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7. Appendices: 

 

7.1. Descriptive Statistics: 

 

Table 1: Age 

 
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 18-24 119 35.3 35.3 35.3 

25-30 121 35.9 35.9 71.2 

31-35 52 15.4 15.4 86.6 

36-40 24 7.1 7.1 93.8 

41 and above 21 6.2 6.2 100.0 

Total 337 100.0 100.0  

 

 

Table 2: Gender 

 
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid female 204 60.5 60.5 60.5 

male 133 39.5 39.5 100.0 

Total 337 100.0 100.0  

 

 

Table 3: Ethnicity 

 
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid malay 122 36.2 36.2 36.2 

chinese 114 33.8 33.8 70.0 

indian 44 13.1 13.1 83.1 

other 57 16.9 16.9 100.0 

Total 337 100.0 100.0  
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Table 4: Religion 

 
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid muslim 169 50.1 50.1 50.1 

buddist 72 21.4 21.4 71.5 

hindu 35 10.4 10.4 81.9 

christian 42 12.5 12.5 94.4 

other 4 1.2 1.2 95.5 

non-believer 15 4.5 4.5 100.0 

Total 337 100.0 100.0  

 

Table 5: Marital Status 

 
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid single 248 73.6 73.6 73.6 

married 89 26.4 26.4 100.0 

Total 337 100.0 100.0  

 

 

Table 6: Education 

 
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid spm 12 3.6 3.6 3.6 

diploma 12 3.6 3.6 7.1 

bachelor 131 38.9 38.9 46.0 

master/phd 182 54.0 54.0 100.0 

Total 337 100.0 100.0  

 

Table 7: Monthly Income 

 
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid below 2000 148 43.9 43.9 43.9 

2,001-3,000 39 11.6 11.6 55.5 

3,001-5,000 85 25.2 25.2 80.7 

5,001-8,000 36 10.7 10.7 91.4 

above 8,000 29 8.6 8.6 100.0 

Total 337 100.0 100.0  
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Table 8: Net Worth 

 
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 0 or less 19 5.6 5.6 5.6 

1-10,000 43 12.8 12.8 18.4 

10,001-30,000 12 3.6 3.6 22.0 

30,001-80,000 14 4.2 4.2 26.1 

80,001-200,000 38 11.3 11.3 37.4 

200,001-400,000 16 4.7 4.7 42.1 

above 400,000 24 7.1 7.1 49.3 

Don't know 171 50.7 50.7 100.0 

Total 337 100.0 100.0  

 

 

Table 9: Childhood Socioeconomic Status 

 
Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid poor 20 5.9 5.9 5.9 

lower middle class 78 23.1 23.1 29.1 

middle class 203 60.2 60.2 89.3 

upper middle class 34 10.1 10.1 99.4 

wealthy 2 .6 .6 100.0 

Total 337 100.0 100.0  

 

Table 10: Nationality 

 Frequency Percent 

 
Malaysian 271 80.4 

Others 66 19.6 

Total 337 100.0 
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7.2. One-way ANOVA for three main ethnicities 

Table 11: One-way ANOVA for three ethnicities 
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Table 12: Test of Homogeneity of Variances (Ethnicity) 

 Levene Statistic df1 df2 Sig. 

DV1 2.887 2 277 .057 

DV2 3.116 2 277 .046 

DV3 .321 2 277 .726 

DV4 2.288 2 277 .103 

DV5 5.577 2 277 .004 

EXR 3.913 2 277 .021 

INR .623 2 277 .537 

 

 

Table 13: ANOVA (Ethnicity) 

 Sum of Squares df Mean Square F Sig. 

DV1 Between Groups 1.092 2 .546 1.642 .195 

Within Groups 92.094 277 .332   

Total 93.186 279    

DV2 Between Groups 1.012 2 .506 1.635 .197 

Within Groups 85.714 277 .309   

Total 86.726 279    

DV3 Between Groups .691 2 .345 1.392 .250 

Within Groups 68.752 277 .248   

Total 69.443 279    

DV4 Between Groups 2.920 2 1.460 8.013 .000 

Within Groups 50.478 277 .182   

Total 53.399 279    

DV5 Between Groups .891 2 .445 4.087 .018 

Within Groups 30.189 277 .109   

Total 31.079 279    

EXR Between Groups 5.445 2 2.722 6.372 .002 

Within Groups 118.356 277 .427   

Total 123.801 279    

INR Between Groups 38.270 2 19.135 50.002 .000 

Within Groups 106.003 277 .383   

Total 144.273 279    
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Table 14: Multiple Comparisons (Ethnicity) 
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7.3. One-way ANOVA for Religions (Table 15) 
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Table 16: Test of Homogeneity of Variances(Religion) 

 Levene Statistic df1 df2 Sig. 

DV1 1.629 3 314 .183 

DV2 1.528 3 314 .207 

DV3 .317 3 314 .813 

DV4 1.489 3 314 .217 

DV5 1.890 3 314 .131 

EXR 3.905 3 314 .009 

INR 6.962 3 314 .000 

 

 

Table 17: ANOVA (Religion) 

 Sum of Squares df Mean Square F Sig. 

DV1 Between Groups 1.411 3 .470 1.453 .227 

Within Groups 101.668 314 .324   

Total 103.079 317    

DV2 Between Groups 2.815 3 .938 2.998 .031 

Within Groups 98.281 314 .313   

Total 101.095 317    

DV3 Between Groups .291 3 .097 .383 .765 

Within Groups 79.363 314 .253   

Total 79.653 317    

DV4 Between Groups 2.824 3 .941 5.050 .002 

Within Groups 58.536 314 .186   

Total 61.360 317    

DV5 Between Groups .545 3 .182 1.676 .172 

Within Groups 34.037 314 .108   

Total 34.583 317    

EXR Between Groups 4.071 3 1.357 2.789 .041 

Within Groups 152.750 314 .486   

Total 156.821 317    

INR Between Groups 45.165 3 15.055 44.953 .000 

Within Groups 105.159 314 .335   

Total 150.324 317    
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Table 18: Multiple Comparisons (Religion) 
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7.4. Independent Groups T-test for Gender (table 19) 

Group Statistics 

 Gender N Mean Std. Deviation Std. Error Mean 

DV1 female 204 2.5124 .57410 .04019 

male 133 2.5554 .55715 .04831 

DV2 female 204 3.1332 .53104 .03718 

male 133 3.3110 .58801 .05099 

DV3 female 204 2.4427 .49073 .03436 

male 133 2.5309 .51470 .04463 

DV4 female 204 3.3088 .42622 .02984 

male 133 3.2350 .44675 .03874 

DV5 female 204 2.8159 .32321 .02263 

male 133 2.8720 .33250 .02883 

EXR female 204 3.3995 .70931 .04966 

male 133 3.1855 .65509 .05680 

INR female 204 3.6183 .73823 .05169 

male 133 3.3891 .64415 .05585 

Table 20: Independent samples t-test (gender) 
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7.5. One-way ANOVA for Age (Table 21) 
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Table 22: Test of Homogeneity of Variances (age) 

 Levene Statistic df1 df2 Sig. 

DV1 .813 3 333 .488 

DV2 .578 3 333 .630 

DV3 .444 3 333 .722 

DV4 .354 3 333 .787 

DV5 .470 3 333 .703 

EXR 1.179 3 333 .318 

INR 1.818 3 333 .144 

 

 

 

Table 23: ANOVA (Age) 

 Sum of Squares df Mean Square F Sig. 

DV1 Between Groups 1.672 3 .557 1.745 .158 

Within Groups 106.358 333 .319   

Total 108.030 336    

DV2 Between Groups 1.610 3 .537 1.722 .162 

Within Groups 103.820 333 .312   

Total 105.430 336    

DV3 Between Groups .185 3 .062 .243 .866 

Within Groups 84.297 333 .253   

Total 84.482 336    

DV4 Between Groups 1.887 3 .629 3.391 .018 

Within Groups 61.774 333 .186   

Total 63.662 336    

DV5 Between Groups .741 3 .247 2.330 .074 

Within Groups 35.312 333 .106   

Total 36.053 336    

EXR Between Groups 2.746 3 .915 1.909 .128 

Within Groups 159.724 333 .480   

Total 162.470 336    

INR Between Groups 1.932 3 .644 1.279 .282 

Within Groups 167.698 333 .504   

Total 169.630 336    
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Table 24: Multiple Comparisons (Age) 
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7.6. Independent Samples T-test for Marital Status (Table 25) 

 

Group Statistics 

 Marital Status N Mean Std. Deviation Std. Error Mean 

DV1 single 248 2.5626 .56315 .03576 

married 89 2.4367 .57066 .06049 

DV2 single 248 3.2397 .54365 .03452 

married 89 3.1021 .59531 .06310 

DV3 single 248 2.5093 .50025 .03177 

married 89 2.3889 .49681 .05266 

DV4 single 248 3.3054 .42536 .02701 

married 89 3.2079 .45663 .04840 

DV5 single 248 2.8699 .32288 .02050 

married 89 2.7495 .32603 .03456 

EXR single 248 3.3575 .70844 .04499 

married 89 3.1966 .64675 .06856 

INR single 248 3.5237 .70064 .04449 

married 89 3.5393 .74133 .07858 

Table 26: Independent samples t-test (marital status) 

 
 



101 
 

7.7. Independent samples T-test for Education (table 27) 

 

Group Statistics 

 education 2 N Mean Std. Deviation Std. Error Mean 

DV1 Bachelor and below 155 2.6847 .53042 .04260 

master and above 182 2.3971 .56498 .04188 

DV2 Bachelor and below 155 3.2434 .54976 .04416 

master and above 182 3.1693 .56815 .04211 

DV3 Bachelor and below 155 2.4978 .47615 .03825 

master and above 182 2.4603 .52269 .03874 

DV4 Bachelor and below 155 3.2968 .44291 .03558 

master and above 182 3.2651 .42937 .03183 

DV5 Bachelor and below 155 2.9016 .31675 .02544 

master and above 182 2.7840 .32777 .02430 

EXR Bachelor and below 155 3.3247 .67254 .05402 

master and above 182 3.3068 .71599 .05307 

INR Bachelor and below 155 3.5694 .72945 .05859 

master and above 182 3.4924 .69407 .05145 

Table 28 
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7.8. One-way ANOVA for INCOME (Four groups) (Table 29) 
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Table 30: Test of Homogeneity of Variances (income) 

 Levene Statistic df1 df2 Sig. 

DV1 4.168 3 333 .006 

DV2 .110 3 333 .954 

DV3 1.130 3 333 .337 

DV4 .979 3 333 .403 

DV5 .455 3 333 .714 

EXR .697 3 333 .555 

INR 1.069 3 333 .362 

 

 

Table 31: ANOVA (income) 

 Sum of Squares df Mean Square F Sig. 

DV1 Between Groups 5.663 3 1.888 6.141 .000 

Within Groups 102.367 333 .307   

Total 108.030 336    

DV2 Between Groups .436 3 .145 .461 .709 

Within Groups 104.993 333 .315   

Total 105.430 336    

DV3 Between Groups 1.628 3 .543 2.181 .090 

Within Groups 82.854 333 .249   

Total 84.482 336    

DV4 Between Groups .448 3 .149 .787 .502 

Within Groups 63.213 333 .190   

Total 63.662 336    

DV5 Between Groups 1.479 3 .493 4.750 .003 

Within Groups 34.574 333 .104   

Total 36.053 336    

EXR Between Groups 4.067 3 1.356 2.850 .038 

Within Groups 158.404 333 .476   

Total 162.470 336    

INR Between Groups 2.884 3 .961 1.920 .126 

Within Groups 166.746 333 .501   

Total 169.630 336    
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Table 32: Multiple Comparisons (Income) 
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7.9. Independent samples T-test for comparing those who know their net 
assets and those who mentioned they don’t know. (Table 33) 

 

Group Statistics 

 Asset2 N Mean Std. Deviation Std. Error Mean 

DV1 Don't know 171 2.5957 .53735 .04109 

know 166 2.4610 .58990 .04579 

DV2 Don't know 171 3.1308 .53810 .04115 

know 166 3.2782 .57406 .04456 

DV3 Don't know 171 2.4953 .46177 .03531 

know 166 2.4592 .54005 .04192 

DV4 Don't know 171 3.2593 .40969 .03133 

know 166 3.3007 .46045 .03574 

DV5 Don't know 171 2.8416 .30984 .02369 

know 166 2.8344 .34578 .02684 

EXR Don't know 171 3.2437 .69104 .05284 

know 166 3.3886 .69423 .05388 

INR Don't know 171 3.4547 .70824 .05416 

know 166 3.6032 .70710 .05488 

Table 34 
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7.10. One-way ANOVA test for Net-Worth (net assets) (table 35) 
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Table 36: Test of Homogeneity of Variances (net worth) 

 Levene Statistic df1 df2 Sig. 

DV1 .622 3 333 .601 

DV2 .328 3 333 .805 

DV3 2.301 3 333 .077 

DV4 .975 3 333 .405 

DV5 .710 3 333 .547 

EXR .094 3 333 .963 

INR 1.862 3 333 .136 

 

 

Table 37: ANOVA (net-worth) 

 Sum of Squares df Mean Square F Sig. 

DV1 Between Groups 6.002 3 2.001 6.529 .000 

Within Groups 102.029 333 .306   

Total 108.030 336    

DV2 Between Groups 1.950 3 .650 2.091 .101 

Within Groups 103.480 333 .311   

Total 105.430 336    

DV3 Between Groups .564 3 .188 .746 .525 

Within Groups 83.918 333 .252   

Total 84.482 336    

DV4 Between Groups .312 3 .104 .547 .651 

Within Groups 63.349 333 .190   

Total 63.662 336    

DV5 Between Groups .483 3 .161 1.508 .212 

Within Groups 35.570 333 .107   

Total 36.053 336    

EXR Between Groups 1.796 3 .599 1.241 .295 

Within Groups 160.675 333 .483   

Total 162.470 336    

INR Between Groups 2.158 3 .719 1.430 .234 

Within Groups 167.472 333 .503   

Total 169.630 336    
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Table 38: Multiple Comparisons (net-worth) 
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7.11. One-way ANOVA for Childhood Socioeconomic Status (table 39) 
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Table 40: Test of Homogeneity of Variances (childhood) 

 Levene Statistic df1 df2 Sig. 

DV1 2.006 2 334 .136 

DV2 .559 2 334 .572 

DV3 .330 2 334 .719 

DV4 .105 2 334 .900 

DV5 1.502 2 334 .224 

EXR .317 2 334 .729 

INR 1.113 2 334 .330 

 

 

Table41: ANOVA (childhood) 

 Sum of Squares df Mean Square F Sig. 

DV1 Between Groups 4.863 2 2.432 7.872 .000 

Within Groups 103.167 334 .309   

Total 108.030 336    

DV2 Between Groups .326 2 .163 .518 .596 

Within Groups 105.104 334 .315   

Total 105.430 336    

DV3 Between Groups 1.151 2 .575 2.306 .101 

Within Groups 83.331 334 .249   

Total 84.482 336    

DV4 Between Groups .244 2 .122 .641 .527 

Within Groups 63.418 334 .190   

Total 63.662 336    

DV5 Between Groups .468 2 .234 2.198 .113 

Within Groups 35.585 334 .107   

Total 36.053 336    

EXR Between Groups 1.305 2 .652 1.352 .260 

Within Groups 161.166 334 .483   

Total 162.470 336    

INR Between Groups .051 2 .025 .050 .951 

Within Groups 169.579 334 .508   

Total 169.630 336    
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Table 42: Multiple Comparisons (childhood) 
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7.12. Normality test for Ratio Scale Variables (Table 43) 

 

Descriptives 

 Statistic Std. Error 

DV1 Mean 2.5294 .03089 

Skewness .044 .133 

Kurtosis -.294 .265 

DV2 Mean 3.2034 .03051 

Skewness .074 .133 

Kurtosis -.234 .265 

DV3 Mean 2.4775 .02731 

Skewness .055 .133 

Kurtosis -.044 .265 

DV4 Mean 3.2797 .02371 

Skewness .181 .133 

Kurtosis -.080 .265 

DV5 Mean 2.8381 .01784 

Skewness .037 .133 

Kurtosis .023 .265 

EXR Mean 3.3150 .03788 

Skewness .113 .133 

Kurtosis -.091 .265 

INR Mean 3.5278 .03870 

Skewness -.012 .133 

Kurtosis -.713 .265 
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7.13. Histograms 
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7.14. Correlation between Religiosity and Money Attitudes (Table 44) 
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7.15. One-way ANOVA for Financial Satisfaction (Table 45) 

 
 

Table 46: Test of Homogeneity of Variances (satisfaction) 

 Levene Statistic df1 df2 Sig. 

DV1 3.523 2 334 .031 

DV2 3.800 2 334 .023 

DV3 2.539 2 334 .080 

DV4 1.998 2 334 .137 

DV5 5.108 2 334 .007 

EXR .952 2 334 .387 

INR 1.068 2 334 .345 
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Table 47: ANOVA (Satisfaction) 

 Sum of Squares df Mean Square F Sig. 

DV1 Between Groups .979 2 .489 1.527 .219 

Within Groups 107.052 334 .321   

Total 108.030 336    

DV2 Between Groups 3.204 2 1.602 5.234 .006 

Within Groups 102.226 334 .306   

Total 105.430 336    

DV3 Between Groups .638 2 .319 1.271 .282 

Within Groups 83.844 334 .251   

Total 84.482 336    

DV4 Between Groups .440 2 .220 1.162 .314 

Within Groups 63.222 334 .189   

Total 63.662 336    

DV5 Between Groups .121 2 .060 .562 .571 

Within Groups 35.932 334 .108   

Total 36.053 336    

EXR Between Groups 1.043 2 .522 1.079 .341 

Within Groups 161.427 334 .483   

Total 162.470 336    

INR Between Groups 5.345 2 2.672 5.433 .005 

Within Groups 164.285 334 .492   

Total 169.630 336    
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Table 48: Multiple Comparisons (Satisfaction) 
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7.16. Questionnaire Sample 
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