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APPENDIX A – PARTICIPANTS’ INFORMATION 

 

Participant Profession Year of Birth 

F1 Secretary of Executive Director 1985 

F2 Lecturer 1985 

F3 Lecturer 1985 

F4 Lecturer 1986 

F5 Lecturer 1987 

F6 Marketing Manager 1985 

F7 Teacher 1985 

F8 Lecturer 1986 

F9 Fashion Designer 1985 

F10 Marketing Executive 1985 

M1 Lecturer / Entrepreneur 1986 

M2 Lecturer 1985 

M3 Engineer 1981 

M4 Animal Welfare Coordinator 1985 

M5 Manager 1985 

M6 Financial Advisor 1985 

M7 Lecturer / Postgraduate Student 1984 

M8 Pharmaceutical Sales Manager 1986 

M9 Sales Executive 1985 

M10 Medical Representative 1985 
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APPENDIX B – A SAMPLE OF MANUALLY TABULATED DATA 
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APPENDIX C1 –TABULATED DATA IN THE FORM OF A SPREADSHEET 

USING MICROSOFT EXCEL 

 

(PROFILE PICTURES AND PHOTO ALBUMS) 
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APPENDIX C2 – TABULATED DATA IN THE FORM OF A SPREADSHEET 

USING MICROSOFT EXCEL  

 

(LANGUAGE CHOICE) 
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APPENDIX C3 – TABULATED DATA IN THE FORM OF A SPREADSHEET 

USING MICROSOFT EXCEL  

 

(NATURE OF CONTENT) 
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APPENDIX C4 – TABULATED DATA IN THE FORM OF A SPREADSHEET 

USING MICROSOFT EXCEL  

 

(PRONOUNS) 
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APPENDIX C5 – TABULATED DATA IN THE FORM OF A SPREADSHEET 

USING MICROSOFT EXCEL  

 

(LOCATION SHARING AND FRIENDS TAGGING) 
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APPENDIX C6 – TABULATED DATA IN THE FORM OF A SPREADSHEET 

USING MICROSOFT EXCEL  

 

(FREQUENTLY DISCUSSED TOPICS) 
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APPENDIX C7 – TABULATED DATA IN THE FORM OF A SPREADSHEET 

USING MICROSOFT EXCEL 

 

(LEXICAL CHOICES) 
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APPENDIX C8 – TABULATED DATA IN THE FORM OF A SPREADSHEET 

USING MICROSOFT EXCEL 

 

(LEXICAL CHOICES) 
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APPENDIX C9 – TABULATED DATA IN THE FORM OF A SPREADSHEET 

USING MICROSOFT EXCEL 

 

(PUNCTUATION MARKERS) 
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APPENDIX C10 – TABULATED DATA IN THE FORM OF A SPREADSHEET 

USING MICROSOFT EXCEL 

 

(CAPITALISATION) 
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APPENDIX C11 – TABULATED DATA IN THE FORM OF A SPREADSHEET 

USING MICROSOFT EXCEL 

 

(EMOTICONS) 
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APPENDIX C12 – TABULATED DATA IN THE FORM OF A SPREADSHEET 

USING MICROSOFT EXCEL 

 

(PARTICIPANTS’ REPLIES TO THEIR AUDIENCES’ COMMENTS) 
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APPENDIX D1 – RESEARCH QUESTIONNAIRE 

 

 
Note: You can bold the sentences as an indication for your answer for Questions 1 - 10. 
Please state your reasons / answers / opinions in the required sections. For Questions 11 - 14, 
you are required to give your opinions. Answers of any length are accepted. Thanks!  
 
Profession (as of December 2011) -  
Year of birth -  
 
1. Do you have more than one Facebook account? 

 Yes (please state your reason of having more than one Facebook account) -  

 No 
 
2. Do you use your real name on you Facebook account(s)? 

 Yes  

 No (please state your reason for not using your real name) - 
 
3. Do you use photo that shows your real self as your profile picture? 

 Yes  

 Yes, but not all of them. 

 Not at all (please state your reason for not using your actual photos) - 
 
4. How frequent do you log in to Facebook? 

 More than once per day  

 Once per day  

 Once every two to three days  

 Once per week 

 Others (please specify) -  
 
5. How much time do you usually spend per log in? 

 Less than 5 minutes 

 Approximately 15 minutes 

 Approximately 30 minutes 

 Approximately 1 hour 

 More than 1 hour 

 Others (please specify) -  
 
6. How frequent do you post a status (with or without images) on Facebook? 

 I don’t post any status 

 More than once per day 

 Once per day (on average) 

 Once every two to three days (on average) 

 Once per week (on average) 

 Others (please specify) -  
 
7. What are usually the topics of your postings? (You may choose more than one) 

 I don’t post any status 

 Family matters 

 Friendship / Relationship 

 Work-related 

 Politics 

 Religions 

 Social issues  

 Hobbies / Interests (please specify, for example, food, travel, pets etc) -  

 Others (please specify) 
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APPENDIX D2 – RESEARCH QUESTIONNAIRE (CONTINUATION) 
 
 
8. When you receive comments for your status postings, do you respond to these comments?     
    Why? 

 Yes (please state your reason) -  

 No (please state your reason) - 
 
 
9. What is your purpose of using Facebook? (You may choose more than one) 

 To keep in touch  

 To share your thoughts  

 To thank  

 To seek information / opinions  

 To invite  

 To motivate  

 To express / rant about your dissatisfaction  

 To express sarcasm 

 To share trends / news / issues  

 To check for the latest trends / news / issues  

 Others (please specify) -  
 
10. Do you adjust your privacy setting on Facebook? 

 Yes.  Only my friends can view my content. 

 Yes. Only a particular group of people from my friend list can view my content. 

 No.  Everyone can view my content. 
 
11. In your opinion, what is the purpose of tagging friends in a status posting? 
      Your answer -  
 
12. In your opinion, what is the purpose of using these punctuation marks, capitalisation of  
      words, expressive words and emoticons in status postings? Please explain for all as stated  
      below. 
      (For example: Multiple exclamation marks - to show frustration) 

 Multiple exclamation marks (!!!) -  

 Multiple question marks (???) -  

 Multiple exclamation + question marks (!?!?!??!) -  

 Ellipsis (…) -  

 Tilde (~) -  

 Emoticons ( T.T / ^_^ / =P ) -  

 small letter throughout the post - 

 BIG LETTERS THROUGHOUT THE POST - 

 ONLY some BIG LETTERS within the post -  
 
13. Besides English, do you use other languages in your postings?  

If yes, why do you use different languages in different posts? 
If no, why do you think people use different languages in different posts? 

      Your answer -  
 
14. Is there a particular kind of identity you wish to portray on Facebook? Why is it so? Please  
      feel free to write your opinion for this question. You can write as many words as you want!   
      This is the most important part to help me generate my findings! Thank you for your help!   
      (For example, you are very cautious in the words you use to prevent misjudgement from  
      others OR you purposefully write a sensitive topic to agitate others etc). 
     Your answer - 
 

 

 

 

 


