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Abstrak 

Kajian ini merupakan satu usaha untuk meneliti aspek penggunaan strategi-strategi 

retorik dalam pengumuman Pemasaran Nilai Sosial (PNS) radio swasta Tamil THR 

Raaga. Tujuan asas kajian ini adalah mengenal pasti dan seterusnya menghuraikan 

secara sistematik dari segi kualtitatif dan kuantitatif mudah tentang strategi-strategi 

retorik yang digunakan dalam Pemasaran Nilai Sosial (PNS) radio swasta Tamil THR 

Raaga. Ungkapan-ungkapan yang menandai sesuatu strategi retorik tertentu juga akan 

turut dikenalpasti dan dipaparkan. Selain itu, keberkesanan pengumuman PNS ini juga 

dikaji dari aspek pandangan pendengar pengumuman PNS ini. 

Kajian ini berlandaskan kaedah kepustakaan. Satu kerangka kajian yang dicadangkan 

oleh Corbertt & Connors pada tahun 1999 telah digunakan untuk menganalisis 

pengumuman PNS THR Raaga. 40 episod pengumuman PNS THR Raaga telah 

dicerakinkan ayat demi ayat untuk dijadikan sebagai sampel kajian. 

Pengkaji menggunakan tiga instrumen untuk kajian ini. Kaedah rakaman bersistematik, 

soal selidik dan temubual telah digunakan untuk mendapatkan data kajian. Seramai 50 

responden telah dipilih untuk menjawab bahagian soal selidik yang meliputi lima 

golongan pendengar. Daripada 50 responden itu, seorang daripada setiap golongan 

dipilih untuk ditemubual. 

Dapatan kajian menunjukkan, terdapat sejumlah 88 gaya retorik skema dan 43 gaya 

retorik majas (tropes) dalam pengumuman PNS THR Raaga. Gaya retorik skema iaitu 

epistrop telah digunakan dengan meluas iaitu sebanyak 19 (21.6%) kali daripada jumlah 
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gaya skema. Soalan retorik daripada gaya retorik majas telah digunakan dengan 

meluasnya iaitu sebanyak 17 (39%) kali. 

Selain itu, dapat dikesan juga teknik-teknik retorik (yang tidak dicadangkan oleh 

kerangka kajian Corbertt & Connors) turut wujud dalam pengumuman PNS THR Raaga. 

Antaranya ialah pengulangan perkataan sebanyak dua kali, nativisation, penggunaan 

Bahasa Tamil lisan, adegan-adegan filem Tamil, ekslamasi dan konotasi. 

Hasil kajian juga menunjukkan bahawa (soal selidik dan data temubual), para pendengar 

memang menyukai pengumuman PNS THR Raaga ini dengan sebaiknya. Ramai yang 

memberi maklum balas yang positif terhadap pengumuman PNS THR Raaga ini. Para 

responden mengaku PNS ini memberi kesan mengikut keperluan semasa 39 (78%), 

mengikut keupayaan minda seseorang 35 (70%), mendedahkan nilai-nilai murni 37 

(74%), menghiburkan 46 (92%), membawa unsur jenaka 36 (72%) dan memberi 

informasi ringkas dan padat 35 (70%). 

Diharapkan kajian ini menyumbang kepada bidang bahasa terutamanya dalam bahagian 

retorik. 
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Abstract 

This research attempts to scrutinize the usage of rhetoric strategies in a program called 

PNS which is aired by a private radio channel called THR Raaga. This research aims to 

identify the rhetoric strategies that are aired in PNS as well as describe them 

systematically in qualitative and quantitative forms. 

Phrases that contain a certain rhetoric strategy will also be identified and portrayed. 

Besides this, the effectiveness of the PNS announcements will also be studied from the 

listeners’ view about this program. 

Library research was done as a base for this study. A research framework suggested by 

Cobert & Connors in 1999 is used to analyze the PNS announcements in THR Raaga. 

Forty episodes have been segmented sentence by sentence to be made as research 

samples. 

The researcher has used three instruments in this study. Data were obtained through 

systematic recording, questionnaires, and interviews. Fifty respondents have been 

chosen to answer the questionnaires that cover five categories of listeners. From these 50 

respondents, one respondent from each category has been chosen to be interviewed. 

The research findings show that there are 88 scheme and 43 trope styles of rhetoric 

strategies in the PNS announcements. Epistrope rhetoric has been used widely; as many 

as 19 times (21.6%) compared to all other rhetoric styles. Rhetoric question from the 

trope style has also been widely used. This rhetoric has been used 17 times (39%) from 

the total rhetoric strategies. 
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Other rhetoric techniques (not mentioned in the suggested framework by Cobert & 

Connors) have also been identified in the PNS announcements by THR Raaga. Among 

those identified are, repetition of words twice, nativisation, and usage of the spoken 

Tamil language, extracts of scenes from Tamil movies, exclamation, and connotation. 

Research findings also reveal that listeners like the PNS announcements by THR Raaga. 

Many respondents gave positive feedback about this PNS. About 39 (78%) of the 

respondents admitted that the PNS announcements showed effects according to daily 

needs, whereas 35 (70%) mentioned that it gave effects according to a person’s mental 

ability. Another 37 (74%) said the PNS portrayed moral values, 46 (92%) mentioned 

that it was entertaining, 36 (72%) revealed it was humourous and 35 (70%) had an 

opinion that it gave information in a short and simple way. 

It is hoped that this study will make way to further research in the language field, 

especially in the usage of rhetoric.  
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