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ABSTRACT

Small and medium scale industries (SMls) play a vital role in the overall national
economic development as they contribute significantly in terms of employment
generation and as supporting industries to heavy industries and other business
entities. Realising their great potential for growth, the government as well as the
private sector have been very supportive in the growth and development of SMIs by
providing a wide range of incentives and facilities, namely incentives for investment,
financial and credit facilities, market support programmes, infrastructure facilities,
and training and advisory services.

This research studies the awareness and to what extent these facilities and
incentives have been utilised by SMIs in the Klang Valley. This study also examines
various problems faced by these entrepreneurs. Analysis on entrepreneurs
perception on various programmes and facilities were also done in this research.

This study concludes that majority of the SMIs did not utilise most of the
facilities provided. Most of the time, they only emphasised on only one facility, such
as infrastructure facilities, training and advisory services, or financial facilities. This
research also reveals that the most serious problems faced by SMis are labour
shortages and inflationary pressure especially on prices of raw materials. Another
important finding was that many of the SMIs need more assistance pertaining to
market development programmes, especially on overseas marketing opportunity,
because many of them agreed that they had to emphasise on securing domestic
market share rather than penetrating overseas markets. The entrepreneurs did not
have adequate access pertaining to information on various promotion prograrmes
and facilities that inhibit them from utilising them.
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