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SIPNOSIS

This Greduation’ Exercise is based on an actual
case study of the promotional activities of the halayan ,
Tobacco Company Limited. It brezks down the promotional
activities into incdividual components and discusses the
utilization of them by the Company in its efforts to
promote its brands to increase sales and profits, xha ,1,1
main focus is not oa the mechanics of these promotional

~ media, but rather on the strategy of such media znd the

- role they play in achieving the promotional cbjactives o
of the Company as a whole. A general background on the‘,g(a
cigarette praductian and industry is alaa 1ncladeé.»—,

| Several sigailicant factg emerge fram this ;f**‘";l,,
“Gradustion Exercise one of which is how Lothmsns i 'abler*?*
' to create & more effective icpact on smskerg than [ial
‘Tobaceo Campany, ‘though the former is smaller in s;ze
than the latter. The fierce competitien in the cig
industry is shown up by the adepting of an expensiv
personal selling technique called Consumer Gontact
Malayan Tobacco Company whereby it costs .40,00 9er e
consumer contact. inother. dednctiaa arrived at is that TR
- the Malayan Tnbacco Company is not as progressive as it
_appears to be and is steeped in canservatism. Such
~conclusions are obtained by comparing and appraising,the::?f
preﬁgtional actiV1ties @f Falayaa Tebacco Company and
I\—ot aaao . )
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