FISH HNARMETING IN MALATA

The British arrival in lalav:
hzd brought tremendous changes to the
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ment of the tin mines and rubber indu
rrowth of comnerce led tfo lnc¢eﬁs:rg ur
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: | banisation and deve-
lopment of ftransvort and comunicational facilities. Self-
sufficient fishermen began to reorientate their mode of

T heir domestic consumr=-

oduction to produce sufificient for t
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tion and L?? rplus to feed the urban vopulation. Towns began
to grow bothin size and number and the cent

r ¢ e

producticn and areas of consumption became increasingly
senarated, llarketing functions becamne more conplex. To meet
the intricacies of marketing, a number of middlemen =2vveared
to £ill up the gap that existed in the link beitween the
fishermen and the consumers.

what Is Fish Marketing

Fish narketing consists of all those eccnomic
activities involved in moving the fish from the fgace of
landing, usually at the fishing village, to the hands of the
final consumers, many miles away I{rom the place of landing.

t includes the functions cf asseﬂbling, vacking, prccessing,
transvortation, storage, wholesaling and retailing. iHence,
fish nmarketing is a very comnl*caued economic activity.

Importance of Fish lMarketing

a) Marketing Cost: It forms a large proportion of
marreting price paid by the final cons sumerstt, If it can be

+ ] )
1See L. Berube: Memorandum: Tcononic Research-
eport: Suzrested programme of Fisheries and viarketing nge—

b Lo
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b) Impact on Froduction: Fish nmorzeting is one
%f th? e Jor activities trat has often bean “eglecged.
:zr§i§§ié*;§2niz ziifgu22ati§t*Ezwifcge&ff“§ ;rsdict%og alone
:Ee eichermon but. 1 ”a;; ;“1:5~uf€ %hﬁnkard o¢‘11v1ng ?c
“he Zisaermon dul, in fact, nroducfing well is an inadecuate
assurance. To increase the level of incoie and the standard
of living of the fishermen, efficient marketins 6¢ fiszh is
necessary te ensure that the fishermen zet a Tair return for
their increased output and thereby stirulate the incentive
zmong them to produce well*’

Under a good marketing system, there is a smooth
flow cf fish froam the fishermen tc the consumers. Ths fiskher-
are asoured of a ready market and, therefore, have the
incentive to increase production. If the Y”“”ethg system is
ﬂOﬂr, the fishermen will find 1t difficult to sell their fish.
There will be a glut somewhere in ihe marieting chain and
the fishermen and consumers will have to bear the loss
incurred, which is frequent because fish is z nichly nmerish-

able commodity, in the form of reduced inccme _to the fisher-

ren and higher retail price to the consuners*te,

Therefore, producing will is nalf the Yoo, Selling
well is the other half and the two zo hand in hand. Goced
vroduction can be offset bv nocr selling and waste. To raise
the level of income among the fishermen, increasing rroduction
is insufficient. I“nrovement in the marxeting system is

necessary. Hence, fish marketing is very important.

*TSee W. Hugres: Transportation - the Neglected
Factor in Economic Develovnment, Ikconomi, December, 1953,

2L. Bgrube: Memorandum: Econonic Research Report:
Sugpested Prograume of Fisheries and Marketing Development in
Malaya.



c) +tBereasing Urbanisation: The trend in Malava
v . ¢}, o v ) | af v - 3 3
cince the Second Verld War ig towards increasing urbenisation
due to industrialisation an: tetter employment opportunities

x i s b 3 TR e vy o - ¥ 3 3
1R oLhn uroan areas. This means that more andg nore fish will

nave to be convered to the ruban areas and this calls for
a ~ood morketing system+1‘

Fish marketi§§ in llalaya is almost entirely in the
hands of the =iddlament<, 1 122, only {0,000 piculs out of
a total annual zroduction of 2,052,000 piculs of fresh fish

+1 - )
See 1957 Cen3us of Topulation of the Federat

e
O
3

of ‘alaya.

+ZSee L. Berube: emorandum
Suggested Progranmme of Fi
in alaya.

In Penang Island where I did some field work in
Telok Rahang, Batu ferrenzghi and Tanjong Bungah, I found
that in spite of tre largze volume of fish iarded daily, only
a handful of the fisherrmen send tAeir fish to the town on
their own. lost of the fish are taken to the town by middle-
men mainly ‘because they supnly the fishermen with all the
carital and operzting expenses of fishing and to a very small
extent, because the catch vper fishermen is small or they are
too tired to be intcrested with the marketing part. At Telck
Cahang, the only fishermen's cooperative society in th
land there markets only the fish of 2 pukat jerut boats
woich it owns out of a total vpopulation of about 30 onukat
Jerut boats there. In other varts of the island, there is
1o such society to market figh.

: Economic Research
Revort: sheries and Harketing Deve-

lopment

b

PIR®

In the East Coast, I learn from Che Xhalid, Che

sanad nnd Che Laidin of the Cooperative Divisicn, lMinistry
ot Arriculture and Cooveratives, middlemen undertake fish
' s

:

marketing because the catch ner fishermen is small in most
cases and it is not economical for the fishermen to s§nd
their fish to inland and distant towns on their own. Secondly,
it is because they are financially tied dewn to the juru
selan  and the middlemen. ‘

) See also Tjoa Scei Hock: Institutional Bacliground

to mcdern Economic and Social Developmernt in Halaya.
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are handled by the fishermen's map!

“!“;f [y
S marizeting cooperatives+?, ¢
rest being handled by the middlemen because of the ”rea% e
dependence of the fishermen on the hiddlemen., The fishermen
" ;‘ byt oy S ! o )
are obliged to sell their fish to the middlemen due to:-
a) financial indebtedness;
b) ~absence of an alternative means to disvose of
- 3 e &~ - 7
thefr fich, for examnle, narketing cooperative
socleties; )

T .
c¢) absence of an alternative neans of transport
except that of the middlenent*

N ‘In the lest and South-east coast of ilalaya, the
:hlﬁese middlemen undertzke themarketing of fish entirely.
In Trengganu, Xelantan and northern Pahang, the marketing of
fish in the rural arcas is in thne hands of the ralay midéle—
zmen but in the urban areas of these states and in fish
marieting that involves longe-distanced tran of fresh
fish to urdan areas lilke Kuala Lunmpur and §3 re, where
the process of proper packing and icing of fish is very

+1
See 1962 Annual Statement of Cooperative Societies
in the federation of Malaya.

+2

”r

See L. Berube:Memorandum: Econcmic Prosrraas
Re fo. 2: Fish lMarketing: Automatic Coanvertible Corpora-
tion in Malaysia.

See Tjoa Soei Heck: Instituticnal Background to
odern Econormic and Social Development in Malaya.
See R. Firth: Malay Fishermen: Their Peasant
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Economy.

in the Zast Coast, these 5 reasons are ap
in most cases because of poor communicational facilit
fhalid, Che Samad and Che Laidin of the Cooperati D3
liinistry of Agriculture and Cooperatives fully appreciate
these facts. The juru selam and the middlemen give loans to
the fishermen. Middlemen are few in number in each village
and they usually monopolise fish curing and transyort facili-
ties. Bu* they are not so sure for the Jest Coast where conmnu-
nicational facilities are very nuch better.

In Penang Island, I found that, though comunicati-
onal facilities are good, the fishermen still deal with the
middlemen because in many cases, they give them capital equip-
ments to operate with, pay for all the operating expenses and
cive them weekly advances for the fishernen are given their

share of the catches monthly.
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nri?eggf purchase to the fishermen. They deriv
sonlscrc power from their monovoly of tran
znd fizh-curing facilities like the East C
“ne fishermen, therefore, canrot tr&nsnort
urban areas on their own for sale at a bett
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See Tjoa Soei Hock: Institutional Eaclkzrouné to
Federn Economic and Social Uevelovment in ialaya.

+2

Che Samad and Che Laidin, Coo i

at the Coovnerative “1V15101, Yinistry of A 1
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3See L. Rerube: llermorandun: Zconomic Research

neport: Suggested Programme of Fisheries and lMarketing
Develonment in llalavya.

In Penang, I cbserve a similar pattern of fish
harZeting existing.
+4 c s .
Che Samad and Che Laidin agree that such condi-
tions exist in the East Coast. In the West Coast, the (cont'd)



b) As figh 5
hat they do not own cold roons ta
rermnen, unlilke r r
Cta if vprice i £
D

shable commodity, and
re their fish, the

ot withhold their

woit for a more favour-

farmers, cann

‘ ‘ ¢) Credit and : narketing are tiod down together.
The middlemen have a stro ng nold over the fishermen through
™y

their eccnomic activities as i:fe

- 0le purchaser of y -
lender and credit-ri N SRS fish, money
en < -~ 2o lVlvl”’ 500 TETIOT ., ){5 xAthﬂyB endnr (,,t"ld
et

credit-giving s“om{e9ner, ﬁ&eg me the snort~term credit
. ~ £ o £5 Y x - a .
needs of the fisherren satisfactorily in cash an d/or kind
In return, tle fishernern agree ts hand over their cotch in
ettlement of the debts until the full amount Has been repsid
kS L

im

In such a way, the debtor-fi
advance of the catch to sell c
an established low »nrice. In the East C
sus*ly all canital equirments for
d all the omerating expenses. In t

s

1

i

1 -elam
men to fisk with
R uoast, they are
[= en allow them to
ddlemen at the same timetl.

cf"‘,)
"’j

he Chinese Towxays. In return,
market their fish. ‘be" may be m

oroblem is not so great as communicational facilities are
etter. .«evertheless, fishermen find it difficult to sell to
owns because they do not know the agent. To the small fisher-
men, it is not economical.

ot ot ed

*dne Samad and Che Laidin agree that in the East
Ceoast, the middiemen do sup»ly credit to the fishermnen.
shopkeening and fish marketing are zometimes undertaren by
one verson. Sut the practice that is mcet widespread
in the East Coast is that of the juru selam.
In Penang, I found that the practice of the middle=-
ren granting loans is not so ’%desnreaa as the practice of
in

the Chinese towkays, who are, many cases, fish wholesalers
in the town, in the 3 vishing villages I visited namely,
Telok Bahang, Batu Ferrengghi, and Tanjong Bungah.

See R. Firth: Malay Fishermen: Their Peasant
Econony.

See Tjoa Soei Hock: Institutional Background to
Y.odern Economic and Social Develorment in Malaya.

See IBRD: Economic Develorment ofilalaya.



This practice of fish marieting

+5 not advantageous for two
3 w'?}"‘g”)"} ) |

(1) It tends to reduce or e

, uo red s liminate comvetition
amsyétbuwerq BY dAncering the establichment of new
= A=) Ty » P 4
mifuw+1“ T niing trhem from beconing
ef fcs“%@ Aﬁ ficant rortion of fish
ikl R s E e
marzeling. fficulty facing the
procress 's cooperative
societies
(i) It creates inflex:) Ly which hamvers the
free flow of fizh which iy be faci lltatei by the
existence of many alternative rzrxeting agencies.
d}) Transport and comzunicational facilities in
the rural arcas are poor*l. The lack of -1 adecusate systenm
of roads to connect 211 tho najor towns and a system of
feeder roads to link up the fishing villages to tne hichways
slows down greatly the speed in moving the fish to the

&
5 especially true

consuning areas. This i of the East Cozsat
of ilalaya which had bYeen neglected by the British until
itedeka.

e) Most of the fishing villages do not possess
cold rooms znd storage frocilitieste, This means that fish has
to be disvosed of immediately after canture. Under this
ULbctﬂce, consuners and fisherrnen suffer fronm the inconven=-

nce of gluts and scarcities of fish and this is reflected
in fluctuating price which is an index of poor marketinr.

¥With c¢o6ld rooms in the fishing villagzes, surplus fish can be

stored safely in them and released to the market when fish
ecomes scarce.

+1”‘his fact wzs recognised by the Committee to

Investigate the Fishing Industry (1955) which specifically
directed the attention of the Goernment to the conditions cf
the East Coast, Under the Rural Development Ilan, great
efforts are being made to remedy the defects today.

+2This defect has been serious considered by L..
Berube who has advocated the zetting up of mere cold rooms
in the major fishing viliages.

See L. Berube: Mermorandum: Economic¢ Hesearch
E eport:  Sugpested Programme of Fisheries and llarxeting

-

Development in Malaya.
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a) Excessive Costs: Dy
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Due to excessive costs of fish marx teting and
excessive vrofits charced by the middiemen, there exist:
creat disparity in the vrice paid to the fishermen and
retail price level. The fishermen and consumers do not
fit frox the increas sing productivi t" the {ishermen.
of the benefits go to the riddlemen”
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1See L. Berube: Memorandum: Ec
Report: (1) Sugrested Programme of Fish
Development in lialaya. N

(1i) Fish Marketing: Automatiz Convertible
Corvoration in Malaygsia. )

+2 . g
Che Samad and Che Laidin azree on this practice
in the LZast Coast. It must be noted that middlemen do not
rrofit always. Sometines they do loce in fish marketing.

Q
erl

+ g 3 il L4 , L3 -
3Accordlng to Che Samad and Che Laidin, this is
vecause fishermen are ignorant about conditions in the consu-
as. They take middlemen on their wards about these

+4

L. Berube says that fishermen do benefit o
increacgd prcductivity but mostof the benefits ge into t
pockels of the middlemen. From his experience in the Zeas

Coast, he found in one instance kembong selling for 7 cents
2 katty in one big fishing villare but middlemen secld it for

30 cents a katty in a consuming area (O miles away.



¢) Unintegrated

xr;:{: :_a“mi e \?! ﬂc{,lﬁ N
i I ng: D" +
;psuLFLCWenu cnvltk,. each ] AT “e Lo

eldom undertnkes more
ir i*&endﬂntl of
*keting funce

£
o

A
5 t : 5 gy mluts aomewhere in the
7 C*,x 7 he . 1 "’{ 3
& che ! c? 'S i through ravid deteriora-
vion during transit,enhancing marketing costs at the exvense
2 dhe Piater on S He a 3 Crade .
i the fisherr.en and the consunmers wh
g b onsuners wio are made to bear the
curden of the less,.

d) Inconvenience of over- 2 hoertare of
fish:  Due to insufficxenu carita , ¢l n attennt
to build cold rooms for storing ug ] fi during %eriods
£ amT e g Com % - N % JR
»f rluts. Consumers and zlsver"e are made to wealher the
inconve n fish ard, hence,

iences ci rluts and shortacse of
ing prices,

In conclusion, the present fi<h marketing system

n lialaya is bad due to the self-interest of the middlemen,
v of intepration in marketing functions and the lack of
ring facilities to ensure a smooth flow of fish fron

fishing villages to the consumning areas. fish narketing
in lalaya is similar to that rractised in the pre-war years
arnd there has been no clear-cut attempt to get away from the
system practised in the past.

Oy
ot L0
o 00O

Since 1959, fish producticn has increased by some

20,000 tonz ' per annum and with further mechanisaticn of
crafts ana ﬂmnﬂovekent in cat¥chine cears and tie possibility
of developing the off-shere flsnerles, the increase in
rroduction is likely to continue indefinitely. This will
further exargerate the seriousness of the nroo‘eﬂ of 1nadeou-
ate marketing facilities. Zxpansion in fish Drodutlon nus
be followed Dby a correspondingﬂnpravement in the present flsh
uarhetiﬁg system. This improvenent needs urgent attention.

he present inadequate narketing facilities must be overhauled
and adjusted in time. Otherwise the development of the fishing

industry will be seriously hambered.

Irorovement of the Fish Marketing System:

a) Inmprove Transovort and Comniunicational
Facilities: 1In the field of fish marketing, A good systenm
of transport and comn runicational facilities is of utmost
importante tc deliver the £ish to the hands of the final
consumers at the shortest possible time. Fish is a Parlghable
cormrmodity and speedy transport is essential. Tﬁe crlt?rlon of
a zood marketing system for any commodity is the quality of

-t



Facilities available. These are

e and the fishing areas of
Lo and where vresent,
Tfﬁh?e only for the

oner bridges and land-
%uqm;, fcrrles are vsed

% i Lyt + - P
GtL?m;lY:QB Slsiing Industy
nied that o '3 ehi i
: hav ¢ fishirg villages
dg, esmecis r
S, esMeciy vere peey and
f:e*&jaf; 3!&,5 X -
~added tha abie were only
fa ! ft'ﬁ;ﬁ‘}e A : i
icycle tir d to the rederal
~3 2 Ay
d the ui%t\ sericus atten-
roblem of i
To improve the fish marle system, it is necess-
sry that landing jetties be constru te speed up the
Tonding of fish at the fishing vill: and feeder roads
vuilt to connect the fishing villac the main highways.
ore modern bridres should be built reed up transvort,
rood 5ysteﬁ of roads and comrounica al facilities shoriens
tie tine taken in transporting the from the place of
tonding to the arezs of consumpticn greatly. It is essential

for a good marketing systenm.

b) Provision of Ice-ilants, Coldrocms and Storag

facilities at the Fishing Villaces: The guality of fish

deteriorates rapidly in a het tropical climate liks ours

unless the fish is packed in ice and stored in coldrooms

irmmediately after capture while waiting for treansport to
Storage facilities nrmvidn for a better marketing
throuch better regulation of the suvrvly of fish. During
tiie fish can be held tack and stored zafely in the cold-
i t here

: instead of dumping a

. . )

the price level. The fizh tha idr

can be released to the marﬂet ator on waen tle glut czsapp-
b d s

esrs. Cold-rooms ensure less extremes of gluts an
of fish and a more stable vrice level.

¢) Encourage the Develornent of Vooperative
Marketing Societies or Large Irivate Concerns to Take over

the Functions of Marketing: Fish marketing system in Malaya
is poor because it is undertaken by small rd

Lidh
ddlemen who have
insufficient carital to undertake and coordinate riost of the
- t in rcaking
functions of marketing. They are int erected in ca¥king

vrrofits,
not in a scheme of orcerly marketing.

P

+1See Revort of the Committee to Investigate the
Fishing Industry(1955).



To achieve the projected lone

ranrce naricety
neme of mass production a 2 ting

n\,; r’f‘l xg,au{xlw ‘-U“ul'
. orefit per
there must be a change in entrevrensurshi

N 21y and order)
carketing can only be achieved with the takines over of arxit
a7 - marx -
rne functions by cooverative marketineg societies or large
yate concerns which have suffi : 1
1

vy

.cient capital to establish

nehes at various fishineg vill for the purpose of
. ectirg *1sh, install the 3r own er ple mts qré coldro oS
\ P L v *
to 'ld baCn tne fish durlng glvt t@ ensure g better
e} Do

n of supnly, possess their own transportational

to deliver the fish renidly to the consuring areas
~ndhave thelr own dhsles@% ng offices in the major consuming
reas to distridbute the fish rapidly te retailers.

¥
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They can invest heavily in fixed assets because
and there is no possibility

Jode

p.
':!

on

‘—
e

nder such a systen:, e st

1¥ a‘l tae functions of marketi - rurchasing, storage,
sort and wholesaling of fish. I 115 @nsures a more orderly
ing system as the functlons are coordinated providing

o smooth flow of fish in the process of taking the fish
‘rom the place of landing to the final consumers. The tizme
taken will be greatly shortened and the quality of fish will

e better. larketing costs and price can be greatly reduced
Aue to elimination of fish wastage from deterioration and
excessive profits charged at dlzfe‘ent levels. At the

noment, the price of fish is high because of the highprofits
tharged by each middlersn and excessive marieting costs that
are due to inefficient organisaticn and loss of fish in
‘rersit through deterioration because of delays

tution undertakes
T‘

5«4 {}

Besides, the cooperative marketines societies and
rrivate companies can operate their own fish curing or
canning plants to process surplus fish into dried salted fish,
nrawns into dried rrawns, shrimps into biachan and canned the
ish that are suit table. This prevents oversteccking the coléds
rooms with fish that are held back from the glut.

In Western countries, large companies and ccovera=-
tive societies have succeeded in interratin~ these fupctlons
from fishing to wholesaling. In Canada, among the larg t ;
private marketing concerns are the lvational Sea roducts o
#alifax which owns and operates fishing snﬁps, p*oce251n;
znd cold storage plants, refrigerated truc«s andkwr: zg e
distributing houses and tke Rritish Columbia racke



couver wiich owns nurmercus packing
aéq AmONg t“» l“erCH@“erq*!V> ant

© o 6 165 ure the Iypj
R vert Fishermen's Cconeratives and th o d fre frince

| a ¢ United ! ‘urltlue
Cishermen, 1&71fax, fova Scotiat? In Japan. t}
of these Tishermen's cooverat eting oot o ARy
of i oo > ;i ;f've mdrnetlﬁg societies which
nandlie a large volume of figh trade. These larre conna
nd cocnerative sccieties zerve o ve Ttoor s
and €00 2€E8 zerve & very wide t‘“vzuory
~ificiently with low onern ‘ting cost and ensure = octh flow
of fis! and Jtaas" price., Yhis is a verfect ﬁar?etlfv scheme
that can succeed in Halaya, N
My >
ire imnortance of the rmiddlenmen in fish marketing
N N X 2 ) N N - =
cannct be denied. In the zbsence of another alterna-
i ne e s 3 A T
ting agency, thev are indisvensable. Attention
‘,f - $ ¥ 3 «.s ot X :
be devoted to unde: mining or reducinz the services
dlemen bt to building ur a well-o orzan.sed and
[ . <y e}
systen of Tich mar“etlnﬁ by large private companies
ve societlies to comvete and elimincte them,The
Investigate the Fishing Industry (1955) recoge
lisnensable %

s T services rendered by the middlemen
zzd "”tgnsted the formation of fighermen's coozerative

t;rgetwng societies to tzke over fish marfef‘pg from the
middlemen and provide a bvetter fish mark teting system.

d) Development of the Frozen Fish Industry and the
Industry: The mechanisaticn of boats and improvenent
1ing gears and tie development of off-shore fisherie
tensify the marketinz problems of fish storage and
43 ution. There is 2o strong need to develop the frozen
fish lndustry for domestic needs and for export.

rrozen fish has the adventage of a longer life

duration. “hey can be safely kevt Eor u;guo 8 montns without
ary zignificant change in their quality’ = This is ideal ‘o
a ceaeme of orderly fish marketlng cf steady price and supply.

There is a wide frozen fish market in Europe and
*Mur ca. Janan is enjoying a sisnificant trade in frozen fisn
withn Zurope. Japanese shins fishing in the Indian Ocean
‘reeze the fish immediately after cavture and ship the
roze: fish direct to Burope where they find a ready market.
Eé can develop the frozen fish irdustiry and follow the foot-

steps of Japan in exporting the fish to Zurore.

?0- Friy

*+1 & +25.. 1. Berube: Memorandum: Economic Research
Report: Suc~ested Programme of Fisheries and larketing
LeveIOument in Halaya.



In the near future. - "
ture, the local denand for frozen

Tish will be small tecause consuners will yprefer wet i £
~ Harid, $ =
+o frozen fish where the&' are ’*\?:__;\_*ahlc due to habit lfe -
. L * L -
Halayay wet dce fish shall aiw e ; iy n
a e 3‘ \.a.‘ o3 l"l‘ [= L’

. ﬁve+ Hevertheles 4 : . arge market to
ser . ess, to beg&n with, frozen can be sold to
Quraje ns, Anericans and Australians inp ITal 1
ced to buying froz PONE BS4D salaysia kuuej are
uned g =451 atv homel, and to the various
restaurants gnd hoqtuls, Through tine, under the influsnce
;:C pversisten reraranda fron advertiser nents, CO“C;;;:‘CI"“

reference for #et ice fish will ~radu ally bpegr down and

i d
“ore and rmore consumers will begin to accept frozen fis
el -~ £ u;xo

need not alwars
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su%nTJ for cann;nz,337ti
mestic demand for tiese.
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esh tuga ish has never been accepted by the
ers*<, ‘here is thne rroblem of how to utilise
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t h should we develop the off-shore fisheries.
re are two alternatives available, namely, freeze it for
ort to Zurope and America 2s frozen fish where there is
ewand for frozen tuna fish and/or canned it for local
nsunption and for exvort., lMalava imnorts a large guantity
carned fish (especially pilchards and sardines) annually
domestic consunption from Japan, Canada, United Lingdom
llerway. In 1962, Malaya inported 1,0¢8.8 tons of canned
to the value of (1,4£9,000. The urea;dorv of the quantity
*mﬁorted canned fish into various types for a saries of
ive years is shown in Table 12 on page SO0,
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This doxzestic demand for canned fish can be
satisfied by our locally canred fish. There is a zood
rrosmect for the developmnent of the canning industry in
“alaya because there is a good domestic demand for canned
fish. The two tuna canninec factories in iialaya, Lee and
Company and the United Canned Food Limited, both of them in

+1See L. Berube: Memorandum: Iccnonic Research
eport: Sugpgested Frogramme of Fisheries and nmarketing
Jevelopment in llalaya.

t.f ey

+2My readings are supported by my maay Vlilts L
1 2 ’ hd I oY, T ¢ 5e I K
to the Chowraster Market in Penang where 1 observe the sale

of fresh tuna fish by the fish-mongers.



HALAYA: NET IvponT op
CANNED FIsm 1v norg
Yenr

Canned Fish

=

1953 | 1959 1960 1661 1562

Sardines 211.311,279.1 | 2,797.3 | 883, 7389.0
Hpred n~ 7L A 4, G £
Herrings 177.51  134,9 151.3 | 3LE.8 184.0
Pilchards 1,793.711,706,1 Ok, & | 154.5 89.4
fand o~ < 2 3
Salnons 16,4 %1.5 28.4 4 2L 4 17.4
oy . o~ &
Total 2,429.0132,251.6 | 3,521.6 1, 409.4 | 1,086.8

Source: Record Book of Fisheries Department,
nuala Lumpure.

are doing extremely well and since they started
; operations, the import has dropved significantly by
2,400 tone or 70% of the total 1960 imvort since 1560.

s ows that conved tuna is widely accepted by the Malayan
rublic as a substitute for imrorted canred.fish. The domestic
zazrzet holds good Ior our locally canned fish™'. In the near
future, with nore intensive exploitaticn of off-chore
fisheries, lalaya will not only be more and more self-suffi-
cilent in canned fish but will be able to export it to the

neichbouring countries like Thailand, Burna, Cambodiz, India,

Cur canned fish can comvete with canned fish of
countries in any country within and without the Common=-
on a nrice basis. /e have a comparative cost advantage.
ost of labour is very much lower than that of the
Surcpnean and American (llorth) countries. Therefore, one tie
of lalayan canned fish can compare very favourably with that
of Zurove or America. Both the factories in Fenzang are small
znd are‘not enjoying econonies of large scale production. They

*Ine fall in import of canned fish coincided with
the banning of trade with South Africa from which ilalaya
derived a large proportion of her canned-f1§h. I p?esume tift
this zap caused by the ban has been filled in by cur domestic
rroducticn.




ro conable of expansion if ti .
L;Lg’ - pansion 1f{ there is rreater supnoly of fresh
Finding a rarket for ouvr canned fish will not
2 creat problen. Malaya, being = Ccm;aawealg: cou*; not be .
sreferential duties for her exports to any C;vthfu?géu?nigbs
fommenwealth. The Commonwealth countries gf?eétg‘iofi ;;fl;?e
hure merket for our canned fish. There has %éenﬂsgw;,i ii'#f
‘??:Fi?n by varicus governnents in this nartdof t£2 woizgl;o
Q*i?gglsé a coumron narxet sinilar to the Zuropean Comnon
-ritet where menver countries enjoy nreferential tariff‘
ﬁ?eatmenﬁlfor their exports. Should this idea materialise
e finding a mariket for the canned fish will be very mu;h
sosier.

With the development of off-shore fisheries, there
w11 be a greater supoly of fresh tuna fish for the establish-
~ent of new canning factories, for example, in the East Coast
+o cater for the fish brought in from the South China Sea,
-nd for the two existing canning factories to expand to
replace cur imports of canned fish from other countries and
to export the surplus.

e) Develop the Salt Fish and the Dlachan Industry:
©s1t fish is an imvortant industry in Malaya. In 192, 16,400

b d

sans of salt fish were produced loczlly (see Table 135 on page

525 This is 11% of the total fish rroduction for 1962 (1962
annual production was 170,200 tons). ilost of it is consuned
locally.

duce sufficient salt
o imvort from her

Generzlly, lalaya does not pro
£ish for her domestic consumpticn and has

s

-

e enough to meet tne donmestic denmana

neighbours like Sumatra and Thailand to supplement her

= » 7 T, ] - »
inadequate domestic suprly. In 1961 and 1922, Malajya did not
produc (

see Table 13).

There is roon for further development of the sall

fish industry in Maleya for four reasons. Firstly, Malaya
does not produce gsufficiently to reet her dcmestic denand.
She has to import like in the years 1958, 1961 and 1962. By
stenping up p;oduction, she can becore more self-sufficient.
Secondly, Malaya imrorts quite a signi?icang

quantity from Sumatra (20% of our totsl imports in 1?@2)

and Thailand (25% of the total imports in 1962?. Besides,
she also imports salt fish from many of tae neighbouring

~f . o PN P
ountries. This amounts to 55% in 1962 (see Table 14 on
e lost an innortant

age ©3). With confrontation, Wg hav
ource of supcly from Sumatra. In most yezrs, we ?ave a
ignificant net inport from Sumatra (see Table 13).
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TABLE 13

! NTITY T
CC}I.?Q"‘.»"‘??‘P T — Pk A “;‘
{ISUMFTION OF 3ALT TISE

o S

NI PN

IN TOLS

34

kRl r N s v " “
DALAYA: IRODUCTICH, INFO

Year
1958 1959 1940 1961 1662

~mestic

. + 3 - - Ly T 1

rojuction: 20,700 | 13,500 | 14,000 | 17,700 | 18,£00
otal Imo :i 5,001 00 g ; L
“otal Imvorts:y 35,000 3,700 5,100 L, 000 Ik, 300
Total

“wvailable for

Tecal

T UTUUNRE S ~ 14

consunption: 24,500 7,200 | 19,100 | 21,700 | 22,900
T b T Ld
et Juantity

Consuned

locally: 21,000 | 12,800 | 13,900 | 19,300 19,100

) Source: (i) Annual Report of the Fishing Industry,

1958-62; .

(ii) Record Book of the Fisheries Depart-
nent, Xuala Lumpur.

To replace it, we have to find a.othcr alternative source of
supply or step up production to £i11 up the gap. With the
develorment of the fishing industry, we shall have enough
resh fish for salting to meet 211 domestic demand satisfac-

=
+ =

3 ey o
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Thirdly, Singapore produces little salt fish locally
znd cets her supplies from Malaya, Thailand, Sumatra and
otrer sources. tith merger, lalaya has acquired a goocd market
for ealt fish in Singapore. Je can supply her vresent and
syture needs with our surplus.

Lastly, there is always a ready market for salt

fish in neiphbouring countries 1ikxe Thailand, Burma, Ceylon,
etc. In the past, lialaya had exported salt fish to these
neirghbouring countries. There 1s 1o reason why she cann?t'
increzse her exports to these count¥ies In South-east Asia,
& significant volume of fish consuzed annually is salt fish.

-52-



TABLE 14

’ AT . o~ fan] -ty g T Ty 3o g
MALAYA: SALT FISY TZADD JITH SUMATRA
AIND THAILARD 11 2Cis
- - -
] Import fron Exveort to
Year
Sumatra Thailand| Sumatra|Thailand
. Ial 8
1258 L10 930 100 -
oy o
1959 | 380 710 150 20
-~
19£0 600 7C0 820 -
[ - s
19¢1 530 960 50 -
5 L & 3
166 840 G20 370 -

%

Source: Record Book of Fisheries Department,
“uala Luzmpur.

There is also a douestic as well as a foreign
demand for cured fish like blachan, dried prawns, boiled fish,
etc. These industries can be develoved to take off surplus
sisn from the market for fresh fish and serve the different
taste of theconsuners.

The Committee to Investigate the Fishing Industiry
(1955) found that the sz2lt fish and blachan indwgries ~ad a
very good future in ;jalaya and would be oX great assistance
in helping to solve the problen of glut in the fresh fish
supvly especially in the East Coast.



