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Appendix A: List of Languages in Peninsular Malaysia 

 

Malaysia (Peninsular). 26,640,000 (2004). 12,123,300 speakers of Austronesian 

languages, 3,399,000 speakers of Chinese languages, 44,610 speakers of Austro-Asiatic 

languages (Matisoff 1991), 1,090,000 speakers of Dravidian languages. Immigrant 

languages: Burmese, Chinese Sign Language, Eastern Panjabi (56,400), Malayalam 

(35,800), Sylheti, Telugu (39,000), Western Cham. Information mainly from A. Baxter 

1988; B. Comrie 1987; R. Dentan 1968; I. Hancock 1969; J. Holm 1989; F. Lebar, G. 

Hickey, J. Musgrave 1964; S. Lim 1981; W. G. Shellabear 1913. Blind population: 

22,300. The number of individual languages listed for Malaysia (Peninsular) is 41. Of 

those, all are living languages. 
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Appendix B: Newspaper Circulation Data   

ANALYSIS OF PRINT MEDIA AUDITED CIRCULATION BY 

MEDIA SPECIALIST ASSOCIATION 1988 – 2008  

(5th December 2008 Sime Darby Convention Centre) 
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Appendix C: Advertisement Analysis Charts & Tables 

1. Code Switching Occurrences and Advertisement Categories 

Advertisement Category Number of Advertisements with Code Switching 

Occurrences 

Food 44 

Motoring 22 

Finance 33 

Energy & Telecommunications 22 

TOTAL 121 

 

 

2. Code Switching Occurrences in Newspaper Advertisements 

 Number of Advertisements with Code Switching Occurrences 

Food Motoring Finance Energy & Telecomm. Total 

The Star 31 17 18 18 84 

The New 

Straits 

Times  

8 5 12 4 29 

The Sun 5 0 3 0 8 

Total 44 22 33 22 121 
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3. Language Choice and Advertising Category  

Language Language Choice and Advertising Category 

Food Motoring Finance Energy & Telecomm. Total 

Malay 9 8 17 8 42 
Tamil  5 4 6 5 20 
Mandarin 1 5 8 5 19 
Cantonese 27 3 2 1 33 
Hokkien 0 0 0 0 0 
Mixed 2 2 0 3 7 
Total 44 22 33 22 121 
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4. Spatial Context of Code Switching Occurrences 

Structural 

Components 

Number of Advertisements with Code Switching Occurrences  

Food Motoring Finance Energy & 

Telecomm. 
Total  

Headline 25 13 20 16 74 44.3% 
Body Copy  28 11 23 13 75 44.9% 
Signature 

Line 

1 1 3 0 5 3% 

Slogan 4 3 2 4 13 7.8% 
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Appendix D: Advertisement Samples 

 

This appendix contains only a selection of the advertisements collected. It is intended 

as a sample, and so is not comprehensive. Advertisements may have been resized for 

the sake of clarity, but other than that, have not been tampered with in any way.  
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a) P1 (New Straits Times, 6 October 2011) 
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b) Tenaga Nasional Berhad (New Straits Times, 25 October 2011) 
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c) Tenaga Nasional Berhad (The Star, 29 August 2011) 
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d) Chery (The Star, 7 October, 2011) 
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e) Perodua (The Star, 17 September 2011) 
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f) Perodua (The Star, 18 September 2011) 
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g) Bank Simpanan Nasional (New Sunday Times, 16 October 2011) 
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h) Public Bank (New Straits Times, 12 October 2011) 
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i) Sports Toto (The Sun, 25 October 2011) 
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j) Papa John’s (The Sun, 25 January 2012) 
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k) Marriott Putrajaya (The Star, 4 January 2012) 
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l) Whiskas (The Star, 7 October 2011) 
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m) Pizza Hut (The Star, 12 October 2011) 
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n) McDonald’s (The Star, 27 August 2011) 
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o) Nescafe (The Star, 5 September 2011) 
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p) McDonald’s (The Star, 27 August 2011) 

 

 
 


