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Abstrak

Kajian ini bertujuan untuk melihat tingkah laku pengguna yang terdiri
daripada belia terhadap muzik khususnya lagu-lagu Melayu Nusantara.
Faktor yang mempengaruhi minat dan tingkah laku belia bandar terhadap
muzik, lagu Melayu dan lagu Melayu Nusantara, penyanyi terlibat dan
pemahaman terhadap lirik lagu Nusantara menjadi fokus kajian. Seramai
320 pengguna belia yang terdiri daripada 179 orang pelajar sekolah
menengah atas, 59 orang pelajar Universiti Malaya dan 82 orang belia
bekerja dipilih sebagai sampel kajian melalui kaedah ‘Quota Sampling’.
Pengumpulan data menggunakan soal selidik berstruktur yang ditadbirkan
sendiri oleh pengkaji. Data dianalisis menggunakan program Statistical
Package for Social Science (SPSS) for MS Window Release 8.0.
Keputusan kajian mendapati pengguna Melayu lebih meminati muzik dan
lagu Melayu serta lagu Nusantara. Keadaan yang sama juga dikesan bagi
sikap dan cara mereka mendapatkan maklumat berkenaan muzik dan lagu
Nusantara. Minat kepada penyanyi pula mempunyai hubungan positif yang
signifikan dengan minat kepada lagu Melayu Nusantara. Begitu juga
dengan minat kepada muzik, lagu Melayu dan lagu Nusantara dengan
sikap dan cara mendapatkan maklumat muzik dan lagu Melayu. Minat
terhadap muzik dan lagu Melayu juga mempunyai perhubungan positif yang
signifikan dengan minat terhadap lagu Melayu Nusantara. Pengguna
perempuan lebih meminati penyanyi kerana kemerduan suara berbanding
kejelitaan atau ketampanan penyanyi, sebaliknya bagi pengguna lelaki.
Untuk itu, syarikat rakaman perlu mengatur strategi pemasaran yang
menekankan promosi yang strategik bagi memenangi golongan pengguna
belia kaum lain selain pengguna Melayu.
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Abstract

The aim of this study is to identify the characteristics that are outstanding in
the youth of today towards the special kind of music and songs that are
generally referred ‘agu Melayu Nusantara’. The factors that influence the
attraction of the youth of today towards this kind of music is given
prominence. These factors are as follows, (i) the existence of forces that
attract these youth to this particular kind of music, ( ii ) the singer presenting
the song and finally, ( iii ) the lyrics of the song that captivates the youth. In
my study, | have used a total of 320 youths, out of which 179 were upper
secondary school students, 59 were undergraduates of the University of
Malaya and 82 were working youths. This total number of people were
chosen as samples for my study under the scheme which is referred to as
Quota Sampling. The feedback pertaining to this study was obtained
through the use of structured questionaires which were prepared by the
person conducting this study. This data was then analysed by using the
Statistical Package for Social Science (SPSS) for MS Window Release 8.0
programe. The study revealed that the Malay consumer is attracted to the
music and songs that are not only in the Malay language but also those that
are classified under ‘lagu Melayu Nusantara’. The same goes for the
attitude and methods used by them in gaining acess to information
regarding the Malay music and the fagu Melayu Nusantara’'. The same can
be said for their interest in the music, the Malay songs and in the ‘Yagu
Melayu Nusantara', where the attitude of the youth goes hand-in-hand with
the methods they employ in obtaining further information about the music
and the Malay songs. The interests that has capitivated the youth towards
Malay songs are positive and significant and are in line with the interests in
the ‘lagu Melayu Nusantara'. In the case of the female youth, their attraction
to the singer is influenced by the soothing and melodious voice of the said
singer and not based on the beauty or good looks of the singer. The
opposite is true in the caese of the males. The role of the recording
companies in the promotion of these songs must not only be geared
towards the youth in the Malay community, but to the youths of all races.
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