References

Bellack, A. A. (1966). The language of the classroom. New York, NY: Teachers
College Press.

Belch, G. E., & Belch, M. A. (2004). Advertising and promotion: An integrated
marketing communications perspective (International Edition). New York, NY:
The McGraw— Hill/ Irwin.

Bhatia, O. V. K. (1993). Analysing Genre: Language use in professional settings.
London, England: Longman.

Bolen, W. H. (1984). Advertising. London, England: John Wiley & Sons.

Bulmer, S., & Oliver, M. B. (2006, July). Visual Rhetoric and Global Advertising
Imagery. Journal of Marketing Communications, 12(1), 49-62.

Burke, J. D. (1973). Advertising in the marketplace. New York, NY: McGraw— Hill.

Choo, H. L. (1999). A genre-based analysis of property advertisements in a local
newspaper. (Unpublished master’s dissertation). University of Malaya, Kuala
Lumpur, Malaysia.

Cook, G. (2001). The discourse of advertising. London, England: Routledge.

Crismore, A. (1989). Talking with readers: Metadiscourse as Rhetorical Act. New
York, NY: Peter Lang.

Crismore, A., Markkanen, R., & Steffensen, M. S. (1993, January). Metadiscourse in
Persuasive Writing A Study of Texts Written by American and Finnish
University Students. Written Communication, 10(1), 39-71.

Dyer, G. (1982). Advertising as communication. New York, NY: Methuen & Co. Ltd.

Frey, A. W. (1961). Advertising (3rd ed.). New York, NY: The Ronald Press.

Gilson, C. C., & Berkman, H. W. (1980). Advertising concepts and strategies. New
York, NY: Random House.

86



Greenwald, M. (2014, October). Why Subscription Sample Boxes Are So Effective.
In Forbes. Retrieved September 13, 2014.

Halliday, M. A. K. (1973). Explorations in the functions of language. London, England:
Edward Arnold.

Hashim, A. (1996). Syntactic choices and text organization in medical research
articles. (Unpublished Ph. D thesis). University of Malaya, Kuala Lumpur,
Malaysia.

Hastings, J. (2002). Dictionary of literary terms. Kuala Lumpur, Malaysia: Golden
Books Centre Sdn. Bhd.

Hoey, M. (1983). On the surface of discourse. London, England: George Allen and
Unwin.

Howe, Y. S. (1995). A genre-based analysis of car advertisements in local newspaper.
(Unpublished master’s dissertation). National University of Singapore, Singapore.

Hyland, K. (1998). Boosting, hedging and the negotiation of academic
knowledge. Text, 18(3), 349-382.

Hyland, K. (2005). Stance and engagement: A model of interaction in academic
discourse. Discourse Studies. 7(2), 173-191.

Kathpalia, S. S. (1992). A genre analysis of promotional texts. (Unpublished Ph. D
thesis). National University of Singapore, Singapore.

Koksal, F. N. (2012, May). THE ROLE AND USAGE OF VISUAL RHETORIC IN
ADVERTISING . In Communication, Media, Technology and Design . Retrieved
August 19, 2014.

Lee, P. S. (1995). A genre analysis of promotional texts. (Unpublished honours thesis).
National University of Singapore, Singapore.

Leech, G. N. (1966). English in advertising: A linguistic study of advertising in Great
Britain. London, England: Longmans.

Martin, J. R., & Rose, D. (2003). Working with discourse: Meaning beyond the clause.
London: Continuum.

87



Messaris, P. (1998, October). Visual Persuasion: The Role of Images in
Advertising. Canadian Journal of Communication,23(2), 39-55. Retrieved March
26, 2014.

Mohammad A. Q. & Rosli, T. (2000). Dictionary of Literary Terms. Petaling Jaya:
Prentice Hall

Pamphlet Literature. (1952, October). In Royal Bank of Canada. Retrieved from
http://www.rbc.com/aboutus/letter/october1952.html

Raymond, J. (2003). Pamphlets and Pamphleteering in Early Modern Britain (pp. 4-
26). United Kingdom: Cambridge University Press.

Richards, C. & Schmidt, R. (2002). Longman dictionary of language teaching and
applied linguistics. Malaysia: Pearson Education Limited.

Ruse, C. & Hopton, M. (1992). The Cassell dictionary of literary and language terms.
London, England: Cassell.

Saville-Troike, M. (2003). The ethnography of communications (3rd ed.). Oxford: Basil
Blackwell.

Sinclair, J. M., & Coulthard, M. (1975). Towards an analysis of discourse: The English
used by teachers and pupils. Oxford: Oxford University Press.

Stevens, E. E., Patrick, T. E., & Pickler, R. (2009). A History of Infant Feeding (2nd
ed., Vol. 18, pp. 32-39). N.p.: Lamaze Publication.

Swales, J. (1990). Genre analysis: English in academic and research settings.
Cambridge: Cambridge University Press.

Teh, W. L. (1999). A genre analysis of home advertisements in local newspaper.
(Unpublished master’s dissertation). University of Malaya, Kuala Lumpur,
Malaysia.

Teo, L. M. (2008). Genre Analysis of Advertisements of Skin Care Products.
(Unpublished master’s dissertation) University of Malaya, Kuala Lumpur,
Malaysia.

Thompson, G. (2004). Introducing functional grammar. London: Arnold.

88


http://www.rbc.com/aboutus/letter/october1952.html

Vande Kopple, W. J. (1985, February). Some Exploratory Discourse on
Metadiscourse. Applied Research in English, 36(1), 82-93. doi:10.2307/357609

Williamson, J. (1978). Decoding advertisements: Ideology and meaning in advertising.

London. England: Marion Boyars.

Yong, M. M. (2001). A genre analysis of advertisements in local newspaper.
(Unpublished master’s dissertation). University of Malaya, Kuala Lumpur,
Malaysia.

Zanariah, A. S. (2003). A genre-based of print advertisements for hospitality and
tourism. (Unpublished master’s dissertation). University of Malaya, Kuala
Lumpur, Malaysia.

89



