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APPENDIX A — PARTICIPANTS’ INFORMATION

Participant | Profession Year of Birth
F1 Secretary of Executive Director 1985
F2 Lecturer 1985
F3 Lecturer 1985
F4 Lecturer 1986
F5 Lecturer 1987
F6 Marketing Manager 1985
F7 Teacher 1985
F8 Lecturer 1986
F9 Fashion Designer 1985
F10 Marketing Executive 1985
M1 Lecturer / Entrepreneur 1986
M2 Lecturer 1985
M3 Engineer 1981
M4 Animal Welfare Coordinator 1985
M5 Manager 1985
M6 Financial Advisor 1985
M7 Lecturer / Postgraduate Student 1984
M8 Pharmaceutical Sales Manager 1986
M9 Sales Executive 1985

M10 Medical Representative 1985
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APPENDIX B - A SAMPLE OF MANUALLY TABULATED DATA
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APPENDIX C1 -TABULATED DATA IN THE FORM OF A SPREADSHEET

USING MICROSOFT EXCEL

(PROFILE PICTURES AND PHOTO ALBUMYS)

14
15
16
17
18
19
20
21
22
23
24
25

A B C D E F
Female |Status Updates Profile Pictures Photo Albums

F1 132 45 mostly self + friends 24 outings +trips

F2 21 34 mostly self + friends 40 trips + celebration

F3 18 73 self, spouse, friends 57 trips + outings + celebration

F4 70 180  |mostly self + friends 93 outings + schools, pets, random , work

F5 9 73 mostly self + friends 9 events + celebrations

F6 68 31 mostly self + abs + friends 14 random - no specific category

F7 32 97 mostly self + friends 0 =

F8 16 55 mostly self +friends 16 outings +trips

F9 65 137  |mostly spouse + self + friends 120  |outings +trips + weddings

F10 22 25 mostly self + friends 32 outings + food + crafts + family + trips

Total 453 750 405

Male Status Updates pProfile Pictures Photo Albums

M1 77 12 mostly self + abs 12 celebration + outings

M2 43 10 self 11 trips + work

M3 4 10 abstract 10 trips + convocation + celebration
M4 67 1 self 33 celebration + hobbies + pets
M5 81 203 |mostly self + friends 75 trips + food + self

M6 39 33 self, spouse, work 43 work + conference + trips
M7 13 2 religious figures 2 religious figure

M8 26 30 mostly self (several repetitive) 22 church +religions + pets

M9 34 27 all self 10 dragon dance

M10 41 10 self, partner, car 15 car-related

Total 425 338 239
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APPENDIX C2 - TABULATED DATA IN THE FORM OF A SPREADSHEET
USING MICROSOFT EXCEL

(LANGUAGE CHOICE)

W 0 N o AW

10

11
12

13
14
15
16
17
18
19
20
21
22
23
24
25
26
27

A B C D E F G
Female Language
English | Malay [Mandarin| Others Mix TOTAL
Port:g-uese

F1 105 3 6 1-Turkish 13 132
F2 18 0 3 0 0 21
F3 18 0 0 0 0 18
F4 65 0 0 0 5 70

F5 9 0 0 0 0 9
F6 66 0 0 0 2 68
F7 30 0 0 0 2 32
F8 16 0 0 0 0 16
F9 35 6 0 0 24 65
F10 17 0 3 1-lapanese 1 22
Occurrence 379 9 12 6 47 453

Language
Male English | Malay [Mandarin| Others Mix TOTAL
M1 66 0 4 1-Symbols 6 77
M2 31 1 5 0 6 a3
M3 4 0 0 0 0 4
M4 66 0 0 0 1 67
M5 81 0 0 0 0 81
M6 39 0 0 0 0 39
M7 12 0 0 0 1 13
MS 25 0 0 0 1 2
M9 31 0 0 0 3 3
M10 35 0 0 0 6 1
Occurrence 390 1 9 1 24 425
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APPENDIX C3 - TABULATED DATA IN THE FORM OF A SPREADSHEET
USING MICROSOFT EXCEL

(NATURE OF CONTENT)

W 00 N v U b W N

B I B o B~ B~ I < e < el
o B WN B O Wi iN s W N =S

27
28
29

A B C D E F
Femala Content
Positive |Negative | Neutral Link TOTAL
F1 13 24 47 48 132
F2 4 5 10 21
F3 4 0 12 2 18
F4 20 25 25 0 70
F5 2 4 3 0 9
F6 29 16 9 14 68
F7 15 1 11 5 32
8 6 6 4 0 16
F9 28 28 0 65
F10 6 10 5 1 22
Occurrence 125 118 130 30 453
Percentage | 14.20% | 13.50% | 14.80% | 9.10% 51.60%
— — — — —
Male Content
Positive [Negative | Neutral Link TOTAL
M1 2 25 38 12 77
M2 5 11 9 18 43
M3 0 0 1 3 a
M4 B 22 30 6 67
M5 19 3 41 18 81
M6 18 0 13 8 39
M7 3 6 3 1 13
M3 0 1 25 0 26
M9 16 2 16 0 3
M10 0 4 4 33 41
Occurrence 72 74 180 99 425
Percentage | 8.20% 8.40% 20.50% | 11.30% | 48.40%
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APPENDIX C4 — TABULATED DATA IN THE FORM OF A SPREADSHEET
USING MICROSOFT EXCEL

(PRONOUNYS)

A B C D E F

1 Pronouns
Female Not

2 1st 2nd 3rd specified | TOTAL
3 F1 42 14 6 70 132
4 F2 2 1 10 21
5 F3 7 0 0 11 18
6 F4 a4 0 2 24 70
7 F5 8 0 0 1 9
g F6 20 5 2 a1 68
9 F7 7 5 2 18 32
10 F8 12 1 0 3 16
11 F9 42 2 1 20 65
12 F10 16 1 1 4 2
13 Occurrence 206 30 15 202 453
14 Percentage | 23.50% 3.40% 1.70% 23.00% | 51.60%
s [
16 Pronouns

Male Not
17 1st 2nd 3rd specified | TOTAL
18 M1 27 6 6 38 77
19 M2 15 4 6 18 43
20 M3 3 0 0 1 4
21 M4 23 7 0 37 67
22 M5 21 4 1 55 81
23 M6 23 3 3 10 39
24 M7 1 0 13
25 M8 0 26 0 0 26
26 M9 17 2 4 11 34
27 M10 7 4 5 25 a1
28 Occurrence 145 57 25 198 425
29 Percentage | 16.50% | 6.50% 2.80% 22.60% | 48.40%
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APPENDIX C5 - TABULATED DATA IN THE FORM OF A SPREADSHEET
USING MICROSOFT EXCEL

(LOCATION SHARING AND FRIENDS TAGGING)

W . N o b W N

e ol =l i
R TR S I S |

15
16
17
18
19
20
21
22
23
24
25
26
27

A B & D E
Without sharing
Female |Sharinglocations | Tagging friends location or TOTAL
tagging friends
F1 7 15 110 132
F2 0 4 17 21
F3 5 10 3 18
F4 2 64 70
F5 0 3 E)
F6 7 16 45 63
F7 10 7 15 32
F8 0 14 16
F9 8 1 56 65
F10 0 3 19 22
Occurrence 39 62 352 453
Percentage 4.40% 7.10% 40.10% 51.60%

Without sharing

Male Sharing locations | Tagging friends location or TOTAL
tagging friends
M1 0 4 73 77
M2 0 4 39 43
M3 0 0 4 a
M4 9 8 50 67
M5 17 15 49 81
M6 1 1 37 39
M7 0 0 13 13
M8 0 0 26 26
MS 3 0 31 34
M10 0 5 36 a1
Occurrence 30 37 358 425
Percentage 3.40% 4.20% 40.80% 48.40%
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APPENDIX C6 — TABULATED DATA IN THE FORM OF A SPREADSHEET
USING MICROSOFT EXCEL

(FREQUENTLY DISCUSSED TOPICS)

A B C D E F G H | J K

1 Female
prizes
freebies = outing soctal issues food
2 contest pog
3 health - sick food music
4 F3 outings traval weddings food
4 . i food- | teaffic
: i health - diet| outing concert oy o pet
F5 religion | friendship | C
fo0d leave
7 F6 i holidays
: health - food
8 F7 £ fitness 5
- traffic
9 F8 z condition
10 £9 travel health movie food
Traffic food —
11 F10 condition drinks
12
13 Male
14 M1 friendship |social issues computer
15 M2 food politics crimes flood
16 M3 movie
: 5 outings SR
17 Ma movie food health R phone apps
food health - play/ | ... =
18 M5 danks TR et social issues|  travel \ book
contpay motiva-
B s food family | Christ-mas e tional
goutes
20 M7 travel New Year
21 M8
d;:z: outings | Christ-mas
22 M9
road food traffic ] [P .
23 M10 it foo: ition | (iEnd-ship | Cheistomas | cat racing
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APPENDIX C7 - TABULATED DATA IN THE FORM OF A SPREADSHEET
USING MICROSOFT EXCEL

(LEXICAL CHOICEYS)
| 4| A B C D E F G H
1 Words used
Female laught hort th
adjectives fillers ADRUEEYY vulgar i orfns/ i) other forms
2 sounds contractions | languages
ahhaha / ma_n perg!
R ek cantik cantik
s o e ny;k/hioh thankiu/ | /inilahfb
1 ig- 1 f i -
adorable il o ol IBaak { bliek big-ass |ppl /gf/bf/| dia/baru
u/u're makan
£buhdnef semalam/
hehehe 5 T
3 F1 engok etc
bahaha/ |damn/f-up| pple/ur/
- hhh~ = -
4 F2 suis 5 woohoo.. | /damnit [ nid/lilbro
ohhhh.. / hehe / aa/nesias
3 aaa hohoho < EOL] xinas ? =
5 F3 /M
Sawn= 1 banjir /
macam aku
cranky / Ry ross fat o unya / i haz got the
4 pffffteeet / g dowanna / el £
annoyed / cow [ fool perasannya Monday
ahhh~ urgghh / - wanna / 5
absurb / stupid/ |, aku /ayam | blooz [ ai
: lalalalalalla nuff / outta
stupid g morons masak/ |hazthe sadz
la / *wiggle® / gotta i
/ *sniffs* lemak cili
6 Fa sniffs o1
7 F5 > = = = = = =
therfucki j tek
= yayyyl! / xoxo sk v/ u./ jom. 7 a_
excited! - / FUHHHHH ng / screw pressie / teki / fei -
8 F6 you haters / | lovin' / LOL zhai
mee rebus
L
yummy WQOO000!! |laaaaaaaa.. - = P /P -
iy tee / asam
g sambal /
9 F7 chap cai
hv/y/u/
hmm.. ferm | hehehe/ mms/f12/c
hazy haz - - -
NORLY / huhuhu Jur/nex/
10 F8 frv / lovin'
ombak rindu
ks menn;:n”es/
hmmmmm...| weeeee / y'all f wf/ madﬁ/
- J hurmmm / | zzzzzzzzzz / - wut /x (no) / -
memberonta
yeayyy uuurrrhhh/ b4 / bz
fuuhhhh X Lmakar
dulu baru
11 F9 layan etc
haha /
yummy - urgghh / dammit - mangkuk -
12 F10 woot woot!
Total
. 7 7 9 5 7 6 1
13 participants

122



APPENDIX C8 — TABULATED DATA IN THE FORM OF A SPREADSHEET
USING MICROSOFT EXCEL

15

16

17

18

19

20

21

22
23

24

26

(LEXICAL CHOICEYS)

m

Words used
Male laughter / shortforms /|  other
adjectives fillers vulgar X other forms
sounds contractions | languages
amazmg_/ hmm /oh / e
sweet / nice| WEEEEE / e dplak/
/ Wah / Yeah | muahahaha| DIU/FU g P missed / thy
- / fik / y / CNY [kena / pulak
meaningful | / Whoa! / /10!
M1 /sleepy/ | Ah../Gall )
jia lat/
kesian
pis /u /shid| cikgu!!/
- m/f h hah F -
R fite A W /dun /r/lol| sien/ heng
heng / huat
M2 ah
oocooh /
- heheh - - - -
M3 B ehehe
om nom lala lok lok
h ! i
awesome mmm / nom/yay! /| noshit/ xmas / x bubur i
meh / yeah | haha / ngek | FUCK / WTF (no) chacha /
M4 ngek ngek / tahan galak
inspiring! = st - lol! = -
M5 b HAHAHAHA! )
gotta / Q4 /
- yeah bang! - gonna / - -
M6 x'mas
M7 - hmm haha - - - -
M8 5 = = = = = S
uftv/ive/
wanna / dun
wahahahah Ju/k?/
- - FML huat ah -
aha.... bday / ur/ P
xmas /wan /
M9 pis / n/ pics
e / wif / dun
| I I i
lolz / damn / WTE / ppl / skoo sienzzz /
: ; wahahahah : / hav/ hav/ walao /
cool / boring sigh Jfucking / | . -
a/ Blos izzit / n / sec|kacau / kene
muackssss y /d/gonna /| /behtahan
M10 0S0
Total
4 7 9 5 7 5 1

27 participants
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APPENDIX C9 - TABULATED DATA IN THE FORM OF A SPREADSHEET

USING MICROSOFT EXCEL

(PUNCTUATION MARKERYS)

W 0 N o 0 bW N

NN NN NN (R e e e (e
L T O B e S N e T ™ R U = B~ TR R R =)

A B C D E F G H
Female Punctuation
Proper Hi ??? 21?121 Others None
F1 42 40 5 9 1 ~(2) 33
F2 6 1 1 0 ~(4) 6
F3 5 5 0 0 ~(2) 9
Fa 43 0 5 0 3 ooy (YRR 1) =% (3) 14
F5 0 5 3 0 0 0 1
F6 41 1 1 0 2 (1) 22
F7 11 3 12 0 0 @ 7
F8 4 7 2 0 0 0
F9 35 1 13 1 1 ~(1) 13
F10 8 4 2 0 1 ~(1) /" (1) 5
- - |
Male Punctuation
Proper i ?7?? 21?171 Others None
M1 15 43 6 1 1 e (3) 10 (6) 0
M2 19 15 9 0 0
M3 0 6 2 0 1 0 0
M4 25 18 6 0 4 ""(2) /**(1) /[~ (1) 12
M5 48 6 3 1 ~(1)/ @(1) 0 21
M6 33 2 3 0 0 0 1
M7 11 1 0 0 0 0 1
M8 9 3 14 15 0 0 0
M9 1 77 12 1 0 =) 4
M10 0 20 24 4 0 0 0
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APPENDIX C10 - TABULATED DATA IN THE FORM OF A SPREADSHEET
USING MICROSOFT EXCEL

(CAPITALISATION)

W 0 N & b W N

NONININIRNNN (R e e e
QU |s |w N kIS W | N o | b | & lwlnik o

27
28
29

A B C D E F
Capitalisation
Female Proper Small Mix All-capitalised | Total
F1 117 15 0 0 132
F2 16 5 0 0 21
F3 14 0 4 0 13
F4 67 0 0 70
E5 8 1 0 0 9
F6 47 21 0 0 68
F7 27 5 0 0 32
FS 1 14 0 1 16
F9 37 11 17 0 65
F10 22 0 0 0 22
Occurrence 356 75 21 1 453
Percentage | 40.60% | 8.50% 2.40% 0.10% 51.60%
e ———
Capitalisation
Male Proper Small Mix All-capitalised | Total
M1 66 S 2 0 77
M2 38 4 0 43
M3 4 0 0 0 4
M4 62 3 2 0 67
M5 80 1 0 0 81
M6 39 0 0 0 39
M7 13 0 0 0 13
M8 26 0 0 0 26
M9 23 10 1 0 34
M10 24 14 3 0 41
Occurrence 338 75 12 0 425
Percentage | 38.50% | 8.50% 1.40% 0% 48.40%
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APPENDIX C11 - TABULATED DATA IN THE FORM OF A SPREADSHEET

USING MICROSOFT EXCEL

(EMOTICONS)

W 00 N O U & W N =

NN D N N N N I [ [t [ [heb [ [ fipond [ [ [
N > I O S N T S B SO - - T U = 6 7 (O S TR NC T S =

28
29

A B C D E
Farmein Emoticons
Positive |Negative| None Total
F1 14 2 116 132
F2 3 1 17 21
F3 2 0 16 18
F4 31 16 23 70
F5 0 8 9
F6 28 33 68
F7 5 27 32
F8 2 14 16
F9 27 14 24 65
F10 5 3 14 22
Occurrence 117 a4 292 453
Percentage | 13.30% | 5.00% | 33.30% | 51.60%
P |
Male Emoticons
Positive |Negative| None Total
M1 11 7 59 77
M2 0 0 43 43
M3 0 0 4 4
M4 1 0 66 67
M5 8 0 73 81
M6 9 0 30 39
M7 0 1 12 13
M3 26 0 0 26
M9 0 33 34
M10 0 0 41 a1
Total 56 8 361 425
Percentage | 6.40% 0.90% | 41.10% | 48.40%




APPENDIX C12 - TABULATED DATA IN THE FORM OF A SPREADSHEET
USING MICROSOFT EXCEL

(PARTICIPANTS’ REPLIES TO THEIR AUDIENCES’ COMMENTS)

W 00 N O A W

NN N NN NN e e [ [ [ [ [ |
Car S N I B I v B B S PN "N I = T~ TR O S

28
29

A B C D
Female eply
Yes No Total
F1 39 93 132
F2 7 14 21
F3 8 10 18
F4 45 21 70
F5 2 7 9
F6 26 42 68
F7 14 18 32
F8 13 3 16
F9 38 27 65
F10 13 9 22
Occurrence 209 244 453
Percentage | 23.80% | 27.80% | 51.60%
-
Male HERl
Yes No Total
M1 31 46 77
M2 26 17 43
M3 2 2 a
Ma 14 53 67
M5 17 64 81
M6 6 33 39
M7 3 10 13
M8 6 20 26
M9 21 13 34
M10 27 14 41
Total 153 272 425
Percentage | 17.40% | 31.00% | 48.40%
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APPENDIX D1 - RESEARCH QUESTIONNAIRE

Note: You can bold the sentences as an indication for your answer for Questions 1 - 10.
Please state your reasons / answers / opinions in the required sections. For Questions 11 - 14,
you are required to give your opinions. Answers of any length are accepted. Thanks! @

Profession (as of December 2011) -
Year of birth -

1. Do you have more than one Facebook account?
0 Yes (please state your reason of having more than one Facebook account) -
[J No

2. Do you use your real name on you Facebook account(s)?
[0 Yes
1 No (please state your reason for not using your real name) -

3. Do you use photo that shows your real self as your profile picture?
[ Yes
[1  Yes, but not all of them.
[0 Not at all (please state your reason for not using your actual photos) -

4. How frequent do you log in to Facebook?
[0 More than once per day
(1 Once per day
[1 Once every two to three days
[l Once per week
[ Others (please specify) -
5. How much time do you usually spend per log in?
Less than 5 minutes
[0 Approximately 15 minutes
0 Approximately 30 minutes
00 Approximately 1 hour
0
0

O

More than 1 hour
Others (please specify) -

»

. How frequent do you post a status (with or without images) on Facebook?
| don’t post any status

More than once per day

Once per day (on average)

Once every two to three days (on average)

Once per week (on average)

Others (please specify) -

]

I o R

7. What are usually the topics of your postings? (You may choose more than one)
| don’t post any status

Family matters

Friendship / Relationship

Work-related

Politics

Religions

Social issues

Hobbies / Interests (please specify, for example, food, travel, pets etc) -
Others (please specify)

[

OooOooogod
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APPENDIX D2 - RESEARCH QUESTIONNAIRE (CONTINUATION)

8. When you receive comments for your status postings, do you respond to these comments?
Why?
[l Yes (please state your reason) -
0 No (please state your reason) -

9. What is your purpose of using Facebook? (You may choose more than one)
[l To keep in touch

To share your thoughts

To thank

To seek information / opinions

To invite

To motivate

To express / rant about your dissatisfaction

To express sarcasm

To share trends / news / issues

To check for the latest trends / news / issues

Others (please specify) -

Oooooooooodg

10. Do you adjust your privacy setting on Facebook?
00 Yes. Only my friends can view my content.
[0 Yes. Only a particular group of people from my friend list can view my content.
[0 No. Everyone can view my content.

11. In your opinion, what is the purpose of tagging friends in a status posting?
Your answer -

12. In your opinion, what is the purpose of using these punctuation marks, capitalisation of

words, expressive words and emoticons in status postings? Please explain for all as stated

below.

(For example: Multiple exclamation marks - to show frustration)
[0 Multiple exclamation marks (!!!) -

Multiple question marks (??7?) -

Ellipsis (...) -

Tilde (~) -

Emoticons (T.T/~ N/ =P) -

small letter throughout the post -

BIG LETTERS THROUGHOUT THE POST -
ONLY some BIG LETTERS within the post -

Ooooogoog

13. Besides English, do you use other languages in your postings?
If yes, why do you use different languages in different posts?
If no, why do you think people use different languages in different posts?
Your answer -

14. Is there a particular kind of identity you wish to portray on Facebook? Why is it so? Please
feel free to write your opinion for this question. You can write as many words as you want! ©
This is the most important part to help me generate my findings! Thank you for your help! ©

(For example, you are very cautious in the words you use to prevent misjudgement from
others OR you purposefully write a sensitive topic to agitate others etc).
Your answer -
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