
77 

References 

.). from www.ahadith.co.uk  

.). from www.islamictourism.com 

. World Tourism Organization. 

. The World Travel Market  

. Global restrictions on religion. (2009): Pew Forum on Religion & Public Life, Pew 

Research Center. 

. Mapping the Global Muslim Population. (2009): Pew Forum on Religion & Public Life, 

Pew Research Center. 

A., Pizam. (1987). Tourism's impacts: the social cost to destination community as percived 

by its resident Journal of Travel Research, 16(4), 8-12.  

A., Rothman R. (1987). Residents and transients: community reaction to seasonal visitor 

Journal of Tourism Research, 16(3), 8-13.  

A. Shani, M.A. Rivera and D. Severt. (2007). To bring god’s word to all people: the case of a 

religious theme-site. Tourism: An international interdisciplinary journal, 55(1), 39-

50.  

Acheraporn Plangmarn, Bahaudin G. Mujtaba, Mohamed Pirani, Piboon Puriveth. (2012). 

Cultural Value And Travel Motivation Of The Tourists. Paper presented at the Clute 

Institute International Conference, Bangkok, Thailand.  

Aglamaz, B. . (2009). Islamda seyahat etmek (Tavelling in Islam).   

www.antalyamuftulugu.gov.tr/hutbeler/2009_temmuz_hutbeleri.doc  

Ala Al-Hamarneh, Christian Steiner. (2004). Islamic Tourism: Rethinking the Strategies of 

Tourism Development in the Arab World After September 11, 2001. Comparative 

Studies of South Asia, Africa and the Middle East, 24(1), 173-182.  



78 

Allen L. R., P. T. Long, R. R. Perdue and S. Kieselbach. (1988). The impact of toirism 

development on resident's perception of community life. Journal of Travel Research, 

16(4), 665-690.  

Allport, G. W. (1950). The individual and his religion: A psychological interpretation: New 

York, NY: Macmillan. 

Armstrong, K. (2001). Islam: a short history. London: Phoenix Press.  

Aziz, H. (1995). Understanding attacks on tourists in Egypt. Tourism Management, 16(2), 

91–95.  

B., Dugan. (1994). Religion and food service. Cornell Hotel and Restaurant Administration 

Quarterly, 35(6), 80–85.  

Baker, D. A., & Crompton, J. L. (2000). Quality, satisfaction and behavioral intentions. 

Annals of Tourism Research, 27(3), 785-804.  

Batson, C. D., Schoenrade, P., & Ventis, W. L. (1993). Religion and the individual: A social-

psychological perspective: New York: Oxford University Press. 

Battour, Mohamed Mohamed Kamal. (2011). The impact of Islamic attributes of destination 

on tourists motivation, satisfaction and destination loyalty.    

Belisle F. J., D. R. Hoy (1980). The percived impact of tourism by residents: A case studu in 

Santa Marta, Colombia. Annals of Tourism Research, 7(1), 83-101.  

Bhardwaj, S. M. (1988). Non-hajj piligrimage in Islam: A neglected dimension of religious 

circulation. Journal of Cultural Geography, 17(2), 69–88.  

Bukhari, Sahih Al. (2011). Hadith 

http://www.searchtruth.com/book_display.php?book=1&translator=1 

Cavana, R. Y., Delahaye, B. L., &Sekaran, U. (2008). Applied business research: qualitative 

and qualitative methods. New York, John Wiley.  



79 

Collins - Kreiner, N. and Kliot, N. (2000). Pilgrimage tourism in the Holy Land: The 

behavioural characteristics of Christian pilgrims. Geojournal, 50, 5-67.  

Devesa, M., Laguna, M., & Palacios, A. (2010). The role of motivation in visitor satisfaction: 

Empirical evidence in rural tourism. Tourism Management,, 31(4), 547-552.  

Dimanche, F. (1994). Cross-cultural tourism marketing research: An assessment and 

recommendations for future study. Journal of International ConsumerMarketing, 

6(3), 123-134.  

Din, K.H. (1988). Islam and Tourism: patterns, issues and options. Annals of Tourism 

Research, 16(4), 522-563.  

Duman, Teoman. (2011). Value of Islamic Tourism Offering: Perspectives from the Turkish 

Experience. Paper presented at the World Islamic Tourism Forum, Kuala Lumpur, 

Malaysia.  

Edwards J R ,  Lambert  L  S (2007).  Methods for integrating moderation and mediation: A 

general analytical framework using moderated path analysis. 

Eickleman, D., & Piscatori, J. (Eds.). (1990). Muslim travellers, pilgrimage migration and the 

religious imagination. London: Routledge.  

Essoo, N., Dibb, S. . (2004). Religious Influences on Shopping Behavior: An Exploratory 

Study. Journal of Marketing Management, 20, 683-712.  

Farahdel, Farnaz. (2011). Islamic Attributes and its Imapct on Muslim Tourists' Satisfaction: 

A Study of Iran. (Mster), University of Malaya.    

Fleischer, A. (2000). The tourist behind the pilgrim in the Holy Land. International Journal 

of Hospitality Management, 19, 311–326.  

Gautam, Vikas. (2012). An empirical investigation of consumers’ preferences about tourism 

services in indian context with special reference to state of Himachal Pradesh. 

Tourism Management, 33, 1591-1592.  



80 

Gibson H., Yiannakis A. . (2002). Tourist roles: Needs and the Lifecourse Annals of Tourism 

Research, 29(2), 358-383.  

Goeldner C. and Ritchie, B. (2006). Tourism: Principles, Practices, Philosophies (10th ed.). 

New Jersey, USA: Wiley and Son’s Inc. 

Gulen, F. (2011). Helal lokma ve iffetli nesiller (Halal bite and virtuous generations).   

http://www.herkul.org/kiriktesti/index.php?view=article&article_id=4597 

Hamira Zamani-Farahani1, Joan C. Henderson. (2010). Islamic Tourism and Managing 

Tourism Development in Islamic Societies: The Cases of Iran and Saudi Arabia. 

INTERNATIONAL JOURNAL OF TOURISM RESEARCH.  

Hamira Zamani-Farahani, Ghazali Musa. (2012). The relationship between Islamic religiosity 

and residents’ perceptions of socio-cultural impacts of tourism in Iran: Case studies of 

Sare’in and Masooleh. Tourism Management, 33, 802-814.  

Henderson,  Joan  C.  (2003).  Managing  Tourism and  Islam in  Peninsular  Malaysia.  Tourism 

Management, 24, 447-456.  

Henna Konu, Tommi Laukkanen. (2009). Roles of Motivation Factors in Predicting Tourists’ 

Intentions to Make Wellbeing Holidays – A Finnish Case. Paper presented at the 

Australia and New Zealand Marketing Academy.  

Heyer, H. (2008). Sharia-compliant hotels: The next big thing in Arabia. Retrieved from. 

eTurboNews.  

Hofstede, G. H. (1980). Culture Consequences: International Differences in Workrelated 

Values. Beverly Hills: Sage.  

Howley, Westering. (2008). Developing wine tourism: A case study of the attitude of English 

wine producers to wine tourism. Journal of Vacation Marketing, 14, 87-95.  

J. Alberto Castaneda, Dolores Ma Frias, Francisco Munoz-Leiva, Miguel A. Rodriguez. 

(2007). Extrinsic and intrinsic motivation in the use of the internet as a tourist 



81 

information source. International Journal of Internet Marketing and Advertising, 

4(1/2007), 37-52.  

James E. King, Martha R. Crowther. (2004). The measurement of religiosity and spirituality: 

Examples and issues from psychology. Journal of Organizational Change 

Management, 17(183-101).  

Jang, S., & Cai, L. A. (2002). Travel Motivations and Destination Choice: A Study of British 

Outbound Market. Journal of Travel & Tourism marketing, 13(3), 111-133.  

Javed, N. (2007). Islamic hotel branding and Muslim hospitality SalesVantage.  

Jeou-Shyan Horng, Chih-Hsing(Sam) Liu, Hsin-Yu Chiu, Chang-Yen Tsai. (2011). The role 

of international tourist perceptions of brand equity and travel intention in culinary 

tourism. The Service Industries Journal, 1-15. doi: 10.1080/02642069.2011.594879 

Kim, S.  S.,  Lee,  C.-K.,  &Klenosky, D. B. (2033).  The influence of push and pull  factors at  

Korean national parks. Tourism Management, 24(2), 169-180.  

King,  J.  E.,  &  Crowther,  M.  R.  (2004).  The  measurement  of  religiosity  and  spirituality:  

examples and issues from psychology. Journal of Organizational Change 

Management, 17(1), 83-101.  

Klenosky, D. B. (2002). The "pull" of Tourism destinations: a means-end investigation. 

Journal of Travel Research, 40(4).  

Kline, Paul. (1994). An Easy Guide to Factor Analysis. 

Kotler, P. and Armstrong, N. (2010). Principles of Marketing (9th ed.): Upper Saddle River 

NJ: Pearson. 

Kozak, M. (2002). Comparative analysis of tourist motivations by nationality and 

destinations. Tourism Management, 23, 221-232.  

Liu  J.  C.,  T.  Var  (1986).  Resident  attitudes  toward  touridm  impact  in  Hawaii.  Annals of 

Tourism Research, 13, 193-214.  



82 

Mansfeld, Yoel. (1992). From motivation to actual travel. Annals of Tourism Research, 19(3), 

399-419.  

Marks, L. D., & Dollahite, D. C. (2001). Religion, relationships, and responsible fathering in 

latter-day saint families of children with special needs Journal of Social and Personal 

Relationships, 18(5), 625-665.  

Martin, Steven Richard. (1994). Attitudes and behavioral intentions of Montana residents 

toward tourism. (Ph.D. ), University of Montana.    

Maryam Yousefi, Azizan Marzuki. (2012). Travel motivations and the influential factors: the 

case of Penang, Malaysia. An International Journal of Tourism and Hospitality 

Research, 23(2), 169–176.  

Maselko, J., & Kubzansky, L. D. (2006). Gender differences in religious practices, spiritual 

experiences and health: results from the US general social survey. Social Science & 

Medicine, 62(11), 2848-2860.  

Matina Terzidou , Dimitrios Stylidis & Edith M. Szivas. (2008). Residents' Perceptions of 

Religious Tourism and its Socio-Economic Impacts on the Island of Tinos. Tourism 

and Hospitality Planning & Development, 5(2), 113–129.  

Matsuoka, J. K. . (1997). Economic change and mental health on Lana’i: A longitudinal 

analysis.  School  of  Social  Work,  University  of  Hawaii  at  Manoa.   Retrieved  from  

http://www.wsu.edu:8080/wamerstu/ce/conf/habel.html 

Mattila, A.S., Apostolopoulos, Y., Sonmez, S., Yu, L. and Sasidharan, V. (2001). The impact 

of gender and religion on college students’ spring break behavior. Journal of Travel 

Research, 40(2), 193–200.  

Medlik, S. (2003). Dictionary of Travel, Tourism and Hospitality (3rd ed.). MA, USA: 

Butterworth – Heinemann. 



83 

Milman, A., A. Pizam (1988). Social impacts of tourism on central Florida Annals of tourism 

research 15, 191-204.  

Mishara, L. (2000). Religious Tourism in India 

 Mohit Publications, New Delhi. 

Mohamed Battour, Mohd Nazari Ismail, Moustafa Battor. (2011). The Impact of Destination 

Attributes on Muslim Tourist’s Choice. INTERNATIONAL JOURNAL OF TOURISM 

RESEARCH, 13, 527–540.  

Mohamed M. Battour, Moustafa M. Battor, Mohd Ismail. (2012). The Mediating Role of 

Tourist Satisfaction: A Study of Muslim Tourists in Malaysia. Journal of Travel & 

Tourism Marketing,, 29, 279–297.  

Mokhlis, S. . (2009). Relevancy and measurement of religiosity in consumer behavior 

research. International Business Research, 2(3), 75-84.  

Morgan, J., & Fastides, T. (2009a). Measuring meaning in life. Journal of Happiness Studies, 

10(2), 197-214.  

Morgan, J., & Fastides, T. (2009b). Psychometric evaluation of the meaningful life measure. 

Journal of Happiness Studies, 10(3), 351-366.  

Neeru Chadha, Raghbir Singh. (2008). Religious Tourism in Punjab: Needs and Expectations 

of Tourists.  

Oppermann, M. (1999). Sex tourism. Annals of Tourism Research, 26(2), 251-266.  

Page S. J, and Connell J. (2006). Tourism: A Modern Synthesis. 3rd ed. : London: Thomson 

Learning. 

Philip L. Pearce, UK-IL LEE. (2005). Developing the Travel Career Approach to Tourist 

Motivation. Journal of Travel Research, 43, 226-237.  



84 

Pi-Sunyer, O. (1997). Through native eyes: tourists and tourism in CatalanMaritime 

Community. In Smith, V., ed. Hosts and Guests: The Anthropology of Tourism. 

Philadelphia: University of Pennsylvania Press.  

Pizam, A., & Reichel, A. (1995). Does nationality affect tourist behavior? Annals of Tourism 

Research 22 (4), 901-916.  

Poria,  Y.,  Butler,  R.  and  Airey,  D.  (2001).  Tourism  sub-groups:  Do  they  exist?  .  Tourism 

Today, 1, 14–22.  

Ramin Asadi, Mahmoud Daryaei. (2011). Prioritization of Pull Factors of Malaysia as a 

Destination for Iranian Tourists. European Journal of Social Sciences, 26(2), 287-

296.  

Ritter, W. (1987). Styles of tourism in the modern world. Tourism Recreation Research, 

12(1), 3-8.  

Ryan, C.,  Glendon I.  .  (1998).  Application of leisure motivation scale to tourism. Annals of 

Tourism Research, 25(1), 169-184.  

Sandikci, Özlem. (2011). Researching Islamic marketing: past and future perspectives. 

Journal of Islamic Marketing, 2(3), 246 - 258.  

Scott, N. and Jafari, J. (2010). Bridging Tourism Theory and Practice: Tourism in the Muslim 

World. Emerald Group Publishing, 2.  

Sheldon W. A., T. Var. (1984). Resident attitude to tourism in North Walse Tourism 

Management, 5, 40-47.  

Sheridan J Coakes, Lyndall Steed Clara Ong. (2009 ). SPSS: Analysis without anguish 

WILEY. 

Sindiga, Isaac. (1996). International tourism in Kenya and the marginalization of the 

Waswahili. Tourism Management, 17(6), 425-432.  



85 

Siti Anis Laderlah, Suhaimi Ab Rahman, Khairil Awang, and Yaakob Che Man. . (2011). A 

Study on Islamic Tourism: A Malaysian Experience. Paper presented at the 

International Conference on Humanities, Historical and Social Sciences, Singapore.  

Smith, L.V. (1992). Introduction: The quest in visitor. Annals of Tourism Research, 19(1), 1–

17.  

Sonmez, S. (2001). Tourism behind the veil of Islam: Women and development in the middle 

east. In Y. Apostolopoulos.  

Sun-Young, Cho. (1991). The ugly Koreans are coming? . Business Korean, 9(2), 25-31.  

Syed, O. A. (2001). Catering to the needs of Muslim travellers. Paper presented at the Second 

Conference of Ministers Kuala Lumpur, Malaysia  

Syed Shah Alam, Rohani Mohd, Badrul Hisham. (2011). Is religiosity an important 

determinant on Muslim consumer behaviour in Malaysia? Journal of Islamic 

Marketing, 2(1), 83-96.  

Thomason P., J.L. Crompton, B.D. Kamp. (1979). A study of attitudes of impacted group 

within a host community toward prolonged stay tourism visitors Journal of Travel 

Research, 17(3), 2-6.  

Thyne, M., Lawson, R., & Todd, S. . (2006). The use of conjoint analysis to assess the impact 

of the cross-cultural exchange between hosts and guests. Tourism Management, 27(2), 

201-213.  

UNDP. (2001). Human Development Report. 

Uysal, M., &Jurowski, C. (1994). Testing the push and pull factors. Annals of Tourism 

Research, 21(4), 844-846.  

Viswanathan, M. (2005). Measurement error and research design. California: Sage 

Publications, Inc. 

Vukonic, B. (1996). Tourism and Religion: Pergamon, New York. 



86 

Weidenfeld, Adi. (2005). Religious needs in the hospitality industry. Tourism and Hospitality 

Research, 6(2).  

Xinran You, Joseph O'leary, Alastair Morrison, Gong-Soog Hong. (2000). A Cross-Cultural 

Comparison of Travel Push and Pull  Factors.  International Journal of Hospitality & 

Tourism Administration, 1(2).  

Yaniv Poria, Richard Butler, David Airey. (2003). Tourism, Religion and Religiosity: A Holy 

Mess. Current Issues in Tourism, 6(4).  

Yuan, S., &Mcdonald, C. (1990). Motivational determinants of international pleasure time. 

Journal of Travel Research, 4(42-44).  

Zulkifli Ibrahim, Mohd Salehuddin Zahari, Maimunah Sulaiman, Zulhan Othman, 

Kamaruzaman Jusoff. (2009). Travelling Pattern and Preferences of the Arab Tourists 

in Malaysian Hotels. International Journal of Business and Management, 4(7).  

 

 



87 

Appendix  

Questionnaire  

 

 

 
University Malaya                                                                                                            

Faculty of Business and accountancy 

 

The influence of travel motivation and Islamic religiosity on Islamic travel preference:                        

A comparison between Muslim Malaysian and Iranian university students 

Assalamualaikum 

I am a University Malaya student conducting a research project entitled                

“The influence of travel motivation and Islamic religiosity on Islamic travel preference: 

A comparison between Muslim Malaysian and Iranian university students” as a partial 

fulfilment to my MBA degree. You are kindly invited to participate in this research which 

would take less than 10 minutes of your valuable time.  

Your response to this survey will be anonymous and all the information given will be 

kept strictly confidential. Data will be analysed in aggregate forms and will be used for 

research and statistical purposes only.   

Thank you for your assistance! 

 

Sincerely, 

Student: Ali Hemati alihemati@siswa.um.edu.my  

Supervisor: Prof Dr. Ghazali Musa, faculty of business and accountancy, UM 
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Part A: Demographic Profile 

Please circle your answer for each of the question below: 

1 Your gender? Female  Male 

2 Your marital status?  Single  Married  

3 Your age?  Under 25 25-35 36-45 Over than 45 

4 Your current education?  Bachelor   Master  PHD 

5 Your nationality? Malaysian  Iranian  

6 How do you rate yourself in terms of religiousness? 

Not religious Moderately religious Very religious  
 

Part B: Religiosity  

This section enquires the degree of your Islamic religiosity. Please state the level of your 
agreement with the following statements using the scale given below. Your honesty in 
answering the questions is very much appreciated.      

Strongly disagree Disagree Neutral  Agree  Strongly agree 
1 2 3 4 5 

 

Row Statements Degree of agreement 
1 I believe that Prophet Muhammad instructs me with good conduct 1 2 3 4 5 

2 I believe that the supplication (Dua) helps me in my life 1 2 3 4 5 

3 I am sensitive to my religious needs while travelling 1 2 3 4 5 

4 I believe that Hijab is obligatory for all women 1 2 3 4 5 

5 I regularly contribute to charity (Sadaqah) 1 2 3 4 5 

6 I annually perform the obligation of Zakat  1 2 3 4 5 

7 In my personal life, religion is important 1 2 3 4 5 

8 I believe in judgment day (Qiyamat) 1 2 3 4 5 

9 I always perform my prayers on time  1 2 3 4 5 

10 I fast the whole month of Ramadan 1 2 3 4 5 

11 I believe in prophet Muhammad 1 2 3 4 5 

12 Performing Hajj is my priority 1 2 3 4 5 

13 Islam leads me to a better life 1 2 3 4 5 

14 I believe that God helps me 1 2 3 4 5 

15 I perform my daily prayers  1 2 3 4 5 

16 I read the Quran regularly 1 2 3 4 5 

17 I am a religious person 1 2 3 4 5 

18 I believe in Allah  1 2 3 4 5 
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Part C: Motivation 

This  section  enquires  about  your  motivation  to  travel.  Please  rate  the  importance  of  the  
following statements as your travel motivation using the scale given below.  

Not at all important Not important Neutral Important Very important 
1 2 3 4 5 

 

Row Statement  Degree of importance 
1 To challenge my personal capabilities 1 2 3 4 5 

2 To experience different climates  1 2 3 4 5 

3 To experience other cultures 1 2 3 4 5 

4 To visit friends or relatives 1 2 3 4 5 

5 To experience new things 1 2 3 4 5 

6 To improve my health 1 2 3 4 5 

7 To pursue education  1 2 3 4 5 

8 To conduct business 1 2 3 4 5 

9 To enjoy adventure   1 2 3 4 5 

10 To enjoy nature  1 2 3 4 5 

11 To have fun  1 2 3 4 5 

12 To relax 1 2 3 4 5 

13 To strengthen the bond of Sillaturrahim (Muslim brotherhood)  1 2 3 4 5 

14 To spread the teaching of Islam (Tabligh) 1 2 3 4 5 

15 To gain education and knowledge 1 2 3 4 5 

16 To witness the greatness of God 1 2 3 4 5 

17 To submit to the ways of God 1 2 3 4 5 

18 To conduct Islamic business 1 2 3 4 5 

19 To act in the cause of God 1 2 3 4 5 

20 To learn Islamic values 1 2 3 4 5 

21 To experience beaches and swimming pools which allow mixed gender  1 2 3 4 5 

22 To be free to display affection to my partner in public 1 2 3 4 5 

23 To be free to dress from strict Islamic requirements  1 2 3 4 5 

24 To be free to attend exciting hedonistic events  1 2 3 4 5 

25 To be able to drink alcohol without restriction  1 2 3 4 5 

26 To socialize freely with opposite gender 1 2 3 4 5 

27 To have easy access to adult media 1 2 3 4 5 

28 To experience non Halal cuisines  1 2 3 4 5 

29 To enjoy bars and night clubs 1 2 3 4 5 

30 To enjoy gambling 1 2 3 4 5 
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Part D: Preference 

This section enquires your Islamic preference for travel. Please rate the degree of your 
preference with the following statements.  

Not preferred at all  Not preferred Neutral  Preferred Strongly preferred 
1 2 3 4 5 

 

Row Statement Degree of preference 
1 I prefer to use public transportation with separate areas for men and women   1 2 3 4 5 

2 I prefer to choose hotels with separate sport facilities for men and women  1 2 3 4 5 

3 I prefer to fly with airlines which provide praying opportunity onboard   1 2 3 4 5 

4 I prefer to visit countries which have more freedom to practice religion  1 2 3 4 5 

5 I prefer to study in Islamic countries rather than non Muslim countries 1 2 3 4 5 

6 I do not like to travel in the company of people who drink alcohol  1 2 3 4 5 

7 I only choose a travel package that provides Halal entertainment  1 2 3 4 5 

8 I prefer to stay in hotels with Islamic design and architecture  1 2 3 4 5 

9 I prefer to stay in hotels which do not serve non Halal food 1 2 3 4 5 

10 I prefer to choose Islamic countries  for medical treatment  1 2 3 4 5 

11 I prefer to stay in a hotel which provides praying facilities 1 2 3 4 5 

12 I do not like to go to beaches which allow mixed gender  1 2 3 4 5 

13 I do not like to have sex with strangers during my travel 1 2 3 4 5 

14 I like to visit Islamic historical places in other countries  1 2 3 4 5 

15 I prefer to travel to Islamic countries for entertainment 1 2 3 4 5 

16 I prefer to travel with my family to Islamic countries  1 2 3 4 5 

17 I prefer to conduct my business in Islamic countries  1 2 3 4 5 

18 I prefer to experience nature in Islamic countries  1 2 3 4 5 

19 I do not plan to go to bars and or night clubs  1 2 3 4 5 

20 I only eat in restaurant with Halal certificate   1 2 3 4 5 

21 I do not like to gamble during my holiday  1 2 3 4 5 

22 I prefer not to travel during Ramadan 1 2 3 4 5 

23 I prefer to visit Islamic holy places  1 2 3 4 5 
 

 

Thank you for your valuable time! 

 




