
 

 

 

A GENRE ANALYSIS OF PROMOTIONAL LANGUAGE                    

IN A BRAHMIN MATRIMONIAL WEBSITE 

 

 

 

 

 

 

 

JANET LINDA A/P GEORGE MARTIN 

 

 

 

 

 

 

 

THE FACULTY OF LANGUAGES AND LINGUISTICS                

UNIVERSITY OF MALAYA,                                                                                     

KUALA LUMPUR 

 

2012 



UNIVERSITI MALAYA 

ORIGINAL LITERARY WORK DECLARATION 

Name of Candidate:  Janet Linda A/P George Martin  (I.C/Passport No: 780114-08-6632)                             

Registration/Matric No:  TGB080057 

Name of Degree:  Master of English as a Second Language 

Title of Project Paper/Research Report/Dissertation/Thesis (“this Work”):  

A Genre Analysis of Promotional Language in a Brahmin Matrimonial Website 

 

Field of Study:  Sociolinguistics 

I do solemnly and sincerely declare that: 

(1)  I am the sole author/writer of this Work; 

(2)  This Work is original; 

(3)  Any use of any work in which copyright exists was done by way of fair dealing and for 

permitted purposes and any excerpt or extract from, or reference to or reproduction of 

any copyright work has been disclosed expressly and sufficiently and the title of the 

Work and its authorship have been acknowledged in this Work; 

(4)  I do not have any actual knowledge nor do I ought reasonably to know that the making 

of this work constitutes an infringement of any copyright work; 

(5)  I hereby assign all and every rights in the copyright to this Work to the University of 

Malaya (“UM”), who henceforth shall be owner of the copyright in this Work and that 

any reproduction or use in any form or by any means whatsoever is prohibited without 

the written consent of UM having been first had and obtained; 

(6)  I am fully aware that if in the course of making this Work I have infringed any 

copyright whether intentionally or otherwise, I may be subject to legal action or any 

other action as may be determined by UM. 

 

 

Janet Linda 

Candidate’s Signature        Date:  April 28, 2012                                                           

 

Subscribed and solemnly declared before, 

 

 

 

Witness’s Signature                                                                 Date:  April 28, 2012 

Name:  Ms. Norafidah Tajuddin 

Designation:  Supervisor   



ABSTRACT 

 

This paper explores how male and female subscribers in the “Brahmins Matrimony 

Website” advertise themselves based on Bhatia’s promotional genre analysis moves. 

Generally, Indians would seek for potential life partners based of the same caste. The 

Brahmins are the highest caste in the Indian caste system. They are generally known to be 

very religious with priestly background, allowing marriages only within their own caste in 

order to maintain their position and also to perserve their cultural background and identity. 

Therefore, in this study the researcher has chosen the “Brahmins Matrimony Website” 

(www.brahminsmatrimony.com) as the source of data collection. There are three (3) 

objectives for this study. Firstly, to look at how male and female Brahmins use language to 

promote themselves based on Bhatia’s promotional genre analaysis moves. Secondly, to 

investigate how Brahmins use different aspects of their profiles such as age, occupation, 

and interest to advertise for potential marriage partners. Finally, the researcher also wants 

to investigate on Brahmins’ sense of identity in online matrimonial profiles. The data of 

this study is based on sixty (60) randomly selected online Brahmins Matrimony profiles 

that consist of thirty (30) male and thirty (30) female subscribers. The results indicate that 

both gender use various ways in order to describe themselves in the profiles. The findings 

also reveal that there are differences in the way they use language. Finally the study also 

shows that the Brahmins sense of identity is maintained and preserved even in this age of 

the internet.  

 

 

 

 



ABSTRAK 

Kertas penyelidikan ini meneliti “profile” kaum lelaki and perempuan yang berbangsa 

Brahmin yang tertara di laman web www.brahminsmatrimony.com dengan menggunakan 

promosi “genre” analisis Bhatia. Secara umumnya, kaum India akan mencari pasangan 

hidup mereka berdasarkan kasta yang sama. Kasta Brahmin merupakan kasta yang 

tertinggi di sistem kasta India. Kasta ini juga dikenali sebagai kasta yang sangat alim di 

mana mereka berasal dari golongan “paderi hindu” ataupun lebih dikenali sebagai “sami” 

yang mempunyai pegangan yang kukuh kepada kepercayaan dan gaya hidup yang 

tersendiri. Mereka berpegang teguh kepada perkahwinan sesama kasta tersendiri bagi 

mengekalkan status, budaya dan identiti kaum Brahmin. Sumber data yang diperolehi 

adalah daripada laman web www.brahminsmatrimony.com. Kertas penyelidikan ini 

mempunyai tiga objektif yang menjadi dasar kepada kajian ini. Objektif pertama adalah 

mengkaji bagaimana kaum lelaki dan perempuan kasta Brahmin menggunakan bahasa 

untuk menulis profile mereka berdasarkan kepada peringkat promosi Bhatia dalam  analisis 

“genre”. Objektif kedua adalah untuk meneliti bagaimana kasta Brahmin menggunakan 

aspek berlainan yang tertara di “profile” mereka. Objektif terakhir adalah untuk meneliti 

identiti mereka yang tertara di profile mereka. Data bagi kajian ini adalah berdasarkan 

enam puluh (60) “profile” yang dipilih secara rawak. Enam puluh (60) “profile” yang 

dipilih merangkumi tiga puluh (30) kaum lelaki dan tiga puluh (30) kaum perempuan kasta 

Brahmin. Hasil kajian ini menunjukkan bahawa kaum lelaki dan perempuan menggunakan 

pelbagai cara untuk mengidentifikasikan diri mereka dalam “profile” masing-masing 

dengan berdasarkan kepada peringkat promosi Bhatia dalam analisis “genre”. Hasil kajian 

juga menunjukkan bahawa terdapat perbezaan dalam cara penggunaan bahasa.   
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