
 

 

THE INFLUENCE OF ATTRIBUTE IMPORTANCE 

AND INTERPERSONAL INFLUENCE ON 

CONSUMER REPURCHASE INTENTION 

BETWEEN HIGH AND LOW INVOLVEMENT 

PRODUCTS 

 

 

 

 

ORIAH BINTI HAJI AKIR 

 

 

 

 

FACULTY OF BUSINESS AND ACCOUNTANCY 

UNIVERSITY OF MALAYA 

KUALA LUMPUR 

 

 

2015 


