpansportation, banks, and cther data and where to
get inf riation. A special folder can be deve-

1 ped to capitalisze cn the country's rain tourist
attracticn - its ¢ smopclitan naturc <f diverse
races, - with i1:f rmaticn and illusirations cf
festivals, cuisin s, and ways of life of the Malays,
chinese, 1.dians and indigenous pecple.

(vi, The Departme:t should encourage and work with
the ‘alaysian Fil: 7:.it in devel ping rew fil s

on Malaya's tourist attractions, and in seeing that
such films are reg larly screensd st ey pcints

in th~ arket.

3chapter V pp. 4l-42.

4chapter V pp. 44-45.




(vil) liore concerted publicit
. : , , ‘ y and displa
cfforts are reeded. gyste.atic preparagiog
and distribution of news releases and photo-
fraphs (a photography maintaining unit and
ibrary to facilitate this) for overseas and
local publicity must be regularly undertakern.
Expert publicity firms overseas may bc engaged
to undertake publicity activities to help off-
set apprehension about visiting lalaya.

(vill) 1t 1s possible and offective to give

some briefing to students and other delegations
golng abroad tc "sell' and explain ralaya (and
Malaysia) to those they come into contact with,

Develop Appropriate Theme and Copy Strategy.

Difficulties and icnadequacies of theiis and copy
strategy have already been cxpressed. While importance
must be attached to the alay element in thee and image
building, more effective thenes will take th:c form of
stressing the multi-racial colo.r cf th: country. Ad-
vertising themes and illustrations must be planted on this
basis. A copy with illustrative insets cof Malay, Chinese,
and Indian festival scenes, effectively layouted, can be
effective ir this direction, or the theres can be scheduled
in another way, with each copy depicting each type of
attraction and suitably integrated over a period. However
other relevant themes - as scenic Penang, histcric lialacca,
~oorish forms, diversity of ratural colour, economic pro-
gress and paliticaé stability - are alsc to be utilised in

suitable strategy.

-
The lack or abse:ce cf a single isage &8 subjects
synbolic »f lalaya, like the junk of Hong Kong or wWat of
iland is apparenti; and it is not an easy process to
select and foster the acceptance of a kalayan iiiage. Hence
it ray be more desirable to build up a logotype of the words
alaya (or Malaysia, and a slogan which are to bc used con-
sister.tly aud conspicuously on travel folders, advertise-
ments aid other promotional materiuls by both the Departf
mer:t of Tourism and the private sector. The lcgotyre or
distinctive lettering for the rniame of the country can be
supplemented by a design surrcunding thesc leiters, with a

Schaptor IV pp. 36-39.
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specific colour scheme and slcgan, to help s an
tractiva: oago £ the e unry? Lot hanecs e

s ggested in Appendix III; b.t accept-d cnes must be
reflective of the 1ma§o and mcods of |jalaya, and should
be as national and unique in character as possible.

Promote Package Tours.

The developiient of package tours is the most
rffective way to quickly promotc th- tourist industcy.

(1, The follcwing packag: tours can be arrangsd
through co:nsultation and agrecment with the
various countries (or tourist organigaticns, and
carriers, travel age:ts and hotels conceined;-

(a) 4 'Crescent of Far hast' package
including . alaya, Singapcrc, Balgkok,
Jacau, liong Fong ad even northwards
to Korea.

(b, A ‘'South Pacific Package' extending
from Tahiti, i.ew Zealand, Australia,
Bali, Singapore, ialaya and Thailand.

(¢) 'Pearl of the East' packag: to
-anila, Bangiox, Penang, Kuala Luiupurl,
Singapore and ilalaysian Dorneo.

(14) Within the country, a 7-day alaysian
Package Tour, with 1 day stopover in renang

(from Bangkok,, 2 days in :uala Lu:up.r (with a
possible 1 day excursion to ilalacca or port Dick-
son), 2 days irn Slngapors (and Johor: Bahru; 1
day 1n fuching, and the last in Jesselton, can be
effectively promoted by ialaysian Alrwvays. The
routes can be reversed for thosc coming in from

vanila.

j4; ‘'Through' and ‘circular!’ tcurs can be
giomcted for ggternaticnal as well as lccal tou-
rists. ‘Through' tours incorporating the ‘artery
eoncept‘e of direct tourist flow can be planned

6,11 package tours must bo developed cn this line
sc¢ that togiisg comﬁng i, frcm one pcint can complete the
' st 41 another in a flow process: backtracking

ug ©
§§“§h§’f§§§£g,giﬁt for exist 1is uncconoi:ical and waste of

time.
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from @lor Star, and Pulau Langkawil southwards
to Penang, Ipoh, iwnala Luc-pur, Seremban, ;ala-
¢§8 and Sirgapore; or from Singapore to wast
CQagt Kuanter, Iuala Trenggani, a:d Kota Bharu
by g&laysian,iirWays. The excellent network
of rcads enabl: ‘circular tcurs' by motcring

to the undertake: from sirigapor: to the tast or
vest Coasl, visiti g places like " ersing, xuan-
Eang Fras.r's 1{111, ¥uala Lumpur, Serembar,
“alacca and down to Johor: Bhari. Sindliar
trips can be conducted from Penang to the East
and jest Ccast.

(iv, The lack ~f time mwake extonsive tours
impractical fcr many interrational tourists.
Hence the rneed fcr more elaborate tours around
the principal tourist centres. ruala Lumpur
have well defined tours, ut they lack items

of a cultural natire. Regularly scheduled per-
formances and prescntation of [alayan folk art
and customs should be orgaiiged by the Depart-
ment of Touris: and other interested bodies like
the A:t Councll and :useum.

(v, The possibility of attracting convontion
or 'group' business is geod. Del:gates atten
diig co:ferences and events in neighbouring
countries can be attracted to lalaya. ialaya
can alsc directly spcrsor the annual PATA con-
fer-nce ~r othor cor¥zaiicns for increased busi-
ness and prestige.

(1. Need has been stressed for inter~:al pro-
motion to foster the acceptanc- and proper under-
standing of tourism in the country, carricd out
through 'protourism' campaigns based on reliable
data and diss-minated widely through pa phlets,
news bulletins, releases, and other mcdia.

(14, Loeal tourism and the prospects of camping,
notoring, fishing, aid safari trips hase bright
future. imphasis nmst be given to the role of
the local tourist assocliations, local and state
Authorities, a«d the proposed Lational Tourist
Association, the development of facilitles aud
local colours, a d the u-dertaking of publielty
1oeally aqd in Thailand.
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bBxpand thc secartment of tourisi.

Departaent cE mompec  [OSEidy s mary functions, the

> . L Tourdsm w8t be expanded and strecgthened.
‘he erlarged Department shculd include 3 broad secti nsy
prumotion, developren', :nul planring {including aduinistra-
tion and resea ch, ‘nder x birect T ¢f Tovrism, respon-
$ibl€.} Lo the sinlster of ¢ e and f;i:%’“?;diiﬁtl‘}’.ﬂs :E?k;&Ch”
seetion particularly the pro otion cney shovld b staffed
with adequate nuiber of siilicd und qualified p '
#ithin the promoticn secticn, crupetent pers: :
put in charge of advertisirg, sales promoticn o
whil: the Director's jcb is to co-crdinats thely functiocns
with that of the cilier twe ssetions. At the caticnal
18?*1{ it is «lsc the Director's tasik to co-srdinste the
activities of tho Foaerzl Deparisment, the respective re-
glonel organizations (ineluding the Singapore Tourist Pro-
sotion Board, snd the propossd Fational Tourist Asscclation.

If frcromsed fiocticns and cetivities warrant,
it tay be possible to convert the Departioent to a irde-
pendent and more enterprisicg Poard, reporting to a Foard
¢f Directors, with the ‘alayslar Director cf Tourise as
its Chairman, who roports t¢ the ‘inister.

Priv:te participation can be chunnellea through
the ' atiocnal Tourist Ass.ciation, which should render
advice, assistance and ~ther frrus of co-uperaticn to Che
Department £ Tcurlism, It may b: prssible or necessar
te sclicit fords to reduco the burd:r of the gover:iie:
ard h-one. tco ensure active co-iperatio and pariicipatic:
¢f the privat: secter throogh this achicery. — Speclal
sib - or woroing - com:ittecs, stoffed princrily with
r-prosestatioss of Lusinesses concor ed with the tou
industiry ca: be cstablished from tide oo tlos Lo
maso rec-meendations to the Director of Tuuriss ¢
specific -1 general problers. A ocore perpesent Advisoly
Council on Tcurisi, with ropros tetives draw: ITon gover
sent depart ents, haticnel Pourist Aasscelanions, boslness
ccnearns, and lnterestea bodies can be det Lp booadvisoe tha
Depart ent ~f Tou.rism oo provetion an p. o
rise ir the country. This ro oaolc wid
inteorest i and the bulancad o

IR0 f;k,illa;zii and Cuoo ’pﬂ;}zf;iel’zt Ftﬁ%fﬂ!‘?lﬂ;i}l seeded.

The soooth ramdog o1
with its izcreased fuw T Jeiey




conpolest perscnnicl, Theso enn e onployed logo 1Y9
;,i}’i‘ u%qu nntd by marsonnel froo t&a&.h deal ss: eigt gagcels
*gmm - from cutside the caurtey ad b»,d:;:.m Lioo
i 1o T* o Ouch tecluideal usslsi ancs can i Siven OL
:giti;c untry basis, with ”alaya;o crd her olgsrbourd
countries making jeﬁxt vac of 8o ch assistanco.

The lack of stecistical and factood
sromction and planning dewods the develc
r goarch programmc, and tha chmpiluticn QfA
toorist statistics, sueh ressarchy ond
with the Depart-ent of taw*s Jdes,
2rred will serve to provids periicen CHEE S
raols about tourism and provids an effectiv hg,ml} forp
o otior, development and plamniig of the f:dustry.
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Tourist promoticry by itself will ne
or guogessful tc achicve ié chiactives. ez
the important reed to integrate promoticn Wl th
cf activities, garticularly i..l:amnfmzg a d deve 1‘
crder LO ensur fiu’ pelarcud, wxd st

g oowith of the tc:uri.:t dustry.
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Department of Tourism

MINISTRY OF COMMERCE & {NDUSTRY,
FEDERATION OF MALAYA

Telephone: 89837 F. O. Box 328,

Cabler “"Mincomind' KUALA LUMPUR,

Dear Travel Agent,
It's easy %0 sell a stopover in Malaya.

South of Bangkok and north of Singapore —
that’'s where your client will find MALAYA, What
better positional advantage could you get to make
any Pacific or World Tour a bigger sales package

for you !

Beven latbenitionel pirline ervate in and,
ot bf Ruale Luiur, cepital city && Malaya.
Sixteen major sYipping lines serve Malayan ports
of Penang and Port Swettenham.

Our natioral airline and national railway
give special concessions for package tours. Our
many luxury hotels are fully commissionable.

Our Department will co-operate with you in

every way to make Malaya & destination you will
find easier and easier to sell.

Yours sincerely,

%W/ s
=

(OSMAN SIRU)
Tourist Promotion Qfficer.
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Travel Agent’s Manual General Folders
Counter Cards City Portraits
Brochures

Posters
Tour Guides Tourist Films
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(1, ,Sjvf“jt¥ﬁ§€§£¥*ﬁﬁl&7ﬁil nelgome Jcu generously
1 gorgesualy sprinklc  Ith eclour illustration:.
and introduces ialaysi: [ r pleasure wund busincss
in & wonderland of con®riits, sunshine, testivals
and colowr., Transpor:uiiocn, climate, psvple,
government, cicthes, curisucy and travel formalitiso
are briefl; covered, wi® ' spotlight on notels, cui-
sines, en’crtainment, ping, sightseeing and io~
dustries, A map ie aiue inclwied,

3

Halaysia iowr Guide and ap & tolder ia 3 colours
suggesting tours to thc citvies of Malaysia, idyllic
islands and hill resortn. Travel formalities and
transportetion data are ;iven on the buck,

Feat

miaysia an anauwil bocklet listing the ine-

(3) al ind
and festivals scheduled for the yeuaxr,

It is well illustrated with mono-colour photogragha
of the various festivals and functions,

5. DESTINAZIUE POLDERS:

elacos & J-pu_ s colour folder, listing

and giving brief notes va the places or historic
interest 4. this monumento-studded city, A may «.
the oity runs aocross the folder %o gulde the touri.iv,

uoury & folder iliustrated with artistic sivd-
bne many attractions and places 1in and arcui.:
al oity, complotc with description ot the

(2) Kuals

the oapi
city, ite hotels, cuisines, entertainments, shoppiu ,
sightseeing and industrics, and also a map,

11 & black anu white folder giving infuz~
Ll

Fraser's Hil: , ' in ¢
aatlon on the fucilitie: wnd accommodaticn in the «
Tesort., Illustrated b, whotogrephe ol the adardons

gcenery and < srelich ma . .

(3)
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: vivi. aefcr1¢t*0u@ et dllustrations of the
&rvs and C¢iaite, shadoe - -ayS and plays oI the Lac:

voant malna,

VaLe TV . T‘Ahl{&slgu B sy

solder xieldy iliustrns:
Whe gorgeovus Ulowers,
Shopp int,, recreational arn
“wllday playground of

A map and sketch oi the

and gi\flu LIt b iun
plantatiaﬁé, hotels f
other fuciiltissz in t
Malaysia, Complete wii:
hill resor.,

il ional rark a ' ~page folder (brochure) ¢i ‘ae

Irese: P Balaya aa& Eives informsation on the
aeee&aséa?i@a, travel %&Eﬁﬁgﬁ the park, fishing,
itineraries and fees,

SPECIAL

Soe T

: \v& & unigue folder invitation to visir
lay om the Tourist . yomotion Officer, complete

with phote ~raph illustrations of the state tourisv

attractions of the 1l ntates of the Federuation.

r Conve . .ty of South tast Asia o

1t 00, t 11 5ing the many convention anc
sporting rﬂoilitlea tha, are available in the capital
oity, and informations uon hotels, cuisines, satellitc
towns and sightseeing op urtunities,

Rational & lugeus in huals Lumpur a black aad white
folder-booklet on the = 'y exhibits oif historicul i
current interest hQﬂEOH‘L{ the stately building oi us

hor ’ 1 ha:naxine oim, presenta vividle x>
niatory aﬂdlglaeeu of inturest of the 1l states ¢!

Malaya. ustrated iu 4 colours with striking
gkatehgﬂ drawn by the writer herself.
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pressicio o s bruvel. AGB Saxine altwoter, foroowliy
With rALL, acroes the &v?ﬁs reninsula, i H;aaen;¥“’d
the 'other person's vi. 01 the atiructions, si h’
and peculiur features o country in 20 paces «
an eyual awsber ol pnho g olyp ﬁphs . e

GUIDE A“o Inig LURY

ra2itors uulde -tel and Teat touse Uirec:
siviT Leneral inioraction on

ﬂalaysi&, its cli&&tei riokhes, comuunications, o
toms, immiuration, sig & eeing and state by state .3
and a det. il tabula*icn 2. rooms, fees in hotels v .

Rest Houscs throughout iaysia,

_2avel Azents llanual an srooaal
lete he i -alaysla for travel agentu,
0rganisan;ona. and salea yersonnel of carriers. 14
26 pages lilluastrated wit  oolour photographs the
manual inoludes a generul introduction to Aaxayaia,
specifio selling points on cities, islande, hill ro
sorts, gamc reserves, entertainments, shopping and
food. Information on iir, sea, roud, and ruil tr:ias-
portation, travel formalilies and . comyrehensible iigt
of hotels :nd rates arc¢ :..so included. 'Se compdoii
in scope und sc well prciented that it wight serve
as a patte:n for other . uatries contemplaling tlue.:
first trevel agents wmava..' comsented tne .acific
Iravel Rev:,

Map of Malayeia: a detuil mup o1l the salaysiun tgrriw
tories witi. general iniomwmtion on Jdaluysia and her
Uverseas “issions.

xp

Malava Kajeidoscope are wblicily sheets, printed ox
pes‘%r pa ers in 3 coluwry, und carry arsicles on
Malaya by well-known wri.ers.
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I. OTHERS:
(1)

uids listing the many signhts,
3 }f‘ mnth.

(2) Direct Mail Carde; 6 in mumber de
, — , 1 picting the Tiger
Family of Malaya, to reyusst travel agents to get
::t;ing &ides and to include Malaya in their packa,e

(3) Posters; 4 typee.

(4) Window D1 vlay Cards. '.ll the Magic of the East'
&nd 'wonuwerland of Asiz' printed in 4 colours witsh
insets of popular Malayan scenes.

(5) Calendars.

(6) Iravel Kit eonsisting ol ull the publications of the
epartasent of Touriem,

ure, & merchundising piece in the form of
g travel agents about the advertisings

(7) 1ihe Big riat

a_folder, t

1@
planted in the many media %0 get business for them.
It also include & request $o them to write in for
up-to-date selling aids and to include Malaysia in
their paskage tours.
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