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Abstract

Tourism has been pursued as an economic activity in Malaysia since the late 1970s, but
became a strategic focus of the Malaysian government in the aftermath of the 1997

financial crisis. Tourism was seen as a new economic engine for Malaysia,

This study analyses Malaysia®s main tourist markets and prospects of growth. Based on an
understanding these demand factors, the study examines tourism as an economic activity in
Malaysia by studying the trends within the main industries that collectively drive tourism
economics. These are the hotel, retail shopping, food and beverages, entertainment, tour
operators, local transport and aviation industrics. The study also includes a brief review of
government initiatives supporting tourism as well as the challenges and opportunities in

regional tourism initiatives.

The study concludes that tourism has strong potential to spur economic growth in
Malaysia, but the current strategics are too focused on short-term gains. A change in
strategy is required if tourism is to remain a long-term engine for economic growth. The
main recommendations are to switch from the current strategy of ‘mass tourism’ to
develop more niche markets with premium pricing, Malaysia must also reduce the
emphasis of the current strategy of promoting Malaysia as a shopping paradise, and instead
focus more on developing and packaging tourist products that are based on Malaysia’s
cultural diversity and natural resources. [t is also important to collaborate with neighboring
countries to design and market regional tourism products to attract more long-haul tourists
to Malaysia. Finally, it is nceessary to develop a more visible and clear branding strategy

for the country and Malaysian made products to increase Malaysia’s capacity to compete
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internationally for tourists. The global tourist market is made up of more than 100 potential
destinations, and in the absence of clear brand position, the country will not be visible as a

tourist destination.
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