. CEAPTER VII

TER FRCALIS OF FIUNOINO, WEIGNTS AND

Finend.

Not all of the farwers receive immediate when ,
their produce 9o Muskaters, truskers asd looal vegsianle solleators.
yiying for purchases fyum the first few farmers, these huoksters
okt frem he fammars 8 Sl el s whully o 70
Lura » Faym - 48 eoffec e ar th
e dote of purehames afhr the lapse of 2 or 3 dsys from

¥hat makes & famer willing to sell Jiksups

h ‘ , pduos on oredit?
‘he reasomns axe as follows:

1) In view of the mumber of competitors around
hin who produse the same products (vegetadles,
naise, Sweet potatoes eto.) selling on oredit
coastitutes am attrestion to truckers, huoksters

and losal vegetable colleotors to make frequent
purchases fyes his farm.

2)  Usswailability of up~to~date siorage fesilities
mekes & farmer unwilling to store his produce
especially vegetables even for one day for feer of
quality aad sppearence deterioration andl the loss
in imcome 4t emteils. Witk the mounting desire
to disposs of his produce the Very day it is
hervested & farmer, therefore, hes to aell %o
buyers on tesma fevourable to the latter of whioh

selling on opedit is one of thea.

m M P ﬁtiﬂs‘ the farmer as & result of extending
Foblens oons o sollectors ere two-fold.

credit to huoksters, trwckers sad loosl
1) . bin Mﬁn& of aa immediate source of
insows for whioh ke needs badly bpeing short of
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1l aress by rmnri.
 eollestors sYe not standerdised.
lm approved the State
a naﬂw of f&ai, saoch u: hit own

veights and m. R

It is common m.&g. u in
world that Chiness dealers do not g:‘zwm m::h part e:’u:

sommon accepted stundards. JPor purpossa they use weights

matmmhﬁa»m,@m“mﬂ
veights thet shov less katls % the pikul. ling purposes they use

Soiil w W-. mhm or laeal eelloeter:, the
wgigkig of ﬁn fm'a produce 1s done 2ot by using the farmer's
own weighing i‘ﬁihﬁ&hﬁa‘ ‘those of the dealers. The weighing
sczles of thess dsalexs ars of the Chinese iyps, not ntmﬁné&ud end
have the zmhﬁn of showing mere katis to the pikul, for exsmple,
instesd of = ng 100 katds to the pikul their weighing scales
vill sheow lliaﬂ: more kstis to the pikul sey,; 110 katie., For
every pilml the denler buys fram the farmer ke, therefors, gets 10
extra katie. Msfwtumyunmmte the farmer but dus %o
the mmuww of up~to-date storege facilities, his lack of
vergeining powey and the nature of his products which necessitates
proupt disposal, the farmer must contend himself to be the silent

witnes of ﬁu wl.mt “robbexy”.

iisk-Taking

Taore ia more risk in agrioulturs then in most mammfacturing
:nd merchandising enterprises. That is, earnings fluotuats nore
videly from yesr o ;nr la sgrioulture tham in most other lines of
usiness.

As rar as jﬁ‘ asrketing of vegetables, meize and sweet
potatoes is om, the risks faced by & farmer ared

1) Meax injuries to his produce before,
Mq m atm hervesting.

2 mu freshness end appearance deterioration
tg the m:’nzo vhﬂo ‘aweiting disposal.

,3)1 Theft M fize. |

4) Muw

All ﬁt abeﬂ um are borne by the farmer himselfl

. s country whieh is
ssctuse there i‘ no W W#ﬁ;‘%;mlo to shift the risks

$o beer them himself and suffer from



the farmers in Mleuk au mm is mo way at all :o;- then :e m::.
- Re is nod lhic %o deal in the futures market
TRRLNS, b 2ot able % ssll n-

v»;f‘

poa -Balse amd mt paum eeu not

riat.. ;;;Wﬁﬂ oz aaxket intelligence ia an important
5 mazieting.  Before trying to market his products a Tawmer
must, fs.:m oc m. mows (i) the markes for his product and ita
somposi tiony (41) whewe Ms market is, (1i4) when and where do people
buy hi® pmt M (t.v) &o ynu they are mnw to pey for his
yroduci. -

‘ mt m sm& of his market aul :m ocmpondi tion
18 inportmtto the farmer besause it ensdles him to have an idea of
the mumber of consumezs for his produst. This gives the faxmer za
idea whether 1% is worthwhile or not for him to produse and market
thet produst.

Mmtmmmﬁmdnamtnu aid him in
finding out the losstion of his msrket. Finding where his maricet
is aids the fammer in saleoting his ohasnels of diatribution.

MWhmqmﬁuafﬁmmthwna

sroduct is Wt %o the farmer is aiding him to plan for the
right marketing progrssms. He wust @oll his product at the time it

is vanted sand in the plaoe whore it is wanted. If his product is
nost wanted im Jemuary, it is mavketing suioide for the fammer %o
iurn his produet onto the market in April. [Likewise, if his product

1s most wanted in mmmu it would be unwise for the farmer %o

Put his produst im retail siores.

‘ willing to pay for
Pinding out at what prices consumers are
. product 1ike his enables a farmer to fix the right price for his
mduot - not m w end 8ot too low.
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Apart from the adovementioned informations a farmer
be also nu-am-c about (1) mmber of 1 tors @ma?
in his market and the prises sharged by them, (us the prices
prevailing in important centres like Kuals lampur, Klang, Ipoh,
Teluk Anson eto. st wholesale and yetail lewsls, ziu) the total
demsnd and supply conditions of the product he desls im and (iv) the
present trends in conmmer preferences ~ whether they wan$ long beans
wrepped in plain paper or ia plastio bags or whether they prefer %o
buy unbranded sweet potatoss or those that carry a bramd,

 Up=to~date amd reliable markst information is en asset %o =
farmers It aids him in formuleting the right production and merketing
programmes. It helps him to solwve the problems of what to produce,
vhen to produse, how %o sell, % whom t0 sell, when tc sell snd at
wvhat price ¢ ssll. In other wordas, the availability of up-to~date
snd reliable maxket information will aid a fammer in naking the correct
decisions as to the production and the marketing of his product.

But the problem to the farmers in Blook 52 in connsotion
vith market information is that they do not have any iaformation on
the market at all. The mpaveilebility of market information is e
problem to them and & oexious one %00, They do mot have the faintest
idee of the supply and demand conditions in the market, of prices
preveiling im Kwala Lumpur, Kleng, Teluk Anson ete. &t wholesale and
retail levels, of tranmpert costs, of slternative means of distridbuting
their produsts sad the ocurrent trends in the conmumption of their
iroducts. As a yesult the faymers have %o rely heavily on the
itinerant s woll as on the locally - dommiciled collecters of farm
produce for the marketiag of their produots, These collestors also
consti tute the one amd only source of market infomation to the farmers
‘nd an umreliakle ome t0o. Relying on the dealers for maxket
information works %o the disadventegs of the farmer. Comvinmeing the
fsrmer of "unfavoursble” market comditions im Kuele Lumpur or in other
towns, these mi nem are able to make purchases from the farmer at
low prices. ‘ ‘

" Apothey disadvantage to the farser of the unavailability of
norket information is menifested by his inability to meke a proper
selection of cxeps im tems of higher returns in his productien
srogramme. Consumers ere willisg to pey higher prices for Salad,
t+un Soup, Owloms snd Kei Lan as shown im the following tsble but the
tarmer in ¥loek 32 seems o be concentrating sll his efforts in the
iroduotion of long Beans, Ladies Fingers, Pumpkins, Spinach Mustard,
uweet Potatoes and Maise whioh fetch relatively lower prices in the
neTKete '

TR



ooy o ot | et Trien| e
— LY T
Selsd o3 >
Doun Sowp | ooto o
aten U. 60 0.85
Kai Lem s >

~ourcet Tan Lai Leeng, 88-4, Meru Rosd, Klang.

*m ex2ot date i3 not known.

This phoncmencn is explained by the fast that the farmer is
not aware of the prices preveiling in Xuals lumpur, Klang end in
other towns and, therefore, hcs not planned hie production progremme
in oonformity with consumers’ demands. Unaveilability of market
information has deprived the farmer of his opportunity to benefit
from the higher priees consumers are willing to pay for ocertain
virieties of produce. |

Unsvailability of reliable and up—~to-~date market informetion
{vhioch i® im itself = problem) hss given rise to the farmer two problems
»f marketing memely (i) oconstant price fluotustions and (11) deter-
sination of price hy the intermediaries.

Ill-squipped with market information, the farmer is not able
{0 make the correct ohoice as to which orop to oultivate. He has nmo
informetion on the mmber of famers snd the mmber of acres under
a6 oultivation of that orop wh'oh he is going to cultivate. 4As a
result at s time whem it oo late to take ocorreotive action the farmer
cezlizes that the same fev orcps ere being oultivated by eaoh and
svery farmer im the Block. Although the production of each individusl
farmer is mot large but with esch farmer producing a bit of the seme
srop, the total prodwstiom of that erop will, nevertheless, be large.
it in ovident the$ the inoome of & farmer is influenoed by the
-roduction of other farmers. A orop may be profiteble when grown by
 limited number of farmers but much less so when its produeﬁ:n -
6xpsnds more tham dememd. Vhen production expands more then dem
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price tends %o drop and as long as supply comtimss to outs ‘
price h‘fé on Wo _ This is the situation fasing m?&i:m
in Blook 52 es Gm* of SVexryone produsing the same fev crops.

B¢ demand is also partly due
of ﬁﬁt ocrops, for
corverting fresh

nusterd and maise into livestosk.feed-stuffs,
inoome but alsd to a0t a8 & prios studilimer. For exsmple, in the
cose of chilies, the declining in its prioce ocan eesily be cheoked had
ine farmers sell a portiom of their ocutput as dried chilies instesd

of selling the whole of the ohilies production fresh. In other words,
+hen the price of fresh chilies is deolining what the ferwers should

do is to sell a portien of their chilies cutpus.asdweiad chilies
instesd of sellimg them all fresh. In this wapy'¥Reh the supply of
fresh ohilies ourtailed, the deolining price will tend to rise end if
cupply oan be comatantly equatsd to demand, the price of fresh ohilies
sen be stabliliseds Or had the farmers sell their chilies inm doth
inese foyms —~ frosh and dried ~ from the beginning of the season, the
price of fresh okilies could have remained coanstent throughout the
season. Secondly drfed dhilies oan be stored for a long time and

ite price at retall level at 81.20 per keti is very aush higher thaa
ihet of fresh chilies which is only $0.90 per keti at retail level.

‘ut due to the uneavailakility of marke$ information farmers are unsware
+f the alteymative forms in whick their products oan bs sarketed and
ine prices they command and, therefore, had not besn &ble to derive

sny sdventoges frem such kmowledge.

.ricing

The san® economic faotore affecting the price of other
soumodi ties affect the price of vagetables, sweet potatoes and maise.
‘e relationship of supply, demand and price are very clese in the
s-se of the sferementiomed sgrioul tural products. bhen there is more
5 & givenm vegetshle, maisze or sweet potato on the market than the
;onsumer wamts, the price drops. Coaversely when there is a scarcity
of & given vegetable, swest potato or maise the prioce of that
sorticular predust rises.

‘ 8ll
There is po single prioce ruling in the market for a.
sirieties of vegetables, maize end sweet potatoes. Eech variety
coumands 1%8 own price in the parket consistent with its supply and
‘suend condditiens as shown im Teble 8.

arioe of a variety of vegetable, sweei potato or maige
~iffers fz;:' e::'i :‘W‘ to emother in the distridbution prﬁ“l!i :h:f
/rice inoresses as the product meves sway and awey f::” 2 poia
roduc tion towsxds the peint of consumption. The p r“ 91‘:228
viriety of vegetabla, sweet potato or maisze thus has four .

1) The prndw;rlml - the price st which



producers change vegetable collestors.

2) The colleotor level -
collestors oharge mzm-:f prics st whieh

3) The mlmh lml - the
vaolesslers chazge reteilers. price at whieh

4) m:ntaulml-m o
soll to wmm. Price at whiok retailers

PRICES OF V SLES, BVWEET POTATOES AND
HAIZE AT mn AND RETAIL LEVELS
e B m:mm FOR ONE DAY IN 1964"

T 1 Profucer Price | Betail Price
tewes of Frotmee | 30 AL ’;g §;:§
| (8) | ($)

Chilien ‘ - 0. 65 , 1.00
Long Beans | a2 0420
Ledies Fingers | 0.18 0.25
vpinach mtud P 0.20 0.25
Pumpkins 0.08 0.15
Sweet Potatoes

(1) Bed Veriety | 0.04 0.08
(41) Wnite Variety 0.0% 0,10
Maige «' ‘ |

(1) Grade One 0.04 0.07
(11) Greds Two 0.02 0.05

Source: Yap Choo, Proprietor of Stalls 1, 2, 3 and 4 12

Mmm Town Merket.
m exact date is not kamown.

*?

Se
The prme of maize is on a piece basi
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cistributing the vegetsbles, maise and sment potetors Eron oin oirte
to anothey i‘ ﬁau;mu,‘ Proceas the price is inoreased by th.
«mount of expenses imourred smd the mergin of profit for the desler.
the price st the retail leval less the price at the producer level

gives the gmﬁag Bargin or the fars-consumer spreesd.

A feature of vegetable, maize or sweet potato pricing -
the pricing of any agrioultural product for that ztm -Pme:gha:r
been & oomstant worry to fermers in Block 52 is the periodiesal
fluctuations of the price. The price does not remein constant
throughout the season. It is either at its maximum, normal lewvel or
¢t its minimwm. The fluctuations in price more or less follow &
stonderd patterns The price 18 highest in the early stege of
production when the limited supply of that partioular variety of
produce falls far ahort of demand. As supply gradually increases
the prico graduslly falls until it reaches the normal lsvel where
iemands conditions are equated to those of supply. ihen produstion
reaches its peak with supply greatly exceeding demand the price is &t
its ainimum. Towards the end of the season as mupply gredually
exhauts itself price gradually begins to rise.until the nmommsl price
is again attaimed when supply equals demand. As supply decrsases
further the price begins to rise further and it keepas on rising
following deorsases in supply until the sesson is overs This pattern
sf prioce fluotustions may be showmn disgrzamatically as follows:

 DIAORAM 2

PATTERN OP PRICE FLUCTUATIONS OF VEOETABLES, SNEET
'POTATOES AND MAIZE IN ANY OIVEN SEASON

J

Price

ya \

\x%w,w/f ' Quantity

PRICE / QUANTITY

X

PERIOD OF TIME

R < ™



Apars from the difference in time
fluotuatiens ef 313. e varieties of Mt&;ﬁ Tod ohilies, pump-
‘ m SRS TAhgers and apinech mustard) sweet pots
=5 well &R maime Zollow the pattern of price flus m)ﬁm ”P@m:;"

88,y the prics

in the above diagrem. The only sxoeption to the normal patters
price fluctustions as showa in the adbove diagram is that 2: the p::aa
flustnations of green chilies, S

Gresn chilies are one of the two varieties of ohilies put
onto the markes.  The other wariety is red ohilies. Both vmfz.u
conmend different prioces.

Green chilies are resdy for plucking two end & half months
«ftor tremsplamtings With transplanting teking place in mid-April
the harvesting period of greem chilies thus begins in early July.
starting at maxisum price of 0.40 cents per kati in early July brought
zbout by am insufficiency in the supply of greenchilies the price
fzlls greduslly &8 moye and more greenm chilies ere brought onto the
zerket wntil Whe pries resches the normal levsl of 0.20 sents per
ketie This heppens somewhem in the asoond week of July. 4s supply
increzses further sand further; price falls more and more snd the prioce
resches 14s mindmum at 0.05 oents per kati whenm production is at its
peck with the supply of green chilies grestly cutstyipping the demand.
‘his period of mimimum prics ocours scmevhere around the end of July.
/9 the yield begins to decrease towards the end of the season with the
subssquent curtailment in total supply, the price begins to rise
zgein, 8% £irst reaching its normel level and finally resching its
wcxinume  Im early Septeader there is a sharp drop in the price
following & glut of green ohilies in the market: The prios is at a
cinimum dwring this peried and this price persisted watil the season
ie overe This phenomenocn is explained by the fact that in sarly
sesptember the farmers are olearing their lands off all ohili plants in
sreparation for the mext oropping of pedi. The green umripe ohilies
from the wprooted plants dring e sudden inorease of green chilies
cntc the market apd this vesulis in 2 sharp drop in the price. The
pattern of prioe fluctuations of green chilies is shown in Disgram 3.

Prioe ﬂﬂmﬁm ‘has been o problem, is & problem emd will

cuntinue to b one %0 the fammers ia Blook 52 for a long time to come
«niess positive steps ave taken by the farmers themselves or the
zovermment to yemedy £8%. ,A N

‘luotuattons in price oouse his fo fase instability in his A oeeds
‘aen the priee is high his dividends are large as his salesd proseecs
;reatly exoeed his yeoduction costs. ~But when the 9“?"’1?;‘ ns nd
lov the farmey way be lusky if he oan just bresk-gven. - RSPPRUS
0Te often them mot that & farmer sells a greater proportion o
produse at prices below the normal level. Under such circumstano

; s




RS DIAGRAN 3
PATSERN OF PRION FLIOTATIONS OF OREEN OHILIES PO
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July Avygust Sep tepber Oc tober

PERIOD OF HARVESTING

ihe feimer imours & loss as his costs of production greatly exceed
nis sales pmom‘ e

4 problen of marketing which hes arisen in connecotion with
prioing is that of the determination of the price of vegetables,
wcize apd sweet potetoes ets, by the huoksters, truckers and vege—
J2ble 601100 10PN,

A feymer with an average lot of 3 sores does not utilise
tie whole of the ) acres for the cultivation of a single erop.
Instead he diversifies his production by planting, 8&y, 1§ sores of
reize, ¥ eeve of spinsch mustard, % sore of long beens and # sore of
iniies fingers with the result that he is 2 saall producer of meny
srops but a lapge producer of none. Taking the Block a8 & whole,
ihere is thus memy produsers of a perticular orop producing it in
suzll quantities, This pute the fermers in a position of atomistic
sonpetition wheps there sre meny producers of a given OFOp and that
ihe sctions of @ iﬁu"’it producer has no mti,ceahh offect on the
wtal output amd the priee of that ordp. The farmer wixih be Luve
producing suoh & smell preportion of the total output of 10 1;:;’
thet even & leyge ochange in his own output will have a negligible
ffect on the price of that produde.
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On the Wying side, the farmers sre faced with o a

1imi ted mhr of W who makes purchases in laxge mﬁiﬁu end
cre well-orgemissd. They are, thus, in an cligopsonistic position
vhere the sotions of one Wyer can hawve a significeant effect on the
price.  The manipulations of & buyer on his purchases (dsoreasing
or increasing m) San have & significent effect on the totsl ewpply
of & given produce sxd hence on its price. Thie puis the middlemen
in & better Baxgaining sud price-controliing position which ensbles
them mot only to fix the prices of the fermer‘'s produse but also %o
bring 1t downs This position is further fortified by the farmers'
continuous competition with one another to ssll their produce to the
limited mmber of intormediaries coming into or stationed in their

2368e

This behsviour of the farmers has ils root cause in the
perishaible nature of the produce they hondle end the unavailabdility
of up=to—-date storsge fasilities where the produce ocan be kept fresh
for several 4days without any quality deterioration. The farmers
obseswed bty the thought of substential losses if they could mot
markes theiz produce within the day of harvesting txy to dispose of
their produce as immediately as posaidle efter harvesmting. This
nckos the farmers compete with one snother to sell their produce %o
the fow Wuyers coming inte or stationed in Sekincham. Vhen sellers
scramble for bduyers making the latter aware of the fommer's predica-
nent, this fortifies the latter's already strong bargaining and
price—contrelling position.
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