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ABSTRACT

The Kuala Lumpur branch of Bank of America is considering the viability of
expanding its retail banking operations in Malaysia. Because of the restrictive
regulatory environment in Malaysia, the bank is limited to a one-branch
operation. Bank of America Malaysia must take this into consideration as it
decides on an efficient mix of retail products and services to offer to its
customers. It is with this consideration and objective in mind that we have
analysed the retail banking market in Malaysia and have identified the

opportunities in terms of products, services and delivery vehicles.

Contained in this report are current and detailed information on retail

product opportunities as well as the recommended strategies for each product.

The beginning sections of this report present an overview of Malaysia and
its banking environment, which covers the economic and demographic aspects of
the Malaysian market and also information on household income. The writer
then present a detailed analysis of selected retail products, services, and delivery
vehicles currently existing in the Malaysian market. At the end of the report, we
make our recommendations on which retail products and services Bank of

America Malaysia should offer and discuss the strategies associated with each.
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