REFERENCES

Aaby, N. E., and Slater, S. F. (1989). Management influences on export performance: A review
of the empirical literature 1978-1988. International Marketing Review, 6(4), 7-26.

Abdulai, A and Huffman.(1998). An examination of the profit inefficiency of rice farmers in
northern Ghana. Department of Economics. Ames: lowa State University. Staff Paper,(296).

Adams, GR. and Schvaneveldt, J.D.(1985).Understanding Research Methods. New York
.Longman.

Agarwal, J. D. A., Aman.(2005). Globalization and International Capital Flowsl. Finance India,
19(1).

Agyapong, D. (2010). Micro, Small and Medium Enterprises' Activities, Income Level and
Poverty Reduction in Ghana-A Synthesis of Related Literature. International Journal of
Business and Management, 5(12), 196-205.

Ahmed, A. A.(1977). Channel Control in International Markets. European Journal of Marketing,
11(4), 327-36.

Ahmad, Z.(2004). Empirical Investigation of Franchisor Service as Antecedent of Franchisee
Satisfaction: The Disconfirmation Paradigm Approach. Kuala Lumpur: University of Malaya.

Aida Idris.(2008). Culture and Innovation: A Study of Malay and Chinese Women Entrepreneurs
in Peninsular Malaysia.

Akova, B., Ulusoy, G., Payzin, E., and Kaylan, A.R., (1998). New product development
capabilities of the Turkish electronics industry. Proceedings of the Fifth International Product
Development Management Conference, Como, Italy, 863-876.

Albaum, G., Strandskov, J., Duerr, E. and Dowd, L.(1989). International Marketing and Export
Management, Addison-Wesley.

Aldrich, Haward E .(1979). Organizations and Environments, Prentice-Hall Inc.

Albert Berry, Edgard Rodriguez, and Henry Sandee.(2001). Firm and Group Dynamics in the
Small and Medium Enterprise Sector in Indonesia. The International Bank for Reconstruction
and Development/The World Bank ,1818. H Street, N.W. Washington, D.C. 20433, U.S.A. First
Printing.

Andong Zhu and David M Kotz.(2011).The Dependence of China’s Economic Growth on
Exports and Investment. Review of Radical Political Economics, 43(1), 9-32.

198



Ansir Ali Rajput. (2011). Impact of Innovation and Resources in Entrepreneurial Success: A case
study of Pakistani SMEs. Interdisciplinary Journal of Contemporary Research in Business 2,
606-636.

Anderson, E., Day, G.S., and Rangan, V.K..(1997). Strategic Channel Design. Sloan
Management Review, 38(4), 59-69.

Anderson, Erin, and Barton A.Weitz .(1983). Make or buy decision: Framework for Analysing
Vertical Integration Issue in Marketing Working paper, 83. The Wharton school, University of
Pennsylvania.

Anderson, E. and Coughlan, A.(1987). International Market Entry and Expansion via
Independent or Integrated Channels of Distribution. Journal of Marketing, 51(1).

Angelmar, R. and Pras, B.(1984).Product Acceptance by Middlemen in Export Channels.
Journal of Business Research, 12.

Arrow, K. J. (1969). The organization of economic activitiy: Issues pertinent to the choice of
market versus non market allocation. In Analysis and Evaluation of Public Expenditure: The
PPB System. U.S. Joint Economic Committee, 91st Congress, 1st Session, Washington, DC:
U.S. Government Printing Office, 59-73.

ASEAN SMEs Directory.(2011). ASEAN Secretariat Jakarta.

Ataollah Mohammadi Malgharni (2011).The Method for Measuring and Disclosureof Non-
Financial Performance. Australian Journal of Basic and Applied Sciences, 5(12),1133-1145

Badan Statistik Nasional. (2009). Jakarta.

Basile, R. (2001). Export behaviour of Italian manufacturing firms over the nineties: The role of
innovation, Research Policy, 30, 1185 — 1201.

Baron, R. M., and Kenny, D. A. (1986). The moderator-mediator variable distinction in social
psychological research: Conceptual, strategic, and statistical considerations. Journal of
Personality and Social Psychology, 51, 1173-1182.

Bayraktar, E., A. and Gunasekaran.(2010). An efficiency comparison of supply chain
management and information systems practices: a study of Turkish and Bulgarian small- and
medium-sized enterprises in food products and beverages. International Journal of Production
Research, 48(2), 425-451.

Barney J B .(1986b). Organizational Culture: Can it be a Source of Sustain Competitive
Advantage. Academy of Management Review, 11(3), 656-665.

Barney J B. (1991).Firm Resources and Sustained Competitive Advantage. Journal of
Managemen,17(1), 99-120.

199



Baldauf, A., Cravens, D. W., and Wagner, U., (2000). Examining determinants of export
performance in small open economies. Journal of world business research, 35(1), 61-79.

Bello, D. and Williamson, N. (1984). Contractual Arrangement and Marketing Practices in the
Indirect Export Channel. Journal of International Business Studies,16, 65-82.

Berry, A., E. Rodriguez and H. Sandee.(2002). Firm and Group Dynamics in the Small and
Medium Enterprise Sector in Indonesia, Small Business Economics, 18(1-3), 141-161.

Bennis, W. and Nanus, B. (1985).Leaders: The strategies for taking charge. New York: Harper
and Row Publishers.

Beardon, W.O., Sharma, S., and Teel, J. (1982). Sample Size Effect on Chi-square and Other
Statistics used in evaluating causal models. Journal of Marketing Research, 19(4), 425-430.

Borgstrom, B. (2005). Exploring efficiency and effectiveness in the supply chain: A conceptual
analysis. Proceedings from the 21st IMP Conference.

Bougrain, F. and Haudeville, B. (2002). Innovation, collaboration and SMEs internal research
Capacities. Research Policy, 31(5),735-47.

Brown, T.E. and Ulijn, J.M. (2004).Innovation, entrepreneurship and culture: The interaction
between technology, progress and economic growth. Cheltenham: Edward Elgar.

Bridgman,P.W.(1962). Dimensional Analysis. New Haven : Yale university Press, 21-22.

Brian Fynes and Donna Marshall (2004). Environmental uncertainty, supply chain relationship
quality and performance. Journal of Purchasing and Supply Management. 10, 179-190.

Brouthers, L.E and Nakos, G. (2005). The role of systematic market selection of small firms’
export performance. Journal of Small Business Management, 43 (4), 363-381.

Burns, R.B. (2000). Introduction to Research Methods, 4" edition. New South Wales :
Longman.

Bruce E.Mallen.(1967). The Marketing Channel. A Conceptual Viewpoint. John wiley and Sons,
Inc. New York.

Brett A. Boyle. (1995). Power, Bureaucracy, Influence, and Performance: Their Relationships in
Industrial Distribution Channels. Journal of Business Research, 32, 189-200.

Campo, S., and Rubio, (2010). Information Technology Use and Firm's Perceived Performance
in Supply Chain Management. Journal of Business to Business Marketing, 17(4), 336-364.

200



Carlos M.P. Sousa,1 Francisco J. Martinez-Lépez and Filipe Coelho.(2008).International
Journal of Management Reviews, 10(4),343-374.

Cadenat.(2003). Efficient retailer assortment: A consumer choice evaluation perspective.
International Journal of Retail and Distribution Management, 31, 486-497.

Cavusgil, S. T. and Zou, S.(1994). Marketing strategy-performance relationship: An
investigation of the empirical link in export market ventures. Journal of Marketing, 58(1), 1-21.

Carlos M.P. Sousa, Francisco J. Martinez-Lopez and Filipe Coelho.(2008). The determinants of
export performance: A review of the research in the literature between 1998 and 2005.
International Journal of Management Reviews, 10(4), 343-374.

Cateora and John M. Hess.(1975). International Marketing. Hoewood, I11,: Rchard D.Irwin, Inc,
4-6.

Christopher, M. (1992), Logistics and Supply Chain Management, Pitman, London.
Chang, Y.H. (1998). Logistical Management. Hwa-Tai Bookstore Ltd, Taiwan.

Chen, H.-K.,and Hsueh(2009). Production scheduling and vehicle routing with time windows for
perishable food products. Operations research, 36(7), 2311-2319.

Chikan, A. (1990).Characterization of production-inventory systems in the Hungarian industry.
Engineering Costs and Production Economics, 18, 285-92.

Chikan, A. and Whybark, C.D.(1990).Cross-national comparison of production and inventory
management practices. Engineering Costs and Production Economics,19,149-156.

Christina Tri Setyorini, Margani Pinasti, and Hijroh Rokhayati. (2013). Strengthening the
Internal Factors of Batik Cluster SMEs in Indonesia: A Case of Six Districts in South - Central
Java. International Journal of Business, Humanities and Technology, 3(1), 21-28.

Corswant, Fredrik von, Anna Dubois, and Peter Fredriksson. (2004). Organizing activities in
industrial networks: The case of Volvo S80. in 20th annual IMP conference. Copenhagen.

Converse, Paul D, (1921). Marketing Methods and Policies, New York; Prentice-hall, Inc.-
International Channel of Distribution : A market and hierarchies perspective.

Conner K R. (1991), A Historical Comparison of the Resource Based Theory and Five Schools
of Thought within Industrial Organization Economics: Do We have a New Theory of the Firm?
Journal of Management, 17( 1), 121-154.

Chong, Souk May.(1992). Penggunaan prinsip 5C dalam institusi kewangan di Malaysia suatu

kajian ke atas bank-bank perdagangan dan syarikat kewangan di Melaka, Malaysia. Sintok
Universiti Utara Malaysia

201



Cosmas, S.C. and Seth, J.N. (1980). Identification of Opinion Leaders Across Cultures: An
Assessment for Use in the Diffusion of Innovations and Ideas. Journal of International Business
Studies, 11(1), 66-71.

Cooper R. G., and Kleinschmidt, E. J. (1985). The impact of export strategy on export sales
performance. Journal of International Business Studies, 16, 37-55.

Coase, R. (1937). The nature of the firm. Journal of Political Economy, 4, 386-405.

Coelli TJ (1995). Recent developments in frontier modeling and efficiency measurement. Aust.
J. Agric. Econ, 39(3), 219-245.

Coughlan and Anne T (1985). Competition and cooperation in marketing channel choice: Theory
and application. Marketing science, 4(2), 110-129.

Czinkota, M. and Ronkainen, L.A. (1988), International Marketing, The Dryden Press, Fort
Worth, TX.

C.Glenn Walters,Ph.D.(1977). Marketing Channels. Goodyear Publishing Company, Inc.Santa
Monica, California.

C.Glenn Walters and Charles C. Smith.(1977). Business and Cultural Insights to Eastern Europe.
Boris Becker and Helmut Becker, 171-75.

David Harvey. (1995). Globalization in Question. Rethinking Marxism, 8(4), 1-17.

David,D and Cosenza, R.M. (1988). Business Research for Decision Making, 2" Edition.
Boston : PWS-Kent.

David A. Revzan.(1967). Marketing Organization Through the Channel. Wiley marketing Series.
The Marketing Channel. A Conceptual viewpoint. Bruce E. Mallen. 03-19.

Damanpour, F. and Szabat, K.A. and Evan, W.M. (1989). The Relationship Between Types of
Innovation and Organizational Performance. Journal of Management Studies, 26 (6), 587-601.

Dean, D. L., B. and Mengii¢.(2000). Revisiting Firm Characteristics, Strategy, and Export
Performance Relationship: A Survey of the Literature and an Investigation of New Zealand
Small Manufacturing Firms. Industrial Marketing Management, 29(5), 461-477.

Deeksha A, S. (2009). Export performance of emerging market firms. International Business
Review, 18(4), 321-330.

De Toni, A., R. Fillipinno and Forza. (1992). Manufacturing strategy in global markets: An

operations management model. International Journal of Operations and Production
Management, 12(4).

202



Diaz, 1. (1988). Material Handling Simulation. Material Handling.

Diana Sari, Q. A., Nicholas Beaumont.(2008). Internationalisation of Small Medium Sized
Enterprises in Indonesia: Entrepreneur Human and Social Capital. the 17" Biennial Conference
of the Asian Studies Association of Australia in Melbourne 1-3 July 2008.

Dionysis Skarmeas and Matthew J. Robson.(2008). Determinants of Relationship Quality in
Importer—Exporter Relationships. British Journal of Management, 19,171-184.

Djoni dan Maman Rohman. (2010). Pemahaman Petani Dalam Menerapkan Prinsip 5C
Kaitannya Dengan Pengembalian Kredit Bidang Agribisnis. Jurnal Keuangan dan Perbankan,
14(2), 345-362.

Donald J.Bowersox, David J.Closs, and Omar K.Helferich.(1986). Logistical Management, A
system Integration of Physical Distribution, Manufacturing Support, and Material Procurement.

Dossi, A. and L. Patelli.(2010). You Learn From What You Measure: Financial and Non-
financial Performance Measures in Multinational Companies. Long Range Planning, 43(4), 498-
526.

Drucker, P.F. (1964). Managing for Result. New York : Harper and Row.

Duchesneau, D., and W. Gartner.(1990). A profile of new venture success and failure in an
emerging industry. Journal of Business Venturing, 5 (5), 297-312.

Edosomwan, J.A.(1989). Integrating Innovation and Technology Management. Wiley-
Interscience, New York.

Edelstein, J. Y. (1992). Adjustment and decline in hostile environments. New York: Garland
Publishing.

Eitan Naveh, O. M., and Alfred Marcus.(2006).The effects of administrative innovation
implementation on performance: an organizational learning approach.

Elliot Bendoly, F. R. J. (2004). ERP architectural/operational alignment for order-processing
performance. International Journal of Operations and Production Management, 24(1), 99-117.

Ely Laureano Paiva and Luciana Marques Vieira. Universidade.(2009). Brazil. International
operations and export performance: an empirical study. Management Research News, 32(3), 272-
285.

Fabricio salvador, C. F. (2004). Effective Product Assortment Communication : Overcoming
The Product Variety Paradox. IE Working Paper.

203



Farrell, M.J. (1957). The Measurement of Productive Efficiency. Journal of the Royal Statistical
Society (A, general), 120, 253-281.

Fern“andez, M. (2006). The role of information technology in corporate strategy of small and
medium enterprises. International Journal of Entrepreneur, 3, 251-262.

Ferri Kuswantoro, M.Mohd Rosli, and Radiah Abdul Kader. (2012). The Effect Of Distribution
Channel Innovation and Efficiency Indonesian Small and Medium Enterprise’ Performance. 3rd
International Conference on Business and Economic Research (3" ICBER 2012) Proceeding.12-
13 March 2012, 531-545.

Ferri Kuswantoro, M.Mohd Rosli, and Radiah Abdul Kader. (2012). Innovation in Distribution
Channel, Cost Efficiency, and Firm Performance: In the case of Indonesian Small and Medium
Enterprise scales. International Journal of Business, Humanities, and Technology, 2(4),102-
111.

Ferri Kuswantoro and M.Mohd Rosli. (2012). Logistic Efficiency and Firm Performance :
Evidence from Indonesian Small & Medium Enterprises. American International Journal of
Contemporary Research, 2(4),23-38.

Ferri Kuswantoro, M.Mohd Rosli, Radiah Abdul Kader, and Hamidreza Ghorbani.(2012). The
Impact of Distribution Channel Innovation on The Performance of Small and Medium
Enterprises, International Business and Management, 1(1),50-60.

Frazier, G .L and. Summers, O. J. (1984). Inter firm Influence Strategies and their Application
within Distribution Channels, Journal of Marketing,43-55.

Frazier, G.L., Gill, J.D., and Kale, S.H. (1989). Dealer Dependence Levels and Reciprocal
Actions in a Channel of Distribution in a Developing Country. Journal of Marketing, (30),50-69.

Franco, C. (2012). Exports and FDI motivations: Empirical evidence from U.S.foreign
subsidiaries. International Business Review.

Freeman, C. (1998). Diffusion: The spread of new technology to firms, sectors and nations. In
Innovation, Technology and Finance, Heertje, A. (ed.). oxford: Basil Blackwell.

Gadenne, D. (1998). Critical success factors for small business: An inter-industry
comparison. International Small Business Journal, 17(1), 36-51.

Gary M. Gaukler, O and Warren H. Hausman. (2008). Order Progress Information: Improved
Dynamic Emergency Ordering Policies. Production and operation management,17(6),599-613.

Gaustad, T. (2001). Joint product analysis of the media and entertainment industries. Working
paper, Norwegian School of Management.

204



Geroski, P. and Machin, S. (1993). Innovation, profitability, and growth over the business Cycle,
Empirica Journal, 20, 35 - 50.

Geroski, P., Machin, S. and Reenen, J.V. (1993). The profitability of innovating firms, Journal of
Economics, 24, 198 — 211.

Glaskowsky, N. (1970). The Computer as a Logistics tool, Second Logistics Forum. Department
of Transportation and Logistics. Chalmers University of Technology. Goteborg. Sweden

Graebner, M. E. and Eisenhardt (2010). Success and Failure in Technology Acquisitions:
Lessons for Buyers and Sellers. Academy of Management Perspectives, 24(3), 73-92.

Gregory, G. (1984). The Japanese Prosperity for Innovation Electronics, Malaysian Management
Review, 19(1), 54-80.

George,D and Mallory, P.(1995). SPSS/PC+Step by step : A Simple Guide and Reference .
Belmont, CA : Wadswroth.

Griffin, Ricky W. (1987). Management. 2nd edn. Boston: Houghton Mifflin.
Grant, R. M. (1995). Contemporary strategy analysis, second ed. New York: Blackwell.

Green, C.J., P. Kimuyu, R. Manos and V. Murinde. (2002). How Do Small Firms in Developing
Countries Raise Capital? Evidence from a Large-Scale Survey of Kenyan Microand Small Scale
Enterprises. Economic Research Paper No. 02/6. Centre for International, Financial and
Economics Research, Department of Economics, Loughborough University.

Gunnar Stefansson, K. L. (2009). Performance issues of Smart Transportation Management
systems. International Journal of Productivity and Performance Management, 58(1).

Guellec, D. and Van Pottelsherghe de la Lotterie, B. (2004) From R&D to productivity growth:
Do the institutional settings and the source of funds of R&D matter?, Oxford Bulletin of
Economics and Statistics, 66(3),353-378

Gunday, G., G. and Ulusoy.(2011). Effects of innovation types on firm performance.
International Journal of Production Economics, 133(2), 662-676.

Ha-Brookshire, J. and Dyer, B. (2008b). Framing a descriptive profile of a transformed apparel
industry: apparel import intermediaries in the United States, Journal of Fashion Marketing and
Management (in press).

Harris, R. and Li, Q. (2006). Exporting, Research and Development and absorptive capacity in

UK establishments: Evidence from the community innovation survey, Mimeo, University of
Glasgow.

205



Haber, S., and Reichel, A. (2005). Identifying performance measures of small ventures: The
case of the tourism industry. Journal of Small Business Management, 43(3), 257-286.

Hakansson, Hakan and Frans Prenkert. (2004). Exploring the Exchange Concept in Rethinking
Marketing - developing a new understanding of markets, Hakan Hakansson and Alexandra
Walnuszewski, Eds.Wiley.

Hall, P. (1994). Innovation, Economics and Evolution. Hertfordshire: Harvester Wheatsheaf.

Hargrave, T. and A. Van de Ven (2006). A collective action model of institutional innovation.
Academy of Management Review, 31, 864-888.

Hashim M.K. (2001a). Testing Environment as the Moderator between Competitive Strategy and
Performance Relationship.

Hashim M.K. (2001b). Firm Characteristics, Competitive Strategy, Environment, and Business
Performance: Survey Evidence from Malaysian SMEs. Jurnal Analis.

Herri, H. (2011). Firm's Performance and Top Management Characteristics In Indonesia. The
International Business and Economics Research Journal, 10(8), 15-22.

Herbig, P.A. and Palumbo, F.A. (1996) Innovation Japanese style. Industrial Management and
Data Systems, 96(5), 11-20.

Herbig, P. and Jacobs, L. (1997). A historical perspective of Japanese innovation.Management
Decision, 35(10), 760-778.

Heragu, S. S., C. and Xiao. (2008). Striving For Warehoue Excellence. Industrial Engineer: IE
40(12), 43-47.

Heide, J. (1994). Interorganizational Governance in Marketing Channels. Journal of Marketing,
58(1), 71- 85.

Heide, J.B. and John, G. (1992). Do Norms Matter in Marketing Relationships? Journal of
Marketing, 56(2), 32- 44.
Hill.(1996). Industrial Policy and Performance: ‘Orthodoxy’ Vindicated. Economic Development

and Cultural Change, 45(1), 147-74.

Hill.(1998) Indonesia’s Industrial Transformation. St. Leonards, New South Wales: Allen and
Unwin.

Hines, P., Richard Lamming, D. Jones, P. Cousins, and N. Rich.(2000). Strategic Performance

Measurement systems in Value stream management - Strategy and excellence in the supply
chain. Harlow: Financial Times/Prentice Hall.

206



Hirch, S. and Bijaoui, 1. (1985) Research and Development intensity and export performance: A
micro view, Weltwirtschaftliches Archiv, 121, 238 — 251.

Hirch, S. and Bijaoui, I. (1985). R&D intensity and export performance: A micro view,
Weltwirtschaftliches Archiv, 121, 238 — 251.

Hoshino, M. H. O. /. Y. (2009). Implications of firm experiential knowledge and sequential
FDI on performance of Japanese subsidiaries in Brazil. Original Research, 33, 37-58.

Hurmelinna-Laukkanen, P and Saini. (2008). Appropriability regime for radical and incremental
innovations. Research and Development Management, 38(3), 278-289.

Humphreys, M. A. and McClung, H. (1981). Women entrepreneurs in Oklahoma. Review of
Regional Economics and Business, 6(2), 13-22.

Hudson MA, Smart A, Bourne M. (2001). Theory and practice in SME performance
measurement systems. International Journal of Operations & Production Management, 21(8),
1096-1115.

Itami H (1987), Mobilizing Invisible Assets, Harvard University Press, Cambridge, MA.

Inkpen, A.C. and S.C. Currall (2004). The co-evolution of trust, control, and learning in joint
ventures, Organization Science, 15, 586-99.

James A. Wolff and Timpthy L. Pett.(2006). Small-Firm Performance : Modeling the Role of
Product and Process Improvements. Journal of Small Business Management, 44(2), 268-284.

Jan ter Wengel and Edgard Rodriguez(2006). SME Export Performance in Indonesia after the
crisis. Small Business Economics,26, 25-37.

Jensen, M.C. and Meckling, W.N. (1976), Theory of the Firm: Managerial Behaviour, Agency
Costs, and Ownership Structure, Journal of Financial Economics, 3, 305-60.

Jennifer L. Nevins a, R. Bruce Money b,1 (2008). Performance implications of distributor
effectiveness, trust, and culture in import channels of distribution. Industrial Marketing
Management, 37, 46-58.

Jiuh-Biing Sheu and Tung-Lai Hu.(2009). Channel power, commitment and performance toward
sustainable channel relationship. Industrial Marketing Management, 38, 17-31.

Jonson, D. (2001). What is innovation and entrepreneurship? Lessons for larger organisations.
Industrial and Commercial Training, 33(4), 135-140.

John W Morrissey, L.P. (2006). Buyer-Supplier Relationships in Small Firms. International
Small Business Journal, 24(3), 272-298.

207



Johnson, H.T. and R.S. Kaplan, (1987). Relevance lost: The rise and fall of management
accounting. Boston, MA: Harvard Business School Press.

Juin-Kuan Chong, T.-H. H. (2009). Determining Optimal Assortment: Forecasting Demand of
New Products and Estimating Substitution Pattern Comment on \Rocket Science Retailing by
Marshall Fisher. Operation Research, 57.

Kaleka, A. (2010). Studying resource and capability effects on export venture performance.
Journal of World Business.13.

Karagozoglu N, Lindell M. (1998). Internationalization of small and medium-sized technology-
based firms: an exploratory study. Journal of Small Business Management, 36(1), 44-59.

Katsikeas, Constantine S. and Tevfik Dalgic. (1995). Importing Problems: The Importance of
Level of Import Development, Journal of International Marketing, 3 (2), 51-70.

Kaplan, R.S. and D.P. Norton, (1992). The balanced scorecard: Measures that drive performance.
Harvard Business Review, 70, 92-100.

Keats, B., and Hitt, M. A. (1988). A causal model of linkages among environmental dimensions,
macro organizational characteristics, and performance. Academy of Management Journal, 8,570-
598.

Kritchanchai, D. and MacCarthy, B.L. (1999).Responsiveness of the order fulfillment process,
International Journal of Operations and Production Management, 19(8), 812-833.

Kristiansen, S., Furuholt, B., & Wahid, F. (2003). Internet cafe entrepreneurs: pioneers in
information dissemination in Indonesia. The International Journal of Entrepreneurship and
Innovation, 4(4), 251-263.

Klein, Benjamin; Robert G.Crawford; and Armen A.Alchian (1978), Vertical Integration,
Appropriable Rents, and the competitive contracting process, The journal of law and Economics,
297-326.

Kotler, P. (1991). Marketing Management-Analysis, Planning, Implementation and Control.
Prentice Hall, London.

Kongmanila. Xayphone and Takahashi Yoshi.(2009).Innovation, Export Performance and Profita
bility of Lao Garment Exporters. International Journal of Economics and Management, 3(2),
225 - 236.

Kirpalani, V. H., and Maclintosh, N. B.(1980). international marketing effectiveness of
technology-oriented small firms. Journal of International Business Studies, Winter, 81-90.

208



Kim, K. (2001). On the effects of customer conditions on distributor commitment and supplier
commitment in industrial channels of distribution. Journal of Business Research, 51, 87-99.

Kim, Gimun; Shin, Bongsik; Kim, Kyung Kyu; and Lee, Ho Geun (2011). IT Capabilities,
Process-Oriented Dynamic Capabilities, and Firm Financial Performance, Journal of the
Association for Information Systems, 1(7).

Knut Koschatzky, K. (1999). Innovation networks of industry and business related services-
Relation between innovation intensity of Firms and regional Inter-firm cooperation. European
Planning Studies, 7(6), 737-757.

Koyle J John.(1976). Pennsylvania State University- Edward J. Bardi. West Publishing Co.
St.Paul. The Management of business Logistics .New York. Los Angles.San Fracisco.

Kruger, G.A. (2005), A statistician looks at inventory management, Quality Progress, 38(2), 36.

Kumar Ravi. K, A. P. S. L. b.,, George C. Hadjinicola c.(2000). Marketing production
coordination in channels of distribution. European Journal of Operational Research, 126, 189-
217.

Kuratko, D.F., Ireland, R.D., Covin, J.G., Hornsby, J.S.(2005). A model of middle-level
managers’ entrepreneurial behaviour. Entrepreneurship Theory and Practice, 29 (6), 699-716.

Lee, S.-S. and Y. Kim (2010). The impact of efficiency parameters on firms' innovative
activities: Evidence from Korean firm-level data. Innovation: Management, Policy and Practice,
12(3), 283-297.

Leonidou, L.C. (1989). Behavioral Aspects of the Exporter-Importer Relationship: The Case of
Cypriot Exporters and British Importers. European Journal of Marketing, 23(7), 17-33.

Leonidou, Leonidas C. and Constantine S. Katsikeas. (1996). The Export Development Process:
An Integrative Review of Empirical Models, Journal of International Business Studies, 27 (3),
517-51.

Lee, H., Padmanabhan, P., and Whang, S. (1997). Information Distortion in a Supply Chain: The
Bull Whip Effect, Management Science, 43.

Linda L. Zhang, R. J. J., and Qinhai Ma. (2009). Accountability-based order fulfillment process
reengineering towards supply chain management. Journal of Manufacturing Technology
Management, 21(2), 287-305.

Lippman S and Rumelt R P. (1982). Uncertainty Imitability: An Analysis of interfirm differences
in efficiency under competition, Bell Journal of Economics, 13(2), 418-453.

Lilien, G.L. (1979). Advisor 2: Modelling the Marketing Mix Decision for Industrial Products.
Management Science, 25, 191-204.

209



Liljegren, Goran. (1988). Interdependens ioch dynamik i langsiktiga kundrelationer. Doctoral,
Stockholm School of Economics.

Lin, Carol Yeh-Yun and Chen Mavis Yi-Chung. (2007). Does Innovation Lead To Performance?
An Empirical Study of SMEs in Taiwan, Journal of Management Research News, 30 (2).

Love, S. R. a. J. H. (2001). Innovation and Export Performance : Evidence From UK and
German Manufacturing Plants. Working Paper Series,(62),1-36.

Louis W. Stern.(1982). Adel I.LEL-ANSARY, Marketing Channel 02”d, Edition, Prentice Hall,
Inc, England Cliffs, New Jersey.

Lubatkin, M. H., Simsek, Z., Ling, Y., and Veiga, J. F. (2006). Ambidexterity and performance
in small- to medium sized firms: The pivotal role of top management team behavioral
integration.Journal of Management, 32(5), 646-672.

Mandy Mok Kim Man.(2010). The Relationship between Distinctive Capabilities,
Innovativeness Strategy Types and the Export Performance of Small and Medium-Size
Enterprises (SMEs) of Malaysian Manufacturing Sector. International Journal of Management
and Innovation, 2(1),15-30.

Major, 1. (2008). Technical Efficiency, Allocative Efficiency and Profitability in Hungarian
Small and Medium-Sized Enterprises: A Model with Frontier Functions. Europe-Asia Studies
60(8), 1371-1396.

Manginsela, A. (2005). The role of Indonesian Polytechnic on SMEs Development: Between
Efforts and Challenges-Paper presented on the International Conference on Facilities and
Financing of Entrepreneurship.

Martinez-Sala, A. S., E. and Egea-LOpez.(2009).Tracking of Returnable Packaging and
Transport Units with active RFID in the grocery supply chain. Computers in Industry, 60(3),161-
171.

Mark S, F., Paul J.A. Robson.(2004). Small Firm Innovation, Growth and Performance,
Evidence from Scotland and Northern England. International Small Business Journal, 22, 561-
575.

McDermott, C. M. and D. I. Prajogo.(2012). Service innovation and performance in SMEs.
International Journal of Operations and Production Management, 32(2), 216-237.

Mezgar, 1., Kovacs, G.L. and Paganelli, P. (2000). Co-operative production planning for small
and medium-sized enterprises. International Journal of Production Economic, 64(1), 37-48.

Miller, C. M., S. A. and Smith.(2010). Optimizing and Evaluating Retail Assortments for
Infrequently Purchased Products. Journal of Retailing, 86(2), 159-171.

210



Michael R. Mullen, P. M. D., Selima Ben Mrad, and Shirley Ye Sheng (2009). Effects of
International Trade and Economic Development on Quality of Life. Journal of Macromarketing
29 (3), 244-258.

Mok, V., G. and Yeung, (2010). Export orientation and technical efficiency: clothing firms in
China. Managerial and Decision Economics, 31(7), 453-463.

Morgan, Neil A., Anna Kaleka, and Constantine S. Katsikeas. (2004), Antecedents of Export
Venture Performance: A Theoretical Model and Empirical Assessment, Journal of Marketing, 68
, 90-108.

Morgan, Robert M. and Shelby D. Hunt. (1984). The Commitment— Trust Theory of
Relationship Marketing, Journal of Marketing, 58, 20-38.

Morgado, A. (2008). Ceeman case study Logoplaste: innovation in the global market From
packaging to solution. Management Decision, 46 (9), 1414-1436 .

Meghana Ayyagari, T. B. a. A. D.-K. (2005). Small and Medium Enterprises across the Globe.1-
35

Meyer, H. (1991). An eight-step approach to inventory accuracy: a case study at Leviton
manufacturing company. Production and Inventory Management Journal, 32(2), 40-2.

Mc Larney, C.(1997). Navigating Through A Hurricane: An Exploration Of The Strategic
Planning-Environment-Performance Linkage. York University, New York.

McNaughton, R.B. (2002). The Use of Multiple Export Channels by Small Knowledge-Intensive
Firms. International, Marketing Review, 19(2), 190-203.

McMahon, R. G. P. (2001). Growth and performance of manufacturing SMEs: The influence of
financial management characteristics. International Small Business Journal, 19(3), 10-28.

McDougall, P. P. (1989). International versus domestic entrepreneurship: New venture Strategic
behaviour and industry structure. Journal of Business Venturing, 4(6), 387-400.

Miles, R. H. (1980). Macro organizational behaviour Glenview, IL: Scott, Foresman

Mintzberg, Henry.(1994). The Fall and Rise of Strategic Planning. Harvard Business Review.
107-114.

Miller, D., and Friesen, P. (1982a). Innovation in conservative and entrepreneurial firms: Two
models of strategic momentum. Strategic Management Journal, 3(1), 1-25.

211



Miller, D., and Friesen, P. (1982b). The longitudinal analysis of organizations: A methodological
perspective. Management Science, 28(9), 1013-1034.

Miller, D., & Friesen, P. (1982c). Structural change and performance: Quantum versus
piecemeal-incremental approaches. Academy of Management Journal, 25(4), 867-892.

Miller, D., and Friesen, P. (1984). Organizations: A quantum view. Englewood Cliffs, NJ:
Prentice Hall.

Miller, K. D. (1993). Industry and Country effects on managers' perceptions of environmental
uncertainties. Journal of International Business Studies, 24, 693-714.

Moller, K. E. Kristian and Pekka Tdrronen. (2003), Business suppliers’ value creation potential:
A capability-based analysis, Industrial Marketing Management, 32 (2), 109-118.

Morgan, R.M. and Hunt, S.D. (1994) The Commitment-Trust Theory of Relationship Marketing.
Journal of Marketing, 58(3), 20-38.

Moore, R.A. (1991) Relationship States in an International Marketing Channel. European
Journal of Marketing, 25(5), 47-59.

Moore, R.A. (1992) A Profile of UK Manufacturers and West German Agents and Distributors.
European Journal of Marketing, 26(1), 41-51.

Moini, A.H. (1995) An inquiry into successful exporting: An empirical investigation using a
three-stage model, Journal of Small Business Management, 33, 9 — 25.

Michael Mullen, M. R. (2009). Effects of International Trade and Economic Development on
Quality of Life. Journal of Macromarketing.

Ministry of  Public Welfare.(2007). Ukm Sumbang 53,3 Persen Total Pdb
Indonesia 2006. Retrieved .124 April, 2007, from http://www.menkokesra.go.id/index2.php?opti
on=com_content&do_pdf=1&id=3391.

Mudrajad Kuncoro and Irwan Adimaschandra Supomo. (2003). Analisis Formasi Keterkaitan
Pola Kluster Dan Orientasi Pasar. Jurnal Empirika, 6(1).

Mukhamad Najib and Akira Kiminami.(2011). Innovation, cooperation and  business
performance. Journal of Agribusiness in Developing and Emerging Economies,1(1), 75-96.

Mukhamad Najib, Akira Kiminami, and Hironori Yagi. (2011). Competitiveness of Indonesian

Small and Medium Food Processing Industry: Does the Location Matter? International Journal
of Business and Management, 6(9), 57-67.

212



Murphy, G. B., Trailer, J. W., and Hill, R. C. (1996). Measuring performance in
entrepreneurship research. Journal of Business Research, 36(1), 15—23.

Mok, V., G. Yeung (2010). Export orientation and technical efficiency: clothing firms in China.
Managerial and Decision Economics, 31(7), 453-463.

Moreno A. M. and Casillas J. C (2007). High-growth SMEs versus non-high-growth SMEs: A
discriminant analysis. Entrepreneurship and Regional Development, 19 January, 69-88.

Nada R, S. (2008). Pattern of information technology use: The impact on buyer—suppler
coordination and performance. Journal of Operations Management, 26(3), 349-367.

Nagai, K. (2007). Small and Medium Enterprise Development Policies. Field Survey.

Nam, C.H. and Tatum, C.B. (1997).Leaders and champions for construction innovation,
Construction Management Economics, 15, 259-270.

Nelson R R and Winter S G. (1982), An Evolutionary Theory of Economic Change, Harvard
University Press, Cambridge, MA.

Nurul Indarti, M. L. (2007). Factor Effecting Business Success Among SMEs: Empirical
Evidence From Indonesia.

Nunnally,J.C. (1978). Psyhometric Theory. New York : McGraw-Hill

Natarajan, R. (1991), Inventory management — the big picture, Production and Inventory
Management Journal, 32(4), 29-31.

Object.com, B. (2010). Driving Profitability Through Assortment Optimization.An RIS White
Paper.

OECD.(2004). Promoting Entrepreneurship and innovative SMEs in global Economy. Paper
presented at the 2" OECD Conference of minister responsible for small and medium-sized
enterprises (SMESs), Istanbul, Turkey.

OECD. (2005). OECD Guidelines for collecting and Interpreting innovation data. Manual. Third
Edition, OECD, Paris.

Ozgelik, E. and Taymaz, E. (2004). Does innovativeness matter for international competitiveness
in developing countries, Research Policy, 33, 409 — 424.

Ogbeuhi, A.O. and Longfellow, T.A. (1994), Perceptions of U.S. manufacturing SME’s

concerning exporting: a comparison based on export experience, Journal of Small Business
Management, 32(4), 37-50.

213



Ozgulbas, N., Koyuncugil A. S. and Yilmaz, F. (2006). Identifying the Effects of Firm Size on
Financial Performance of SMEs. The Business Review, Cambridge, 6 (1), 162-167.

Oliver, Richard L. (1980). A Cognitive Model of the Antecedents and Consequences of
Satisfaction Decisions. Journal of Marketing Research,17, 460-469.

Orser, B., Hogarth-scott, S. & Riding, A. (2000). Performance, Firm size, and Management
Problem solving. Journal of Small Business Management, 38 (4), 42-58.

O’Regan N, Ghobadian A, and Gallear G. (2005). In search of the drivers of high growth in
manufacturing SMEs. Technovation, 26(1), 30-41.

Pangarkar, N. and J. Wu.(2011). Industry globalization and the performance of emerging market
firms: Evidence from China. International Business Review.

Poynor, K. D. a. C. (2010). Great Expectations?! Assortment Size, Expectations, and
Satisfaction. Journal of Marketing Research,312-322.

Pfeffer, Jeffrey and Gerald R. Salancik (2003), The external control of organizations: a resource
dependence perspective. Stanford, Calif.: Stanford Business Books.

Peteraf M A. (1993). The Cornerstones of Competitive Advantage: A Resource-Based View.
Strategic Management Journal, 14(3),179-191.

Peteraf M A and Barney J B. (2003), Unraveling the Resource-Based Tangle, Managerial and
Decision Economics, 24(4), 309-323

Peter J. Goodridge. (1980). Elements of Distribution. McGraw-Hill-Business Education
Courses.

Penrose E T. (1959), The Theory of the Growth of the Firm, John Willey, New York.

Pedhazur, E.J. (1997). Multiple Regression in Behaviour Research : Explanation and Prediction,
3" edition. Orlando : Holt, Rinehart and Winston.

Pallant, J. (2005). SPSS Survival Manual, 2™, edition. Chicago : Open University Press.

Pfeffer, J.,, & Salancik, G. R. (1978). The external control of organizations: A resource
dependence perspective. New York: Harper and Row.

Porter, M. E. (1980). Competitive Strategy. New york: The Free Press.

Priyanga Dunusinge.(2009). On Export Composition and Growth: Evidence from Sri Lanka.
South Asia Economic Journal, 10(2), 276-304.

214



Pla-Barber, J.P. and Alegre, J. (2007). Analyzing the link between export intensity, innovation
and firm size in a science-based industry, International Business Review, 16, 275 — 293.

Ponzio, C. A. (2005). Globalisation and Economic Growth in the Third World: Some Evidence
from Eighteenth-Century Mexic. J. Lat. Amercan. Study, 37, 437-467.

Qian G, Li L. (2003). Profitability of small- and mediumsized enterprises in high-tech industries:
the case of the biotechnology industry. Strategic Management Journal, 24(9), 881-887.

Quinn, R. E., & Rohrbaugh, J. A. (1983) A Spatial Model of Effectiveness Criteria: Towards a
Competing Values Approach to Organizational Effectiveness. Management Science, 29, 363 -
377.

Rao, C.P., Kreighbaum, M.A. and Hawes, Jon M. (1983). International Market Involvement and
the Business Cycle, Journal of Small Business Management, 2(1).

Rajeev, N. (2008). Inventory management in small and medium enterprises. Management
Research, 31 (9), 659-669.

Raymond Louis and Croteau Anne-Marie (2006). Enabling The Strategic Development of SMEs
Through Advanced Manufacturing.

Ramaseshan, B. & Patton, M. A. (1994). Factors influencing international channel choice of
Small Business Exporters. International Marketing Review, 11(4), 19-34.

Root F.R (1994). Entry strategy for International Market, Lexington Books, New York, NY.
Root, F. (1964), Strategic Planning for Export Marketing, Einar Harcks Forlag, Copenhagen.
Rosenbusch, N., J. Brinckmann .(2011). Is innovation always beneficial? A meta-analysis of the
relationship between innovation and performance in SMEs. Journal of Business Venturing,

26(4), 441-457.

Roger Betancourt, D. G. (1990). Demand Complementarities, Household Production, and Retail
Assortments. Marketing Science,9(2).

Reynolds, P. D. (1999). New and Small firms in Expanding Markets, in Z. J. Acs and B. Yeung
(eds.), Small and Medium-Sized Enterprises in the Global Economy, Ann Arbor: The University
of Michigan Press.

Rhea, M. J. and D. L. Shrock. (1987). Measuring The Effecitveness Of Physical Distribution
Custom. Journal of Business Logistics, 8(1), 31.

Rialp, A., Axinn, C, and Thach, S. (2002). Exploring Channel Internationalization among
Spanish Exporters. International Marketing Review. 19(2), 133-155.

215



Rose, G.M. and Shoham, A. (2004). Interorganizational Task and Emotional Conflict with
International Channels of Distribution. Journal of Business Research, 57(9), 942- 950.

Robert C. Young.(1994). Enterprises Scale, Economic Policy, And Development. Evidence on
policy Biases, Firm Size, Efficiency, and Growth Occasional,(52),10-12.

Root F.R. (1994). Entry strategy for International Market, Lexington Books, New York, NY.
Root, F. (1964), Strategic Planning for Export Marketing, Einar Harcks Forlag, Copenhagen.

Ronald H Ballou.(1978).Basic Business Logistic Transportation, Materials management Physical
Distribution. prentice-Hall, Inc.

Roper, S. and Love, J.H. (2002). Innovation and export performance: evidence from the UK and
German manufacturing plants, Research Policy, 31, 1087 — 1102.

Rosli. M.M, Ferri Kuswantoro, and Ahmad Raflis Che Omar.(2012). Competitive Strategies
and Firm Performance : A Comparative Study of Malaysian and Indonesian Small and Medium
Enterprises. 3" International Conference on Business and Economic Research(3rd ICBER
2012), 460-474.

Rose, G.M. and Shoham, A. (2004). Interorganizational Task and Emotional Confl ict with
Intemationai Channels of Distribution. Journal of Business Research, 57(9), 942- 950.

Rogers, E.M. (1962). Diffusion of innovations.New York: Free Press.

Rogers, E.M. and Shoemaker, F.F. (1971). Communications of Innovations : A Cross-Cultural
Approach. New York : Free Press.

Rogers, E.M. and Shoemaker,F.f. (1971). Communication of Innovation : A cross-Cultural
approach. New York : Free Press.

Ronald Ramirez a, N. M., Edward Lawler (2010). Information technology infrastructure,
organizational process redesign, and business value: An empirical analysis. Decision Support
Systems. 49, 417-429.

Rialp, A., Axinn, C, and Thach, S.(2002). Exploring Channel International among Spanish
Exporters. International Marketing Review,19(2), 133-155.

Rumelt R P (1984), Toward a Strategic Theory of the Firm”, in R Lamb (Ed.), Competitive
Strategic Management. 556-570, Englewood Cliffs, Prentice-Hall, NJ.

Ruekert, R.W., Walker Jr., O.C., Roering, K.J.,(1985). The organization of marketing activities:
a contingency theory of structure and performance. Journal of Marketing, 49, 13-25.

216



Sandvik, I. L. and K. Sandvik .(2003). The impact of market orientation on product
innovativeness and business performance. International Journal of Research in Marketing,
20(4), 355-376.

Salleh, I M. (1991). The Role of Small-Medium Industries: Problems and Prospects. Kuala
Lumpur: ISIS.

Saren, M. (1987). The role of strategy in technological innovation: A reassessment. In Mangham,
I.L. Organization Analysis and Development, 125-165.

Sankar, Y. (1991). Implementing Information Technology: A Managerial Audit for Planning
Change. Journal of Systems Management, 42(11), 32-37.

Satya S, C. (2009). Improving distribution operations: Implementation of material handling
systems. International Journal of Production Economics, 122(1), 89-106.

Sandee, H., and P. Rietveld. (2000). Innovation Adoption in Rural Industry Clusters: A
Comparison of a Roof Tile and Copper Handicraft Cluster in Indonesia. In Arni Sverrson and
Meine Pieter van Dijk, eds., Local Economies in Turmoil: The Effects of Deregulation on Small
and Medium Sized Enterprises in Transitional Economies. New York: Macmillan.

Sanchez, A. G., D and Popescy. (2011). How to Improve Small and Medium-Sized Enterprises
Profitability by Practicing an Efficient Human Resources Management. Theoretical & Applied
Economics. 18(1), 49-64.

Sengaloun Inmyxai and Yoshi Takahashi.(2011). Determining the applicability of feminist
theories by examining the mediation and moderation effects on non-economic performance in
Lao micro, small, and medium-sized enterprises. Gender in Management: An International
Journal, 26(7), 457-482.

Shane, S. (1994). Cultural Values and the Championing Process, Entrepreneurship Theory and
Practice, 18(4), 25-41.

Stern, L.W. and El-Ansary, A. (1988), Marketing Channels, Prentice-Hall, Englewood Cliffs,
NJ.

Shankar Chelliah, M. S., Yusliza Mohd Yusoff. (2010). Internationalization and Performance:
Small and Medium Enterprises (SMEs) in Malaysia. International Journal of Business and
Managemen, 6(3).

Shaoming Zou, S. S. (1998). The determinants of export performance: a review of the empirical
literature between 1987 and 1997. International Marketing Review, 14(5), 333-356.

Shanmugam, K. R. and Bhaduri, S. N. (2002). Size, age and firm growth in the Indian
manufacturing sector. Applied Economics Letters, 9 (9), 607-613.

217



Siddhartha S Brahma and Haimanti Chakraborty. (2011). From Industry to Firm Resources:
Resource-Based View of Competitive Advantage.The IUP Journal of Business Strategy, 8(2).

SMEs- Jogjakarta Association. (2011)

Schumpeter, J.A. (1934). The Theory of Economic Development. Cambridge, MA : Harvard
University Press.

Sumeet Gupta, M. G., Robert Desouza and Miti Garg. (2011). Assessing trade friendliness of
logistics services in ASEAN. Asia Pacific Journal of Marketing and Logistics, 23(5), 773-792.

Sprague, L.G and Wacker, J. (1996), Macroeconomic analyses of inventories: learning from
practice. International Journal of Production Economics, 45, 231-7.

Stern, Louis w. And Torger Reve. (1980), Distribution Channel as political Economies: A
Framework for Comparative Analysis, Journal of Marketing, Summer,52-64.

Solomou, M. S. S. (2011). Tariffs and economic growth in the first era of globalization. J Econ
Growth, 16, 33-70.

Somuyiwa, A.O. (2007).The Relationship between the concepts of Logistics and Distribution in
Nnadi, K.U. and Ogwude I.C. Transportation in Nigeria: Economics, Policy and Management.
Reliable Publisher, Owerri, Nigeria.

Somuyiwa, A. O. (2010). Modeling Outbound Logistics Cost Measurement System of
Manufacturing Companies in Southwestern, Nigeria, European Journal of Social Sciences, 15
(3), 382-395.

Shri K. Viswanathan and Shri R.R.Borbora. (2011).
http://www.cab.org.in/Lists/Knowledge%20Bank/DispForm.aspx?ID=25

Subramanya,K.N. D. S. C. S. (2009). Integrated Scheduling of a Two Stage Supply Chain
Network using Simulation — A Case Study. International Journal of Computer Science and
Network Security,9(4),

Shu-Chi Lin and Yin-Mei Huang.(2005). The role of social capital in the relationship between
human capital and career mobility. Journal of Intellectual Capital, (6)2, 191-205.

Tabachnik,B.G. and Fidell, L.S. (2001). Using Multivariate Statistics, 4™ edition. New York :
Harper Collins.

Tadeusz, S. (2009). Coordinated supply chain scheduling. International Journal of Production
Economics, 120(2), 437-451.

Tambunan Tulus.T.H..(2006). Development of Small and Medium Enterprises in Indonesia from
the Asia-Pasific Perspective. LPFE-USAKTI.

218



Tambunan Tulus.T.H.(2006). Entrepreneurship Development: SMEs in Indonesia. Journal of
Developmental Entrepreneurship, 12(1), 95-118.

Tambunan Tulus.T.H.(2009). Asia-Pacific Trade Economists’ Conference Trade-Led Growth in
Times of Crisis.

Tambunan Tulus.T.H. Tulus(2000). Development of Small-Scale Industries during the new order
Government in Indonesia. Ashgate-Aidershot-Brookfield USA-Singapure-Sidney.

Tambunan Tulus.T.H.(2009). Institute: Center for Industry, SME and Business Competition.
facilitating small and medium enterprises in international trade (export): the case of indonesia.

Tambunan Tulus.T.H.(2006). Development of Small and Medium Enterprises in Indonesia from
the Asia-Pasific Perspective. LPFE-USAKTI.

Teece, D.J., Pisano, G. and Shuen, A. (1997). Dynamic capabilities and strategic management.
Strategic Management Journal, 18, 509-533

Terzioski, M.E.(2009). Innovation Practice and Its Performance Implication in Small and
Medium Enterprises (SMEs) in the manufacturing sector: Resource-Based View. Strategic
Management Journal. 31, 892-902.

Ursic, Michael L. and Michael R. Czinkota. (1984). An experience curve explanation of export
expansion. Journal of Business Research, 12, 159-68.

Ungson GR, Steers RM, Park SH. (1997). Korean Enterprise: The Quest for Globalization.
Boston: Harvard Business School Press.

Urabe, K. (1988). Innovation and the Japanese Management System, Innovation and
Management: International Comparisons, de Gruyter, New York, 3-25.

Ulaga, W. (2003) . Capturing Value Creation in Business Relationships: A Customer
Perspective. Industrial Marketing Management, 32, 677 - 693.

Utterback, J.M. (1994). Mastering the dynamics of innovation: smart companies turn talk into
action. Cambridge. MA: Harvard Business School Press.

Vandenberg, P. (2006). Poverty reduction through small enterprises. Seed working paper (75).
Varimna Singh, G. N. P. (2009). Integrated Modeling of Supply Chain for Perishable Items.
Vaile, Roland S. , E.T. Grether; and Reavis Cox. (1952) Marketing in the American Economy,

The Ronald Press Company, New York. -International Channel of Distribution : A market and
hierarchies perspective by Saul Klein.

219



Vieira, E. L. P. a. L. M. (2009). International operations and export performance: an empirical
study. Management Research News,_32(3), 272-285.

Venkatraman, N., & Ramanujam, V. (1986). Measurement of business performance in strategy
research: A comparison of approaches. Academy of Management Review, 11(4),801-814.

Van de Ven, AH., Angle, H.L. and Poole, M.S. (1989).Research on the Management of
Innovation: The Minnesota Studies. New York: Harper and Row

Venkatraman, N. and Prescott, J. (1990). Environment-strategy coalignment: an empirical test of
its performance implications. Strategic Management Journal, 11,1-23.

Venkatraman, M.P. (1991). The Impact of Innovativeness and Innovation Type on Adoption.
Journal of Retailing, 67(1), 51-67.

Vuks’IC, A. M. K. G. (2007). Foreign Direct Investment and Export Performance: Empirical
Evidence. Comparative Economic Studies, 49,430-445.

Waidringer, J. and Eng, L. (2001). A Conceptual Approach to complexity in Logistics system.

Wagner,J.(2001). A Note on the Firm Size Export Relationship: Small Business Economics, 17,
229-237.

Wakelin,K. (1998). Innovation and Export Behaviour at the Firm Level: Research Policy, 26,
829-841.

Wang, X. and T. C. E. Cheng. (2009). Logistics scheduling to minimize inventory and transport
costs. International Journal of Production Economics, 121(1), 266-273.

Wang, X. and T. C. E. Cheng.(2009). Production scheduling with supply and delivery
considerations to minimize the makespan. European Journal of Operational Research, 194(3),
743-752.

Wei, D. (2010). The Impact of Emerging Technologies on Small and Medium Enterprises (SMEs).
Journal of Business Systems, Governance and Ethics, 4(4), 53-60.

Weigand, R.E. (1991) Parallel Import CD Channels: Options for Preserving. Territorial Integrity.
Columbia. Journal of World Business, 26(1), 53-60.

Wook Kim,S.(2009). An investigation on the direct and indirect effect of supply chain
integration on firm performance. International Journal Production Economics, 1(19), 328-346.

World Bank. (1980). Indonesia: Employment and Income Distribution in Indonesia. Washington,
D.C.: World Bank.

World Bank.(1978). Employment and Development of Small Enterprises. Sector Policy Paper,

220



World Bank. (2003a). Maintaining Stability, Deepening Reforms. Economic Report. 25330.

World Bank,(2003b). Decentralizing Indonesia: A Regional Public Expenditure Review.
Economic Report. 26191.

World Bank.(2003c). Doing Business in 2004, Understanding Regulation. Report 27147
Publication. Washington, D.C.

World Bank.(2003d). Indonesia: Beyond Macro-economic Stability. A World Bank Brief for the
Consultative Group on Indonesia, 27374-IND,

Wortzell, L.H. and Wortzell, H.V. (1983), Using General Trading Companies to Market
Manufactured Exports from LDCs and NICs, Management International Review, 23(2), 72-7.

Wernerfelt B. (1984). A Resource-Based View of the Firm, Strategic Management Journal.
5(2), 171-180.

Weigand, R.E. (1989). The Gray Market Comes to Japan. Columbia Journal of World Business,
24(3), 18-24.

Wheelen, Thomas L. and Hunger, David J. (1995). Strategic Management and Business Policy.
Massachusetts: Addison-Wesley Publishing Company.

Williamson, O. E. (1975). Markets and hierarchies. New York: Free Press.

Williamson, O. E. (1979). Transaction cost economics: The governance of contractual relations.
Journal of Law and Economics, 22, 3-61.

Williamson, O. E. (1981). The economics of organizations: The transaction cost approach.
American Journal of Sociology, 87(3), 548-577.

Williamson, Oliver E.(1983a), Credible commitments using hostage to support exchange,
American Economic Review,519-40.

Williamson, Oliver E.(1983b),The economic of governance : Framework and Implication,
Discussion paper, 153, Yale University, July.

Williamson, O. E. (1985). The economic institutions of capitalism. New York: Free Press.

Williamson, O. E. (1989). Transaction cost economics. In R. Schmalensee and R. Willig (Eds.),
Handbook of Industrial Organization, Amsterdam: North-Holland,1, 135-182.

Williamson, O. E. (1996). The mechanisms of governance. Oxford: Oxford University Press.

Williams, D. A. (2011). Industry Sector and Export Performance of Small , Locally -Owned
Firms. Allied Academies International Conference. 11(2), 21-29.

221



Wilkinson, T. and L. E. Brouthers (2006). Trade promotion and SME export performance.
International Business Review, 15(3), 233-252.

Wroe Alderson. (1967). Factors governing the Development of marketing Channels. Wiley
marketing Series. The Marketing Channel. A Conceptual viewpoint. Bruce E. Mallen.35-40.

Wook Kim, S. (2009). An investigation on the direct and indirect effect of supply chain
integration on firm performance. International Journal Production Economics,119, 328-346 .

World Bank. (2003). World tables. Baltimore, MD: Johns Hopkins University Press.

Xiaobo Zhang a, L. M. a. G. A. b. (2011). Infrastructure and Cluster Development: A Case
Study of Handloom Weavers in Rural Ethiopia. Journal of Development Studies. 47(12), 1869—
1886.

Xie, X. M., S. X. Zeng, et al. (2010). Overcoming barriers to innovation in SMEs in China: A perspective
based cooperation network. Innovation: Management, Policy and Practice, 12(3), 298-310.

Yung-yu Tseng, W. L. Y., and Michael A P Taylor.(2005). The Role of Transportation in

Logistics Chain. Proceedings of the Eastern Asia Society for Transportation Studies. 5, 1657-
1672.

Yhee, J. B. N. a. S.-J. (2001). Small and Medium Enterprises in Korea: Achievements,

Constraints and Policy Issue. The International Bank for Reconstruction and Development/The
World Bank 1818 H Street, N.W. Washington, D.C. 20433, U.S.A.

Younsuk, P., S. Jaeun, et al. (2010). Firm size, age, industrial networking, and growth: a case of
the Korean manufacturing industry. Small Business Economics 35(2), 153-168.

Yi-Ying Chang and Mathew Hughes.(2012). Drivers of innovation ambidexterity in small- to
medium-sized firms. European Management Journal, 30, 1- 17
Zaltman, G., Duncan, R. and Holbeck, J.(1973). Innovations and Organizations. Newyork :

Wiley.

Zikmud, W.G. (2003). Business Research Methods, 07" edition. Mason, OH: Thomson-South
Western.

Zdenko Segetlija, P., Professor Josip Mesari¢, PhD, Davor Dujak, MSc. (2011). Importance of
distribution channels-Marketing Channels-for national econom.

Zou, S. and Stan, S. (1998). The determinants of export performance: a review of the empirical
literature between 1987 and 1997. International Marketing Review, 15(5), 333-356.

222



Zhou, H. and W. C. Benton Jr (2007). Supply chain practice and information sharing. Journal of
Operations Management, 25(6), 1348-1365.

Zhuang, J., D. Edwards and Ma. V. Capulong.(2001), Corporate Governance and in East Asia: A
Study of Indonesia, Republic of Korea, Malaysia, Philippines and Thailand, Manila: Asian
Development Bank, 277.

Zhu, Y., X. And Wittmann. (2012). Institution-based barriers to innovation in SMEs in China. Asia
Pacific Journal of Management, 29(4), 1131-1142.

223



APPENDICES

e - e
§ e
& e
\ . o8 9
‘E ss se
- ..
. ' 23
5 5 %
g uj edoes
= a .
< B sess
S >
£ .
E\ - .
1 ¥
: “ 2 g e
e g . 3
o - -
£ ] 4
g Z ) ". .
2 g' - -
5 E e .. -
a = o b .
< % E - .
§s 2 g
€O © .
'E ‘S’ OE‘ 'Q:’.‘.
S8 2 :
5%\ 'g‘ wessnee
=5 o
=

 P<IDNKUSWANTORO<<FERRT<<LLLLLLLLLLLLLLLLLL<
A2931468<9IDN7402120M1711028<<<<<<<LLLLL<<<06
S — e

224



UNIVERSITY
OF MALAYA

13 September 2012

Registration No: EHA080015

Mr. Ferry Kuswantoro

Faculty of Economics & Administration
University of Malaya

50603 KUALA LUMPUR

Dear Sir,
PhD Thesis: Approval of Title

We are pleased to inform you that the Faculty at its meeting on 7.9.2012 has
approved the title of your thesis as follows:

“INNOVATION IN DISTRIBUTION CHANNEL AND FIRM PERFORMANCE:
THE CASE OF SMALL AND MEDIUM ENTERPRISES IN INDONESIA"

Thank you.

Yours sincerely,

A aLo—

ASSOCIATE PROFESSOR DR. RADIAH ABDUL KADER

for Deputy Dean (Higher Degree)

mic t3/09

c.c. Associate Professor Dr. Hjh. Radiah Abdul Kader, Supervisor

Principal Assistant, Registrar, Institute of Graduate Studies
Assistant Registrar (Higher Degree), FEA

Joz
Baz/PhDTesis(Lulustojuk(Bl).doc)

Faculty of Economics & Administration, University of Malaya, 50603 Kuala Lumpur, Malaysia
Dean’s Office = Tel: (603) 7967 3600 <+ Fax: (603) 7956 7252
General Office / Undergraduate Unit = Tel: (603) 7967 3701/3711/3705 - Fax: (603) 7967 3738
Postgraduate Unit = Tel: (603) 7967 3636 < Fax: (603) 7967 3719
Website: http://www.fep.um.edu.my « E-mail: fea@um.edu.my

225



Laporan Perkembangan Perekonomian Daerah Istimewa Yogyakarta Triwulan I 2012

Grafik 1.12 Perkembangan Volurne Ekspor DIY

Grafik 1.13 Komposisi Nilai Ekspor DIY s.d. Juni 2012
Berdasarkan Komoditas
Impor DIY pada triwulan I tahun 2011 meningkat dibandingkan dengan periode
waktu yang sama tahun sebelumnya. Nilai impor DIY pada triwulan laporan sebesar USD
12,58 juta, naik 69,20% dibandingkan periode yang sama pada tahun 2011 (USD 7,44 juta).
Dari sisi volume, impor DIY sebesar 5 ribu ton, naik 829,41% dari periode yang sama tahun
sebelumnya {541 ton).

—oiume impor
= Perturiahen (hi}

Grafik 1.14 Perkembangan Nifai impor DY’ Grafik 1.15 Perkerxxbaﬁgan Volume impor DIY

Page: 2
Bab 1 - Perkembangan Makroekonomi 7
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PERKEMBANGAN POTENSI IKM

TAHUN 2008 — 2012

i PTENS M h 2009 | 2010 2011 = 2042
Unit Usaha 77.851 78.122 80.056 81.523"
(u)
Tenaga Kerja 291.391 292,625 295.461 300.549
(Orang)
Nilai Investasi 871.110.097 878.063.496 | 1.003.678.054 | 1.010.585.428
(Juta Rupiah)
Nilai Produksi 2.325.582.931| 2.821.218.797 | 3.053.031.164 | 3.199.224.964
(Juta Rupiah)
Nilai Bahan 1.251.173.034| 1.358.293.612| 1.352.479.089| 1.388.023.623
Baku
(Juta Rupiah;

Sumber: Disperindagkop DIY, 2013 * Data terakhir 81.515 UU

angan

andang dan Kulit

7.045.19

5.113.615

imia dan Bahan
ngunan

21.982.

m dan
[Elektronika

1.749|

Kerajinan

Sumber: Disperindagkop DIY, 2013

4/28/2013
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4/28/2013

No| Golongan Useh
Pengusana Besar 756
2 | Pengusaha 1.296 1.548 1.820 1.999 2.142
3 Pengusahlal(ecﬂ 31.119 33.425| 35.298| 36.607 37.582
4 | Mikro - - - = 971
Jumiah 33.057 35.729| 38.028| 39.504 41.703

Sumber: s.d Juli 2012, Disperindagkop DiY, 2013

PEDAGANG PASAR DAN PKL

TAHUN 2012
1| Sleman 17.139 991 18.130
2 | Bantul 13.962 2.800 16.762
3| Kulonprogo 10.915 798 11.713
4 | Gunungkidul 10.690 3.056| - 13.746
5| Yogyakarta 14.683 5.707| 20.3%0
Jumlah 67.389 13.352 80.741
: Dinas F & UKM DIY, 2013
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